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KUESIONER PENELITIAN
PENGARUH DYNAMIC PRICING, KUALITAS FASILITAS, DAN KEPUASAN
PENGUNJUNG TERHADAP LOYALITAS PENGUNJUNG DI AVICI BILLIARD
BENGKULU
Kuesioner Penelitian ini dilakukan oleh mahasiswa dalam rangka

penyusunan skripsi. Sehubungan dengan hal tersebut, kami mohon kesediaan
Saudara/i untuk meluangkan waktu mengisi kuesioner ini. Jawaban yang diberikan
akan sangat berharga dan bermanfaat bagi pengembangan ilmu pengetahuan. Atas
kesediaan dan bantuan Saudara/i, kami ucapkan terimakasih
A. Identitas Peneliti

Nama: Muhamad Fiter Gandi

Npm: 2261201030

Program study: Manajemen

Fakultas: Ekonomi dan bisnis

Perguruan tinggi: Universitas muhammadiyah bengkulu
B. Identitas Responden

Nama:

Jenis Kelamin: [ ] Laki-Laki [ | Perempuan

Usia: [ <17 Tahun, L] 17 — 25 Tahun, [ 26 — 35 Tahun

Pekerjaan: [] Pelajar / Mahasiswa/i [] Karyawan[_] PNS [ ] Lainnya

Apakah Anda pernah bermain di Avici Billiard lebih dari satu kali?

[JYa [J Tidak

C. Petunjuk pengisian Kuesioner
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1. Bacalah pertanyaan dengan cermat dan teliti, setiap pernyataan
menggambarkan

pengalaman anda mengenai minat berkunjung di avici billiard bengkulu

2. Tidak ada jawaban yang benar atau salah, isilah dengan jujur sesuai
pendapat anda pribadi,karena hasil penelitian ini akan di gunakan hanya
untuk kepentingan akademik

3. Usahakan tidak ada jawaban yang kosong,dan berikan tanda centang (1)
atau pilih skor angka (1-5) yang sesuai dengan tingkat persetujuan anda

terhadap setiap pernyataan.

Kategori Penilaian Bobot Nilai

Sangat Setuju (SS)
Setuju ( S)
Kurang setuju (KS)
Tidak Setuju (TS)
Sangat Tidak Setuju (STS)

— N W A WD




PERNYATAAN PENELITIAN KUESIONER

Variabel X1: Dynamic Pricing
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ketika jumlah pengunjung meningkat

Kod | Pernyataan 1 |2 5
e STS | TS ss
X1.1 | Harga permainan biliar di tempat ini berubah

X1.2

Saya merasa harga yang ditetapkan sesuai
dengan tingkat keramaian atau permintaan
pelanggan.

X1.3

Harga permainan biliar berbeda antara jam
ramai (peak hours) dan jam sepi.

X1.4

Saya memahami bahwa harga dapat berubah
tergantung pada waktu (hari kerja, akhir pekan,
atau malam hari)

X1.5

Harga permainan biliar meningkat ketika
sebagian besar meja sedang terpakai

X1.6

Saya melihat adanya penyesuaian harga
berdasarkan jumlah meja yang tersedia

X1.7

Saya tetap bersedia bermain biliar meskipun
terjadi kenaikan harga dalam batas tertentu.

X1.8

Program loyalitas atau diskon mempengaruhi
keputusan saya untuk tetap bermain di tempat
ini.

X1.9

Saya membandingkan harga tempat biliar ini
dengan tempat lain sebelum memutuskan
bermain.

X1.1

Harga di tempat ini menurut saya kompetitif
dibandingkan tempat biliar lainnya




Variabel X2: Kualitas Fasilitas
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Kode | Pernyataan 1 |2 5
STS | TS ss

X2.1 | Fasilitas yang tersedia di tempat ini sudah
lengkap untuk memenuhi kebutuhan saya

X2.2 | Sarana yang disediakan mendukung aktivitas
saya selama menggunakan layanan.

X2.3 | Peralatan yang digunakan dalam layanan ini
berfungsi dengan baik dan layak digunakan.

X2.4 | Saya merasa peralatan yang tersedia selalu
dalam kondisi terawat.

X2.5 | Lingkungan dan fasilitas di tempat ini terjaga
kebersihannya dengan baik.

X2.6 | Sayamerasa nyaman dengan tingkat kebersihan
yang ada di tempat ini.

X2.7 | Saya merasa aman dan nyaman selama berada
di tempat ini.

X2.8 | Suasana di tempat ini mendukung kenyamanan
saya dalam menggunakan layanan.

