89

DAFTARPUSTAKA

Ajeng Nurul Fadilaha, & Lubis, D. (2024). The Influence of Financial Literacy and
Financial Inclusion on Investment Decisions in Generation Z in West Java.
Falah: Jurnal Ekonomi Syariah, 9(1), 197-208.
https://doi.org/10.31253/pe.v2213.3207

Bahri, B. (2018). Kewirausahaan Islam: Penerapan Konsep Berwirausaha dan
Bertransaksi Syariah dengan Metode Dimensi Vertikal (Hablumminallah) dan
Dimensi Horizontal (Hablumminannas). Maro.: Jurnal Ekonomi Syariah Dan
Bisnis, 1(2), 67-86. http://jurnal.unma.ac.id/index.php/Mr/index

Bhutto, L., LZeng, L., ISoomro, 1Y. 1A., L., & LKhan, IM. lA. (2022). 1Young
1Chinese Iconsumer Idecision Imaking lin lbuying lgreen Iproducts: 1An
lapplication lof Itheory lof Iplanned Ibehavior lwith Igender land lprice
Itransparency. In Sustainability.

Biswas, L., & LRoy, L. (2016). IGreen Iproducts: [An lexploratory Istudy lon
lconsumer lbehavior lin lemerging leconomies. llnternational lJournal lof
[Consumer [Studies. 4, 225-234.

Cheung, IM. IF. 1Y, L., & LTo, IW. IM. (2019). [Green Iconsumption land
lconsumer lemotional lwell-being. lJournal lof [Retailing land [Consumer
[Services. 145—153.

Creswell, 1J.1W. (2014). [Research ldesign: [Qualitative, lquantitative, land Imixed
Imethods lapproaches [(4th led.).

Dirbawanto, N. P. K. D., & Sutrasmawati, R. E. (2017). Pengaruh customer
experience dan brand trust terhadap customer loyalty pada produk Luwak
White Koffie.

Ferdinand, L. (2014). IMetode lpenelitian Imanajemen [(5th led.). IBadan [Penerbit
[Universitas [Diponegoro.

Ghozali, 1. (2021). Aplikasi Analisis Multivariate dengan Program IBM SPSS 26
Edisi 10. Badan Penerbit - UNDIP.

Ghozali, 1., & Kusumadewi, K. A. (2023). Partial least souares konsep teknik dan
- aplikasi.

Haq, A. M., Asriawan, Masse, A. R. A., & Fatmawati. (2024). Transaksi Dalam
Sistem Keuangan Syari’Ah. Jurnal Akuntansi, Keuangan, Perpajakan Dan
Tata Kelola Perusahaan, 1(3), 145-154.
https://doi.org/10.59407/jakpt.v113.370

Hwang, 1J., L., & LKim, L. (2021). [The linfluence lof lgreen llifestyle lon
lconsumer lwell-being. [Sustainability. 6(13).

Indriyani, D., & Sartika, S. H. (2022). Pengaruh E-Wallet Terhadap Perilaku
Konsumsi Generasi Z Pada Masa Pandemi Covid-19. Widya Cipta: Jurnal
Sekretari Dan Manajemen, 6(1), 68—74.
https://doi.org/10.31294/widyacipta.v6i1.12200

Kautish, 1IP., L., & LSharma, L. (2019). 1Value lorientation, Igreen lattitude land
lgreen Ibehavioral lintentions: [An lempirical linvestigation lamong lyoung
[consumers. [Young [Consumers. Lhttps://Doi.Org/10.1108/YC-10-2018-0871,
4(20), 338-358.

Kumar, L., LManrai, 1A. IK., & LManrai, IL. IA. (2020). [Purchasing lbehaviour
lfor lenvironmentally Isustainable Iproducts: IA Iconceptual lframework land
lempirical Istudy. lJournal lof [Retailing land [Consumer [Services.



90

Liu, L., IWang, IS., L., & LWu, L. (2021). IGreen lconsumption land Isubjective
Iwell-being. [Sustainable IDevelopment (pp. 1006—1018).

Nguyen, IT.IN., ILobo, lA., L., & LGreenland, L. (2021). The linfluence lof Igreen
llifestyle lon Isustainable Iconsumption. lJournal lof |[Consumer IBehaviour
(pp. 646—657).

Nugroho, M. H. F., & Sony Warsono. (2025). Konsep Pemanfaatan Smart Contract
pada Teknologi Blockchain untuk Memenuhi Syari’ah Compliance dalam
Akad Mudharabah. ABIS: Accounting and Business Information Systems,
13(2), 122-141.

Ottman, 1J. 1A. 1. (2020). [The Inew Irules lof Igreen Imarketing. [Routledge.

Paul, L., IModi, 1A., L., & LPatel, 1. 1. (2016). [Predicting lgreen Iproduct
lconsumption lusing [theory lof Iplanned [behavior. [Journal lof [Retailing land
[Consumer [Services (pp. 123—134).

Peloza, L., IWhite, 1IK., L., & LShang, L. (2018). ). IMoral Isatisfaction land
lconsumer lhappiness lin Isustainable lconsumption. [Journal lof IConsumer
[Psychology (pp. 442—456).

Sekaran, L., & LBougie, L. (2016). [Research Imethods Ifor lbusiness: A Iskill-
building lapproach [(7th led.). [Wiley.

Sugiyono. (2023). Metode Penelitian Kuantitatif Kualitatif dan R&D. ALFABETA.

Sun, L., LD’ Alessandro, L., & LJohnson, L. (2022). [Sustainability land Iconsumer
lhappiness. [Journal lof [Consumer [Behaviour (pp. 1345—1358).

Tyagi, A. K. (2025). Chapter 22 - Blockchain technology: values, challenges, and
possible  applications  from an industry  perspective. 349-367.
https://doi.org/https://doi.org/10.1016/B978-0-443-33498-6.00027-3

Wau, T., Ubaidillah, A. K., Busman, Uhariyah, & Muallim, A. (2021). Ekonomi
internasional: Suatu kajian teori dan empiris. Magister Ekonomi Syariah
(MES) Fakultas Ekonomi dan Bisnis Islam UIN Sunan Kalijaga Yogyakarta.

