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No.Responden :

KUESIONER

PENGARUHSTRATEGIGREENMARKETINGTERHADAPPILIHANKONSUMENM
ELALUIPENDEKATANMARKETINGMIX

Petunjukpengisiankuesioner

Padapernyataan-
pernyataanberikutini,pilinlahpertanyaanyangsesuaidanberitanda(X)padajawa
bananda

BAGIANI

KETERANGANUMUM-IDENTITASREPONDEN

1. Nama

2. Pekerjaansaatini
Pelajar/mahasiswa
Wiraswasta

PNS

TNI/Polri
Karyawanswasta

S0 a0 o W

Lainnya(Sebutkan),...........ciiiiiiiiiiie e
3. ApakahandaberdomisilidiJakarta?

1.Ya 2.Tidak

4. ApakahandapernahmembeliprodukTheBodyShop
1.Ya 2.Tidak



BAGIANII
PERTANYAANGREENMARKETING

Harga

. HargaprodukBening's Clinic &shop Bengkulu mahaldibandingproduklain

Sangattidaksetujuf........2......3.......4......56.....
Sangatsetuju

. Sayabersediamembayarlebihmahaluntukprodukramahlingkungan

Sangattidaksetujuf........2.......3.......4......5.....
Sangatsetuju

. HargaBening’s Clinic &shop Bengkulu sesuaidengankeinginansaya
Sangattidaksetujut........2......3.......4......5.....
Sangatsetuju

. SayamembeliprodukBening’s Clinic &shop Bengkulu
ketikaadapotonganharga

Sangattidaksetujut........2......3.......4......5.....

Sangatsetuju

. SayatertarikmenukarkanbotolkosongprodukBening’s Clinic &shop Bengkulu
dengansouvenircantik.

Sangattidaksetujut........2.......3.......4......5.....
Sangatsetuju



Produk

6. SayamenyukaiprodukBening'’s Clinic &shop Bengkulu
denganbahankemasanyangdapatdapatdidaurulang

Sangattidaksetujuf........2......3.......4......56.....
Sangatsetuju

7. ProdukBening’s Clinic &shop Bengkulu
isinyabanyak,produknyaawetdantahanlama.

Sangattidaksetujuf........2.......3.......4.....5.....
Sangatsetuju

8. Bening’s Clinic &shop Bengkulu
perlumemperolehsertifikatlSO14000mengenailingkungan

Sangattidaksetujuf........2.......3.......4......5.....
Sangatsetuju

Tempat/SaluranDistribusi

9. Gerai-geraiBening’s Clinic &shop Bengkulu
diJakartasudahcukupmudahdijangkauolehwargaJakarta

Sangattidaksetujut........2......3.......4......5.....
Sangatsetuju

10. JumlahgeraiBening’s Clinic &shop Bengkulu diJakartasudahcukupbanyak
Sangattidaksetujut........2.......3.......4......5.....

Sangatsetuju



11. DisetiapgeraiBening’'s Clinic &shop Bengkulu
pastitersedialengkapprodukyangsayainginkan
Sangattidaksetujuf........2......3.......4......5.....

Sangatsetuju

Promosi

12. Bening’s Clinic &shop Bengkulu dalam mempromosikan produk ramah
lingkungannyatidakakanpernahmengambilkeuntungandenganmenipu
konsumen
Sangattidaksetujut........2......3.......4......5.....

Sangatsetuju

13. Sayamengetahuipesan-pesanlingkunganyangdisampaikanBening’s
Clinic &shop Bengkulu padahampirsetiapproduknya
Sangattidaksetujuf........2.......3.......4......5.....

Sangatsetuju

14. SayamenyukaiprodukTheBody Shop
karenamengkampanyekancintalingkungandanpedulimasalahsosial
Sangattidaksetujut........2......3.......4......5.....

Sangatsetuju

15. SayamembeliprodukBening’s Clinic &shop Bengkulu

karenapromosinyamenggunakan program-

programpublicrelations(kampanye)
danlebihekslusifdibandingmereklain.

Sangattidaksetujuf........2.......3.......4.....5.....
Sangatsetuju



PengetahuanResponden

16.

17.

18.

Sayamemahamimasalahprodukramahlingkungandanperlindunganlin
gkunganhidup

Sangattidaksetujuf........2......3.......4......56.....
Sangatsetuju

Sayamemilikikesadaranuntukmenggunakanprodukramahlingkungan

Sangattidaksetujuf........2.......3.......4.....5.....
Sangatsetuju

Sayamengertitentangregulasilingkunganhidup
Sangattidaksetujuf........2.......3.......4......5.....

Sangatsetuju

PilihanPelanggan

7
0‘0

SayatetapmembeliprodukBening’s  Clinic  &shop  Bengkulu
karenasayaadalahpelangganyangmemperhatikanaspeklingkungan
hidup

a.Ya b.Tidak

DemografiResponden

Pendidikanterakhir

1. SMPatausederajat
2. SMAatausederajat
3. Akademi(Diploma)



4. SarjanaSlkeatas

10



JenisKelaminanda
() Perempuan

() Laki-laki

o Pendapatanandadalamlbulan:
1.KurangdariRp1,500,000
2.Rp. 1,500,001-Rp2,000,000
3.Rp. 2,000,001-Rp3,000,000
4.Rp.3,000,001-Rp.4,000,000
5.DiatasRp,4,000,000



