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Lampiran
Kuesioner
PENGARUH RATING DAN REVIEW PRODUK TERHADAP
KEPUTUSAN PEMBELIAN ONLINE DIMEDIA SOSIAL TIKTOK
MAHASISWA UNIVERSITAS MUHAMADIYAH KOTA BENGKULU

Saudara-saudari yang saya hormati,
Assalamualaikum Wr. Wb.,

Dengan hormat dan penuh kerendahan hati saya sebagai penulis meminta
kesedian saudara-saudari meluangkan waktu untuk mengisi kuesioner. Kuesioner
ini digunakan dalam rangka penelitian “PENGARUH RATING DAN REVIEW
PRODUK TERHADAP KEPUTUSAN PEMBELIAN ONLINE DIMEDIA
SOSIAL TIKTOK MAHASISWA UNIVERSITAS MUHAMADIYAH KOTA
BENGKULU” Keberhasilan penelitian ini akan sangat bergantung pada akurasi dan
kelengkapan jawaban saudara-saudari sehingga saya sangat berharap dan
menghargai jawaban jujur yang diberikan. Keterlibatan yang konstruktif saudara-
saudari dalam penelitian ini, akan memberikan konstribusi yang berharga pada
pengembangan ilmu pengetahuan.

Atas kesediaan dan kerja sama saudara-saudaridiucapkan terimakasih.

Wassalamualaikum Wr. Wb.,

Bengkulu, Agustus 2025

Hormat saya

EFRIADI



KUESIONER PENELITIAN

A. Identitas Responden

1. Umur

2. Jenis Kelamin : a. Laki-laki b. Perempuan
3. Fakultas

4. Berapa banyak uang saku anda per-bulan :

[ <rp.500.000 [] Rp.500.000 s/d 1.000.000 [_]>Rp.1.000.000

5. Seberapa sering anda melakukan pembelian secara online

pada Media sosial Tiktok

a. 1kali
b. 1—3kali
c. Lebih dari 3x

B. Petunjuk Pengisian Kuesioner Penelitian :

a. Berikan tanda (V) pada kolom jawaban yang ada di sebelah kanan pernyataan
yang paling sesuai dengan Bapak/Ibu/Saudara/i.

b. Berikan hanya 1 (' satu ) jawaban saja pada setiap pernyataan.

c. Baca dan pahamilah pernyataan sebelum memberikan jawaban

Pilihan Jawaban :

STS  : Sangat Tidak Setuju
TS : Tidak Setuju

N : Netral

S : Setuju

SS : Sangat Setuju



C. Daftar Pernyataan

1. Variable Rating (X1)

No

Prnyataan

STS

TS

SS

Perceived usefulnes

1

Saya merasa mendapatkan manfaat dari
adanya rating di media sosial tiktok

Perceived trusment

Saya merasa banyaknya Rating
menandakan toko online di media sosial
tiktok tersebut terpercaya

Perceived enjoyment

Saya merasa nyaman berbelanja pada
toko online dimedia sosial tiktok dengan
jumlah Rating yang tinggi

2. Variable Review (X2)

No

Prnyataan

STS

TS

SS

Perceived usefulnes

1

Review membuat saya lebih mudah
menemukan informasi produk online di
media sosial tiktok

Source Credibelity

Saya percaya pada fitur review yang di
sediakan media sosial tiktok

Argument Quality

Saya mendapatkan informasi tentang
kelebihan atau kekurangan dari konsumen
melalui fitur review di media sosial tiktok

Valence

Hasil review mempengaruhi pendapat
saya terhadap produk di medai sosial
tiktok

Volume of Review

Semakin banyak jumlah review positif
maka reputasi produk semakin baik di
media sosial tiktok




3. Variable Keputusan Pembelian (Y)

No Prnyataan STS | TS SS
Pilihan Produk
1 | Saya membeli produk di media sosial
tiktok karna memiliki kualitas yang saya
inginkan.
Pilihan Merk
2 | Saya membeli produk di media sosial
tiktok karena tersedia beragam pilihan
merk
Pilihan Saluran
3 | Produk di media sosial ziktok memiliki
persedian barang yang lengkap
Waktu Pembelian
4 | Saya membeli produk di media sosial
tiktok karena kebutuhan
Jumlah Pembelian
5 | Saya membeli produk di media sosial tiktok
sesuai dengan jumlah yang saya butuhkan
Sistem Pembayaran
6 | media sosial fiktok memiliki pilihan
pembayaran  yang  lengkap  yang
memudahkan saya saat belanja