Whillans, L., LDunn, L., & LNorton, IM. II. (2021). [Consumption Ichoices land
Isubjective Iwell-being. [Current [Opinion lin [Psychology (pp. 82—85).

Yadav, L., & LPathak, 1G. IS. (2017). No Title. 135, 732-7309.

Yaldi, E., Pasaribu, J. P. K., Suratno, E., Kadar, M., Gunardi, G., Naibaho, R., Hati,
S. K., & Aryati, V. A. (2022).Penerapan uji multikolineritas dalam penelitian
manajemen sumber daya manusia. Jurnal I[lmiah Manajemen Dan
Kewirausahaan (JUMANAGE), 1(2), 94-102.
https://doi.org/10.33998/jumanage.2022.1.2.89



—_ € S A= L Z



92

LAMPIRANKUESIONERPENELITIAN

DAMPAKGREENLIFESTYLEDAN GREENPURCHASE
INTENTIONTERHADAP CONSUMERHAPPINESPENGGUNA
PRODUKSKINTIFICDIKOTABENGKULU

Peran dan partisipasi Bapak/Ibu dalam mengisi kuesioner (uji instrumen) ini sangat
membantu kelancaran penelitian saya. Atas perhatian dan kerjasamanya, saya

ucapkanterimakasih.

1. IdentitasPeneliti

Nama : SiskaNatali

NPM 12261201023

Program Studi :Manajemen

Fakultas : Ekonomidan Bisnis

Perguruantinggi : Universitas Muhammadiyah Bengkulu

II. Identitasresponden

Nama . A

JenisKelamin :OLaki-laki [OPerempuan

Pendidikan :OSLTA Sederajat [LOD3 [0OS1 [S2
Pekerjaan :OPnsOWirausaha CLainnya

Rentan Usia :L117-25 [125-40 [140-Seterusnya

II1. Petunjuk PengisianResponden

Berilah jawaban/tanggapan atas pernyataan berikut sesuai dengan pendapat anda,
dengan caramemberitanda(v') padakolom yangdisediakan.

1 =Sangat Tidak Setuju

2=Tidak Setuju

3=Netral

4=Setuju

5=Sangat Setuju

Dengan ini memohon kesediaan Bapak/Ibu untuk berpartisipasi sebagai reponden
dalam penelitian yang saya lakukan. Informasi dan jawaban yang diberikan akan

digunakan sepenuhnya untuk kepentingan ilmiah dan dijamin kerahasiaannya. Tidak

terdapat jawaban benar maupun salah, sehingga saya sangat berharap
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Bapak/Ibu/Saudara/i dapat mengisi kuesioner ini secara jujur sesuai kondisi yang

sebenarnya.

Partisipasi anda sangat membantu kelancaran penyusunan skripsi ini. Atas perhatian,

waktu,dankesediaannya, sayamengucapkanterimakasih.

Tabel 2.3
DAFTARPERTANYAAN
1. ConsumerHappiness(Y)
No PERTANYAAN JAWABAN
STS| TS | N | s | sS
Emotional Value
1 | Saya merasa senang setelah
menggunakan produk skincare
Skintific.
2 | Saya merasa puas menggunakan
produk Skintific.
MoralSatisfaction
3 | Saya merasa bangga
menggunakan produk yangramah
lingkungan.
4 | Saya merasa telah melakukan hal
yang benar dengan menggunakan
produk Skintific.

Psychological Well-being

5 | Saya merasa tenang
menggunakan produk skincare
yangtidak merusak lingkungan.

6 | Sayamerasa lebih nyaman secara
psikologis setelah menggunakan
produk Skintific.

Self-Identity Value

7 | Penggunaan produk Skintific
mencerminkan diri saya sebagai
konsumen yang peduli
lingkungan.

8 | Produk Skintific sesuai dengan

nilaidan gayahidupsaya.
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No PERTAN YAAN

JAWABAN

STS | TS |

N

| S | sS

Environmental Awareness

1 |Saya memahami pentingnya
menggunakan produk yangramah
lingkungan.

2 | Saya menyadari bahwa produk
skincare dapat berdampak pada
lingkungan.

Environmental Concern

3 | Saya merasa peduli terhadap
permasalahan lingkungan akibat
limbah produk kecantikan.

4 Saya merasa bertanggung jawab
untuk ikut menjaga kelestarian
lingkungan.

(a) Eco-friendly Behavior

5 | Saya berusaha menggunakan
produk skincare yang aman bagi
lingkungan.

6 | Saya menghindari penggunaan
produk yang berpotensi merusak
lingkungan.

Green Product Preference

7 | Saya lebih memilih produk
skincare yang memiliki klaim
ramah lingkungan.

8 | Sayatertarik pada merek skincare
yangpeduliterhadap lingkungan.

3. GreenPurchaselIntention (X2)

No PERTANYAAN

JAWABAN

STS | TS |

N

| S | sS

Attitude toward Green Products

1 | Saya menilai membeli produk
skincare =~ ramah lingkungan
adalahkeputusanyangbaik.

2 | Saya merasa menggunakan
produk  ramah  lingkungan
memberikan manfaatpositif.

Subjective Norm

3 | Orang-orang di sekitar saya
mendorong saya untuk
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menggunakan produk ramah
lingkungan.

Rekomendasi teman atau media
sosial memengaruhi saya
membeli produk skincare ramah
lingkungan.

(b) Perceived Behavioral Control

Saya merasa mampu membeli

produk skincare ramah
lingkungan.

Saya memilih produk skincare
ramah lingkungan untuk

mengurangi dampak lingkungan.

(¢) Environmental Concern

Kepedulian  saya  terhadap
lingkungan mendorong saya

membeli produk ramah
lingkungan.

Saya memilih produk skincare
ramah lingkungan untuk

mengurangi dampak lingkungan.