X2.9 | Tata ruang dan desain interior di tempat ini
terlihat menarik

X2.10 | Tampilan visual ruangan memberikan suasana
yang menyenangkan bagi saya




Variabel X3: Kepuasan Pengunjung
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Kode | Pernyataan 1 |2 5
STS | TS ss
X3.1 | Pengalaman saya di tempat ini sesuai dengan
harapan yang saya miliki sebelumnya
X3.2 | Layanan yang saya terima memenuhi ekspektasi
saya saat berkunjung.
X3.3 | Saya memiliki keinginan untuk kembali
mengunjungi tempat ini di masa mendatang.
X3.4 | Saya akan mempertimbangkan tempat ini sebagai
pilihan utama untuk dikunjungi kembali.
X3.5 | Saya bersedia merekomendasikan tempat ini
kepada teman atau keluarga.
X3.6 | Saya akan menyarankan orang lain untuk
mengunjungi tempat ini berdasarkan pengalaman
saya.




Variabel Y: Loyalitas Pengunjung
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Kode | Pernyataan 1 |2 5
STS | TS ss
Y1 Saya berniat untuk kembali mengunjungi tempat
ini di masa mendatang.
Y2 Pengalaman yang saya rasakan membuat saya
ingin datang kembali ke tempat ini.
Y3 Saya merasa ingin menghabiskan waktu lebih
lama di tempat ini saat berkunjung.
Y4 Fasilitas dan suasana di tempat ini membuat saya
betah untuk tinggal lebih lama
Y5 Saya akan merekomendasikan tempat ini kepada
teman atau keluarga.
Y6 Saya bersedia membagikan pengalaman positif
saya tentang tempat ini kepada orang lain,
termasuk melalui media sosial.
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Tabulasi Uji Instrumen Dynamic Pricing (X1)

Tot
al

50
50
43
32
30
49
42
50
50
48

38
37
16
46

27
30
50
30
30
46

48

46

49

46

46

48

47

49
47

45

X.10

x.9

X.8

X.7

X.6

X.5

X.4

X.3

X.2

X.1

10
11
12
13

14
15
16
17
18
19
20
21
22
23

24
25

26
27
28
29
30




120

Tabulasi Data Uji Instrumen Kualitas Fasilitas (X2)

50
50
42

40
50
47

41

50
49

46

41

27
15
45

40

37
50
30
50
49

44
45

44
45

50
48
50
49

49
46

X2.10 | Total

X2.9

X2.8

X2.7

X2.6

X2.5

X2.4

X2.3

X2.1 | X2.2

No

10
11

12
13
14
15
16
17
18
19
20
21

22
23
24
25
26

27
28
29
30
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Tabulasi Data Uji Instrumen Kepuasan Pengunjung (X3)

10
11
12
13
14
15
16
17
18
19
20
21

22
23

24
25

26
27
28
29

30
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Tabulasi Data Uji Instrumen Loyalitas Pengunjung (Y)

10
11

12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27
28
29
30
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Hasil Olah Data Uji Intrumen
Dynamic princing (X1)
Correlations

Correlations

X1 X2 X3 X4 X5 X6 X7 X8 X9 | X10 | Total
X1 Pearson * * * * * * * * * *
,835°( ,7157| ,603" | ,727"| ,789"( ,609"| ,619 | ,657 | ,595" | ,899
Correlatio 1 . - y S . . . . . .
n
Sig. (2-
,000| ,000( ,000| ,000( ,000| ,000( ,000| ,000( ,001| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30
X2  Pearson ! . X . s Y .
,835 ,841 | ;726" | ,786 £ .| ,566" [ ,599"| ,849
Correlatio p 1 | 445 3 || 4627 ,437 X N .
n
Sig. (2-
,000 ,000| ,014( ,000| ,000( ,010| ,016( ,001| ,000( ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30
X3  Pearson | - . E A > ) .
,7157| ,841 ,784"( ,8107| ,472 4637 | 6747 ,824
Correlatio 4 X 11 ,360 - , .| 337 X N
n
Sig. (2-
,000| ,000 ,061| ,000| ,000( ,008| ,069| ,010( ,000| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30
X4  Pearson
,603" A | 529 || ,772"] ,802°| ,695°| ,717"
Correlatio .| 445 | ,360 11 ,415 .| 403 . 7 A .
n
Sig. (2-
,000( ,014] ,051 ,022| ,003| ,027| ,000( ,000| ,000( ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30
X5  Pearson . . . X . . . .
727 | ;7267 ,784 N ,788" | ,600 .| 5627 ,4847| 814
Correlatio . . .| 415 1 . .| 362 . A
n
Sig. (2-
,000| ,000( ,000| ,022 ,000| ,000( ,049| ,001| ,007] ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30
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X6  Pearson . . . . . . . . . .
,789°| ,7867| ,810"| ,529°| ,788 ,593"| ,5947| ,589"| ,6617| ,900
Correlatio . . . . . 1 . . . . .
n
Sig. (2-
,000| ,000| ,000| ,003| ,000 ,001] ,001| ,001| ,000( ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30
X7 Pearson . . . . . . . .
,609 .| 472 .| 600" | ,593 ,502"| ,598°| ,570"| ,713
Correlatio .| 462 .| 403 N N 1 N X X
n
Sig. (2-
,000| ,010] ,008| ,027| ,000| ,001 ,005| ,000| ,001| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30
X8  Pearson N b i N ) N X
,619 1 72 .| 5947 ,502 ,825"| ,5957| ,723
Correlatio | 437 | ,337 .| 362 . A 1 \ . .
n
Sig. (2-
,000| ,016| ,069| ,000| ,049| ,001| ,005 ,000| ,001] ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30
X9 Pearson
,657°| ,566°| ,463"| ,802"| ,562"| ,589"| ,598"| ,825 , 757" | ,816"
Correlatio | " = ' N : . g 1 I N
n
Sig. (2-
,000( ,001| ,010| ,000| ,001| ,001| ,000| ,000 ,000| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30
X10 Pearson A e AW CE *
,5957| 56997 | ,6747| ,695°| ,484"| 6617 | ,570"| ,595°| ,757 ,807
Correlatio 4 . N . . - < N . 1 .
n
Sig. (2-
,001| ,000| ,000| ,000| ,007| ,000( ,001| ,001| ,000 ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30
Tota Pearson
,899°| ,849"| ,824"| ,717"| ,814"| ,9007| ,713"| ,723"| ,816"| ,807"
| Correlatio . . . . . . . . . . 1
n
Sig. (2-
,000| ,000| ,000| ,000{| ,000| ,000{( ,000| ,000( ,000| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30

**, Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).



Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases  Valid 30 100,0
Excluded? 0 ,0
Total 30 100,0

a. Listwise deletion based on all variables in the
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procedure.
Reliability Statistics
Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha Items N of ltems
,938 ,941 10
Inter-ltem Correlation Matrix
X1 X2 X3 X4 X5 X6 X7 X8 X9 X10
X1 1,000 ,835 ,715 ,603 727 ,789 ,609 ,619 ,657 ,595
X2 ,835| 1,000 ,841 ,445 ,726 ,786 ,462 ,437 ,566 ,599
X3 ,715 ,8411 1,000 ,360 ,784 ,810 472 ,337 ,463 ,674
X4 ,603 ,445 ,360| 1,000 415 ,529 ,403 172 ,802 ,695
X5 727 ,726 ,784 415 1,000 ,788 ,600 ,362 ,562 ,484
X6 ,789 ,786 ,810 ,529 ,788| 1,000 ,593 ,594 ,589 ,661
X7 ,609 ,462 472 ,403 ,600 ,593| 1,000 ,502 ,598 ,570
X8 ,619 437 ,337 772 ,362 ,594 ,502| 1,000 ,825 ,595
X9 ,657 ,566 ,463 ,802 ,562 ,589 ,598 ,825| 1,000 , 7157
X10 ,595 ,599 674 ,695 ,484 ,661 ,570 ,595 ,757| 1,000




