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Lampiran 1. Kuesioner

LEMBAR KUESIONER PENELITIAN PROPOSAL
PENGARUH DESAIN MOTIF BATIK DAN STRATEGI BRANDING
TERHADAP KEPUTUSAN PEMBELIAN BATIK SUNGAI LEMAU

BENGKULU TENGAH PADA KONSUMEN LOKAL

I. IDENTITAS RESPONDEN DAN PENELITI

1. Identitas Peneliti

Nama : Leo Chandra

Npm 2261201052

Program Studi : Manajemen

Fakultas : Ekonomi dan Bisnis
No Hp : 081223366307

Masa Pekaksanaan : November 2025-Selesai
Dosen Pembimbing : Eti Arini SEM.M
Objek Penelitian Yaitu

» Produk yang diteliti (Batik Sungai lemau Bengkulu Tengah)

v

Konsumen yang diteliti (konsumen lokal yang membeli batik Sungai lemau)
» Variabel Penelitian {Desain motif (aspek visual, estetika, keunikan), Strategi
Branding (citra merek,identitas merek), Keputusan pembelian (proses dan
alasan konsumen memutuskan membeli}.
Judul Penelitian
s Pengaruh desain motif batik dan strategi branding terhadap Keputusan
pembelian batik Sungai lemau Bengkulu Tengah pada konsumen lokal.

2. Identitas Responden

Sebelum menjawab pernyataan kuesioner ini, dimohon kepada Bapak/Ibu
mengisi identitas diri terlebih dahulu dengan tanda (X)

Nama Responden e e e e e e e e e e eaaeean

Usia :[]18-25thn[] 26-35th[ ] 36-45thn
Jenis Kelamin : [] Laki-laki [_]Perempuan
Pembelian Batik :[] Pernah (1 kali) [] Sering (2-3 kali)

[] Sering sekali (>4)
3. Petunjuk Pengisian
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1. Mohon menjawab semua pernyataan di bawah ini dengan cara melengkapi

isinya

2. Satu jawaban untuk satu pernyataan

3. Jika menurut Bapak/Ibu tidak ada jawaban yang tepat, dimohon untuk

memilih jawaban yang paling sesuai atau mendekati dengan keadan
bapak/ibu.

Setiap butir pernyataan terdiri atas 5 pilihan jawaban, yaitu :

5 = Sangat Setuju

4 = Setuju

3 = Kurang Setuju

2 = Tidak Setuju

1 = Sangat Tidak Setuju
PERNYATAAN KUESIONER

1. Tanggapan Responden terhadap Desain Motif

Tabel Tanggapan Responden terhadap Desain Motif (X;)

No

Indikator

Pernyataan

Penilaian

Jumlah

Rata-
rata

SS
(6]

S
)

KS
(€)

TS
@)

STS
(U]

Garis

Saya merasa
garis sangat
berpengaruh
terhadap
keunikan visual

Saya merasa
variasi garis
dalam desain ini
membuat motif
terlihat lebih
menarik

Bentuk

Saya merasa
bentuk motif
mencerminkan
kreativitas
pembuatnya

Saya merasa
bentuk  desain
mampu
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No

Indikator

Pernyataan

Penilaian

Jumlah

Rata-
rata

SS
(6]

S
Q)

KS
(©))

TS
2

STS
@

meningkatkan
kualitas  visual
produk

Warna

Saya merasa
warna produk ini
sesuai  dengan
selera saya

Saya merasa
warna batik ini
menciptakan
kesan tradisional
dan ciri khas

Tekstur

Saya merasa
tekstur  produk
memberikan
karakteristik
tersendiri

Tekstur  pada
produk  sesuai
dengan tema
desain yang
digunakan

10

Tata letak/
komposisi

Saya merasa
komposisi
desain
memberikan
Kesan stabil dan
teratur

Desain
keseluruhan
sesuai  dengan
bentuk




2. Tanggapan Responden terhadap Strategi Branding

Tabel Tanggapan Responden terhadap Strategi Branding (X,)
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No

Indikator

Pernyataan

Penilaian

Jumlah

Rata-
rata

SS
(6]

S
Q)

KS
(©))

TS
2

STS
@

Nama
merek

Saya merasa
Familiar dengan
nama merek
tersebut

Nama merek ini
mencerminkan
kualitas atau ciri

khas desain batik

Logo/
symbol

Warna yang
digunakan pada
logo merek ini
terlihat serasi dan
enak dipandang

Bentuk logo batik
ini mudah
dibedakan  dari
logo merek lain

Slogan

Saya merasa
slogan batik
sesuai dengan
karakter budaya
yang ditampilkan

Slogan batik
membuat saya
merasa  bangga
terhadap produk
batik lokal

Elemen
visual
desain

Saya merasa
kombinasi warna
pada motif batik
ini  memperkuat
daya tarik
estetisnya

Variasi bentuk
dalam desain
memberikan daya
tarik visual yang
kuat
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No

Indikator

Penilaian

Jumlah

Rata-
rata

Pernyataan SS

(6]

S | KS
@ 3

TS
2

STS
@

10

Kemasan

Saya merasa
kemasan produk
batik ini memiliki
desain yang
menarik

Saya merasa
bentuk kemasan
batik ini
memudahkan saya
untuk
membawanya

11

12

Saya merasa bahan
kain batik terasa
nyaman ketika
digunakan

Kinerja/
kualitas

Secara
keseluruhan, saya
puas dengan
kualitas ~ produk
batik yang saya
beli

3. Tanggapan Responden terhadap Keputusan Pembelian

Tabel Tanggapan Responden terhadap Keputusan Pembelian (Y)

No

Indikator

Pernyataan

Penilaian

Jumlah

Rata-
rata

SS | S
)| @

KS
€))

TS
2)

STS
Q)

Pemilihan
produk

Saya merasa produk
batik sesuai dengan
kebutuhan saya

Pemilihan batik saya
dipengaruhi oleh
kesesuaian
dengan selera pribadi

motif

Pilihan
penyalur

Saya merasa reputasi
penjual
mempengaruhi
keputusan
membeli produk

saya
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No

Indikator

Pernyataan

Penilaian

Jumlah

Rata-
rata

SS
(6]