LAMPIRAN UJI VALIDITAS DANRELIABILITAS

1. Lampiran Tabulasi Data Uji cobaVariabel RATING (X1)

Responden | X1.1 X1.2 | X1.3 | Total
1 S 4 S 14
2 S S 4 14
3 5 5 S 15
4 S 4 S 14
5 S S S 15
6 S 4 S 14
7 4 4 4 12
8 5 5 5 15
9 5 3 5 13

10 S 4 S 14
11 S S S 15
12 S S S 15
13 S 4 4 13
14 S S S 15
15 S S S 15
16 S S5 S 15
17 S S S 15
18 S S S 15
19 S S 4 14
20 S S S 15
21 S S 4 14
22 S S S 15
23 S S S 15
24 S S S 15
25 S S 4 14
26 S S S 15
27 5 S S 15
28 S S S 15
29 S S S 15
30 S S 3 13




2. Lampiran Tabulasi Data Uji cobaVariabel Review (X2)

21

20
15
23

20
20

19
21

20
22
21

22
21

21

23

22
21

21

21

21

22
22
21

21

21

19
21

21

24
21

X2.2 | X2.3 | X2.4 | X2.5 | Total

Responden | X2.1

10

11

12
13
14
15
16
17
18
19
20
21

22
23

24
25

26
27
28

29
30




3. Lampiran Tabulasi Data Uji cobaVariabel Keputusan Pembelian (Y)

Total

24
25

23

28

24
26

26

20

22

26

22
23

23

26

22
25

22

24
25

22
27

25

30
28

27

28

28

26

30
26

Y.6

Y.5

Y4

Y.3

Y.2

Responden | Y.1

10
11
12
13
14
15
16
17
18
19
20
21

22
23

24
29,

26

27

28

29

30




TABULASI DATA PENELITIAN

PENGARUH RATING DAN REVIEW PRODUK TERHADAP KEPUTASAN PEMBELIAN ONLINE DIMEDIA SOSIAL TIKTOK MAHASISWA

UNIVERSITAS MUHAMMADYAH KOTA BENGKULU

24
25

23

28

24
26

26

20
22
26

22
23

23

26

22
25

22
24

10

11

12
13

14
15
16
17
18

21

20
15
23

20
20

19
21

20
22
22
22
21

21

23

22
21

21

10
11

12
13

14
15
16
17
18

14
14
15
14
15
14
12
15
13
14
15
15
13
15
15
15
15
15










Total
27
23
28
23
28
24
18
18
18
25
26
30
30
24
30
28
20
26
24
23
25
24
27
22
24

Y.6

Y.5

Y.4

Y.3

Y.2

Keputusan Pembelian (Y)

Y.1

Responden

69
70

71

72
73
74
75

76
77
78
79
80
81

82

83
84

85
86
87

88
89
90
91

92
93

Total
22

19
20
20
21

21

15
18
15
21

21

20
20

17
20

18
16
20
20
21

20
20
20
21

21

X2.5

X2.4

X2.3

X2.2

Review( X2)

Responden | X2.1

69

70

71

72
73
74
75

76
77
78
79
80
81

82
83
84
85

86
87
88
89
90

91

92

93

Total
15
13
15
15
15
15
15
15
15
15
15
12
12
13
12
11

12
12
13
15
15
15
15
15

X1.3

X1.2

X1.1

RATING (X1)

Responden

69
70
71

72

73
74

75

76
77
78
79
80
81

82

83
84

85

86
87

88
89
90
91

92

93
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Hasil Uji Validitas dan Reliablitas

1. Hasil Uji Validitas dan Reliabilitas variabel Rating (X1)

Hasil Uji Validitas

Correlations
X1.1 X1.2 X1.3 Totalx1
X1.1 Pearson Correlation 1 6107 | .596™ | .852™"
Sig. (2-tailed) 000 |.000 | .000
N 140 140 140 140
X1.2 Pearson Correlation 6107 | 1 5767 | .853™
Sig. (2-tailed) 000 2000 | .000
N 140 140 140 140
X1.3 Pearson Correlation 596 | 576 |1 857
Sig. (2-tailed) 000 | .000 000
N 140 140 140 140
Totalx1 Pearson Correlation 852" | 853 | 857 | 1
Sig. (2-tailed) 000 | .000 | .000
N 140 140 140 140
**%_Correlation at 0.001(2-tailed)
Hasil Uji Reliabilitas
Reliability Statistics
Cronbach's Alpha N of Items