DATAMENTAH

Har- Prod- Tem- Prom-
Resp X1 | X2 | X3 | X4 | X5 ga | X6 | X7 | X8 uk X9 [ X10 | X11 pat | X12 |X13 | X14 | X15 osi | X16 | X17 | X18
1 4 413 2 2| 3.00 4 3| 4 3.67 3| 2 3 267 | 4 4 3 4 3.75 3 3 2
2 4 4| 4 5 3| 4.00 5 4| 3 4.00 41 3 4 3.67 4 4 3 4 3.75 3 2 1
3 5 5|4 5 5| 4.80 4 3|5 4.00 2| 4 3 3.00 | 4 4 4 4 4.00 4 3 4
4 4 3|5 3 4| 3.80 4 41 4 4.00 41 4 4 400 | 3 4 4 1 3.00 2 2 4
5 5 1|4 2 3| 3.00 3 41 4 3.67 3| 5 4 400 | 5 4 3 4 4.00 5 3 5
6 3 3|4 3 2| 3.00 4 3|2 3.00 5| 4 5 467 | 4 4 4 4 4.00 3 2 3
7 4 3|4 3 5| 3.80 5 3| 4 4.00 41 5 5 467 | 5 5 5 5 5.00 5 5 5
8 3 412 3 3| 3.00 4 3|4 3.67 2| 3 3 267 | 4 3 4 5 4.00 3 4 4
9 4 41 4 3 5| 4.00 4 41 4 4.00 5] 5 5 500 | 5 5 5 5 5.00 4 2 4
10 3 5|2 2 2| 280 5 5| 4 4.67 3| 3 3 3.00 | 4 4 4 4 4.00 5 4 5
11 4 3|5 3 5| 4.00 4 41 4 4.00 41 4 4 400 | 4 5 4 3 4.00 4 4 4
12 3 41 4 5 4 | 4.00 5 5|5 5.00 3| 4 4 367 | 5 5 5 5 5.00 4 5 5
13 5 5|5 5 4| 4.80 4 41 4 4.00 5| 5 3 433 | 4 4 4 4 4.00 2 3 3
14 5 5|5 5 5| 5.00 5 5| 4 4.67 31 3 3 3.00 | 4 3 5 4 4.00 4 4 4
15 4 5|3 4 4| 4.00 5 5|5 5.00 5| 5 5 500 | 4 4 4 4 4.00 3 4 2
16 5 41 4 3 4| 4.00 4 3| 4 3.67 3| 2 4 3.00 | 3 5 2 2 3.00 5 4 4
17 5 5|5 5 5| 5.00 5 5|5 5.00 4| 4 4 400 | 4 4 4 4 4.00 5 5 5
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HASILOLAHDATA

LogisticRegression

CaseProcessingSummary

UnweightedCasesa Percent
SelectedCases Includedin Analysis 120 100,0
MissingCases 0 ,0
Total 120 100,0
UnselectedCases 0 ,0
Total 120 100,0

Ifweightisineffect,seeclassificationtableforthetotal number of cases.

DependentVariableEncoding

OriginalValue InternalValue
Tidak 0
Ya 1

CategoricalVariablesCodings

Parametercoding

Frequency (@] 2 3) 4
Pendapatan <Rp1,500,000 30 1,000 ,000 ,000 ,000
Rp.1,500,001-Rp
2,000,000 13 ,000 1,000 ,000 ,000
Rp.2,000,001-Rp
3,000,000 34 ,000 ,000 1,000 ,000
Rp.3,000,001-Rp
4,000,000 23 ,000 ,000 ,000 1,000
>Rp.4,000,000 20 ,000 ,000 ,000 ,000
Pendidikan SMP atauSederajat 3 1,000 ,000 ,000
SMA atauSederajat 36 ,000 1,000 ,000
DiplomaatauSederajat 41 ,000 ,000 1,000
Sarjanakeatas 40 ,000 ,000 ,000
JK 0 100 1,000
Laki-laki 20 ,000




Block0:BeginningBlock

IterationHistorya,b,c

-2 Log Coefficients
Iteration likelihood Constant
Step 1 96,752 1,467
0 2 94,277 1,822
3 94,242 1,871
4 94,242 1,872
a.Constantisincludedinthemodel.
b.Initial-2LogLikelihood:94,242
C. Estimation terminated at iteration number 4
becauseparameterestimateschangedbylessthan,001.
ClassificationTablea,b
Predicted
Pilihan Percentage
Observed Tidak Ya Correct
Step0 Pilihan Tidak 0 16 ,0
Ya 0 104 100,0
OverallPercentage 86,7
a. Constantisincludedinthemodel.
b. Thecut valueis,500
VariablesintheEquation
B S.E. wald df Sig. Exp(B)
Step0 Constant 1,872 ,269 48,584 1 ,000 6,500




VariablesnotintheEquation

Score df Sig.

Step Variables Tempat 1,502 1 ,220
0 Promosi ,029 1 ,865
Pengetahuan ,148 1 ,700

Umur ,399 1 527

Pendidikan 1,276 3 , 735

Pendidikan(1) 1,065 1 ,302

Pendidikan(2) ,220 1 ,639

Pendidikan(3) ,091 1 ,763

JK(1) 9,750 1 ,002

Pendapatan 3,743 4 442

Pendapatan(1) ,000 1 1,000

Pendapatan(2) 2,243 1 ,134

Pendapatan(3) 2,161 1 ,142

Pendapatan(4) ,002 1 ,964

Harga 9,492 1 ,002

Produk 6,914 1 ,009

OverallStatistics 33,895 14 ,002




Block1:Method=BackwardStepwise(LikelihoodRatio)
IterationHistorya,b,c,d,e,f

Coefficients
Iteration -2Logiikefhood Constant Tempat | Promosi Pengetahuan Umur | Pendidikan(1) Pendidikan(2) Pendidikan(3) JK(1) | Pendapatan(l) Pendapatan(2) Pendapatan(3) Pendapatan(4) Harga Produk

Step 1 75,730 -6,207| ,237 ,015 ,082 ,073 -1,139 -,307 -,152 1,269 1,159 ,832 ,257 ,396 416 ,380
1 2 62,311 -12,523| ,480 ,105 217 ,138 -2,105 -, 726 -,335 2,156 2,353 1,859 ,604 877 773 ,668
3 58,657 -18,017| 664 ,270 411 ,186 -2,907 -1,202 -,491 2,855 3,394 3,086 1,012 1,399 1,037 876