Hasil Uji Validitas
Variabel Item Item-Rest R Tabel Keterangan
Pernyataan Correlation
GL1 0.754™ 0.444 Valid
GL2 0.610™ 0.444 Valid
GL3 0.650™ 0.444 Valid
Green ” p
Lifest] GL4 0.818 0.444 Valid
’ Oe(S 1 )y ¢ GL5 0.646" 0.444 Valid
GL6 0.811™ 0.444 Valid
GL7 0.839** 0.444 Valid
GLS 0.811** 0.444 Valid
GPI1 0.827" 0.444 Valid
GPI2 0.775™ 0.444 Valid
Green -
Purch GPI3 0.851™ 0.444 Valid
urenase GPl4 0740 0.444 Valid
Intention -
(X2) GPI5 0.730™ 0.444 Valid
GPI6 0.801" 0.444 Valid
GPI7 0.862™ 0.444 Valid
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GPIg 0.738"* 0.444 Valid
CH1 0.818** 0.444 Valid
CH2 0.831™ 0.444 Valid
c CH3 0.589" 0.444 Valid
HZZ;?Z?Z CH4 0.899** 0.444 Val%d
Y) CH5 0.780"* 0.444 Val¥d
CH6 0.886™ 0.444 Valid
CH7 0.886™ 0.444 Valid
CHS 0.779%* 0.444 Valid
Sumber: OutputSPSS26
Hasil Uji Realibilitas
No Variabel Cronbanch’S | Keterangan
Alpha
1 Green Lifestlye(X1) 0.876 Reliabel
2 Green Purchase Intention(X2) 0.912 Reliabel
3 Consumer Happiness (Y) 0.926 Reliabel
Sumber: OutputSPSS26
HasilOutputSPSSIMB26:
GreenLifestlye(X1)
Correlations
GL1 | GL2 | GL3 | GL4 | GL5 | GL6 | GL7 | GL8 |TOTAL
GL1 Pearson 1 314 368 | .729™ 262| 6647 | 657 | .66477| 754"
Correlation
Sig. (2-tailed) 178 .110 .000 264 .001 .002 .001 .000
N 20 20 20 20 20 20 20 20 20
GL2 Pearson 314 565 229 273 412 .385 314| .610™
Correlation
Sig. (2-tailed) 178 .009 332 .245 .071 .093 178 .004
N 20 20 20 20 20 20 20 20 20
GL3 Pearson .368| .565™ 1 479" 172 228 336 .643™| .650™
Correlation
Sig. (2-tailed) 110|009 033|  468| 333| 147 .002|  .002
N 20 20 20 20 20 20 20 20 20
GL4 Pearson .729™ 229 479" 1| .605™| 599" | .690™| .599™*| .818™
Correlation
Sig. (2-tailed) 000] 332|033 005 .005| .001| .005| .000
N 20 20 20 20 20 20 20 20 20
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GLS5 Pearson 262 273 172 .605™ 1| .550"| .544" 346 | 6467
Correlation
Sig. (2-tailed) 264 .245 468 .005 .012 .013 135 .002
N 20 20 20 20 20 20 20 20 20
GL6 Pearson .664™ 412 228 .599™| .550" 1| 747" .659™| .811™
Correlation
Sig. (2-tailed) .001 .071 333 .005 .012 .000 .002 .000
N 20 20 20 20 20 20 20 20 20
GL7 Pearson 657" .385 336 690 | 544" | 747 1| .643™| .839™
Correlation
Sig. (2-tailed) .002 .093 147 .001 .013 .000 .002 .000
N 20 20 20 20 20 20 20 20 20
GL8 Pearson 664" 314 .643™| .599™ 346| 659" | .643™ 1| .811™
Correlation
Sig. (2-tailed) .001 178 .002 .005 135 .002 .002 .000
N 20 20 20 20 20 20 20 20 20
TOTAL | Pearson 754" 610" | .650™| .818™| .646™| .811™"| .839™| .811™" 1
Correlation
Sig. (2-tailed) .000 .004 .002 .000 .002 .000 .000 .000
N 20 20 20 20 20 20 20 20 20
**, Correlation is significantatthe 0.01 level (2-tailed).
*. Correlationis significantatthe 0.05 level (2-tailed).
CaseProcessing Summary
N %
Cases Valid 20 100.0
Excluded® 0 .0
Total 20 100.0
a. Listwise deletion based on all variables in the
procedure.
Reliability Statistics
Cronbach's Alpha Nofltems
.876 8
Item-Total Statistics
ScaleMeanifltem | Scale Varianceif | CorrectedItem- | Cronbach's Alpha
Deleted Item Deleted Total Correlation ifltem Deleted
GL1 30.4000 14.042 .695 .861
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GL2 30.6500 13.503 467 .881
GL3 30.4000 13.411 525 .874
GL4 30.4000 12.779 751 .850
GLS5 30.3000 13.379 517 .875
GL6 30.3500 12.766 .740 .850
GL7 30.4000 12.253 771 .846
GLS8 30.3500 12.766 740 .850
Green Purchase Intentation (X2)
Correlations
GPI1 | GPI2 | GPI3 | GPI4 | GPI5S | GPI6 | GPI7 | GPI8 | TOTAL
GPIl | Pearson 1| .908™| .678"| .525"| .310| .496"| .739™| .626™| .827"
Correlation
Sig. (2-tailed) .000| .001 .018 84| .026| .000| .003 .000
N 20 20 20 20 20 20 20 20 20
GPI2 | Pearson .908™ 1| .659™| .484"| 216| .525%| .599™| .562**| .775™
Correlation
Sig. (2-tailed) .000 .002 .031 361 .018 .005 .010 .000
N 20 20 20 20 20 20 20 20 20
GPI3 | Pearson 678" 659" 1| .824™| .549"| .553"| .705"*| .466"| .851™
Correlation
Sig. (2-tailed) .001 .002 .000| .012 .011 .001 .039 .000
N 20 20 20 20 20 20 20 20 20
GPI4 | Pearson 5257 | 484" | .824™ 1| .528" 442 5327 .399| .740™
Correlation
Sig. (2-tailed) .018 .031 .000 .017 .051 .016| .081 .000
N 20 20 20 20 20 20 20 20 20
GPI5 | Pearson 310 216 .549"| .528" 1| .8017"| .627°"| .485"| .730™
Correlation
Sig. (2-tailed) .184 361 .012 .017 .000 .003 .030 .000
N 20 20 20 20 20 20 20 20 20
GPI6 | Pearson 496" | 525" .553%| 442| .801™ 1| .632"| .509"| .801"
Correlation
Sig. (2-tailed) .026 .018 .011 .051 .000 .003 .022 .000
N 20 20 20 20 20 20 20 20 20
GPI7 | Pearson 739 5997 | 7057|5327 .6277| .632™ 1| .6277| .862*
Correlation
Sig. (2-tailed) .000 .005 .001 .016 .003 .003 .003 .000
N 20 20 20 20 20 20 20 20 20
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GPI8 | Pearson 626" | 562" | 466 399 | 485" 509" | .627 1| .738™