813




2. Hasil Uji Validitas dan Reliabilitas variabel Review (X2)

Hasil Uji Validitas
Correlations
X2.1 X2.2 X2.3 X2.4 X2.5 Totalx2
X2.1 Pearson Correlation 1 4347 | 297" | .024 148 .609™"
Sig. (2-tailed) 000 | .000 |.780 | .081 | .000
N 140 140 140 140 140 140
X2.2 Pearson Correlation 434 |1 333" | 183" 201" 6627
Sig. (2-tailed) 000 000 |.031 |.018 |.000
N 140 140 140 140 140 140
X2.3 Pearson Correlation 2977 | 333" |1 158 A84™" | 718
Sig. (2-tailed) 000 | .000 063 |.000 | .000
N 140 140 140 140 140 140
X2.4 Pearson Correlation .024 183" 158 1 3657 | 537
Sig. (2-tailed) 780 | .031 | .063 000 | .000
N 140 140 140 140 140 140
X2.5 Pearson Correlation .148 2017 A484™ | 365 |1 674"
Sig. (2-tailed) 081 |.018 |.000 |.000 000
N 140 140 140 140 140 140
Totalx2 Pearson Correlation 6097 | 6627 | 718" | 5377 | 674" | 1
Sig. (2-tailed) 000 |.000 |.000 |.000 |.000
N 140 140 140 140 140 140
**%_ Correlation at 0.001(2-tailed)
*. Correlation is significant at the 0.05 level (2-tailed).

Hasil Uji Reliabilitas

Reliability Statistics

Cronbach's Alpha N of Items

.636




3. Hasil Uji Validitas dan Reliabilitas variabel Keputusan Pembelian (Y)

Hasil Uji Validitas
Correlations
Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Totaly1
Y.1 Pearson Correlation 1 .183" 294" 359" 262 168" 613"
Sig. (2-tailed) 031 000 000 002 047 000
N 140 140 140 140 140 140 140
Y2 Pearson Correlation .183" 1 2917 266" 174" 277 543"
Sig. (2-tailed) .031 .000 .001 .040 .000 .000
N 140 140 140 140 140 140 140
Y3 Pearson Correlation 294" 2917 1 267" 354" 187" 623"
Sig. (2-tailed) .000 .000 .001 .000 027 .000
N 140 140 140 140 140 140 140
Y.4 Pearson Correlation 359" 266" 267 1 356" 433" 7127
Sig. (2-tailed) .000 .001 .001 .000 .000 .000
N 140 140 140 140 140 140 140
Y5 Pearson Correlation 262 174" 354" 356" 1 376" .680™"
Sig. (2-tailed) .002 .040 .000 .000 .000 .000
N 140 140 140 140 140 140 140
Y.6 Pearson Correlation 168" Ak 187" 433" 376" 1 6317
Sig. (2-tailed) .047 .000 .027 .000 .000 .000
N 140 140 140 140 140 140 140
Total | Pearson Correlation 613" 543 623" 712" .680™"" 631" 1
yl Sig. (2-tailed) .000 .000 .000 .000 .000 .000
N 140 140 140 140 140 140 140

*. Correlation is significant at the 0.05 level (2-tailed).

**%_ Correlation at 0.001(2-tailed)

**. Correlation is significant at the 0.01 level (2-tailed).

Hasil Uji Reliabilitas

Reliability Statistics

Cronbach's Alpha

N of

ltems

.704

Lampiran Hasil Tanggapan Responden Terhadap variabel Penelitian

Frequencies X1

Statistics
X1.1 X1.2 X1.3 Totalx 1
N Valid 140 140 140 140
Missing 0 0 0 0

Mean 4.74 4.45 4.53 13.71

Std. Error of Mean .052 .056 .059 142
Median 5.00 5.00 5.00 14.00
Mode 5 5 5 15




Std. Deviation .619 .661 .694 1.685
Variance .383 436 481 2.839
Range 2 2 2 6
Minimum 3 3 3 9
Maximum 5 5 5 15
Sum 663 623 634 1920
Frequency Table
X1.1
Frequency | Percent Valid Cumulative
Percent Percent
Valid NETRAL 13 9.3 9.3 9.3
SETUJU 11 7.9 7.9 17.1
SANGAT SETUJU 116 82.9 82.9 100.0
Total 140 100.0 100.0
X1.2
Frequency | Percent Valid Cumulative
Percent Percent
Valid NETRAL 13 9.3 9.3 9.3
SETUJU 51 36.4 36.4 45.7
SANGAT SETUJU 76 54.3 54.3 100.0
Total 140 100.0 100.0
X1.3
Frequency Percent Valid Percent Cumulative
Percent
Valid NETRAL 16 114 11.4 11.4
SETUJU 34 243 243 35.7
SANGAT SETUJU 90 64.3 64.3 100.0
Total 140 100.0 100.0
Totalx1
Frequency Percent Valid Percent Cumulative Percent
Valid 9 9 6.4 6.4 6.4
10 1 i 7 74l
11 4 2.9 2.9 10.0
12 12 8.6 8.6 18.6
13 18 12.9 12.9 314
14 33 23.6 23.6 55.0
15 63 45.0 45.0 100.0
Total 140 100.0 100.0
Frequencies X2
Statistics
X2.1 X2.2 X2.3 X2.4 X2.5 TotalX2
N Valid 140 140 140 140 140 140
Missing 0 0 0 0 0 0
Mean 4.25 4.00 4.07 4.01 4.04 20.38