Item-Total Statistics
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Squared Cronbach's
Scale Mean if | Scale Variance | Corrected Item- Multiple Alpha if Item
Iltem Deleted if Item Deleted | Total Correlation Correlation Deleted
X1 38,4333 59,013 ,859 ,833 ,927
X2 38,0667 64,547 ,808 ,857 ,929
X3 38,0333 63,826 772 ,898 ,931
X4 37,6667 70,092 ,665 779 ,936
X5 37,9667 64,861 ,763 ,882 ,931
X6 38,1667 61,316 ,866 ,865 ,926
X7 37,8333 68,695 ,651 ,621 ,937
X8 37,7667 68,047 ,660 ,866 ,936
X9 37,6000 69,697 ,784 ,910 ,933
X10 37,9667 65,757 ,758 ,877 ,932
Kualitas fasilitas (X2)
Correlations
Correlations
X2.1 | TOTALX
X2.1]|X2.2|X2.3[X24|X2.5|X2.6[X2.7|X2.8|X29| O 2
X2.1 Pearson N
, 704,731 ,797 | ,808| ,779| ,833| ,745| ,728 | ,625 .
Correlatio 1 4 ¥ | Gl - . .. |t .| 889
n
Sig. (2-
,000 | ,000| ,000 | ,000 | ,000| ,000| ,000| ,000( ,000 ,000
tailed)
N 30 30] 30| 30f 30| 30] 30| 30f 30 30 30
X2.2 Pearson
,704 ,853| ,852| ,805| ,717 | ,712]| ,685| ,732| ,727" .
Correlatio *k 1 *k £ £ *k Kk *k Hk Y894
n
Sig. (2-
,000 ,000 | ,000| ,000] ,000 | ,000( ,000] ,000| ,000 ,000
tailed)
N 30f 30] 30| 30f 30| 30] 30| 30f 30 30 30
X2.3 Pearson .
,731| ,853 , 7191 ,835| ,550| ,752| ,818| ,854 | ,724 .
Correlatio *k *k 1 *k *k *k *k *k *k * 7905
n
Sig. (2-
,000 | ,000 ,000| ,000| ,002| ,000( ,000]| ,000| ,000 ,000
tailed)
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N 30| 30| 30f 30| 30| 30f 30| 30| 30 30 30
X2.4 Pearson .
, 797 ,852] ,719 ,656 | ,825| ,734| ,617| ,630] ,513 .
Correlatlo o o *k 1 wx *k *k *k ok * '841
n
Sig. (2-
,000| ,000]| ,000 ,000| ,000| ,000( ,000| ,000]| ,004 ,000
tailed)
N 30| 30| 30f 30| 30| 30f 30| 30| 30 30 30
X2.5 Pearson N
,808| ,805] ,835( ,656 ,678| ,815| ,690( ,760| ,738 .
Correlatio » 1 . . . . X ,894
n
Sig. (2-
,000| ,000| ,000 | ,000 ,000| ,000| ,000( ,000| ,000 ,000
tailed)
N 30| 30| 30f 30| 30| 30f 30| 30| 30 30 30
X2.6 Pearson N
79,717 ,550| ,825( ,678 ,769] ,505| ,527 | ,533 .
Correlatlo ok ok *k ok ok 1 *k *k ok * '784
n
Sig. (2-
,000| ,000| ,002 | ,000 | ,000 ,000| ,004 | ,003 | ,002 ,000
tailed)
N 30| 30| 30f 30| 30| 30f 30| 30| 30 30 30
X2.7 Pearson .
,833| ,712| ,752| ,734| ,815( ,769 ,780| ,779 | ,781 .
codlie WAL SR A AWINCE e | I 910
n
Sig. (2-
,000| ,000| ,000 | ,000| ,000 | ,000 ,000| ,000| ,000 ,000
tailed)
N 30| 30| 30f 30| 30| 30f 30| 30| 30 30 30
X2.8 Pearson X
,745| ,685]| ,818| ,617| ,690( ,505| ,780 ,892 | ,840 .
Correlatio ke ok sk ke ke sk ok 1 ke * ’870
n
Sig. (2-
,000| ,000| ,000 | ,000| ,000 | ,004 | ,000 ,000| ,000 ,000
tailed)
N 30| 30| 30f 30| 30| 30f 30| 30| 30 30 30
X2.9 Pearson .
,728| ,732| ,854| ,630| ,760( ,527 | ,779| ,892 ,835 .
Correlatio ok ok ke ok ok ke ke ke 1 Y89 1
n
Sig. (2-
,000| ,000| ,000 | ,000| ,000( ,003| ,000| ,000 ,000 ,000
tailed)
N 30] 30] 30f 30| 30] 30f 30] 30| 30 30 30
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X2.10 Pearson
,625( 727 ,724| ,513| ,738| ,533| ,781| ,840( ,835 .
Correlatio £ £ *k £ £ *k *k *k Hk 1 7836
n
Sig. (2-
,000 | ,000] ,000]| ,004 | ,000( ,002| ,000| ,000 | ,000 ,000
tailed)
N 30f 30] 30| 30f 30| 30] 30| 30f 30 30 30
TOTALX Pearson .
,889( ,8941 ,905| ,841( ,894| ,784| ,910| ,870( ,891],836
2 Correlatio 0% IO IO IO KT VR IV I . 1
n
Sig. (2-
,000 | ,000| ,000 | ,000 | ,000| ,000| ,000| ,000( ,000]| ,000
tailed)
N 30f 30] 30] 30f 30| 30] 30| 30f 30 30 30

**_Correlation is significant at the 0.01 level (2-tailed).

Reliability

Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases

Valid
Excluded?
Total

30
0
30

100,0
,0
100,0

a. Listwise deletion based on all variables in the

procedure.



Reliability Statistics

Cronbach's

Alpha Based on
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Cronbach's Standardized
Alpha ltems N of Items
,965 ,965 10
Inter-ltem Correlation Matrix

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 | X2.10

X2.1 1,000 ,704 ,731 797 ,808 779 ,833 ,745 ,728 ,625

X2.2 , 704 1,000 ,853 ,852 ,805 717 712 ,685 ,732 727

X2.3 ,731 ,853| 1,000 ,719 ,835 ,550 ,752 ,818 ,854 724

X2.4 7197 ,852 ,719] 1,000 ,656 ,825 ,734 ,617 ,630 ,513

X2.5 ,808 ,805 ,835 ,656 | 1,000 ,678 ,815 ,690 ,760 ,738

X2.6 779 717 ,550 ,825 ,678| 1,000 ,769 ,505 ,527 ,533

X2.7 ,833 712 ,752 ,734 ,815 , 769 1,000 ,780 779 ,781

X2.8 ,745 ,685 ,818 617 ,690 ,505 ,780| 1,000 ,892 ,840

X2.9 ,728 ,732 ,854 ,630 ,760 ,527 779 ,892| 1,000 ,835

X2.10 ,625 727 724 ,513 ,738 ,533 ,781 ,840 ,835| 1,000

Item-Total Statistics
Squared Cronbach's
Scale Mean if | Scale Variance | Corrected ltem- Multiple Alpha if Item
Item Deleted if Item Deleted | Total Correlation Correlation Deleted