S
Q)]

KS
(€))

TS
2

STS
@

Kemudahan proses
pemesanan menjadi
faktor penting dalam
memilih  penyalur
batik

Waktu
pembelian

Saya merasa bisa
membeli produk
kapan saja dengan
mudah

Waktu  pembelian
batik saya
dipengaruhi oleh
momen hari raya atau
liburan nasional

Jumlah
pembelian

Saya melakukan
pembelian batik
berulang karena
kebutuhan pribadi

Saya merasa
ketersediaan produk
mempengaruhi
jumlah yang saya
beli

10

Metode
pembayaran

Saya merasa aman
saat saya melakukan
pembayaran  secara
langsung

Saya merasa tidak
perlu bantuan orang
lain untuk
menyelesaikan
pembayaran batik
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Lampiran 2. Tabulasi
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Lampiran 3. Uji Validitas

Desain Motif

Correlations
X1.1 [Pearson
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X1.2 [Pearson 21971  [093 [407"|487"|267 270" 427" | 283"|.618" [ 622"
Correlatio - ) * - - * * -
n
Sig.  (24.032 .368 [.000 000 008 |.008 [.000 005 00O [000
tailed)

N 96 96 96 P96 96 96 96 P6 96 (96 96
X1.3 [Pearson [3247.093 | 2027 1.392" 334" (3617 .5627.4037|.054 |551"
Correlatio | - ) - - ) -

n
Sig.  (2-.001 |.368 .048 .000 001 00O |.000 [.000 [.603 |.000
tailed)

N 96 96 96 96 96 96 96 P96 96 (96 96
X1.4 Pearson [626 407202 |1 286" 397 526" 297" 406" 230" |.684"
Correlatio | - - - - - - -

n
Sig.  (24.000 [.000 [048 .005 [.000 000 003 |.000 [.024 |000
tailed)

N 9 96 96 96 96 96 96 P96 96 (96 96
X1.5 [Pearson [2717[487%1392%(286" |1 2781363 382" 337" 513" | 646"
Correlatio F " " X X " " X " R

n
Sig.  (2-.008 |.000 000 [005 .006 .000 000 |.001 [.000 00O
tailed)

N 96 96 96 96 96 96 96 96 96 (96 96
X1.6 [Pearson 369726773347 (397" 278" |1  |388 481" 450" 412" | 674
Correlatio X R R X " X " " "

n
Sig.  (2-.000 |.008 001 |.000 [.006 .000 1000 000 000 |00O
tailed)

N 96 96 96 96 96 96 96 96 96 (96 96
X1.7 [Pearson  |506"].270" 3617 [.526" |363"|.388" |1 3727132273197 |.684"
Correlatio X R " X X " X X "

n

Sig.  (24.000 |.008 {000 000 [.000 [.000 .000 001 002 |.000

tailed)

N 9 96 96 96 96 [96 96 P96 96 (96 96
X1.8 [Pearson 285742775627 (297" 382" 4817 372" [  |448"|394" [ 695

n

Sig.  (24.005 [.000 {000 003 [000 [.000 000 .000 000 |.000

tailed)

N 9 96 96 96 96 96 96 P96 96 (96 96
X1.9 [Pearson |.384" ;283* ;403* ;406* ;337* ;450* ;322* ;448* 1 ;423* ;682*

Correlatio |

n
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Sig.  (2-000 [.005 |.000 000 [.001 000 [.OO1 [.OOO .000 [.000

tailed)

N 96 96 96 P6 96 96 P96 96 96 96 96
X1.1 [Pearson | 328" (618”054 [230"513"(4127|3197|3947 42371  |652"
0  [(Correlatio | i i i i i i i

n

Sig. (2001 [.000 [.603 (024 |.000 000 002 |.000 [0OO .000

tailed)

IN 96 96 96 P6 96 96 P6 96 96 96 96
X1 [Pearson 662762275517 6847 646" |.674" | 6847|695 |.6827 652" |1

n

Sig.  (2-.000 [.000 |.000 000 [.000 000 [.000 [.00O0O OO0 |.000

tailed)

IN 96 96 96 P6 96 196 P6 96 96 96 96
*. Correlation is significant at the 0.05 level (2-tailed).

**. Correlation is significant at the 0.01 level (2-tailed).
Strategi Branding
Correlations
X2.1X2.1X2.1
X2.1X2.2[X2.31X2.4[X2.5[X2.6[X2.7X2.8X2.90 1 2 X2
X2.1|Pearson |1  |.207|.342 1474|597 |.340 | 416 272 |411 |.345 |.595 |.153 |.622

Correlati " FrO R O e R T TR e o

on

Sig. (2- .0431.001 |.000 .000 |.001 000 .007 |.000 001 [.000 136 {.000

tailed)

IN 96 96 96 196 P96 P96 P6 P96 P6 P6 96 P96 196
X2.2|Pearson |207|1 399|335 417 516|278 463 446 |.568 |.270 |.504 |.690

on

Sig. (2-.043 .0001.001 |.000 |.000 |.006 |.000 |.000 |.000 .008 |.000 .000

tailed)

IN 96 96 96 96 P6 P96 P6 P6 P6 P6 96 P6 196
X2.3|Pearson |.3421399|1 265520323291 437305176 |.558 |332(.613

on

Sig. (2-.001|.000 .009 .000 .001 004 000 .002 085 |.000 001 |.000

tailed)

IN 96 96 96 96 P96 P96 P6 P6 P6 P6 96 P6 196
X2.4|Pearson |474]335].265|1 438|543 418331364360 |.554 |.308 |.675

on
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Sig. (2-.000[.001 009 .000 .000 000 |.001 .000 |.000 |.000 |.002 000

tailed)

N 96 96 P96 96 96 96 96 P96 96 96 96 96 (96
X2.5Pearson |.597 [417].520 438 |1  |405 (424|392 351 434 |315 352 (697