Correlation

Sig. (2-tailed) .003 .010 .039 .081 .030 .022 .003 .000

N 20 20 20 20 20 20 20 20 20
TOTAL | Pearson 827 775" | .851™| .740™| .730™| .801""| .862""| .738" 1

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000| .000

N 20 20 20 20 20 20 20 20 20
**_Correlationissignificantatthe 0.01 level (2-tailed).
*_Correlationis significantatthe 0.05 level (2-tailed).

CaseProcessing Summary

N %
Cases Valid 20 100.0
Excluded® 0 .0
Total 20 100.0
a. Listwise deletion based on all variables in the
procedure.
Reliability Statistics
Cronbach's Alpha Nofltems
912 8
Item-Total Statistics
ScaleMeanifltem | ScaleVarianceif | CorrectedItem- | Cronbach's Alpha
Deleted Item Deleted Total Correlation ifItem Deleted

GPI1 30.0500 15418 763 .896
GPI2 29.9500 16.050 .703 .902
GPI3 30.0500 15.734 .802 .894
GPI14 30.0000 16.316 .660 .905
GPI5 30.2500 15.776 .631 .909
GPI6 30.3000 15.063 718 .901
GPI7 30.0000 15.579 815 .893
GPI8 29.8500 16.239 .655 .906
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Consumer Happiness(Y)
Correlations
CH1 CH2 CH3 CH4 CHS5 CH6 CH7 CHS8 | TOTAL
CH1 Pearson 1| .709™| 224 .561%| .502%| .830™| .915™| .467°| .818™
Correlation
Sig. (2-tailed) .000| .343 .010] .024| .000] .000| .038 .000
N 20 20 20 20 20 20 20 20 20
CH2 Pearson .709™ 1 384 | 7577|4967 | .628™| .709™"| .639™| .831™
Correlation
Sig. (2-tailed) .000 .095 .000| .026| .003 .000| .002 .000
N 20 20 20 20 20 20 20 20 20
CH3 Pearson 2241 384 1| 567" 792" | 336| .336| .357| .589"
Correlation
Sig. (2-tailed) 343 .095 .009| .000| .148 .148 122 .006
N 20 20 20 20 20 20 20 20 20
CH4 Pearson 5617 757 567 1| .684™| .741™| .651™"| .869™"| .899™
Correlation
Sig. (2-tailed) .010| .000| .009 .001 .000| .002 .000 .000
N 20 20 20 20 20 20 20 20 20
CH5 Pearson 5027|496 | 792" | .684™ 1| .594™| 594™| .492*| .780™
Correlation
Sig. (2-tailed) .024| .026| .000| .001 .006| .006| .027 .000
N 20 20 20 20 20 20 20 20 20
CH6 Pearson 830" | 628" | 336 .7417"| .594™ 1| 915" .637""| .886™
Correlation
Sig. (2-tailed) .000| .003 .148 .000| .006 .000| .003 .000
N 20 20 20 20 20 20 20 20 20
CH7 Pearson 915" 709" | 336 .651""| .594™| 915™ 1| .552%| .886™
Correlation
Sig. (2-tailed) .000| .000| .148 .002| .006| .000 .012 .000
N 20 20 20 20 20 20 20 20 20
CHS Pearson 4677 .639™ 357 .869™| .4927| .637"| 5527 1 779™
Correlation
Sig. (2-tailed) .038 .002 122 .000 .027 .003 .012 .000
N 20 20 20 20 20 20 20 20 20
TOTAL | Pearson 818" | .831™| .589™| .899"*| .780™| .886""| .886™"| .779*" 1
Correlation
Sig. (2-tailed) .000 .000 .006 .000 .000 .000 .000 .000
N 20 20 20 20 20 20 20 20 20




CaseProcessing Summary

Cases

N %
Valid 20 100.0
Excluded® 0 .0
Total 20 100.0

procedure.

a. Listwise deletion based on all variables in the

Reliability Statistics
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Cronbach's Alpha Nofltems
.926 8
Item-Total Statistics
Scale Meanifltem | Scale Varianceif CorrectedItem- | Cronbach's Alpha
Deleted Item Deleted Total Correlation ifItem Deleted
CH1 29.5000 18.579 753 916
CH2 29.7000 18.221 .766 915
CH3 29.3500 21.187 .501 933
CH4 29.6000 18.253 .863 908
CHS 29.4500 19.208 710 919
CH6 29.5000 18.053 .843 .909
CH7 29.5000 18.053 .843 .909
CHS 29.6500 18.871 .703 920
TingkatCapaian Responden
Greenlifestyle
Statistics
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 Total
N Valid 120 120 120 120 120 120 120 120 120
Missing 0 0 0 0 0 0 0 0 0
Mean 4,11 4,51 4,35 4,40 4,43 4,10 4,42 441| 34,72
Median 4,00 5,00 4,00 4,00 5,00 4,00 5,00 4,00 35,00
Mode 4 5 5 5 5 4 5 5 35
Sum 493 541 522 528 531 492 530 529| 4166
X1.1
Cumulative
Frequency Percent Valid Percent Percent
Valid |N 11 9,2 9,2 9,2