X2.1 39,6667 51,264 ,860 ,884 ,960
X2.2 39,4667 51,844 ,867 ,947 ,960
X2.3 39,6667 49,747 ,876 ,911 ,960
X2.4 39,5000 52,603 ,803 ,934 ,962
X2.5 39,6000 51,490 ,867 ,901 ,960
X2.6 39,5667 53,909 737 ,826 ,964
X2.7 39,5000 52,121 ,888 ,885 ,959
X2.8 39,5667 52,254 ,838 ,898 ,961
X2.9 39,6333 50,723 ,860 ,867 ,960
X2.10 39,5333 53,637 ,801 ,905 ,962




Kepuasan pengunjung (X3)
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Correlations
Correlations
X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 | TOTALX3
X3.1 Pearson " " " " " "
1 ,806 ,846 ,843 , 768 ,665 ,921
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 30 30 30 30 30 30 30
X3.2 Pearson - - - - " -
,806 1 ,853 ,815 ,746 , 746 ,920
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 30 30 30 30 30 30 30
X3.3 Pearson - " - # A .
,846 ,853 1 ,841 ,812 , 730 ,947
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 30 30 30 30 30 30 30
X3'4 Pearson *k *k ok *k K *k
,843 ,815 ,841 1 734 , 725 ,920
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 30 30 30 30 30 30 30
X3'5 Pearson *k £33 £33 *k k. *k
, 768 , 746 ,812 , 734 1 ,531 ,855
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,003 ,000
N 30 30 30 30 30 30 30
X3'6 Pearson *k Kk ok *k *k ok
\ ,665 , 746 , 730 ,725 ,531 1 ,814
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,003 ,000
N 30 30 30 30 30 30 30
TOTALX3 Pearson % . = . . .
,921 ,920 ,947 ,920 ,855 ,814 1
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 30 30 30 30 30 30 30

**, Correlation is significant at the 0.01 level (2-tailed).



Reliability

Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases

Valid
Excluded?
Total

30
0
30

100,0

100,0

,0

a. Listwise deletion based on all variables in the

procedure.
Reliability Statistics
Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha ltems N of ltems
,950 ,951 6
Inter-ltem Correlation Matrix
X3.1 X3.2 X3.3 X3.4 X3.5 X3.6
X3.1 1,000 ,806 ,846 ,843 ,768 ,665
X3.2 ,806 1,000 ,853 ,815 ,746 ,746
X3.3 ,846 ,853 1,000 ,841 ,812 ,730
X3.4 ,843 ,815 ,841 1,000 ,734 725
X3.5 ,768 ,746 ,812 734 1,000 ,531
X3.6 ,665 ,746 ,730 ,725 ,531 1,000

131



Item-Total Statistics
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Squared Cronbach's
Scale Mean if | Scale Variance | Corrected Item- Multiple Alpha if Item
Iltem Deleted if tem Deleted | Total Correlation Correlation Deleted
X3.1 22,0333 14,309 ,877 ,790 ,937
X3.2 21,7667 15,771 ,887 ,791 ,937
X3.3 21,7333 14,409 ,918 ,847 ,931
X3.4 21,8667 15,568 ,886 ,793 ,936
X3.5 21,7667 15,702 ,791 ,706 ,946
X3.6 21,8333 16,075 737 ,633 ,952
Loyalitas pengunjung (Y)
Correlations
Correlations
Y1 Y2 Y3 Y4 Y5 Y6 TOTALY
Y1 Pearson » 4 . A . "
1 ,666 ,578 , 707 ,587 447 ,780
Correlation
Sig. (2-tailed) ,000 ,001 ,000 ,001 ,013 ,000
N 30 30 30 30 30 30 30
Y2 Pearson ok ok ok *k *k *k
,666 1 ,846 ,637 ,829 ,528 ,886
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,003 ,000
N 30 30 30 30 30 30 30
Y3 Pearson *k *k ok Kk *k *k
,578 ,846 1 , 705 ,897 ,607 ,919
Correlation
Sig. (2-tailed) ,001 ,000 ,000 ,000 ,000 ,000
N 30 30 30 30 30 30 30
Y4 Pearson Kk *k *k *k *k *k
, 707 ,637 ,705 1 ,679 ,561 ,836
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,001 ,000
N 30 30 30 30 30 30 30
Y5 Pearson Kk *k K K *k Kk
,587 ,829 ,897 ,679 1 ,540 ,897
Correlation
Sig. (2-tailed) ,001 ,000 ,000 ,000 ,002 ,000
N 30 30 30 30 30 30 30
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Y6 Pearson . - " - - "
447 ,528 ,607 ,561 ,540 1 742
Correlation
Sig. (2-tailed) ,013 ,003 ,000 ,001 ,002 ,000
N 30 30 30 30 30 30 30
TOTALY Pearson . " . . . .
,780 ,886 ,919 ,836 ,897 742 1
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 30 30 30 30 30 30 30

**, Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Reliability

Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases

Valid
Excluded?
Total

30
0

30

100,0
,0
100,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardized

ltems

N of Items

,914

,919

6




Inter-Iltem Correlation Matrix
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Y1 Y2 Y3 Y4 Y5 Y6
Y1 1,000 ,666 ,578 ,707 ,587 447
Y2 ,666 1,000 ,846 ,637 ,829 ,528
Y3 ,578 ,846 1,000 ,705 ,897 ,607
Y4 ,707 ,637 ,705 1,000 ,679 ,561
Y5 ,587 ,829 ,897 ,679 1,000 ,540
Y6 447 ,528 ,607 ,561 ,540 1,000
Item-Total Statistics
Squared Cronbach's

Scale Mean if | Scale Variance | Corrected ltem- Multiple Alpha if Iltem

Item Deleted if tem Deleted | Total Correlation Correlation Deleted
Y1 22,2333 14,530 ,680 ,596 ,910
Y2 22,1667 14,420 ,839 ,782 ,890
Y3 22,1000 12,921 ,871 ,861 ,882
Y4 22,1667 15,040 775 ,655 ,900
Y5 22,2333 13,357 ,842 ,825 ,887
Y6 22,2667 14,340 ,611 ,406 ,923
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TABULASI DATA 160 RESPONDEN

41

43

45

44
47

42

45

43

39
46

42

41

39
42

43

45

44
41

43

44
37

34
40

42

40

41

45

42

39
44
43

44
41

44
43

39
39
37

X1.2 | X1.3 | X1.4 | X1.5 | X1.6 | X1.7 | X1.8 | X1.9 | X1.10 | Total

X1.1

Variabel Dynamic Pricing

No

10

11

12
13
14
15
16
17
18
19
20
21

22
23

24
25

26

27

28

29

30
31

32
33

34
35

36
37
38
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46

43

44
44
46

41

43

46

39
42

45

41

40

46

41

44
42

43

45

45

43

43

45

40

42

44
44
38
44
43

44
46

42

44
40

46

44
46

43

44
45

39
40

41

42

43

44
45

46

47

48

49

50
51

52
53

54
55
56
57
58

59
60
61

62
63

64
65

66
67

68

69
70

71

72
73

74
75

76

77
78

79
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37
43

42

44
46

44
40

48

40

41

43

45

44
45

37
41

42

44
43

47

43

44
43

41

46

43

40

39
41

41

39
45

39
43

44
40

38
43

40

44
42

80
81

82
83

84
85
86
87
88
89
90
91

92
93

94
95

96
97

98

99
100

101

102
103

104

105

106

107

108

109

110
111

112
113

114

115

116

117

118

119

120
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45

46

43

37
42

42

46

45

45

44
42

43

46

47

37
42

44
40

42

35

42

40

42

47

42

44
41

39
47

40

43

39
42

41

43

42

41

44
45

46

121

122
123

124

125

126

127

128

129

130
131

132

133

134

135

136

137

138

139

140

141

142
143

144

145

146

147

148

149

150

151

152
153

154

155

156

157

158

159

160
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Variabel Kualitas Fasilitas

45

43

41

43

45

45

46

43

44
43

44
42

40

34
39
46

43

41

37
43

41

38
43

45

42

40

47

41

40

43

44
42

38

40

43

44
39

42

45

X22 | X23 | X24 | X25|X2.6 | X2.7|X2.8|X2.9|X2.10 | Total

NO | X2.1

10

11

12
13
14
15
16
17
18
19
20
21

22
23

24
25

26

27

28

29

30
31

32
33

34
35

36
37
38

39
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38
42

42

45

38
44
44
45

42

40

44
37

45

42

44
43

45

45

43

41

40

44
38
40

44
46

40

43

46

42

43

44
42

42

46

43

41

41

46

43

46

40

41

42

43

44
45

46

47

48

49

50
51

52
53

54
55
56
57
58
59
60
61

62
63

64
65

66
67
68

69
70
71

72
73

74
75

76
77
78

79
80
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42

43

46

44
45

38
47

40

48

42

45

41

46

41

41

45

46

43

44
45

43

44
42

48

42

41

43

42

37
39
39
41

40

44
45

40

43

41

44
46

45

81

82
&3

84
85
86
87
88
89
90
91

92
93

94
95

96
97

98

99
100

101

102
103

104

105

106

107

108

109

110
111

112
113

114

115

116

117

118

119

120

121
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43

46

41

43

44
47

42

45

41

44
41

48

45

47

41

42

42

44
38
44
39
42

45

41

45

45

43

46

39
44
44
41

37
43

42

38

43

45

42

122
123

124

125

126

127

128

129

130
131

132

133

134

135

136

137

138

139

140

141

142
143

144

145

146

147

148

149

150

151

152
153

154

155

156

157

158

159

160
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Variabel Loyalitas Pengunjung