4 57,867 -21,229( 725 430 ,588 ,208 -3,391 -1,515 -,561 3,265 3,888 4,322 1,264 1,690 1,150 1,011

5 57,720 -22,164( 732 ,488 ,653 213 -3,553 -1,621 -576 3,389 4,004 5,441 1,333 1,756 1,171 1,063

6 57,677 -22,245| 732 494 ,659 214 -3,570 -1,632 -577 3,401 4,013 6,463 1,338 1,760 1,172 1,069

7 57,662 -22,247| 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 7,467 1,339 1,760 1,172 1,069

8 57,656 -22,247| 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 8,468 1,339 1,760 1,172 1,069

9 57,654 -22,247| 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 9,469 1,339 1,760 1,172 1,069
10 57,653 -22,247| 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 10,469 1,339 1,760 1,172 1,069
11 57,653 -22,247| 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 11,469 1,339 1,760 1,172 1,069
12 57,653 -22,247| 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 12,469 1,339 1,760 1,172 1,069
13 57,653 -22,247 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 13,469 1,339 1,760 1,172 1,069
14 57,653 -22,247| 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 14,469 1,339 1,760 1,172 1,069
15 57,653 -22,247 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 15,469 1,339 1,760 1,172 1,069
16 57,653 -22,247( 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 16,469 1,339 1,760 1,172 1,069
17 57,653 -22,247( 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 17,469 1,339 1,760 1,172 1,069
18 57,653 -22,247( 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 18,469 1,339 1,760 1,172 1,069
19 57,653 -22,247( 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 19,469 1,339 1,760 1,172 1,069
20 57,653 -22,247( 732 494 ,659 214 -3,571 -1,632 -576 3,401 4,013 20,469 1,339 1,760 1,172 1,069
Step 1 76,709 -6,074| 255 ,026 ,090 ,068 1,262 ,733 ,623 ,099 ,303 422 ,353
2 2 64,141 -12,156( ,504 ,128 ,235 127 2,123 1377 1,380 ,267 ,693 771 ,599
3 61,061 -17,122| 694 ,283 AL7 172 2,755 1,832 2,299 498 1,121 1,006 ,751

4 60,510 -19,496( ,766 ,391 ,542 ,190 3,062 1,966 3,278 ,624 1,325 1,089 ,829

5 60,399 -19,924( 774 416 ,570 ,192 3,120 1971 4,281 ,645 1,355 1,099 ,848

6 60,362 -19,939( 774 AL7 572 ,192 3,122 1,970 5,284 ,645 1,355 1,099 ,850

7 60,348 -19,939( 774 AL7 572 ,192 3,122 1,970 6,286 ,645 1,355 1,099 ,850

8 60,343 -19,939( 774 AL7 572 ,192 3,122 1,970 7,286 ,645 1,355 1,099 ,850

9 60,341 -19,939( 774 AL7 572 ,192 3,122 1,970 8,287 ,645 1,355 1,099 ,850
10 60,340 -19,939( 774 AL7 572 ,192 3,122 1,970 9,287 ,645 1,355 1,099 ,850
11 60,340 -19,939( 774 AL7 572 ,192 3,122 1,970 10,287 ,645 1,355 1,099 ,850
12 60,340 -19,939( 774 AL7 572 ,192 3,122 1,970 11,287 ,645 1,355 1,099 ,850
13 60,340 -19,939( 774 AL7 572 ,192 3,122 1,970 12,287 ,645 1,355 1,099 ,850
14 60,340 -19,939( 774 AL7 572 ,192 3,122 1,970 13,287 ,645 1,355 1,099 ,850
15 60,340 -19,939( 774 AL7 572 ,192 3,122 1,970 14,287 ,645 1,355 1,099 ,850
16 60,340 -19,939( 774 AL7 572 ,192 3,122 1,970 15,287 ,645 1,355 1,099 ,850
17 60,340 -19,939( 774 AL7 572 ,192 3,122 1,970 16,287 ,645 1,355 1,099 ,850
18 60,340 -19,939( 774 AL7 572 ,192 3,122 1,970 17,287 ,645 1,355 1,099 ,850
19 60,340 -19,939( 774 AL7 572 ,192 3,122 1,970 18,287 ,645 1,355 1,099 ,850
20 60,340 -19,939( 774 AL7 572 ,192 3,122 1,970 19,287 ,645 1,355 1,099 ,850




Step 1 78,475

3 2 66,894
64,379
64,118
64,114
64,114
64,114
Step 1 78,517

4 2 67,248
65,151
65,009
65,008
65,008
Step 1 79,025

5 2 68,573
66,890
66,805
66,805
66,805
Step 1 80,157

6 2 70,481
69,122
69,069
69,069
69,069
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-4,255
-8,128

-10,659
-11,402
-11,450
-11,450

-3,446
-6,519
-8,319
-8,764
-8,786
-8,786

240
443
564
606
612
612
612
254
526
754
844
853
853
255
506
688
744
748
748
293
570
748
792
794
794

031
155
339
446
463
464
464

127
337
565
689
709
709
709
126
316
473
531
537
537

038
078
113
130
133
133
133
038
079
111
123
124
124
029
058
079
086
086
086

1,307
2,254
2,927
3,210
3,251
3,252
3,252
1,299
2,198
2,761
2,941
2,957
2,957
1,260
2,100
2,614
2,762
2,772
2,772
1,187
1,932
2,346
2,448
2,453
2,453

390
703
913
991

1,001

1,001

1,001
393
711
917
979
984
984
403
725
933
994
998
998
373
672
863
916
919
919

360
628
807
881
891
892
892
353
594
726
765
768
769
360
595
712
740
742
742
365
602
705
724
725
725

- Method:BackwardStepwise(LikelihoodRatio)
» Constantisincludedinthe model.

- Initial-2LogLikelihood:94,242
« Estimationterminatedatiterationnumber20becausemaximumiterationshasbeenreached.Finalsolutioncannotbefound.