Correlati * [+ [ [ I e i e e i

on

Sig.  (2-.000{.000 .000 |.000 .000 .000 |.000 .000 |.000 [.002 .000 |.000

tailed)

N 96 96 P96 96 96 96 96 P96 96 96 96 96 (96
X2.6[Pearson |.340 [516].323 543 |405|1 485|217 (429 434 198 | 431 669

on

Sig. (2-.001{.000 .001 |.000 |.000 .000 .034 .000 .000 |.053 |.000 |.000

tailed)

N 96 96 P96 96 96 96 96 P96 96 96 96 96 (96
X2.7Pearson [416(278].291 |418 (424 485|1  |.121 252|382 |.206 |.569 588

on

Sig. (2-.000[.006 .004 |.000 |.000 000 .240 .013 000 044 .000 .000

tailed)

N 96 96 P96 96 96 96 96 P96 96 96 96 96 (96
X2.8Pearson |.272 (463|437 [331392|217 1211  |578 481|513 |521 (689

on

Sig. (2-.007{.000 .000 |.001 |.000 .034 |.240 .000 .000 .000 .000 |.000

tailed)

N 96 96 P96 96 96 96 96 P96 96 96 96 96 (96
X2.9Pearson |411 (446305364 351(429 (252|578 |1  |441 461 (387 |.696

on

Sig. (2-.000[.000 .002 |.000 |.000 |.000 |.013 000 .000 |.000 |.000 000

tailed)

N 96 96 P96 96 96 96 96 P96 96 96 96 96 (96
X2.1Pearson |.345 568 |.176 360 434|434 (3821481 [441 |1  |206 |564 688
o lcorrelati|® PP MR T A T M Ae gl

on

Sig. (2-001{.000 [.085 |.000 |.000 .000 |.000 |.000 .000 .044 1.000 .000

tailed)

N 96 96 P96 96 96 96 96 P6 96 96 96 96 (96
X2.1Pearson [.595[270[.558 554 |315[.198 [206|.513 4612061  |213 635
1 lComelati® [ [ F k¢ PR A P

on

Sig. (2-.000{.008 [.000 |.000 |.002 053 |.044 .000 |.000 |.044 .037 .000

tailed)

N 96 96 P6 96 96 96 96 P96 96 96 96 96 96
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X2.1|Pearson |.153 504 332|308 |.352 431569 521|387 564|213 |1 |.683
on
Sig. (2-136(.000 .001 |.002 |.000 |.000 |.000 .000 |.000 .000 |.037 .000
tailed)
N 96 96 P96 96 96 96 96 P6 96 96 96 96 (96
X2 [Pearson [.622 (690[.613 675|697 (669 |.588|.689 .696 688 635 683 |1
Correlati *  [* F* [ [ fr b R e e e e
on
Sig. (2-.000{.000 .000 |.000 [.000 .000 |.000 .000 |.000 .000 {.000 |.000
tailed)
N 96 96 P96 96 96 96 96 P96 96 96 96 96 96
*. Correlation is significant at the 0.05 level (2-tailed).
**_ Correlation is significant at the 0.01 level (2-tailed).
Keputusan Pembelian
Correlations
Y1 Y2 [Y3 [Y4 Y5 |ye [Y7 Y8 [Y9 |YIO |Y
Y1 [Pearson |l 026 3887 (393" 345" 224" (368" 2217|3017 296" |.598"
Correlatio i i i i i i i
n
Sig. (2 .804 000 |.000 001 [.028 000 |.031 [.003 |.003 [000
tailed)

N 96 96 P96 96 P96 196 96 96 P96 196 96
Y2 [Pearson [026 |1 -.010[.161 081 [243"}.017[269" 3887|075 [370°
Correlatio i i i

n
Sig.  (2-.804 927 118 [435 (017 [.873 008 [.000 [466 [.000
tailed)

N 96 96 P96 96 P6 96 P96 196 P6 96 96
Y3 [Pearson [388" -.010 [1 3727151872617 566" 2217 164 (406" 651"
Correlatio | i i i i i

n
Sig.  (2-.000 927 .000 000 [.010 000 |.031 110 [.000 [.000
tailed)

N 96 96 P96 96 P6 96 P96 96 P6 96 96
Y4 [Pearson 393" [161 [372"[1 233" 4317|4427 -.029 |.576" 488" |.678"
Correlatio | i i i i i i

n

Sig.  (2-.000 118 |.000 .022 000 [.000 [782 [.000 (000 [.000
tailed)

N 96 96 96 96 P96 196 P96 96 P96 96 96
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Y5 [Pearson |.3457|.081 [518"[233"|1 135 7427 (339" 107 242" (607
Correlatio | " " * -
n
Sig. (24001 [435 [000 |.022 .190 000 001 [298 018 [000
tailed)

N 9 96 96 96 P96 96 96 96 96 (96 96
Y6 Pearson [224" (243 26174317135 |1 .083 [413" 486" |.482" |.637"
Correlatio - ) - ) -

n

Sig. (24028 017 010 [000 |190 423 1000 000 [.000 000

tailed)

N 96 96 96 96 96 96 96 96 96 (96 96
Y7 [Pearson |.368" .017 566" [.442" 7427 | 083 |1 -.050 |.116 [213" 555"
Correlatio | - - - -

n

Sig. (24000 [873 [000 000 (000 |423 632 1259 037 [.000

tailed)

N 96 96 96 96 96 96 96 96 96 (96 96
Y8 [Pearson [221°[269" | 221" |-.029 [.339" | 413" |-.050 |1 313" (470" |.537"
Correlatio - - - - - -

n

Sig. (24031 [008 [031 [782 001 000 |632 .002 1000 (000

tailed)

N 96 96 96 96 96 96 96 96 96 (96 96
Y9 Pearson [3017 388" 164 |.576" 107 486" |.116 313" [1 422" 1.662"
Correlatio | ) - - ) ) -

n

Sig. (24003 000 110 [000 298 [000 |259 |002 .000 |.000

tailed)