Std. Error of Mean .058 .051 .058 .056 051 175
Median 4.00 4.00 4.00 4.00 4.00 21.00
Mode 4 4 4 4 4 21
Std. Deviation .690 .600 .685 .657 .598 2.065
Variance AT7 360 470 431 358 4.266
Range 2 2 2 2 2 10
Minimum 3 3 3 3 3 15
Maximum 5 5 5 5 5 25
Sum 595 560 570 562 566 2853
Frequency Table
X2.1
Frequency Percent Valid Cumulative Percent
Percent
Valid | Netral 20 14.3 14.3 14.3
Setuju 65 46.4 46.4 60.7
Sangat setuju 55 39.3 39.3 100.0
Total 140 100.0 100.0
X2.2
Frequency Percent Valid Cumulative Percent
Percent
Valid | Netral 25 17.9 17.9 17.9
Setuju 90 64.3 64.3 82.1
Sangat setuju 25 17.9 17.9 100.0
Total 140 100.0 100.0
X2.3
Frequency Percent Valid Cumulative Percent
Percent
Valid | Netral 28 20.0 20.0 20.0
Setuju 74 52.9 52.9 72.9
Sangat setuju 38 271! 27.1 100.0
Total 140 100.0 | 100.0
X2.4
Frequency Percent Valid Cumulative Percent
Percent
Valid | Netral 29 20.7 20.7 20.7
Setuju 80 57.1 57.1 77.9
Sangat setuju 31 22.1 22.1 100.0
Total 140 100.0 100.0
X2.5
Frequency Percent Valid Cumulative Percent
Percent
Valid | Netral 22 15.7 15.7 15.7
Setuju 90 64.3 64.3 80.0
Sangat setuju 28 20.0 20.0 100.0
Total 140 100.0 100.0




TotalX2

Frequency Percent Valid Percent Cumulative Percent
Valid 15 11 7.9 7.9 7.9
16 1 i 7 8.6
17 2 1.4 1.4 10.0
18 3 2.1 2.1 12.1
19 10 7.1 7.1 19.3
20 28 20.0 20.0 39.3
21 53 37.9 37.9 77.1
22 21 15.0 15.0 92.1
23 7 5.0 5.0 97.1
24 2 1.4 14 98.6
25 2 1.4 1.4 100.0
Total 140 100.0 100.0
Frequencies Y
Statistics
Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 TotalY
N Valid 140 140 140 140 140 140 140
Missing 0 0 0 0 0 0 0
Mean 3.99 3.93 3.99 3.96 4.24 3.95 24.06
Std. Error of Mean .070 .056 .062 .068 .071 .061 247
Median 4.00 4.00 4.00 4.00 4.50 4.00 24.00
Mode 3 4 4 4 5 4 25
Std. Deviation .827 .664 .739 799 .839 723 2.924
Variance .683 441 .547 .639 703 .523 8.550
Range 2 2 2 2 2 2 12
Minimum 3 3 3 3 3 3 18
Maximum 5 5 5 5 5 5 30
Sum 559 550 558 555 594 553 3369
Frequency Table
Y.1
Frequency Percent Valid Percent Cumulative Percent
Valid | Netral 48 343 343 343
Setuju 45 32.1 32.1 66.4
Sangat 47 33.6 33.6 100.0
setuju
Total 140 100.0 100.0
Y.2
Frequency Percent Valid Percen Cumulative Percent
Valid | Netral 36 25.7 25.7 25.7
Setuju 78 55.7 55.7 81.4
Sangat 26 18.6 18.6 100.0
setuju
Total 140 100.0 100.0