Variabel Kepuasan Pengunjung

Total

24
24
28

26
30
25

29
27

24
27

26
27

25

23

26
25

27

28

23

28

25

25

26
27

26
26

27

20
26
25

28

23

25

24
27

26
22
23

26

Y6

Y5

Y4

Y3

Y2

Y1

26
28

28

25

29
27

28

29
27
26
27
28

25

26
25

29
27

26
24

28

25

25

24
26
27

24
30
25

26
29

24
26
23

26
28

25

28

29
28

X3.6 | Total

X3.4 | X3.5

X3.2 | X3.3

X3.1

NO

10

11

12
13
14
15
16
17
18
19
20
21

22
23

24
25

26

27

28

29

30
31

32
33
34
35

36
37
38
39
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LAMPIRAN HASIL UJI SPSS
One-Sample Kolmogorov-Smirnov Test
Unstandardized
Residual
N 160
Normal Parameters*® Mean .0000000
Std. Deviation 4.04331772
Most Extreme Differences |Absolute 116
Positive .070
Negative -416
Test Statistic 416
Asymp. Sig. (2-tailed)® 151
a. Test distribution is Normal.
b. Calculated from data.
c. Lilliefors Significance Correction.
Coefficients?
Standardi
zed
Unstandardized | Coefficie Collinearity
Coefficients nts Statistics
Std. Tolera
Model B Error Beta t Sig. | nce | VIF
1 | (Constant) 9.435 2.789 3.383| .00
Total. X1 232 .069 2700 3.373] .001| .498|2.009
Total. X2 .602 122 362 4922 .000| .588]|1.701
Total. X3 157 .093 133 1.984| .021] .518]1.931
a. Dependent Variable: Total.Y
Coefficients®
Standardi
zed
Unstandardized | Coefficie Collinearity
Coefficients nts t Sig. Statistics
Std. Toler
Model B Error Beta ance | VIF
1 [(Constant) 4.727 1.880 2.515| .013
Total. X1 .051 .046 A17 1.106| .270| .498| 2.009
Total. X2 -.108 .082 -128| -1.310] .192] .588| 1.701
Total.Z -.050 .062 -.083 -801] .424| .518] 1.931
Model Summary®
Adjusted R Std. Error of the
Model R R Square Square Estimate
1 .863% .740 731 7.078




a. Predictors: Total. X1,Total. X2, Total. X3

b. Dependent Variable: Total.Y
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ANOVA?
Sum of
Model Squares df Mean Square F Sig.
1 Regression 2299.833 3 766.611| 46.106 .000°
Residual 2926.367 156 16.627
Total 5226.200 159

a. a. Dependent Variable: Total.Y

b. Predictors: (Constant), Total.X1,Total. X2,Total.X3




T Tabel

130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
155
156
157
158
159
160

0.67638
0.67637
0.67635
0.67634
0.67633
0.67631
0.67630
0.67628
0.67627
0.67626
0.67625
0.67623
067622
0.67621
0.67620
0.67619
0.67617
0.67616
0.67615
0.67614
0.67613
0.67612
0.67611
0.67610
0.67609
0.67608
0.67607
0.67606
0.67605
0.67604
0.67603

128810
128805
128800
128785
128780
1.28785
128781
128776
128772
128767
128763
128758
1.28754
128750
128746
128742
128738
128734
128730
128726
128722
128718
128715
128711
128707
128704
128700
128687
1.28683
128680
128687

1.65666
1.65857
1.65648
1.65639
1.65630
1.65622
1.65613
1.65605
1.65597
1.65589
1.65581
1.65573
1.65566
1.65558
1.65550
1.65543
1.65536
1.65529
1.65521
1.65514
1.65508
1.65501
1.65494
1.65487
1.65481
1.65474
1.65468
1.65462
1.65455
1.65449
1.65443

]
]
]
]
|
]
]
]
]
]
]
]

1

]
]
]
]
]
]
|
]
]
]
]
]
]
]
|
]
]
]

87838
87824
87810
87786
87783
87769
87756
87743
87730
8778
87705
87693
87681
87669
87658
87646
87635
87623
87812
87601
87591
87580
87569
87559
87549
87539
87529
87519
87509
87500
87450

2. 35537
2.35515
2.35483
23541
2.35450
2.35429
2.35408
235387
2353687
2.35347
2.35328
2.35309
235289
235271
235252
235234
235216
2.35188
235181
2.35163
2.35146
2.35130
235113
235087
2.35081
235065
2.35049
2.35033
2.35018
2.35003
234988

