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LAMPIRAN. 1 

LAMPIRAN KUESIONER PENELITIAN 

GREEN PRODUCT KNOWLEDGE DAN ENVIROMENTAL 

CONCERN SEBAGAI PEMICU GREEN PURCHASE 

INTENTION:STUDI PADA KONSUMEN FORE COFFEE DI 

KOTA BENGKULU 

Peran dan partisipasi Bapak/Ibu dalam mengisi kuesioner (uji instrumen) ini sangat 

membantu kelancaran penelitian saya. Atas perhatian dan kerjasamanya, saya 

ucapkan terima kasih. 

 

 

I. Identitas Peneliti 

Nama : Rika Paramida 

 

NPM 2261201141 

 

Program Studi : Manajemen 

 

FAKULTAS : Ekonomi dan Bisnis 

 

Perguruan tinggi : Universitas Muhammadiyah Bengkulu 

 

II. Identitas responden 

 

1. Apakah Anda pernah membeli produk Fore Coffee di Kota Bengkulu? 

☐ Ya 

☐ Tidak 

 

2. Jenis kelamin: 

☐ Laki-laki 

☐ Perempuan 

3. Usia: 

☐ < 20 tahun 

☐ 20–25 tahun 

☐ 26–30 tahun 

☐ > 30 tahun 

4. Frekuensi pembelian Fore Coffee: 

☐ 1–2 kali 



 

 

  

 

☐ 3–5 kali 

☐ > 5 kali 

5. Pendidikan terakhir: 

☐ SMA/SMK 

☐ Diploma 

☐ Sarjana 

☐ Pascasarjana 

 

III. Petunjuk Pengisian Responden 

Berilah jawaban/tanggapan atas pernyataan berikut sesuai dengan pendapat anda, 

dengan cara memberi tanda (✔) pada kolom yang disediakan. 

1 = Sangat Tidak Setuju 

2 = Tidak Setuju 

3 = Netral 

4 = Setuju 

5 = Sangat Setuju 

 

Dengan ini memohon kesediaan Bapak/Ibu untuk berpartisipasi sebagai reponden 

dalam penelitian yang saya lakukan. Informasi dan jawaban yang diberikan akan 

digunakan sepenuhnya untuk kepentingan ilmiah dan dijamin kerahasiaannya. 

Tidak terdapat jawaban benar maupun salah, sehingga saya sangat berharap 

Bapak/Ibu/Saudara/i dapat mengisi kuesioner ini secara jujur sesuai kondisi yang 

sebenarnya. 

Partisipasi anda sangat membantu kelancaran penyusunan skripsi ini. Atas 

perhatian, waktu, dan kesediaannya, saya mengucapkan terima kasih. 



 

 

  

 

Tabel 2.3 

DAFTAR PERTANYAAN 

1. Green Purchase Intention (Y) 
 

No PERTANYAAN JAWABAN 

STS TS N S SS 

Niat membeli produk ramah lingkungan 

1 Saya berniat membeli produk 

yang ramah lingkungan. 

     

2 Saya memiliki keinginan untuk 

membeli produk yang tidak 

merusak lingkungan. 

     

Preferensi memilih produk hijau dibanding produk biasa 

3 Saya lebih memilih produk 

ramah lingkungan dibandingkan 

produk biasa. 

     

4 Produk ramah lingkungan 

menjadi pilihan utama saya saat 

berbelanja. 

     

Kesediaan membeli produk hijau di masa mendatang 

5 Saya bersedia membeli produk 

ramah lingkungan di masa 

mendatang. 

     

6 Saya berencana tetap memilih 

produk ramah lingkungan ke 

depannya. 

     

Kesediaan mendukung produk yang berdampak positif bagi lingkungan 

7 Saya bersedia mendukung 

produk yang berdampak positif 

bagi lingkungan. 

     



 

 

  

 

8 Membeli produk ramah 

lingkungan merupakan bentuk 

kepedulian saya terhadap 

lingkungan. 

     

 

2. Green Product Knowledge (X1) 
 

No PERTANYAAN JAWABAN 

STS TS N S SS 

Pengetahuan atribut ramah lingkungan produk 

1 Saya mengetahui ciri-ciri produk 

yang ramah lingkungan. 

     

2 Saya dapat membedakan produk 

ramah lingkungan dan produk 

konvensional. 

     

Pengetahuan manfaat lingkungan produk hijau 

3 Saya mengetahui manfaat 

produk hijau bagi lingkungan. 

     

4 Saya memahami bahwa produk 

ramah lingkungan dapat 

mengurangi dampak 

lingkungan. 

     

Kemampuan mengevaluasi klaim ramah lingkungan 

5 Saya mampu menilai kebenaran 

klaim ramah lingkungan suatu 

produk. 

     

6 Saya tidak mudah percaya 

dengan klaim hijau tanpa 

informasi yang jelas. 

     

Pengetahuan sertifikasi dan eco-label 



 

 

  

 

7 Saya mengetahui adanya label 

atau sertifikasi produk ramah 

lingkungan. 

     

8 Saya memahami arti label ramah 

lingkungan pada produk. 

     

Integrasi pengetahuan hijau dalam evaluasi produk 

9 Saya menggunakan pengetahuan 

lingkungan saat memilih produk. 