Y.3




Frequency Percent Valid Cumulative Percent
Percent
Valid | Netral 39 27.9 27.9 27.9
Setuju 64 45.7 45.7 73.6
Sangat setuju 37 26.4 26.4 100.0
Total 140 100.0 100.0
Y4
Frequency | Percent Valid Cumulative Percent
Percent
Valid | Netral 47 33.6 33.6 33.6
Setuju 51 36.4 36.4 70.0
Sangat setuju 42 30.0 30.0 100.0
Total 140 100.0 100.0
Y.5
Frequency Percent Valid Percent Cumulative Percent
Valid Netral 36 25.7 25.7 254l
Setuju 34 24.3 243 50.0
Sangat 70 50.0 50.0 100.0
setuju
Total 140 100.0 100.0
Y.6
Frequency Percent Valid Cumulative Percent
Percent
Valid Netral 40 28.6 28.6 28.6
Setuju 67 47.9 479 76.4
Sangat setuju 33 23.6 23.6 100.0
Total 140 100.0 100.0
totally
Frequency | Percent | Valid Percent Cumulative
Percent
Valid | 18 13 9.3 9.3 9.3
20 4 2.9 2.9 271
21 4 2.9 2.9 15.0
22 13 9.3 9.3 24.3
23 19 13.6 13.6 37.9
24 21 15.0 15.0 52.9
25 26 18.6 18.6 71.4
26 15 10.7 10.7 82.1
27 9 6.4 6.4 88.6
28 8 5.7 5.7 943
29 3 2.1 2.1 96.4
30 5 3.6 3.6 100.0
Total | 140 100.0 100.0
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Regression

Variables Entered/Removed?

Model

Variables Entered

Variables Removed

Method

Review, Rating®

Enter

a. Dependent Variable: Keputusan Pembelian

b. All requested variables entered.

Model Summary®

Mode

| R

R
Square

Adjusted R
Square

Std. Error of the
Estimate

| 8112

| 658 | 653

| 1.12420

a. Predictors: (Constant), ReviewX2, RatingX1

1
|
|

b. Dependent Variable: Y

ANOVA?*

Model

Sum of Squares H Df H Mean Square H F

3

Regression

333.381

2

166.691

131.893

Residual

173.146

‘ 137

1.264

Total

H 506.527

[ 5o |

|

a. Dependent Variable: Y

b. Predictors: (Constant), ReviewX2, RatingX1




Coefficients?

Model Unstandardized Standardized t Sig. | Collinearity
Coefficients Coefficients Statistics
B Std. Beta Tolerance VIF
Error
1 | (Constant) | 8.052 | 1.009 7.979 | .000
RatingX1 | .174 .065 .154 2.662 | .009 | .749 1.334
ReviewX2 | .669 .053 723 12.537 | .000 | .749 1.334
a. Dependent Variable: Y
Histogram

25

20

Frequency

Dependent Variable: Keputusan Pembelian

Mean = 5.95E-16
Std. Dev. = 0953
M=140

-2 -1 o 1 2 3

Regression Standardized Residual

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Keputusan Pembelian
1.0

Expected Cum Prob

0.0 0.z 0.4 0.6 [aR:} 1.0

Observed Cum Prob




Scatterplot

Dependent Variable: Keputusan Pembelian
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Regression Standardized Predicted Value

One-Sample Kolmogorov-Smirnov Test

“ Unstandardized Residual

|
|
N | 140 |
Normal Parametersa® ‘ Mean H .0000000 ‘
| | std. Deviation | 2.48019487 |
Most Extreme Differences ‘ Absolute H .067 ‘
‘ ‘ Positive .067 ‘
‘ H Negative H -.037 ‘
| Test Statistic | 067 |
| Asymp. Sig. (2-tailed)° | .200¢ |
Monte Carlo Sig. (2-tailed)® ‘ Sig. H .130 ‘
99% Confidence Lower | .121
Interval Bound
Upper 139
Bound

a. Test distribution is Normal.

b. Calculated from data.

d. This is a lower bound of the true significance.

|
|
‘ c. Lilliefors Significance Correction.
|
|

e. Lilliefors' method based on 10000 Monte Carlo samples with starting seed 2000000.
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https://docs.google.com/forms/d/e/1FAIpQLSdY0V4LDU9THuONS-
yYKk9f0Xy6R-N14cd8QINTPcdhbS8LJ3w/viewform