- Estimationterminatedatiterationnumber7becauseparameterestimateschangedbylessthan,001.
Estimationterminatedatiterationnumber6becauseparameterestimateschangedbylessthan,001.




OmnibusTestsofModelCoefficients

Chi-square df Sig.
Stepl  Step 36,589 14 ,001
Block 36,589 14 ,001
Model 36,589 14 ,001
Step2aStep -2,687 3 442
Block 33,902 11 ,000
Model 33,902 13 ,001
Step3aStep -3,774 4 A37
Block 30,128 7 ,000
Model 30,128 10 ,001
Step4aStep -,894 1 344
Block 29,234 6 ,000
Model 29,234 6 ,000
Step5aStep -1,796 1 ,180
Block 27,437 5 ,000
Model 27,437 5 ,000
Step6aStep -2,264 1 ,132
Block 25,173 4 ,000
Model 25,173 4 ,000

AnegativeChi-squaresvalueindicatesthat the
Chi-squares value has decreased from the

previous step.

Model Summary

-2 Log Cox&Snell R Nagelkerke R

Step likelihood Square Square

1 57,6534 ,263 ,483
2 60,3404 246 452
3 64,114b 222 ,408
4 65,008¢ ,216 ,397
5 66,805¢ ,204 ,376
6 69,069¢ ,189 ,348

a. Estimationterminatedatiterationnumber20
because maximum iterations has been
reached. Final solution cannot be found.

7

Estimation terminated at iteration number

becauseparameterestimateschangedbyle

ss than ,001.

c. Estimation terminated at iteration number

6

becauseparameterestimateschangedbyle




ss than ,001.
HosmerandLemeshowTest

Step Chi-square df Sig.

1 17,369 8 ,026
2 11,641 8 ,168
3 15,540 8 ,049
4 14,938 8 ,060
5 14,334 8 ,073
6 9,383 8 311

ContingencyTableforHosmerandLemeshowTest

Pilihan =Tidak Pilihan =Ya
Observed| Expected| Observed| Expected| Total
Step 1 10 7,984 2 4,016 12
1 2 2 3,812 10 8,188 12
3 0 1,985 12 10,015 12
4 1 1,005 11 10,995 12
5 0 576 12 11,424 12
6 2 341 10 11,659 12
7 1 ,202 11 11,798 12
8 0 ,074 12 11,926 12
9 0 ,021 12 11,979 12
10 0 ,000 12 12,000 12
Step 1 10 7,733 2 4,267 12
2 2 1 3,652 11 8,348 12
3 1 2,029 11 9,971 12
4 1 1,076 11 10,924 12
5 1 ,660 11 11,340 12
6 2 ,439 10 11,561 12
7 0 ,246 12 11,754 12
8 0 127 12 11,873 12
9 0 ,039 12 11,961 12
10 0 ,000 12 12,000 12
Step 1 9 7,395 3 4,605 12
3 2 2 3,577 10 8,423 12
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ClassificationTablea

Predicted
Pilihan Percentage
Observed Tidak Ya Correct
Stepl Pilihan Tidak 10 6 62,5
Ya 2 102 98,1
OverallPercentage 93,3
Step2  Pilihan Tidak 8 8 50,0
Ya 2 102 98,1
OverallPercentage 91,7
Step3  Pilihan Tidak 7 9 43,8
Ya 2 102 98,1
OverallPercentage 90,8
Step4  Pilihan Tidak 6 10 37,5
Ya 3 101 97,1
OverallPercentage 89,2
Step5  Pilihan Tidak 5 11 31,3
Ya 2 102 98,1
OverallPercentage 89,2
Step6  Pilihan Tidak 6 10 37,5
Ya 2 102 98,1
OverallPercentage 90,0

a. Thecutvalueis ,500




Variablesinthe Equation

95,0%C.|.TorEXP(B)

B S.E. Wald df Sig. Exp(B) Lower Upper

Satep Tempat 732 ,644 1,291 1 ,256 2,079 ,588 7,347

1 Promosi 494 585 713 1 ,398 1,639 521 5,157
Pengetahuan ,659 ,555 1,411 1 ,235 1,932 ,652 5,730
Umur ,214 ,107 4,009 1 ,045 1,238 1,005 1,526
Pendidikan 2,669 3 446
Pendidikan(1) -3,571 2,188 2,663 1 ,103 ,028 ,000 2,051
Pendidikan(2) -1,632 1,568 1,083 1 ,298 ,196 ,009 4,228
Pendidikan(3) -576 ,966 ,356 1 ,551 ,562 ,085 3,730
JK(1) 3,401 1,079 9,936 1 ,002 29,994 3,620 248,558
Pendapatan 3,022 4 ,554
Pendapatan(1) 4,013 2,520 2,535 1 111 55,300 ,396 7724,027
Pendapatan(2) 20,469 9954,433 ,000 1 ,998 8E+008 ,000 .
Pendapatan(3) 1,339 1,353 ,978 1 ,323 3,813 ,269 54,113
Pendapatan(4) 1,760 1,396 1,589 1 ,207 5,812 377 89,694
Harga 1,172 ,485 5,841 1 ,016 3,228 1,248 8,350
Produk 1,069 ,500 4,568 1 ,033 2,912 1,093 7,760
Constant -22,247 7,232 9,462 1 ,002 ,000

Satep Tempat 774 ,623 1,547 1 214 2,169 ,640 7,349

2 Promosi 417 ,528 ,624 1 ,430 1,518 ,539 4,277
Pengetahuan 572 ,507 1,271 1 ,260 1,772 ,655 4,788
Umur ,192 ,095 4,067 1 ,044 1,212 1,005 1,461
JK(1) 3,122 1,002 9,711 1 ,002 22,692 3,185 161,669
Pendapatan 2,074 4 722
Pendapatan(1) 1,970 1,567 1,581 1 ,209 7,170 ,332 154,654
Pendapatan(2) 19,287 10516,148 ,000 1 ,999 2E+008 ,000 .
Pendapatan(3) ,645 1,089 ,351 1 ,553 1,907 ,226 16,118
Pendapatan(4) 1,355 1,224 1,226 1 ,268 3,877 ,352 42,691
Harga 1,099 ,462 5,662 1 ,017 3,002 1,214 7,422
Produk ,850 ,456 3,470 1 ,062 2,339 ,957 5,718
Constant -19,939 6,406 9,688 1 ,002 ,000