N 96 96 96 96 96 96 96 96 96 (96 96
Y1 [Pearson [296" |.075 406" 488" |.242" | 482" (213" 470" |.422" 1 686"
0 |(Correlatio | ) - - ) - -

n

Sig. (24003 [466 000 [000 (018 000 037 000 (00O .000

tailed)

N 9 96 96 96 96 96 96 96 96 (96 96
Y [Pearson [.598" 3707 651" |.678" 607" 637 |.555 537" 662" 686" |1

n

Sig. (24000 [.000 000 [000 00O [000 00O [000 00O [000

tailed)

N 96 96 96 96 96 96 96 96 96 (96 96

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




Lampiran 4. Uji Reabilitas

Desain Motif Keputusan Pembelian
Reliability Statistics Reliability Statistics
Cronbach's Cronbach's

Alpha N of Items Alpha N of Items
.852 10 801 10
Strategi Branding

Reliability Statistics

Cronbach's

Alpha N of Items

.883 12

Lampiran 5. Analisis pengujian validitas dan reabilitas
HASIL PENGUJIAN VALIDITAS

100

Pernyataan RHitung Rrabel Keterangan
Desain motif

Pernyataan 1 0,662 0,202 Valid
Pernyataan 2 0,662 0,202 Valid
Pernyataan 3 0,551 0,202 Valid
Pernyataan 4 0,684 0,202 Valid
Pernyataan 5 0,646 0,202 Valid
Pernyataan 6 0,674 0,202 Valid
Pernyataan 7 0,684 0,202 Valid
Pernyataan 8 0,695 0,202 Valid
Pernyataan 9 0,682 0,202 Valid
Pernyataan 10 0,652 0,202 Valid
Strategi branding

Pernyataan 1 0,662 0,202 Valid
Pernyataan 2 0,690 0,202 Valid
Pernyataan 3 0,613 0,202 Valid
Pernyataan 4 0,675 0,202 Valid
Pernyataan 5 0,697 0,202 Valid
Pernyataan 6 0,669 0,202 Valid
Pernyataan 7 0,588 0,202 Valid
Pernyataan 8 0,689 0,202 Valid
Pernyataan 9 0,696 0,202 Valid
Pernyataan 10 0,688 0,202 Valid
Pernyataan 11 0,635 0,202 Valid
Pernyataan 12 0,683 0,202 Valid
Keputusan pembelian

Pernyataan 1 0,598 0,202 Valid
Pernyataan 2 0,370 0,202 Valid
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Pernyataan 3 0,651 0,202 Valid
Pernyataan 4 0,678 0,202 Valid
Pernyataan 5 0,607 0,202 Valid
Pernyataan 6 0,637 0,202 Valid
Pernyataan 7 0,555 0,202 Valid
Pernyataan 8 0,537 0,202 Valid
Pernyataan 9 0,662 0,202 Valid
Pernyataan 10 0,686 0,202 Valid
HASIL PENGUJIAN RELIABILITAS

Pernyataan Jumlah Item | Cronbach’s Alpha | Rubel | Keterangan
Desain motif 10 0,852 0,60 | Reliabel
Strategi branding 12 0,883 0,60 | Reliabel
Keputusan pembelian | 10 0,801 0,60 | Reliabel

Lampiran 6. Distribusi nilai R
DISTRIBUSI NILAI reabe SIGNIFIKANSI 5% dan 1%

N The Level of Significance N

5% 1% 5%

3 0.99 0.99 38 0.32
7 9 0

4 0.95 0.99 39 0.31
0 0 6

5 0.87 0.95 40 0.31
8 9 Y

6 0.81 0.91 41 0.30
1 N 8

7 0.75 0.87 42 0.30
4 4 4

8 0.70 0.83 43 0.30
7 4 1

9 0.66 0.79 44 0.29
6 8 7

10 0.63 0.76 45 0.29
2 5 4

11 0.60 0.73 46 0.29
2 5 1

12 0.57 0.70 47 0.28
6 8 8

13 0.55 0.68 48 0.28
3 4 4

14 0.53 0.66 49 0.28

2

1

1

The Level of Significance

1%
0.41
3
0.40
8
0.40
3
0.39
8
0.39
3
0.38
9
0.38
4
0.38
0
0.37
6
0.37
2
0.36
8
0.36
4



15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

0.51
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0.39

0.38

0.38
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0.34
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0.33
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0.62