S 85 70,8 70,8 80,0
SS 24 20,0 20,0 100,0
Total 120 100,0 100,0
X1.2
Cumulative
Frequency Percent Valid Percent Percent
Valid |TS 1 .8 8 8
N 7 5,8 5,8 6,7
S 42 35,0 35,0 41,7
SS 70 58,3 58,3 100,0
Total 120 100,0 100,0
X1.3
Cumulative
Frequency Percent Valid Percent Percent
Valid [N 13 10,8 10,8 10,8
S 52 43,3 43,3 54,2
SS 55 45,8 45,8 100,0
Total 120 100,0 100,0
X1.4
Cumulative
Frequency Percent Valid Percent Percent
Valid [N 10 8,3 8,3 8,3
52 43,3 43,3 51,7
SS 58 48,3 48,3 100,0
Total 120 100,0 100,0
X1.5
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 2 1,7 1,7 1,7
8 6,7 6,7 8,3
S 47 39,2 39,2 47,5
SS 63 52,5 52,5 100,0
Total 120 100,0 100,0
X1.6
Cumulative
Frequency Percent Valid Percent Percent
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Valid |[TS 2 1,7 1,7 1,7
N 11 9,2 9,2 10,8
S 80 66,7 66,7 77,5
SS 27 22,5 22,5 100,0
Total 120 100,0 100,0
X1.7
Cumulative
Frequency Percent Valid Percent Percent
Valid |[TS 1,7 1,7 1,7
6,7 6,7 8,3
S 48 40,0 40,0 48,3
SS 62 51,7 51,7 100,0
Total 120 100,0 100,0
X1.8
Cumulative
Frequency Percent Valid Percent Percent
Valid [N 10 8,3 8,3 8,3
S 51 42,5 42,5 50,8
SS 59 49,2 49,2 100,0
Total 120 100,0 100,0
Green Purchase
Statistics
X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 | Total
N Valid 120 120 120 120 120 120 120 120 120
Missing 0 0 0 0 0 0 0 0 0
Mean 4,19 4,41 4,48 4,22 4,26 4,29 4,40 4,33| 34,59
Median 4,00 5,00 5,00 4,00 4,00 4,00 5,00 4,00 35,00
Mode 4 5 5 42 4 5 5 4 35
Sum 503 529 538 507 511 515 528 520 4151
a.Multiple modes exist. The smallestvalueis shown
X2.1
Cumulative
Frequency Percent Valid Percent Percent
Valid |[TS 1,7 1,7 1,7
7,5 7,5 9,2
73 60,8 60,8 70,0
5 36 30,0 30,0 100,0




‘ Total ‘

120 100,0 100,0
X2.2
Cumulative
Frequency Percent Valid Percent Percent
Valid |[TS 2 1,7 1,7 1,7
N 12 10,0 10,0 11,7
S 41 34,2 34,2 45,8
5 65 54,2 54,2 100,0
Total 120 100,0 100,0
X2.3
Cumulative
Frequency Percent Valid Percent Percent
Valid [N 8 6,7 6,7 6,7
S 46 38,3 38,3 45,0
5 66 55,0 55,0 100,0
Total 120 100,0 100,0
X2.4
Cumulative
Frequency Percent Valid Percent Percent
Valid [N 22 18,3 18,3 18,3
S 49 40,8 40,8 59,2
5 49 40,8 40,8 100,0
Total 120 100,0 100,0
X2.5
Cumulative
Frequency Percent Valid Percent Percent
Valid |[TS 2 1,7 1,7 1,7
N 15 12,5 12,5 14,2
S 53 44,2 44,2 58,3
5 50 41,7 41,7 100,0
Total 120 100,0 100,0
X2.6
Cumulative
Frequency Percent Valid Percent Percent
Valid |[TS 4 3,3 3,3 3,3
N 12 10,0 10,0 13,3
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S 49 40,8 40,8 54,2
5 55 45,8 45,8 100,0
Total 120 100,0 100,0
X2.7
Cumulative
Frequency Percent Valid Percent Percent
Valid [N 13 10,8 10,8 10,8
S 46 38,3 38,3 49,2
5 61 50,8 50,8 100,0
Total 120 100,0 100,0
X2.8
Cumulative
Frequency Percent Valid Percent Percent
Valid |[TS 1 ,8 8 8
N 11 9,2 9,2 10,0
S 55 45,8 45,8 55,8
5 53 44,2 44,2 100,0
Total 120 100,0 100,0
Cusumer Happiness
Statistics
Y3
Y1 Y2 Y4 Y5 Y6 Y7 Y8 Total
N Valid 120 120 120 120 120 120 120 120 120
Missing 0 0 0 0 0 0 0 0 0
Mean 4,48 4,22 4,26 4,29 4,40 4,33 4,54 4,45| 34,98
Median 5,00 4,00 4,00 4,00 5,00 4,00 5,00 4,50| 35,00
Mode 5 42 4 5 5 4 5 5 35
Sum 538 507 511 515 528 520 545 534| 4198
a.Multiple modes exist. The smallestvalue is shown
Y1
Cumulative
Frequency Percent Valid Percent Percent
Valid [N 8 6,7 6,7 6,7
S 46 38,3 38,3 45,0
SS 66 55,0 55,0 100,0
Total 120 100,0 100,0