Satep Tempat ,612 ,560 1,196 1 274 1,844 ,616 5,525

3 Promosi 464 ,496 ,876 1 ,349 1,590 ,602 4,200
Pengetahuan ,709 464 2,337 1 ,126 2,032 ,819 5,042
Umur ,133 ,070 3,569 1 ,059 1,142 ,995 1,312
JK(1) 3,252 ,933 12,160 1 ,000 25,849 4,155 160,808
Harga 1,001 424 5,569 1 ,018 2,721 1,185 6,249
Produk ,892 414 4,646 1 ,031 2,439 1,084 5,487
Constant -17,292 5,489 9,926 1 ,002 ,000

Satep Tempat ,853 ,489 3,051 1 ,081 2,347 ,901 6,115

4 Pengetahuan ,537 ,406 1,745 1 ,187 1,710 771 3,792
Umur 124 ,068 3,335 1 ,068 1,132 ,991 1,293
JK(1) 2,957 ,850 12,098 1 ,001 19,233 3,635 101,770
Harga ,984 422 5,431 1 ,020 2,675 1,169 6,119
Produk ,769 ,392 3,851 1 ,050 2,157 1,001 4,646
Constant -14,911 4,501 10,973 1 ,001 ,000

Satep Tempat ,748 ,465 2,582 1 ,108 2,113 ,848 5,260

5 Umur ,086 ,059 2,157 1 ,142 1,090 972 1,223
JK(1) 2,772 ,825 11,292 1 ,001 15,987 3,174 80,510
Harga ,998 420 5,646 1 ,017 2,713 1,191 6,178
Produk 742 ,392 3,580 1 ,058 2,099 974 4,526
Constant -11,450 3,418 11,222 1 ,001 ,000

Satep Tempat ,794 ,450 3,120 1 ,077 2,213 ,917 5,342

6 JK(2) 2,453 773 10,063 1 ,002 11,621 2,553 52,893
Harga ,919 ,409 5,047 1 ,025 2,507 1,124 5,589
Produk 725 ,375 3,737 1 ,053 2,065 ,990 4,308
Constant -8,786 2,679 10,751 1 ,001 ,000

a.Variable(s)enteredonstepl:Tempat,Promosi,Pengetahuan,Umur,Pendidi

kan,JK,Pendapatan,Harga,Produk.




ModelifT

rm Removed

Changein
ModelLog -2 Log Sig.ofthe
Variable Likelihood Likelihood df Change
Step Tempat -29,487 1,321 1 ,250
1 Promosi -29,184 716 1 398
Pengetahuan -29,568 1,484 1 ,223
Umur -31,202 4,751 1 ,029
Pendidikan -30,170 2,687 3 442
JK -35,605 13,557 1 ,000
Pendapatan -31,268 4,884 4 ,299
Harga -32,275 6,897 1 ,009
Produk -31,393 5,134 1 ,023
Step Tempat -30,970 1,601 1 ,206
2 Promosi -30,488 635 1 425
Pengetahuan -30,838 1,336 1 ,248
Umur -32,448 4,557 1 ,033
JK -36,420 12,501 1 ,000
Pendapatan -32,057 3,774 4 437
Harga -33,488 6,636 1 ,010
Produk -32,070 3,799 1 ,051
Step Tempat -32,665 1,217 1 ,270
3 Promosi -32,504 894 1 344
Pengetahuan -33,320 2,527 1 112
Umur -34,079 4,043 1 ,044
JK -39,424 14,733 1 ,000
Harga -35,211 6,308 1 ,012
Produk -34,551 4,988 1 ,026
Step Tempat -34,172 3,335 1 ,068
4 Pengetahuan -33,402 1,796 1 ,180
Umur -34,352 3,696 1 ,055
JK -39,449 13,889 1 ,000
Harga -35,562 6,116 1 ,013
Produk -34,575 4,142 1 ,042
Step Tempat -34,779 2,753 1 ,097
S Umur -34,534 2,264 1 132
JK -39,728 12,652 1 ,000
Harga -36,571 6,337 1 ,012
Produk -35,324 3,842 1 ,050
Step Tempat -36,216 3,363 1 ,067
6 JK -39,988 10,907 1 ,001
Harga -37,313 5,556 1 ,018
Produk -36,523 3,977 1 ,046