0.60

0.59

0.57

0.56

0.54
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0.52
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0.50
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Lampiran 7. Tanggapan responden
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Desain Motif (X;)
X.1
Cumulative
Frequency [Percent Valid Percent [Percent
Valid 2.00 11 11.5 11.5 11.5
3.00 21 21.9 21.9 33.3
4.00 32 33.3 33.3 66.7
5.00 32 33.3 33.3 100.0
Total 96 100.0 100.0
X1.2
Cumulative
Frequency |Percent \Valid Percent |Percent
Valid [1.00 1 1.0 1.0 1.0
2.00 6 6.3 6.3 7.3
3.00 29 30.2 30.2 37.5
4.00 12 12.5 12.5 50.0
S.00 48 50.0 50.0 100.0
Total (96 100.0 100.0
X1.3
Cumulative
Frequency |Percent \Valid Percent |Percent
Valid [2.00 6 6.3 6.3 6.3
3.00 12 12.5 12.5 18.8
4.00 24 25.0 25.0 43.8
5.00 54 56.3 56.3 100.0
Total (96 100.0 100.0
X1.4
Cumulative
Frequency |Percent Valid Percent [Percent
Valid 2.00 21 21.9 21.9 21.9
3.00 17 17.7 17.7 39.6
4.00 28 29.2 29.2 68.8
S.00 30 31.3 31.3 100.0
Total (96 100.0 100.0
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X1.5
Cumulative
Frequency [Percent Valid Percent [Percent
Valid [2.00 10 10.4 10.4 10.4
3.00 20 20.8 20.8 31.3
4.00 38 39.6 39.6 70.8
5.00 28 29.2 29.2 100.0
Total (96 100.0 100.0
X1.6
Cumulative
Frequency |Percent \Valid Percent |Percent
Valid [2.00 17 17.7 17.7 17.7
3.00 12 12.5 12.5 30.2
4.00 29 30.2 30.2 60.4
5.00 38 39.6 39.6 100.0
Total 96 100.0 100.0
X1.7
Cumulative
Frequency [Percent \Valid Percent [Percent
Valid [2.00 21 21.9 21.9 21.9
3.00 12 12.5 12.5 34.4
4.00 33 34.4 34.4 68.8
5.00 30 31.3 31.3 100.0
Total (96 100.0 100.0
X1.8
Cumulative
Frequency |Percent \Valid Percent |Percent
Valid 2.00 11 11.5 11.5 11.5
3.00 18 18.8 18.8 30.2
4.00 46 47.9 47.9 78.1
5.00 21 21.9 21.9 100.0
Total |96 100.0 100.0
X1.9
Cumulative
Frequency [Percent Valid Percent [Percent
Valid [2.00 29 30.2 30.2 30.2
3.00 12 12.5 12.5 42.7
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4.00 40 41.7 41.7 84.4
5.00 15 15.6 15.6 100.0
Total |96 100.0 100.0
X1.10
Cumulative
Frequency [Percent Valid Percent [Percent
Valid [1.00 1 1.0 1.0 1.0
2.00 6 6.3 6.3 7.3
3.00 23 24.0 24.0 31.3
4.00 30 31.3 31.3 62.5
5.00 36 37.5 37.5 100.0
Total (96 100.0 100.0
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10X1
NValid 96 96 96 96 96 196 96 96 96 96 96
Missin 0 0 0 0 0 0 0 0 0 0 0
g
Mean 3.885 4.041 4.312 3.697 3.875 3.916 3.750 3.802 3.427 3.979 38.687
4 7 S 9 0 7 0 1 1 2 S
Sum 373.0 388.0 414.0 355.0 372.0 376.0 360.0 365.0 329.0 382.0 3714.0
0 0 0 0 0 0 0 0 0 0 0
Strategi Branding (X;)
X2.1
Cumulative
Frequency |Percent Valid Percent |Percent
Valid [2.00 8 8.3 8.3 8.3
3.00 22 22.9 22.9 31.3
4.00 60 62.5 62.5 93.8
5.00 6 6.3 6.3 100.0
Total (96 100.0 100.0
X2.2
Cumulative
Frequency [Percent Valid Percent [Percent
Valid 2.00 17 17.7 17.7 17.7
3.00 27 28.1 28.1 45.8
4.00 37 38.5 38.5 84.4
5.00 15 15.6 15.6 100.0
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| [Total |96 [100.0 [100.0
X2.3
Cumulative
Frequency [Percent Valid Percent [Percent
Valid [1.00 2 2.1 2.1 2.1
2.00 1 1.0 1.0 3.1
3.00 27 28.1 28.1 31.3
4.00 42 43.8 43.8 75.0
5.00 24 25.0 25.0 100.0
Total |96 100.0 100.0
X2.4
Cumulative
Frequency |Percent \Valid Percent |Percent
Valid [2.00 14 14.6 14.6 14.6
3.00 11 11.5 11.5 26.0
4.00 44 45.8 45.8 71.9
5.00 27 28.1 28.1 100.0
Total (96 100.0 100.0
X2.5
Cumulative
Frequency [Percent Valid Percent [Percent
Valid 2.00 7 7.3 7.3 7.3
3.00 15 15.6 15.6 22.9
4.00 22 22.9 22.9 45.8
5.00 52 54.2 54.2 100.0
Total (96 100.0 100.0
X2.6
Cumulative
Frequency |Percent Valid Percent [Percent
Valid 2.00 15 15.6 15.6 15.6
3.00 20 20.8 20.8 36.5
4.00 36 37.5 37.5 74.0
5.00 25 26.0 26.0 100.0
Total |96 100.0 100.0
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X2.7
Cumulative
Frequency [Percent Valid Percent [Percent
Valid [2.00 6 6.3 6.3 6.3
3.00 30 31.3 31.3 37.5
4.00 48 50.0 50.0 87.5
5.00 12 12.5 12.5 100.0
Total (96 100.0 100.0
X2.8
Cumulative
Frequency |Percent \Valid Percent |Percent
Valid [2.00 19 19.8 19.8 19.8
3.00 19 19.8 19.8 39.6
4.00 35 36.5 36.5 76.0
5.00 23 24.0 24.0 100.0
Total 96 100.0 100.0
X2.9
Cumulative