Tabel Rtabel

DISTRIBUSI NILAT rtapa SIGNIFIKANSI 5% dan 1%

™ The Level of Significance ) The Level of Significance
S0y 1%4 ] 1%
3 0997 0999 i 0.320 0413
4 0950 0990 39 0.316 0. 408
5 0.ETE 0.959 40 0.312 0403
=] 0811 0.917 41 0.308 0398
7 0754 0274 42 0.304 0.393
3 0707 0834 43 0.301 0.38%
o 0666 0. 798 =4 0.297 0.384
10 0632 0.765 45 0.2594 0380
11 0602 0.735 46 0.291 0376
12 0576 0. 708 47 0.288 0372
13 0553 0634 48 0.284 0368
14 0532 0661 49 0.281 0.364
15 0514 0541 50 0.279 0.361
16 0497 0623 35 0.266 0.545
17 04382 0606 &0 0.254 0.330
18 0468 0590 65 0.244 0317
19 0456 0575 70 0.235 0.30&
20 0444 0.561 75 0.227 0296
21 0433 0549 20 0.220 0286
22 0432 0.537 85 0.213% 0278
23 0413 0.526 o0 0.207 0267
24 0404 0515 95 0.202 0263
25 0396 0.505 100 0.195 0.256
26 0. 388 0496 125 0.176 0230
27 0381 0.487 150 0.159 0210
23 0374 0478 175 0.145 0194
29 0367 0470 200 0.138 0181
30 0361 0463 300 0.113% 0148
31 0355 0456 400 0.093 0128
32 0349 0.449 500 0.088 0115
33 0344 0442 &00 0080 0.105
34 0339 0.436 700 0.074 0.097
35 0,334 0.430 200 0.070 0.091
36 0329 0424 o900 0.065 0088
37 0325 0418 1000 0.062 0081




T Table

Titik Persentase Distribusi t (df = 121 -160)

“ 0.25 0.10 0.05 0.025 0.01 0.005 0.001
df 0.50 0.20 0.10 0.050 0.02 0.010 0.002

121 0.67652 1.28859 1.65754 1.97976 2.35756 2.61707 3.15895
122 0.67651 1.28853 1.65744 1.97960 2.35730 2.61673 3.15838
123 0.67649 1.28847 1.65734 1.97944 2.35705 2.61639 3.15781
124 0.67647 1.28842 1.65723 1.97928 2.35680 2.61606 3.15726
125 0.67646 1.28836 1.65714 1.97912 2.35655 2.61573 3.15671
126 0.67644 1.28831 1.65704 1.97897 2.35631 2.61541 3.15617
127 0.67643 1.28825 1.65694 1.97882 2.35607 2.61510 3.15565
128 0.67641 1.28820 1.65685 1.97867 2.35583 2.61478 3.18512
129 0.67640 1.28815 1.65675 1.97852 2.35560 2.61448 3.15461
130 0.67638 1.28810 1.65666 1.97838 2.35537 2.61418 3.15411
131 0.67637 1.28805 1.65657 1.97824 2.35515 2.61388 3.15361
132 0.67635 1.28800 1.65648 1.97810 2.35493 2.61359 3.15312
133 0.67634 1.28795 1.65639 1.97796 2.35471 2.61330 3.15264
134 0.67633 1.28790 1.65630 1.97783 2.35450 2.61302 3.15217
135 0.67631 1.28785 1.65622 1.97769 2.35429 2.61274 3.15170
136 0.67630 1.28781 1.65613 1.97756 2.35408 2.61246 3.15124
137 0.67628 1.28776 1.65605 1.97743 2.35387 2.61219 3.15079
138 0.67627 1.28772 1.65597 1.97730 2.35367 261193 3.15034
139 0.67626 1.28767 1.65589 1.97718 2.35347 2.61166 3.14990
140 0.67625 1.28763 1.65581 1.97705 2.35328 2.61140 3.14947
141 0.67623 1.28758 1.65573 1.97693 2.35309 261115 3.14904
142 0.67622 1.28754 1.65566 1.97681 2.35289 2.61090 3.14862
143 0.67621 1.28750 1.65558 1.97669 2.3527 2.61065 3.14820
144 0.67620 1.28746 1.65550 1.97658 2.35252 2.61040 3.14779
145 0.67619 1.28742 1.65543 1.97646 2.35234 2.61016 3.14739
146 0.67617 1.28738 1.65536 1.97635 2.35216 2.60992 3.14699
147 0.67616 1.28734 1.65529 1.97623 2.35198 2.60969 3.14660
148 0.67615 1.28730 1.65521 1.97612 2.35181 2.60946 3.14621
149 0.67614 1.28726 1.65514 1.97601 2.35163 2.60923 3.14583
150 0.67613 1.28722 1.65508 1.97591 2.35146 2.60900 3.14545
151 0.67612 1.28718 1.65501 1.97580 2.35130 2.60878 3.14508
152 0.67611 1.28715 1.65494 1.97569 2.35113 2.60856 3.14471
153 0.67610 1.28711 1.65487 1.97559 2.35097 2.60834 3.14435
154 0.67609 1.28707 1.65481 1.97549 2.35081 2.60813 3.14400
155 0.67608 1.28704 1.65474 1.97539 2.35065 2.60792 3.14364
156 0.67607 1.28700 1.65468 1.97529 2.35049 2.60771 3.14330
157 0.67606 1.28697 1.65462 1.97519 2.35033 2.60751 3.14295
158 0.67605 1.28693 1.65455 1.97509 2.35018 2.60730 3.14261
159 0.67604 1.28690 1.65449 1.97500 2.35003 2.60710 3.14228
160 0.67603 1.28687 1.65443 1.97490 2.34988 2.60691 3.14195