VariablesnotintheEquation

Score df Sig.
Satep  Variables Pendidikan 3,056 3 1383
2 Pendidikan(1) 2,003 1 157
Pendidikan(2)Pendid| 023 1 881
ikan(3) 002 1 964
OverallStatistics 3,056 3 383
gbtep Variables EZ:S:S:EZ:(Q 2,018 3 560
. ’ 1,863 1 172
.Pendldlkan(Z)Pendld 370 1 543
ikan(3)PendapatanP 028 1 867
endapatan(1)Penda 3,273 4 513
patan(2)Pendapatan 631 1 427
OverallStatistics (opendapatant® 952 ! 329
Sctep Variables Promosi 676 1 411
4 Pendidikan 1281 1 596
Pendidikan(1)Pendid} 6,032 7 536
ikan(2)Pendidikan(3) 886 1 347
PendapatanPendap 1527 3 676
atan(1)Pendapatan( 1417 1 1234
2)Pendapatan(3)Pe 369 1 544
ndapatan(4) 000 1 1985
OverallStatistics 3,510 4 476
Sdtep  Variables Promosi 755 1 1385
5 Pengetahuan ,939 1 332
PendidikanPendidik 771 1 ,380
an(1)Pendidikan(2)P 273 1 ,602
endidikan(3)Pendap 6,587 8 ,582
atanPendapatan(1)P ,163 1 ,687
endapatan(2)Penda 1,803 1 ,179
patan(3)Pendapatan 1,777 3 ,620
(4) 1,359 1 ,244
OverallStatistics ,840 1 ,359
Setep Variables Promosi ,031 1 ,860
6 Pengetahuan 4,350 4 361
UmurPendidika 1,669 1 196
nPendidikan(1) 927 1 336
Pendidikan(2)P 1,195 1 274
endidikan(3)Pe 060 1 807
ndapatanPenda 8,052 9 529
patan(1)Pendap 291 1 ,590
atan(2)Pendapa 368 1 544
tan(3)Pendapat 2,238 1 135
an(4) 3,563 3 313
OverallStatistics 3,506 1 061
,148 1 ,700
,011 1 ,918
2,121 4 ,713
,006 1 ,940
1,212 1 271
,928 1 ,335
,386 1 ,535
10,966 10 ,360

a. Variable(s)removedonstep2:Pendidikan.
b. variable(s)removedonstep3:Pendapatan.
C. Variable(s)removedonstep4:Promosi.




d. Variable(s)removedonstep5:Pengetahuan.

oy
Iteration likelihoodCoefficients
ConstantTemp 3)IK() onstant
Step 1 75.730 -6.207 0.237 0015 0082 0.073 -1.139 0307 015 1.269 1.159 0.832 0257  03% 0416 0.380
1 2
2 62311  -12523 0.480 0105 0217 0.138 -2.105 0726 033 2156 2353 1.859 0604 0877 0773 0.668
5
3 58657  -18017 0.664 0270 0411 0.186 -2907 1202 049 2.855 3304 3.086 1012 1399 1037 0.876
1
4 57.867  -21229 0725 0430 0588 0.208 -3301 1515 056 3.265 3.888 4322 1264 1690 1150 1011
1
5 57720 -22164 0732 0488 0653 0213 -3553 1621 057 3.389 4.004 5.441 1333 175 1171 1.063
6
6 57677 -22245 0732 0494 0,659 0214 -3570 1632 057 3.401 4.013 6.463 1338 1760 1172 1.069
7
7 57.662  -22.247 0.732 0494 0659 0.214 -3571 1632 057 3.401 4.013 7.467 1339 1760 1172 1.069
6
8 57.656  -22.247 0.732 0494 0659 0.214 -3571 1632 057 3.401 4.013 8.468 1339 1760 1172 1.069
9 57.654  -22.247 0.732 0494 0659 0.214 -3571 1632 057 3.401 4.013 9.469 1339 1760 1172 1.069
6
10 57.653  -22.247 0.732 0494 0659 0.214 -3571 1632 057 3.401 4.013 10.469 1339 1760 1172 1.069
6
1 57.653  -22.247 0.732 0494 0659 0.214 -3571 1632 057 3.401 4,013 11.469 1339 1760 1172 1.069
6
12 57.653  -22.247 0.732 0494 0659 0.214 -3571 1632 057 3.401 4,013 12.469 1339 1760 1172 1.069
6
13 57.653  -22.247 0.732 0494 0659 0.214 -3571 1632 057 3.401 4,013 13.469 1339 1760 1172 1.069
6
14 57.653  -22.247 0.732 0494 0659 0.214 -3571 1632 057 3.401 4,013 14.469 1339 1760 1172 1.069
6
15 57.653  -22.247 0.732 0494 0659 0.214 3571 1632 057 3.401 4,013 15.469 1339 1760 1172 1.069
6
16 57.653  -22.247 0.732 0494 0659 0.214 3571 1632 057 3.401 4,013 16.469 1339 1760 1172 1.069
6
17 57.653  -22.247 0.732 0494 0659 0.214 3571 1632 057 3.401 4,013 17.469 1339 1760 1172 1.069
6
18 57.653  -22.247 0.732 0494 0659 0.214 3571 1632 057 3.401 4.013 18.469 1339 1760 1172 1.069
6
19 57.653  -22.247 0.732 0494 0659 0.214 3571 1632 057 3.401 4.013 19.469 1339 1760 1172 1.069
6
20 57.653  -22.247 0.732 0494 0659 0.214 3571 1632 057 3.401 4.013 20.469 1339 1760 1172 1.069
6
Step T 76.709 6074 0.255 0.026 0.9 0.068 1262 0.733 0.623 0099 0303 0422 0.353
2
2 64.141 12156 0.504 0128 0235 0.127 2.123 1377 1380 0.267 0693  0.771 0.599
3 6L061  -17.122 0.694 0283 0417 0.172 2.755 1832 2.299 0498 1121 1006 0.751
Z 60510  -19.49 0.766 0391 0542 0.190 3.062 1.966 3.278 0.624 1325 1089 0.829
5 60.399  -19.924 0.774 0416 0570 0.192 3.120 To71 2.281 0645 135 1099 0.848




e “e.Variable(s)removedonstep6:Umur. ' T

IterationHistory(a,b,c,d,e,f)