Frequency [Percent \Valid Percent [Percent
Valid [2.00 19 19.8 19.8 19.8
3.00 13 13.5 13.5 33.3
4.00 35 36.5 36.5 69.8
5.00 29 30.2 30.2 100.0
Total (96 100.0 100.0
X2.10
Cumulative
Frequency |Percent \Valid Percent |Percent
Valid 2.00 14 14.6 14.6 14.6
3.00 25 26.0 26.0 40.6
4.00 30 31.3 31.3 71.9
5.00 27 28.1 28.1 100.0
Total |96 100.0 100.0
X2.11
Cumulative
Frequency [Percent Valid Percent [Percent
Valid [1.00 4 4.2 4.2 4.2
3.00 26 27.1 27.1 31.3
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4.00 30 31.3 31.3 62.5
5.00 36 37.5 37.5 100.0
Total |96 100.0 100.0
X2.12
Cumulative
Frequency [Percent Valid Percent [Percent
Valid 2.00 23 24.0 24.0 24.0
3.00 13 13.5 13.5 37.5
4.00 39 40.6 40.6 78.1
5.00 21 21.9 21.9 100.0
Total |96 100.0 100.0
X2.1X2.1X2.1
X2.1X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 0 1 2 X2
Nvalid 96 96 196 196 96 96 96 96 96 96 96 96 96
Missi0 0 0 0 0 [0 [0 0 0 0 0 0 0
ng
Mean (3.66 3.52 3.88 3.87 4.23 3.73 3.68 3.64 3.77 3.72 3.97 3.60 45.34
67 108 54 50 96 96 75 58 08 92 92 42 38
Sum 352. 338. 373. 372. 407. 359. 354. 350. 362. 358. 382. 346. 4353.
00 00 00 00 00 00 00 00 00 00 00 |00 00
Keputusan Pembelian (Y)
Y1
Cumulative
Frequency [Percent Valid Percent |Percent
Valid [2.00 23 24.0 24.0 24.0
3.00 6 6.3 6.3 30.2
4.00 51 53.1 53.1 83.3
5.00 16 16.7 16.7 100.0
Total (96 100.0 100.0
Y2
Cumulative
Frequency |Percent Valid Percent [Percent
Valid [2.00 10 10.4 10.4 10.4
3.00 40 41.7 41.7 52.1
4.00 25 26.0 26.0 78.1
5.00 21 21.9 21.9 100.0
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| [Total 96 100.0 [100.0
Y3
Cumulative
Frequency [Percent Valid Percent |Percent
Valid [2.00 22 22.9 22.9 22.9
3.00 12 12.5 12.5 35.4
4.00 33 34.4 34.4 69.8
5.00 29 30.2 30.2 100.0
Total (96 100.0 100.0
Y4
Cumulative
Frequency |Percent Valid Percent [Percent
Valid [2.00 8 8.3 8.3 8.3
3.00 23 24.0 24.0 32.3
4.00 31 32.3 32.3 64.6
5.00 34 35.4 35.4 100.0
Total (96 100.0 100.0
Y5
Cumulative
Frequency |Percent Valid Percent |Percent
Valid [2.00 15 15.6 15.6 15.6
3.00 4 4.2 4.2 19.8
4.00 53 55.2 55.2 75.0
5.00 24 25.0 25.0 100.0
Total (96 100.0 100.0
Y6
Cumulative
Frequency [Percent Valid Percent |Percent
Valid [2.00 16 16.7 16.7 16.7
3.00 24 25.0 25.0 41.7
4.00 34 35.4 35.4 77.1
5.00 22 22.9 22.9 100.0
Total (96 100.0 100.0
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Y7
Cumulative
Frequency [Percent Valid Percent |[Percent
Valid [2.00 8 8.3 8.3 8.3
3.00 26 27.1 27.1 35.4
4.00 50 52.1 52.1 87.5
5.00 12 12.5 12.5 100.0
Total |96 100.0 100.0
Y8
Cumulative
Frequency |Percent Valid Percent |Percent
Valid [2.00 12 12.5 12.5 12.5
3.00 18 18.8 18.8 31.3
4.00 36 37.5 37.5 68.8
5.00 30 31.3 31.3 100.0
Total 96 100.0 100.0
Y9
Cumulative
Frequency [Percent Valid Percent |Percent
Valid [2.00 24 25.0 25.0 25.0
3.00 7 7.3 7.3 32.3
4.00 39 40.6 40.6 72.9
5.00 26 27.1 27.1 100.0
Total (96 100.0 100.0
Y10
Cumulative
Frequency |Percent Valid Percent |Percent
Valid [2.00 13 13.5 13.5 13.5
3.00 24 25.0 25.0 38.5
4.00 40 41.7 41.7 80.2
5.00 19 19.8 19.8 100.0
Total (96 100.0 100.0
Statistics
YI Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Y
NValid 96 96 96 96 96 96 96 96 96 96 96
Missin 0 0 0 0 0 0 0 0 0 0 0
2
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Mean 3.625 3.593 3.718 3.947 3.895 3.645 3.687 3.875 3.697 3.677 37.364
0 8 8 9 8 t 5 0 9 1 6
Sum 348.0 345.0 357.0 379.0 374.0 350.0 354.0 372.0 355.0 353.0 3587.0
0 0 0 0 0 0 0 0 0 0 0
Lampiran 8. Uji Asumsi Klasik
1. Normalitas
One-Sample Kolmogorov-Smirnov Test
Unstandardized
Residual
N 96
Normal Parameters*® Mean .0000000
Std. Deviation 2.93147381
Most Extreme Differences Absolute 061
Positive 061
Negative -.042
Test Statistic 061
Asymp. Sig. (2-tailed) 2004
a. Test distribution is Normal.
b. Calculated from data.
c. Lilliefors Significance Correction.
d. This is a lower bound of the true significance.
2. Multikolinearitas
Coefficients®
Unstandardized Standardized| Collinearity
Coefficients Coefficients Statistics
Model B Std. Error|Beta t Sig.  [ToleranceVIF
1  |(Constant)6.391 1.842 3.470 001
X1 489 .087 .632 5.585 1000 203 4.915
X2 228 .100 259 2.288 1024 1203 4.915
a. Dependent Variable: Y