F table

Titik Persentase Distribusi F untuk Probabilita = 0,05

df untuk pembilang (N1)

df untuk
penyebut
(N2) 1 2 3 4 5 6 7 8 9 10 1 12 13 14 15
136 | 3.91 | 3.06 | 267 | 244 | 2.28 | 217 [ 2.08 [ 2.01 | 1.95 | 190 | 1.86 | 1.82 | 1.79 | 1.77 | 1.74
137 | 391 | 3.06 | 267 | 244 | 2.28 | 217 [ 2.08 [ 2.01 | 195 | 190 | 1.86 | 1.82 | 1.79 | 1.76 | 1.74
138 | 3.91 | 3.06 | 267 | 244 | 2.28 | 216 | 2.08 [ 2.01 | 1.95 | 190 | 1.86 | 1.82 | 1.79 | 1.76 | 1.74
139 | 391 | 3.06 | 267 | 244 | 228 | 216 | 2.08 | 2.01 | 195 [ 190 | 1.86 | 1.82 | 1.79 | 1.76 | 1.74
140 | 391 | 3.06 | 267 | 244 | 2.28 | 216 | 2.08 [ 2.01 | 1.95 | 190 | 1.86 | 1.82 | 1.79 | 1.76 | 1.74
141 | 391 | 3.06 | 267 | 244 | 2.28 | 216 | 2.08 | 2.00 | 1.95 [ 190 | 1.86 | 1.82 | 1.79 | 1.76 | 1.74
142 | 391 | 3.06 | 267 | 244 | 2.28 | 216 | 2.07 | 2.00 | 195 [ 1.90 | 1.86 | 1.82 | 1.79 | 1.76 | 1.74
143 | 391 | 3.06 | 267 | 243 | 2.28 | 216 | 2.07 [ 2.00 | 1.95 | 1.90 | 1.86 | 1.82 | 1.79 | 1.76 | 1.74
144 | 391 | 3.06 | 267 | 243 | 2.28 | 216 | 2.07 | 200 | 195 [ 190 | 1.86 | 1.82 | 1.79 | 1.76 | 1.74
145 | 391 | 3.06 | 267 | 243 | 2.28 | 216 | 2.07 [ 2.00 | 1.94 | 190 | 1.86 | 1.82 | 1.79 | 1.76 | 1.74
146 | 391 | 3.06 | 267 | 243 | 228 | 216 | 207 | 200 [ 1.94 [ 190 | 1.85 | 1.82 | 1.79 | 1.76 | 1.74
147 | 391 | 3.06 | 267 | 243 | 2.28 | 216 | 2.07 | 200 | 194 [ 190 | 1.85 | 1.82 | 1.79 | 1.76 | 1.73
148 | 391 | 3.06 | 267 | 243 | 228 | 216 | 207 | 2.00 [ 194 [ 190 | 1.85 | 1.82 | 1.79 | 1.76 | 1.73
149 | 3.90 | 3.06 | 267 | 243 | 2.27 | 216 | 2.07 | 2.00 | 1.94 | 1.89 [ 1.85 | 1.82 | 1.79 | 1.76 | 1.73
150 | 3.90 | 3.06 | 2.66 | 243 | 2.27 | 216 | 2.07 | 2.00 [ 1.94 [ 189 | 1.85 | 1.82 | 1.79 | 1.76 | 1.73
151 | 3.90 | 3.06 | 266 | 243 | 2.27 | 216 | 207 | 2.00 [ 194 [ 189 | 1.85 | 1.82 | 1.79 | 1.76 | 1.73
152 | 3.90 | 3.06 | 2.66 | 243 | 2.27 | 216 | 2.07 [ 2.00 | 1.94 | 1.89 | 1.85 | 1.82 | 1.79 | 1.76 | 1.73
153 | 3.90 | 3.06 | 266 | 243 | 2.27 | 216 | 207 | 2.00 [ 194 [ 189 | 1.85 | 1.82 | 1.78 | 1.76 | 1.73
154 | 390 | 3.05 | 266 | 243 | 227 | 216 | 207 | 200 [ 194 | 189 | 1.85 | 1.82 | 1.78 | 1.76 | 1.73
155 | 3.90 | 3.05 | 2.66 | 243 | 227 | 216 | 2.07 | 2.00 | 194 [ 1.89 | 1.85 | 1.82 | 1.78 | 1.76 | 1.73
156 | 3.90 | 3.05 | 2.66 | 243 | 227 | 216 | 2.07 | 2.00 | 194 | 1.89 | 1.85 | 1.81 | 1.78 | 1.76 | 1.73
157 | 3.90 | 3.05 | 2.66 | 243 | 2.27 | 216 | 2.07 | 200 | 1.94 | 1.89 | 1.85 | 1.81 | 1.78 | 1.76 | 1.73
158 | 3.90 | 3.05 | 266 | 243 | 227 | 216 | 2.07 | 2.00 | 194 [ 1.89 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