Y2

Cumulative
Frequency Percent Valid Percent Percent
Valid [N 22 18,3 18,3 18,3
S 49 40,8 40,8 59,2
SS 49 40,8 40,8 100,0
Total 120 100,0 100,0
Y3
Cumulative
Frequency Percent Valid Percent Percent
Valid |[TS 2 1,7 1,7 1,7
N 15 12,5 12,5 14,2
S 53 44,2 44,2 58,3
SS 50 41,7 41,7 100,0
Total 120 100,0 100,0
Y4
Cumulative
Frequency Percent Valid Percent Percent
Valid |[TS 4 3,3 3,3 3,3
N 12 10,0 10,0 13,3
S 49 40,8 40,8 54,2
SS 55 45,8 45,8 100,0
Total 120 100,0 100,0
Y5
Cumulative
Frequency Percent Valid Percent Percent
Valid [N 13 10,8 10,8 10,8
S 46 38,3 38,3 49,2
SS 61 50,8 50,8 100,0
Total 120 100,0 100,0
Y6
Cumulative
Frequency Percent Valid Percent Percent
Valid |[TS 1 ,8 8 8
N 11 9,2 9,2 10,0
S 55 45,8 45,8 55,8
SS 53 44,2 44,2 100,0
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‘ ‘Total ‘ 120 100,0 100,0

Y7
Cumulative
Frequency Percent Valid Percent Percent
Valid |[TS 1 ,8 8 8
N 7 5,8 5,8 6,7
38 31,7 31,7 38,3
SS 74 61,7 61,7 100,0
Total 120 100,0 100,0
Y8
Cumulative
Frequency Percent Valid Percent Percent
Valid [N 6 5,0 5,0 5,0
S 54 45,0 45,0 50,0
SS 60 50,0 50,0 100,0
Total 120 100,0 100,0

Hasil Uji Normalitas:

One-Sample Kolmogorov-Smirnov Test
Unstandardized
Residual

N 120

Normal Parameters?® Mean ,0000000
Std. Deviation 1,29213939

Most Extreme Differences Absolute ,058
Positive ,039
Negative -,058

Test Statistic ,058

Asymp. Sig. (2-tailed) ,200¢4

a. Testdistributionis Normal.

b. Calculated fromdata.

c. Lilliefors Significance Correction.

d. Thisis alowerbound ofthe true significance.

Hasil Uji Multikolonieritas:
Coefficients?
Unstandardized Standardized Collinearity

Model Coefficients Coefficients t Sig. Statistics
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B Std. Error Beta Tolerance VIF
1 (Constant) 6,739 1,715 3,930 ,000
X1 ,222 ,052 ,353| 4,262 ,000 ,556 1,797
X2 ,568 ,102 ,461 5,563 ,000 ,556 1,797
a.DependentVariable: Y
Hasil Uji Heterokesdastisitas:
Scatterplot
Dependent Variable: CL
3
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Regression Standardized Predicted Value
Hasil Analisis Regresi Linier Berganda:
Coefficients?
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 6,739 1,715 3,930 ,000
X1 222 ,052 ,353 4,262 ,000
X2 ,568 ,102 ,461 5,563 ,000

a.DependentVariable: Y

Nilai Koefisien Determinasi Hasil Penelitian:

Model Summary
AdjustedR Std. Errorofthe
Model R RSquare Square Estimate
1 ,7443 ,553 ,546 1,303
a. Predictors: (Constant), X2,X1
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Coefficients?

Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 6,739 1,715 3,930 ,000
X1 ,222 ,052 ,353 4,262 ,000
X2 ,568 ,102 ,461 5,563 ,000
a.Dependent Variable: Y
Hasil Hipotesis Uji F:
ANOVA=®
Model SumofSquares df Mean Square F Sig.
1 Regression 246,240 2 123,120 72,502 ,000°
Residual 198,685 17 1,698
Total 444,925 119

a.DependentVariable:Y

b. Predictors: (Constant), X2,X1




TbelRuntukdf=101-150

RTabel
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Tingkatsignifikansiuntukujisatuarah

df=(N-2 0.05 0.025 : 0.01. _ 0.0.05 § 0.0005
Tingkatsignifikansiuntukujiduaarah
0.1 0.05 0.02 0.01 0.001
101 0.1630 0.1937 0.2290 0.2528 0.3196
102 0.1622 0.1927 0.2279 0.2515 0.3181
103 0.1614 0.1918 0.2268 0.2504 0.3166
104 0.1606 0.1909 0.2257 0.2492 0.3152
105 0.1599 0.1900 0.2247 0.2480) 0.3137
106 0.1591 0.1891 0.2236 0.2469 0.3123
107 0.1584 0.1882 0.2226 0.2458 0.3109
108 0.1576 0.1874) 0.2216 0.2446 0.3095
109 0.1569 0.1865 0.2206 0.2436 0.3082
110 0.1562 0.1857 0.2196 0.2425 0.3068
111 0.1555 0.1848 0.2186 0.2414 0.3055
112 0.1548 0.1840) 0.2177 0.2403 0.3042
113 0.1541 0.1832 0.2167 0.2393 0.3029
114 0.1535 0.1824) 0.2158 0.2383 0.3016
115 0.1528 0.1816 0.2149 0.2373 0.3004
116 0.1522 0.1809 0.2139 0.2363 0.2991
117 0.1515 0.1801 0.2131 0.2353 0.2979
118 0.1509 0.1793 0.2122 0.2343 0.2967
119 0.1502 0.1786 02113 0.2333 0.2955
120 0.1496 0.1779 0.2104 0.2324 0.2943
121 0.1490 0.1771 0.2096 0.2315 0.2931
122 0.1484 0.1764 0.2087 0.2305 0.2920
123 0.1478 0.1757 0.2079 0.2296 0.2908
124 0.1472 0.1750 0.2071 0.2287 0.2897
125 0.1466 0.1743 0.2062 0.2278 0.2886
126 0.1460 0.1736 0.2054 0.2269 0.2875
127 0.1455 0.1729 0.2046 0.2260) 0.2864
128 0.1449 0.1723 0.2039 0.2252 0.2853
129 0.1443 0.1716 0.2031 0.2243 0.2843
130 0.1438 0.1710) 0.2023 0.2235 0.2832
131 0.1432 0.1703 0.2015 0.2226 0.2822
132 0.1427 0.1697 0.2008 0.2218 0.2811
133 0.1422 0.1690) 0.2001 0.2210] 0.2801
134 0.1416 0.1684 0.1993 0.2202 0.2791
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135