7 60.348 -19.939 0.774 0.417 0.572 0.192 3.122 1.970 6.286 0.645 1.355 1.099 0.850
8 60.343 -19.939 0.774 0.417 0.572 0.192 3.122 1.970 7.286 0.645 1.355 1.099 0.850
9 60.341 -19.939 0.774 0.417 0.572 0.192 3.122 1.970 8.287 0.645 1.355 1.099 0.850
10 60.340 -19.939 0.774 0.417 0.572 0.192 3.122 1.970 9.287 0.645 1.355 1.099 0.850
11 60.340 -19.939 0.774 0.417 0.572 0.192 3.122 1.970 10.287 0.645 1.355 1.099 0.850
12 60.340 -19.939 0.774 0.417 0.572 0.192 3.122 1.970 11.287 0.645 1.355 1.099 0.850
13 60.340 -19.939 0.774 0.417 0.572 0.192 3122 1.970 12.287 0.645 1.355 1.099 0.850
14 60.340 -19.939 0.774 0.417 0.572 0.192 3122 1.970 13.287 0.645 1.355 1.099 0.850
15 60.340 -19.939 0.774 0.417 0.572 0.192 3122 1.970 14.287 0.645 1.355 1.099 0.850
16 60.340 -19.939 0.774 0.417 0.572 0.192 3122 1.970 15.287 0.645 1.355 1.099 0.850
17 60.340 -19.939 0.774 0.417 0.572 0.192 3122 1.970 16.287 0.645 1.355 1.099 0.850
18 60.340 -19.939 0.774 0.417 0.572 0.192 3122 1.970 17.287 0.645 1.355 1.099 0.850
19 60.340 -19.939 0.774 0.417 0.572 0.192 3122 1.970 18.287 0.645 1.355 1.099 0.850
20 60.340 -19.939 0.774 0.417 0.572 0.192 3122 1.970 19.287 0.645 1.355 1.099 0.850
1 78.475 -4.990 0.240 0.031 0.127 0.038 1.307 0.390 0.360
2 66.894 -10.408 0.443 0.155 0.337 0.078 2.254 0.703 0.628
3 64.379 -14.908 0.564 0.339 0.565 0.113 2927 0.913 0.807
4 64.118 -16.972 0.606 0.446 0.689 0.130 3.210 0.991 0.881
5 64.114 -17.286 0.612 0.463 0.709 0.133 3.251 1.001 0.891
6 64.114 -17.292 0.612 0.464 0.709 0.133 3.252 1.001 0.892
7 64.114 -17.292 0.612 0.464 0.709 0.133 3.252 1.001 0.892
1 78.517 -4.927 0.254 0.126 0.038 1.299 0.393 0.353
2 67.248 -9.952 0.526 0.316 0.079 2.198 0.711 0.594
3 65.151 -13.550 0.754 0.473 0.111 2.761 0.917 0.726
4 65.009 -14.794 0.844 0.531 0.123 2.941 0.979 0.765
5 65.008 -14.910 0.853 0.537 0.124 2.957 0.984 0.768
6 65.008 -14.911 0.853 0.537 0.124 2.957 0.984 0.769
1 79.025 -4.255 0.255 0.029 1.260 0.403 0.360
2 68.573 -8.128 0.506 0.058 2.100 0.725 0.595
3 66.890 -10.659 0.688 0.079 2614 0.933 0.712
4 66.805 -11.402 0.744 0.086 2.762 0.994 0.740
5 66.805 -11.450 0.748 0.086 2772 0.998 0.742
6 66.805 -11.450 0.748 0.086 2772 0.998 0.742
1 80.157 -3.446 0.293 1.187 0.373 0.365
2 70.481 -6.519 0.570 1.932 0.672 0.602
3 69.122 -8.319 0.748 2.346 0.863 0.705
4 69.069 -8.764 0.792 2.448 0.916 0.724




5 69.060  -8.786 0.794 2.453 0919 0.725
3 69.060  -8.786 0.794 2.453 0919 0.725
Stepwise(L
Constantisincludedinthe model.
Initial-2LogLikelihood:94,242
5

1001

1001




Stepnumber:1

ObservedGroupsandPredictedProbabilities

c O

m
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TheCutValueis,50Symbols:
T-TidakY-Ya
EachSymbolRepresents5Cases.

Stepnumber:2

ObservedGroupsandPredictedProbabilities
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TheCutValueis,50Symbols:
T-TidakY-Ya
EachSymbolRepresents2,5 Cases. Step number: 3
ObservedGroupsandPredictedProbabilities
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PredictedProbabilityisofMembership for Ya The Cut Value is ,50

Symbols:T-TidakY- Ya
EachSymbolRepresents2Cases.

Stepnumber:4

ObservedGroupsandPredictedProbabilities

326 0
0 0
0 0
F o} 0
R 246 0
E o Yé
Q o] YYO
o] YYY6
E 166 YYY6
N o] YYY6
C o] YYYé
Y o] YYYé
806 YYYYYd
0 YYYYYYYYO
0 YYYYYYYYYYO
6 T TTTT YTTTTYTTYYYTYYYYYYYYYTTTO
Predicted

Group:
TTTTTTTTTTTTTTTITTTITTITTITTITTITTITTYYY

YYYYYYYYYYYYYYYYYYYYYYYYYYY




TheCutValueis,50Symbols:T-TidakY-Ya
EachSymbolRepresents2Cases.

Stepnumber:5
ObservedGroupsandPredictedProbabilities
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TheCutValueis,50Symbols:T-TidakY-Ya

EachSymbolRepresents2Cases.

Stepnumber:6

ObservedGroupsandPredictedProbabilities
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TheCutValueis,50Symbols:T-TidakY-Ya
EachSymbolRepresents2Cases.