159 [ 3.90 | 3.05 | 266 | 243 | 2.27 | 216 | 2.07 | 200 | 194 | 1.89 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
160 | 3.90 | 3.05 | 2.66 | 243 | 2.27 | 216 | 2.07 | 2.00 | 194 [ 1.89 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
161 | 3.90 | 3.05 | 266 | 243 | 2.27 | 216 | 2.07 | 200 | 194 | 1.89 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
162 | 3.90 | 3.05 | 266 | 243 | 227 | 215 | 2.07 | 2.00 | 194 [ 1.89 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
163 | 3.90 | 3.05 | 2.66 | 243 | 227 | 215 | 2.07 | 2.00 | 1.94 | 1.89 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
164 | 3.90 | 3.05 | 2.66 | 243 | 227 | 215 | 2.07 | 200 | 1.94 [ 1.89 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
165 | 3.90 | 3.05 | 2.66 | 243 | 227 | 215 | 2.07 | 199 | 194 [ 189 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
166 | 3.90 | 3.05 | 266 | 243 | 227 | 215 | 2.07 | 1.99 | 194 | 1.89 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
167 | 3.90 | 3.05 | 266 | 243 | 227 | 215 | 2.06 | 1.99 | 194 [ 1.89 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
168 | 3.90 | 3.05 | 266 | 243 [ 227 | 215 [ 2.06 [ 1.99 | 194 | 1.89 ( 1.85 | 1.81 | 1.78 | 1.75 | 1.73
169 | 3.90 | 3.05 | 266 | 243 [ 227 | 215 [ 2.06 [ 1.99 | 1.94 | 1.89 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
170 | 3.90 | 3.05 | 266 | 242 | 227 | 215 | 2.06 | 199 [ 194 [ 189 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
171 | 390 | 3.05 | 266 | 242 | 227 | 215 | 2.06 | 1.99 | 193 [ 1.89 | 1.85 | 1.81 | 1.78 | 1.75 | 1.73
172 | 390 | 3.05 | 266 | 242 | 227 | 215 | 2.06 [ 1.99 [ 193 [ 189 | 1.84 | 1.81 | 1.78 | 1.75 | 1.72
173 | 390 | 3.05 | 266 | 242 | 227 | 215 | 2.06 | 199 | 1.93 [ 1.89 | 1.84 | 1.81 | 1.78 | 1.75 | 1.72
174 | 390 | 3.05 | 266 | 242 | 227 | 215 | 2.06 | 1.99 | 193 | 1.89 | 1.84 | 1.81 | 1.78 | 1.75 | 1.72
175 |1 390 | 3.05 | 266 | 242 | 227 | 215 | 2.06 | 1.99 [ 1.93 [ 1.89 | 1.84 | 1.81 | 1.78 | 1.75 | 1.72
176 | 3.89 | 3.05 | 266 | 242 | 227 | 215 [ 2.06 [ 1.99 | 1.93 | 1.88 | 1.84 | 1.81 | 1.78 | 1.75 | 1.72
177 | 389 | 3.05 | 266 | 242 | 227 | 215 | 2.06 | 1.99 | 193 | 1.88 | 1.84 | 1.81 | 1.78 | 1.75 | 1.72
178 | 389 | 3.05 | 266 | 242 | 2.26 | 215 [ 2.06 [ 1.99 | 193 | 1.88 | 1.84 | 1.81 | 1.78 | 1.75 | 1.72
179 | 389 | 3.05 | 266 | 242 | 226 | 215 | 2.06 | 1.99 | 193 | 1.88 | 1.84 | 1.81 | 1.78 | 1.75 | 1.72
180 | 3.89 | 3.05 | 2.65 | 242 | 2.26 | 2.15 | 2.06 | 1.99 | 193 [ 188 | 1.84 | 1.81 | 1.77 | 1.75 | 1.72