0.1411 0.1678 0.1986 0.2194) 0.2781
136 0.1406 0.1672 0.1979 0.2186 0.2771
137 0.1401 0.1666 0.1972 0.2178 0.2761

138 0.1396 0.1660) 0.1965 0.2170) 0.2752
139 0.1391 0.1654 0.1958 0.2163 0.2742
140 0.1386 0.1648 0.1951 0.2155 0.2733
141 0.1381 0.1642 0.1944 0.2148 0.2723
142 0.1376 0.1637 0.1937 0.2140 0.2714
143 0.1371 0.1631 0.1930 0.2133 0.2705
144 0.1367 0.1625 0.1924 0.2126 0.2696
145 0.1362 0.1620) 0.1917 0.2118 0.2687
146 0.1357 0.1614 0.1911 0.2111 0.2678
147 0.1353 0.1609 0.1904 0.2104) 0.2669
148 0.1348 0.1603 0.1898 0.2097 0.2660)
149 0.1344 0.1598 0.1892 0.2090] 0.2652
150 0.1339 0.1593 0.1886 0.2083 0.2643




T Tabel

Titik persentasedistribusit(df=81-120)
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Pr

0.25 0.10 0.05 0.025 0.01 0.005 0.001
Df 0.50 0.20 0.10 0.050 0.02 0.010 0.002
81 0.67753 1.29209 1.66388 1.98969 2.37327 2.63790) 3.19392)
82 0.67749 1.29196 1.66369 1.98932 2.37269) 2.63712 3.19262)
83 0.67746 1.29183 1.66342 1.98896 2.37212 2.63637 3.19135
84 0.67742 1.29171 1.6632 1.98861 2.37154 2.63563 3.19011
85 0.67739 1.29159 1.66298 1.98827 2.37102 2.63491 3.1889
86 0.67735 1.29147 1.66277 1.98793 2.37049 2.63421 3.18772
87 0.67732 1.29136 1.66256 1.98761 2.36998 2.63353 3.18657
88 0.67729 1.29125 1.66239 1.98729 2.36947 2.63286 3.18544
89 0.67726 1.29114 1.66216 1.98698 2.36898 2.6322 3.18434
20 0.67723 1.29103 1.66196 1.98667 2.36850) 2.63157 3.18327
91 0.67720 1.29092 1.66177 1.98638 2.36803 2.63094 3.18222
92 0.67717 1.29082 1.66159 1.98609 236757 2.63033 3.18119
923 0.67714 1.29072 1.66140 1.98580) 2.36712) 2.62973 3.18019
Py 0.67711 1.29062 1.66123 1.98552 2.36667 2.62915 3.17921
95 0.67708 1.29053 1.66105 1.98525 2.36624 2.62858 3.17825
96 0.67703 1.29043 1.66088 1.98498 2.36582 2.62802 3.17731
97 0.67703 1.29034 1.66071 1.98472) 2.36541 2.62747 3.17639
98 0.67700 1.29025 1.66059 1.98447 2.3650 2.62693 3.17549
99 0.67698 1.29016 1.66039 1.98422) 2.36461 2.62641 3.1746
100 0.67695 1.29007 1.66023 1.98397 2.36422 2.62589 3.17374
101 0.67693 1.28999 1.66008 1.98373 2.36384 2.62539 3.17289
102 0.67690 1.28991 1.65993 1.98350) 2.36344 2.62489 3.17206
103 0.67688 1.28982 1.65978 1.98326) 2.36310) 2.62441 3.17125
104 0.67686 1.28974 1.65964 1.98304 2.36274 2.62393 3.17045
105 0.67683 1.28967 1.65950 1.98282 2.36239 2.62347 3.16967
106 0.67681 1.28959 1.65936 1.9826 2.36204 2.62301 3.16890)
107 0.67679 1.28951 1.65922 1.98238 2.36170) 2.62256 3.16815
108 0.67677 1.28944 1.65909 1.98217 236137 2.62212 3.16741
109 0.67675 1.28937 1.65895 1.98197 2.36105 2.62169 3.16669
110 0.67673 1.28930 1.65882 1.98177 2.36073 2.62126 3.16598
11 0.67671 1.28922 1.65870 1.98157 2.36041 2.62085 3.16528
12 0.67669 1.28916 1.65857 1.98137 2.3601 2.62044 3.1646
113 0.67667, 1.28909 1.65845 1.98118 2.3598 2.62004 3.16392)
114 0.67665 1.28902 1.65833 1.98099 2.3595 2.61964 3.16326)
15 0.67663 1.28896 1.65821 1.98081 2.35921 2.61926 3.16262)
16 0.67661 1.28889 1.6581 1.98063 2.35892) 2.61888 3.16198
17 0.67659 1.28883 1.65798 1.98045 2.35864 2.6185 3.16135
118 0.67657 1.28877 1.65787 1.98027 2.35837 2.61814 3.16074
119 0.67656 1.28871 1.65776 1.9801 2.35809) 2.61778 3.16013
120 0.67654 1.28865 1.65769 1.97993 2.35782 2.61742 3.15954
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FTabel
df untuk df untuk pembilang (N1)
panyabut