261418
261388
261359
261330
261302
2.61274
2.61246
261219
261193
261166
261140
261115
261080
2.61065
2.61040
261016
260992
2.60969
2.60948
260823
2.60900
260878
2.60856
2.60834
2.60813
260792
2807
260751
2.60730
260710
2.60691
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31541
3.15361
318312
3.15264
318217
3.15170
3.15124
3.15079
3.15034
3.14990
3.14947
3.14804
314862
314820
3.14779
3.14738
3.14899
3.14860
314821
3.14583
3.14545
3.14508
3.144T1
3.14435
3.14400
3.14364
3.14330
3.14295
314261
314228
3141895

sebesar K =2 dandf (n—k —1) = (160 — 2 — 1) = 157 di dapat tiavel

sebesar 1,654
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F Tabel
Titik Persentase Distribusi F_untuk Probabilita = 0,05
df untuk df untuk pembilang (N1)
penyeabut
(N2) 1 2 3 4 5 & T 8 9 10 11 12 13 14 15
136 | 391 | 306 | 267 | 244 (228 | 217 | 208 | 201 | 195 | 190 | 186 | 1.82 | 1.79 | 1.77 | 1.74
137 | 301 | 306 | 267 | 244 (228 | 247 | 208 | 201 | 195 | 190 [ 186 | 182 | 1.79 | 1.76 | 1.74
138 | 301 | 306 | 267 | 244 (228 | 216 | 208 | 201 | 195 | 190 | 186 | 182 | 1.79 | 1.76 | 1.74
139 | 391 | 306 | 267 | 244 | 228 | 216 | 208 | 201 | 195 | 190 | 186 | 182 | 1.79 | 1.76 | 1.74
140 | 391 | 306 | 267 | 244 | 228 | 216 | 208 | 201 | 195 | 190 [ 186 | 182 | 1.79 | 1.76 | 1.74
141 | 391 | 3.06 | 267 | 244 | 228 | 216 | 208 | 200 | 195 | 190 | 186 | 1.82 | 1.79 | 1.7T6 | 1.74
142 | 391 | 306 | 267 | 244 (228 | 216 | 207 | 200 | 195 | 190 | 186 | 1.82 | 1.79 | 1.76 | 1.74
143 | 301 | 306 | 267 | 243 (228 | 216 | 207 | 200 | 195 | 190 | 186 | 182 | 1.79 | 1.76 | 1.74
144 | 391 | 306 | 267 | 243 (228 | 216 | 207 | 200 | 195 | 190 | 186 | 182 | 1.79 | 1.76 | 1.74
145 | 391 | 306 | 267 | 243 | 228 | 216 | 207 | 200 | 194 | 190 | 186 | 182 | 1.79 | 1.76 | 1.74
146 | 391 | 3.06 | 267 | 243 | 228 | 216 | 207 | 200 | 194 | 190 [ 185 | 182 | 1.79 | 1.76 | 1.74
147 | 391 | 3.056 | 267 | 243 | 228 | 216 | 207 | 200 | 194 [ 190 [ 185 182 | 1.79 | 1.76 | 1.73
148 | 391 | 3.06 | 267 | 243 (228 ( 216 | 207 | 200 | 194 [ 190 [ 185 182 | 1.79 | 1.76 | 1.73
149 | 390 | 3.06 | 267 | 243 (227 (216 | 207 | 200 | 194 [ 189 (185 182 | 179 | 176 | 1.73
150 | 390 | 3.06 | 266 | 243 | 227 [ 216 | 207 | 200 | 194 [ 189 [ 185 182 | 179 | 176 | 1.73
151 | 390 | 3.06 | 266 | 243 | 227 [ 216 | 207 | 200 | 194 [ 189 | 185 182 | 179 | 1.76 | 1.73
152 | 390 | 306 | 266 | 243 | 227 | 216 | 207 | 200 | 194 | 189 | 185 | 182 | 179 [ 1.76 | 1.73
163 | 390 | 306 | 266 | 243 | 227 | 216 | 207 | 200 | 194 | 189 | 185 | 182 | 1.78 [ 1.76 | 1.73
154 | 390 | 305 | 266 | 243 | 227 | 216 | 207 | 200 | 194 | 189 | 185 | 182 | 1.78 [ 1.76 | 1.73
155 | 390 | 305 | 266 | 243 | 227 | 216 | 207 | 200 | 194 | 189 | 185 | 182 | 1.78 [ 1.76 | 1.73
156 | 300 | 3.05 | 266 | 243 | 227 [ 216 | 207 | 200 | 194 [ 189 [ 185 181 | 1.78 | 1.76 | 1.73
157 | 380 | 3.05 | 266 | 243 | 227 [ 216 | 207 | 200 | 194 [ 189 [ 185 181 | 178 | 1.76 | 1.73
158 | 390 | 3.05 | 266 | 243 | 227 [ 216 | 207 | 200 | 194 [ 189 [ 185 181 | 178 | 1.75 | 1.73
159 | 390 | 3.05 | 266 | 243 (227 [ 216 | 207 | 200 | 194 [ 189 [ 185 181 | 1.78 | 1.75 | 1.73
160 | 390 | 3.05 | 266 | 243 | 227 | 216 | 207 | 200 | 194 [ 189 [ 185 181 | 178 | 175 | 1.73