3. Heteroskedasitas
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Scatterplot
Dependent Variable: Y
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Regression Standardized Predicted Value

Lampiran 9. Uji Regresi Linier Berganda

Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error |Beta t Sig.
1 (Constant) 6.391 1.842 3.470 .001
X1 .489 .087 632 5.585 .000
X2 228 .100 .259 2.288 .024

a. Dependent Variable: Y

Model Summary

Std. Error of the
Model R R Square Adjusted R SquareEstimate
1 .8712 758 753 2.96283

a. Predictors: (Constant), X2, X1




Lampiran 10. Distribusi F tabel

67 3,984 | 3,134 | 2742 2,500 2,352 | 2237 | 2150 | 2,080
68 3982 | 3132 | 2740 2,507 2,350 | 2235 | 2148 | 2078
69 3,980 | 3,130 | 2,737 2,505 2,348 | 2233 | 2145 | 2,076
70 3978 | 3128 | 2736 2,503 2346 | 2231 | 2143 | 2074
71 3976 | 3126 | 2734 2,501 2,344 | 2229 | 2142 | 2072
72 3,974 | 3124 | 2732 2,499 2,342 | 2227 | 2140 | 2070
73 3972 | 3122 | 2730 2,497 2,340 | 2226 | 2138 | 2068
74 3,970 | 3120 | 2728 2,495 2338 | 2224 | 2136 | 2066
75 3,968 | 3,119 | 2,727 2,494 2,337 | 2222 | 2134 | 2064
76 3967 | 3117 | 2725 2,492 2335 | 2220 | 2133 | 2063
77 3965 | 3115 | 2723 2,490 2,333 | 2219 | 2,131 2,061
78 3,963 | 3,114 | 2722 2,489 2,332 | 2217 | 2129 | 2,089
79 3,962 | 3112 | 2720 2,487 2330 | 2216 | 2128 | 2058
80 3,960 | 3,111 | 2719 2,486 2,329 | 2214 | 2126 | 2,056
a1 3959 | 3100 | 2717 2,484 2327 | 2213 | 2125 | 2085
82 3,957 | 3108 | 2716 2,483 2,326 | 2211 | 2123 | 2083
83 3,956 | 3,107 | 2715 2,482 2,324 | 2210 | 2122 | 2082
84 3955 | 3105 | 2713 2,480 2323 | 2209 | 2121 2,051
85 3,953 | 3,104 | 2712 2,479 2,322 | 2207 | 2119 | 2,049
86 3952 | 3,103 | 2711 2,478 2321 | 2206 | 2118 | 2048
87 3,951 | 3101 | 2709 2,476 2,319 | 2205 | 2117 | 2047
88 3,949 | 3,100 | 2708 2,475 2,318 | 2203 | 2115 | 2045
89 3,948 | 3,099 | 2707 2,474 2317 | 2202 | 2114 | 2044
90 3,947 | 3,098 | 2706 2,473 2316 | 2201 | 2113 | 2043
91 3,946 | 3,097 | 2705 2,472 2315 | 2200 | 2112 | 2042
92 3,945 | 3,095 | 2704 2,471 2,313 | 2199 | 2,111 2,041
93 3,943 | 3,094 | 2703 2,470 2,312 | 2198 | 2110 | 2,040
04 3,042 | 3,093 | 2701 2,469 2311 | 2197 | 2109 | 2,038
95 3,941 | 3,082 | 2700 2,467 2310 | 2196 | 2,108 | 2037
96 3,940 | 3,091 | 2699 2,466 2,309 | 2195 | 2106 | 2,038
97 3,939 | 3,090 | 2698 2,465 2308 | 2194 | 2105 | 2035
98 3,938 | 3,089 | 2697 2,465 2,307 | 2193 | 2,104 | 2034
99 3,937 | 3,088 | 269 2,464 2,306 | 2192 | 2,103 | 2033
100 3,936 | 3,087 | 269 2,463 2305 | 2191 | 2103 | 2032
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Lampiran 11. Distribusi T tabel