(N2) 1 2 3 4 5 3 T 8 9 10 11 12 13 14 15
91 | 395 | 310 | 270 [ 247 | 231 | 220 | 211 | 204 | 198 | 184 | 180 | 186 [ 1.83 | 1.80 | 1.78
92 | 394 | 310 | 270 [ 247 | 231 | 220 | 211 | 204 | 198 | 184 | 189 (186 [ 183 | 1.80 | 1.78
93 | 394 | 309 | 270 [ 247 | 231 | 220 | 211 | 204 | 198 | 193 | 189 (186 [ 183 | 1.80 | 1.78
94 | 394 | 309 | 270 [ 247 | 231 | 220 | 211 | 204 | 198 | 183 | 189 (186 [ 183 | 1.80 | 1.77
95 | 394 | 309 | 270 [ 247 | 231 | 220 | 211 | 204 | 198 | 183 | 189 (186 [ 182 | 1.80 | 1.77
96 | 394 | 309 | 270 [ 247 | 231 | 249 | 211 | 204 | 198 | 193 | 1.89 [ 185 [ 182 | 1.80 | 1.77
97 | 394 | 309 | 270 (247 | 231 | 249 | 211 | 204 | 198 | 193 | 1.89 | 185 [ 182 | 1.80 | 1.77
98 | 394 | 309 | 270 (246 | 231 | 219 | 210 | 203 | 198 | 193 | 1.89 [ 185 [ 182 | 1.79 | 1.77
99 | 394 | 309 | 270 (246 | 231 | 219 | 210 | 203 | 198 | 193 | 1.89 [ 185 [ 182 | 1.79 | 1.77
100 | 394 | 300 | 270 | 246 [ 231 | 219 | 240 | 203 (197 | 1.93 | 1.80 | 185 [ 182 | 1.79 | 1.77
101 | 394 | 309 | 269 | 246 [ 230 | 219 | 240 | 203 (197 | 193 | 1.88 | 185 [ 182 | 1.79 | 1.77
102 | 393 | 309 | 269 (246 [ 230 | 219 | 240 | 203 (197 | 192 | 188 | 185 [ 182 | 1.79 | 1.77
103 | 393 | 308 | 269 (246 [ 230 | 219 | 240 | 203 (197 | 192 | 188 | 185 [ 182 | 1.79 | 1.76
104 | 393 | 308 | 269 (246 [ 230 | 219 | 240 | 203 (197 | 192 | 188 | 185 [ 182 | 1.79 | 1.76
1056 | 393 | 308 | 269 (246 [ 230 | 219 | 240 | 203 (197 | 192 | 188 | 185 [ 181 | 1.79 | 1.76
106 | 393 | 308 | 269 | 246 [ 230 | 219 | 210 | 203 (197 | 192 | 188 | 184 [ 181 | 1.79 | 1.76
107 | 393 | 308 | 260 (246 | 230 | 218 | 210 | 203 | 1.97 | 1.92 [ 1.88 | 184 [ 181 | 1.79 | 1.76
108 | 393 | 308 | 269 | 246 [ 230 | 218 | 210 | 203 (197 | 192 | 188 | 184 [ 181 | 1.78 | 1.76
109 | 393 | 308 | 269 | 245 [ 230 | 218 | 209 | 202 (197 | 192 | 188 | 184 [ 181 | 1.78 | 1.76
110 | 393 | 308 | 269 | 245 [ 230 | 218 | 209 | 202 (197 | 192 | 188 | 184 [ 181 | 1.78 | 1.76
111 | 393 | 308 | 269 | 245 [ 230 | 218 | 209 | 202 (197 | 192 | 188 | 184 [ 181 | 1.78 | 1.76
12 | 393 | 308 | 260 (245 | 230 | 218 | 209 | 202 | 1.96 | 1.92 [ 1.88 | 184 [ 181 | 1.78 | 1.76
113 | 393 | 308 | 268 | 245 [ 229 | 218 | 209 | 202 (196 | 192 | 187 | 184 [ 181 | 1.78 | 1.76
114 | 392 | 308 | 268 | 245 [ 229 | 218 | 209 | 202 (196 [ 1.91 | 187 | 184 [ 181 | 1.78 | 1.75
116 | 392 | 308 | 268 | 245 [ 229 | 218 | 209 | 202 (196 [ 1.91 | 187 | 184 [ 181 | 1.78 | 1.75
116 | 392 | 307 | 268 | 245 [ 229 | 218 | 209 | 202 (196 [ 1.91 | 187 | 184 [ 181 | 1.78 | 1.75
M7 | 392 | 307 | 268 (245 | 229 | 218 | 209 | 202 [ 1.96 | 191 [ 1.87 | 1.84 | 180 | 1.78 | 1.75
118 | 392 | 307 | 268 | 245 [ 229 | 218 | 209 | 202 (196 [ 1.91 | 187 | 184 [ 180 | 1.78 | 1.75
119 | 392 | 307 | 268 | 245 [ 229 | 218 | 209 | 202 (196 [ 1.91 | 187 | 183 [ 180 | 1.78 | 1.75
120 | 392 | 307 | 268 | 245 [ 229 | 218 | 209 | 202 (196 [ 1.91 | 187 | 183 [ 180 | 1.78 | 1.75
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Tabulasi Data

TotalX1

35

35

37

36
35

33

35

33

37

35

36
37

36
34

35

37

37

37

36

37

35

37

37

36
36
36
35

37

34

25

32

34
34
34
34
26

Green Lifestyle
GreenLifestyle

X1.4

X1.8

X1.7

X1.6

X1.5

X1.3

X1.2

X1.1

Resp

10
11
12
13

14
15

16
17

18
19

20
21

22
23
24
25
26
27
28

29
30
31

32
33
34
35
36
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37
37
36
34
35

37
36
35

35

35

35

33

36
35

26
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32

33

33

34
25

34
34
35

32

34
37

29
35

36
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37

34
35

36
35

35

35

35

34

37
38
39
40

41

42
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44
45

46

47

48
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51
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57
58
59
60
61
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63
64

65

66
67

68
69
70
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72

73
74
75

76
77
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37
24

32

36

36
36
36
28
34
35

34
36
34
38
37

36
35

35

37

33

35

36
35

36
37

35

37

27
36
37
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36
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34
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36
35

36
37

78
79
80
81

82

83

84
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86
87

88
89
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92

93

94
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96
97

98
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101
102
103
104
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108
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111
112
113

114
115

116
117
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36
36

119
120

Green Purchase

10
11
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14
15
16
17
18
19
20
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24
25

26

27
28

29

30
31

32
33

34
35
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37
38
39

40
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42

43
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99
100
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10
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37
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116
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