Correlations
UJI VALIDITAS
Correlations
X1 X2 X3 X4 X5 Harga

X1 PearsonCorrelation 1 ,654* ,731*4 ,690*4 ,675*4 ,857*4

Sig.(2-tailed) ,000 ,000 ,000 ,000 ,000

N 120 120 120 120 120 120
X2 PearsonCorrelation ,654*% 1 ,662*4 ,757*4 ,636*4 ,852*4

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000

N 120 120 120 120 120 120
X3 PearsonCorrelation ,731%* ,662*4 1 ,668*4 ,719*4 ,870%4

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000

N 120 120 120 120 120 120
X4 PearsonCorrelation ,690** ,157*% ,668*% 1 ,122*4 ,891*4

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000

N 120 120 120 120 120 120
X5 PearsonCorrelation ,675** ,636*% ,719*% ,122% 1 ,868*%

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000

N 120 120 120 120 120 120
Harga  PearsonCorrelation ,857*% ,852*4 ,870%4 ,891*4 ,868*4 1

Sig.(2-tailed) ,000 ,000 ,000 ,000 ,000

N 120 120 120 120 120 120

** Correlationissignificantatthe0.01level(2-tailed).



Correlations

Correlations

X6 X7 X8 Produk
X6 PearsonCorrelation 1 ,637*1 ,628*4 ,888*
Sig.(2-tailed) ,000 ,000 ,000
N 120 120 120 120
X7 PearsonCorrelation ,637*4 1 ,490*4 ,823*%
Sig. (2-tailed) ,000 ,000 ,000
N 120 120 120 120
X8 PearsonCorrelation ,628*4 ,490*4 1 ,840*4
Sig. (2-tailed) ,000 ,000 ,000
N 120 120 120 120
Produk  PearsonCorrelation ,888*1 ,823*1 ,840%4 1
Sig.(2-tailed) ,000 ,000 ,000
N 120 120 120 120

** Correlationissignificantatthe0.01level(2-tailed).



Correlations

Correlations

X9 X10 X11 Tempat
X9 PearsonCorrelation 1 ,464*4 ,380*4 172
Sig.(2-tailed) ,000 ,000 ,000
N 120 120 120 120
X10 PearsonCorrelation ,464*4 1 4404 ,831*%
Sig. (2-tailed) ,000 ,000 ,000
N 120 120 120 120
X11 PearsonCorrelation ,380*% ,440*% 1 , 754**
Sig. (2-tailed) ,000 ,000 ,000
N 120 120 120 120
Tempat PearsonCorrelation ,772%% ,831*4 ,754*4 1
Sig.(2-tailed) ,000 ,000 ,000
N 120 120 120 120

** Correlationissignificantatthe0.01level(2-tailed).



Correlations

Correlations

X12 X13 X14 X15 Promosi
X12 PearsonCorrelation 1 ,544*4 ,586*1 ,626* ,834*4
Sig.(2-tailed) ,000 ,000 ,000 ,000
N 120 120 120 120 120
X13 PearsonCorrelation ,544* 1 JA47* ,536*1 ,775*4
Sig. (2-tailed) ,000 ,000 ,000 ,000
N 120 120 120 120 120
X14 PearsonCorrelation ,586*% AT 1 ,620™% ,810™4
Sig. (2-tailed) ,000 ,000 ,000 ,000
N 120 120 120 120 120
X15 PearsonCorrelation ,626*4 ,536*4 ,620* 1 ,854*4
Sig. (2-tailed) ,000 ,000 ,000 ,000
N 120 120 120 120 120
Promosi PearsonCorrelation ,834*4 ,775%% ,810™% ,854*4 1
Sig. (2-tailed) ,000 ,000 ,000 ,000
N 120 120 120 120 120

** Correlationissignificantatthe0.01level(2-tailed).



Correlations

Correlations

X16 X17 X18 Pengetahuan
X16 PearsonCorrelation 1 ,544*4 ,589*4 ,833*
Sig.(2-tailed) ,000 ,000 ,000
N 120 120 120 120
X17 PearsonCorrelation ,544*A 1 ,642*4 ,851*%
Sig. (2-tailed) ,000 ,000 ,000
N 120 120 120 120
X18 PearsonCorrelation ,589*4 ,642%4 1 ,875%
Sig. (2-tailed) ,000 ,000 ,000
N 120 120 120 120
Pengetahuan PearsonCorrelation ,833*4 ,851*4 ,875*4 1
Sig.(2-tailed) ,000 ,000 ,000
N 120 120 120 120

** Correlationissignificantatthe0.01level(2-tailed).



UJIRELIABILITAS

Reliability

CaseProcessingSummary

Scale:ALLVARIABLES

N %
Cases Valid 120 100,0
Excludeda 0 0
Total 120 100,0

a. Listwisedeletionbasedonall variables in the procedure.

ReliabilityStatistics

Cronbach's
Alpha Based
on
Cronbach's Standardized
Alpha Items N of ltems
7137 744 18
ItemStatistics
Mean Std.Deviation
X1 4,28 ,840 120
X2 4,19 ,882 120
X3 4,17 ,938 120
X4 3,98 1,037 120
X5 4,03 ,965 120
X6 3,85 ,950 120
X7 3,87 ,898 120
X8 3,76 ,996 120
X9 3,32 ,944 120
X10 3,42 1,097 120
X11 3,37 ,916 120
X12 3,60 ,991 120
X13 3,60 1,088 120
X14 3,52 1,069 120
X15 3,36 1,114 120
X16 3,79 1,060 120
X17 3,66 1,041 120
X18 3,92 1,089 120




Item-Total Statistics

Scale Corrected Squared Cronbach's
ScaleMeanif Variance if Item-Total Multiple Alphaifltem
ItemDeleted ItemDeleted Correlation Correlation Deleted
X1 63,38 52,087 ,519 716 711
X2 63,47 53,125 ,403 ,661 ,719
X3 63,49 52,639 ,409 ,713 ,718
X4 63,68 51,028 471 725 711
X5 63,63 51,041 ,515 ,662 ,708
X6 63,81 55,383 ,198 ,645 ,736
X7 63,79 54,755 ,265 ,509 ,730
X8 63,90 55,250 ,192 ,503 ,736
X9 64,34 53,807 ,317 411 726
X10 64,24 52,941 ,309 ,398 727
X11 64,29 54,528 ,275 ,363 729
X12 64,06 53,366 ,327 ,578 725
X13 64,06 53,618 ,269 ,497 ,730
X14 64,14 52,829 ,329 ,530 , 725
X15 64,30 52,279 ,346 ,575 ,723
X16 63,87 54,604 214 437 ,735
X17 64,00 55,597 ,155 ,522 ,740
X18 63,74 54,412 ,217 ,538 ,735
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