LAMPIRAN 8, T Tabel Untuk Alpha o 5% t

df | 0,05 | 0,025 di | 0,05 | 0025 di | 005 | 0,025 df | 0,05 | 0,025
1 6.314 | 12.706 53 | 1.674 | 2.006 105 | 1.659 | 1.983 157 | 1.655 | 1975
2 2.920 | 4.303 54 | 1.674 | 2.005 106 | 1.659 | 1.983 158 | 1.655 | 1.975
3 2.353 | 3.182 55 | 1.673 | 2.004 107 | 1.659 | 1.982 159 | 1.654 | 1.975
4 2.132 | 2.776 56 | 1.673 | 2.003 108 | 1.659 | 1.982 160 | 1.654 | 1.975
5 2.015 | 2.571 57 | 1.672 | 2.002 109 | 1.659 | 1.982 161 | 1.654 | 1.975
6 1.943 | 2447 58 | 1.672 | 2002 110 | 1.659 | 1.982 162 | 1.654 | 1.975
7 1.895 | 2.365 59 | 1.671 | 2.001 111 | 1.659 | 1982 163 | 1.654 | 1.975
8 1.860 | 2.306 60 | 1.671 | 2.000 112 | 1.659 | 1.981 164 | 1.654 | 1.975
9 1.833 | 2.262 61 | 1.670 | 2.000 113 | 1.658 | 1.981 165 | 1.654 | 1.974
10 | 1.812 | 2.228 62 | 1.670 | 1.999 114 | 1.658 | 1.981 166 | 1.654 | 1.974
11 | 1.796 | 2.201 63 | 1.669 | 1.998 115 | 1.658 | 1.981 167 | 1.654 | 1.974
12 | 1.782 | 2.179 64 | 1.669 | 1.998 116 | 1.658 | 1.981 168 | 1.654 | 1.074
13 | 1.771 | 2.160 65 | 1.669 | 1.997 117 | 1.658 | 1.980 169 | 1.654 | 1.974
14 | 1.761 | 2.145 66 | 1.668 | 1.997 118 | 1.658 | 1.980 170 | 1.654 | 1.974
15 | 1.753 | 2.131 67 | 1.668 | 1.996 119 | 1.658 | 1.980 171 | 1.654 | 1.974
16 | 1.746 | 2.120 68 | 1.668 | 1.995 120 | 1.658 | 1.980 172 | 1.654 | 1.974
17 | 1.740 | 2.110 60 | 1667 | 1.995 121 | 1.658 | 1.980 173 | 1.654 | 1.074
18 | 1.734 | 2.101 70 | 1.667 | 1.994 122 | 1.657 | 1.980 174 | 1.654 | 1.974
19 | 1.729 | 2.093 71 | 1.667 | 1.995 123 | 1.657 | 1.979 175 | 1.654 | 1.974
20 | 1.725 | 2.086 72 | 1666 | 1.993 124 | 1.657 | 1.979 176 | 1.654 | 1.974
21 | 1.721] 2.080 73| 1.666 | 1.993 125 | 1.657 | 1.979 177 | 1.654 | 1.073
22 | 1.717 | 2.074 74 | 1666 | 1993 126 | 1.657 | 1.979 178 | 1.653 | 1.973
23 | 1L.714 | 2.069 75 | 1.665 | 1.992 127 | 1.657 | 1.979 179 | 1.653 | 1.973
24 | 1711 2.064 76 | 1.665 | 1.992 128 | 1.657 | 1.979 180 | 1.653 | 1.973
25 | 1.708 | 2.060 77 | 1665 | 1.991 129 | 1.657 | 1.979 181 | 1.653 | 1.973
26 | 1.706 | 2.056 78 | 1.665 | 1.991 130 | 1.657 | 1.978 182 | 1.653 | 1.973
27 | 1.703 | 2.052 79 | 1.664 | 1.990 131 | 1.657 | 1.978 183 | 1.654 | 1.973
28 | 1.701 | 2.048 80 | 1.664 | 1.990 132 | 1.656 | 1.978 184 | 1.653 | 1.973
29 | 1.699 | 2.045 81 | 1.664 | 1.990 133 | 1.656 | 1.978 185 | 1.653 | 1.973
30 | 1.697 | 2.042 82 | 1.664 | 1.989 134 | 1.656 | 1.978 186 | 1.653 | 1.973
31 | 1.696 | 2.040 83 | 1.663 | 1.989 135 | 1.656 | 1.978 187 | 1.653 | 1.973
32 | 1.694 | 2.037 84 | 1.663 | 1.989 136 | 1.656 | 1.978 188 | 1.653 | 1.973
33 | 1.692 | 2.035 85 | 1.663 | 1.988 137 | 1.656 | 1.977 189 | 1.654 | 1.973
34 | 1691 2.032 86 | 1.663 | 1.988 138 | 1.656 | 1.977 190 | 1.653 | 1.973
35 | 1.690 | 2.030 87 | 1.663 | 1.988 139 | 1.656 | 1.977 191 | 1.653 | 1.972
36 | 1.688 | 2.028 88 | 1.662 | 1.987 140 | 1.656 | 1.977 192 | 1.653 | 1.972
37 | 1.687 | 2.026 89 | 1.662 | 1.987 141 | 1.656 | 1.977 193 | 1.653 | 1.972
38 | 1.686 | 2.024 90 | 1.662 | 1.987 142 | 1.656 | 1.977 194 | 1.653 | 1.972
39 | 1685 | 2.023 91 | 1.662 | 1.986 143 | 1.656 | 1.977 195 | 1.654 | 1.972
40 | 1.684 | 2.021 92 | 1.662 | 1.986 144 | 1.656 | 1.977 196 | 1.653 | 1.972
41 | 1.683 | 2.020 93 | 1.661 | 1.986 145 | 1.655 | 1.976 197 | 1.653 | 1.972
42 | 1.682 | 2.018 94 | 1.661 | 1.986 146 | 1.655 | 1.976 198 | 1.653 | 1.972
43 | 1.681 | 2.017 95 | 1.661 | 1.985 147 | 1.655 | 1.976 199 | 1.653 | 1.972
44 | 1.680 | 2.015 96 | 1661 | 1.985 148 | 1.655 | 1.976 200 | 1.653 | 1.972
45 | 1.679 | 2.014 97 | 1.661 | 1.985 149 | 1.655 | 1.976

46 | 1679 | 2.014 98 | 1.661 | 1.984 150 | 1.655 | 1.976

47 | 1.678 | 2.013 99 | 1.660 | 1.984 151 | 1.655 | 1.976

48 | 1.677 | 2.012 100 | 1.660 | 1.984 152 | 1.655 | 1.976

29 | 1.677 | 2.011 101 | 1.660 | 1.984 153 | 1.655 | 1.976

50 | 1.676 | 2.010 102 | 1.660 | 1.983 154 | 1.655 | 1.975

51 | 1.675 ] 2.008 103 | 1.660 | 1.983 155 | 1.655 | 1.975

52 | 1.675 | 2.007 104 | 1.660 | 1.983 156 | 1.655 | 1.975
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Lampiran 12. Dokumentasi dan Ciri Khas
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Ciri khas batik sungai lemau dan makna nya:

» Gambar sungai lemau
Terkandung harapan agar semangat dan spirit kemajuan yang telah digaungkan di
masa Kerajaan tersebut dapat diteladani serta diwarisi oleh generasi sekarang dan
generasi mendatang di Masyarakat kabupaten Bengkulu Tengah yang kita cintai.

» Gambar gunung bungkuk
Melambangkan pengakuan adanya zat yang maha kuasa, yaitu Allah SWT tuhan
yang maha esa, yang harus senantiasa disembah dan dipatuhi petunjuknya guna
mencapai kebahagian dan keselamatan hidup dunia dan akhirat.

» Gambar batu bara
Simbolisasi kekayaan alam di bumi Bengkulu Tengah yang harus di kelolah dan
dimanfaatkan secara oktimal demi mendapatkan manfaat sebesar-besarnya untuk
kemakmuran dan kesejahteraan rakyaat

» Gambar batu andesit
Batu andesit merupakan salah satu jenis batuan vulkanik yang menggambarkan
kekayaan mineral di Bengkulu Tengah.

» Gambar kelapa sawit
Melambangkan ketegaran semangat dan kerja keras masyarakat dalam mengejar
keberhasilan dalam berbagai bidang kehidupan.

» Gambar liku sembilan
Melambangkan daerah kabupaten Bengkulu Tengah memiliki keindahan alam yang

natural.



>

Gambar bunga raplesia
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Melambangkan puspa langkah yang terdapat di hutan dalam wilayah kabupaten

Bengkulu Tengah, yang dijadikan ikon daerah Bengkulu secara keseluruhan.

>

Melambangkan huruf kaganga yang berasal dari Bahasa rejang.

Gambar aksara kaganga

Unsur Tambahan :

>

VvV Vv ¥V V Vv VY V VY

Gambar durian

Gambar bulu burung kuau
Gambar bunga kibut

Gambar rambutan

Gambar ornament rumah adat
Gambar jeruk kalamansi
Gambar kopi

Gambar manggis

Gambar bambu