     

10 Informasi ramah lingkungan 

menjadi pertimbangan saya 

dalam membeli produk. 

     

 

3. Environmental Concern (X2) 
 

No PERTANYAAN JAWABAN 

STS TS N S SS 

Kepedulian terhadap isu lingkungan 

1 Saya peduli terhadap permasalahan 

lingkungan yang terjadi saat ini. 

     

2 Isu lingkungan merupakan hal 

penting yang perlu diperhatikan. 

     

Kekhawatiran terhadap kerusakan lingkungan 

3 Saya merasa khawatir terhadap 

kerusakan lingkungan. 

     

4 Saya merasa terganggu jika 

lingkungan semakin rusak. 

     

Kesadaran dampak Perilaku konsumsi 

5 Saya menyadari bahwa Perilaku 

konsumsi dapat berdampak pada 

lingkungan. 

     



 

 

  

 

6 Saya menyadari bahwa penggunaan 

produk sehari-hari dapat merusak 

lingkungan. 

     

Rasa tanggung jawab pribadi terhadap lingkungan 

7 Saya merasa memiliki tanggung 

jawab pribadi untuk menjaga 

lingkungan. 

     

8 Saya merasa perlu berkontribusi 

dalam menjaga kelestarian 

lingkungan. 

     

 

LAMPIRAN. 2 

TABULASI DATA: 

Responden 
Green Purchase Intention (Y) 

Total GPI 
GPI1 GPI2 GPI3 GPI4 GPI5 GPI6 GPI7 GPI8 

1 5 5 5 5 5 5 5 5 40 

2 5 5 5 5 5 5 5 5 40 

3 4 4 4 4 4 4 4 4 32 

4 5 5 5 5 5 5 5 5 40 

5 5 5 5 5 4 4 4 1 33 

6 4 4 4 4 4 4 4 4 32 

7 4 4 4 4 4 4 4 4 32 

8 4 4 4 4 4 5 5 5 35 

9 5 5 5 5 5 5 5 5 40 

10 5 5 5 5 5 5 5 5 40 

11 5 5 5 5 5 5 5 5 40 

12 5 4 4 4 5 4 5 4 35 

13 5 5 5 5 5 5 5 5 40 



 

 

  

 

14 4 4 1 1 4 4 4 5 27 

15 5 5 4 1 4 4 4 4 31 

16 4 4 4 4 5 4 5 5 35 

17 4 4 4 4 4 4 4 4 32 

18 5 5 4 1 5 5 4 4 33 

19 4 4 1 1 4 4 4 1 23 

20 5 5 5 5 5 5 5 5 40 

 

 

Respon 

den 

Green Product Knowledge (X1) 

Total 

GPK GP 

K1 

GP 

K2 

GP 

K3 

GP 

K4 

GP 

K5 

GP 

K6 

GP 

K7 

GP 

K8 

GP 

K9 

GPK 

10 

1 4 5 5 5 5 5 5 5 5 5 49 

2 5 5 5 5 5 5 5 5 5 5 50 

3 5 5 5 5 5 5 5 5 5 5 50 

4 5 5 5 5 5 5 5 5 5 5 50 

5 2 4 4 4 4 4 4 1 4 4 35 

6 5 5 5 5 5 5 5 5 5 5 50 

7 1 4 4 4 4 4 4 4 4 4 37 

8 5 5 5 5 5 4 5 5 5 5 49 

9 5 5 5 5 5 5 5 5 5 5 50 

10 5 5 5 5 5 5 5 5 5 5 50 

11 4 4 5 4 5 5 5 5 4 4 45 

12 4 4 4 4 4 5 4 4 4 5 42 

13 5 5 5 5 5 5 5 5 5 5 50 

14 5 5 5 4 4 4 1 5 5 4 42 

15 4 4 4 4 4 4 4 4 4 4 40 



 

 

  

 

16 4 5 5 5 5 5 4 4 4 5 46 

17 4 4 4 4 4 4 4 4 4 4 40 

18 5 5 4 4 5 4 5 5 5 5 47 

19 4 4 4 4 4 5 4 4 4 4 41 

20 5 5 5 5 4 4 4 4 5 4 45 

 

 

 

 

Responden 
Environmental Concern (X2) 

Total EC 

EC1 EC2 EC3 EC4 EC5 EC6 EC7 EC8 

1 5 5 5 5 5 5 5 5 40 

2 5 5 5 5 5 5 5 5 40 

3 4 4 4 4 4 4 4 4 32 

4 5 5 5 5 5 5 5 5 40 

5 4 4 4 4 5 5 4 4 34 

6 4 4 4 4 4 4 4 4 32 

7 4 4 4 4 4 4 4 4 32 

8 5 5 5 5 5 5 5 5 40 

9 5 5 5 5 5 5 5 5 40 

10 5 5 5 5 5 5 5 5 40 

11 1 4 4 4 4 4 4 4 29 

12 4 5 5 5 5 5 5 5 39 

13 5 5 5 5 5 5 5 5 40 

14 4 5 5 5 5 5 5 5 39 

15 4 4 5 5 5 5 5 5 38 

16 5 5 5 5 5 5 5 5 40 



 

 

  

 

17 4 4 4 5 5 5 4 4 35 

18 5 5 5 5 5 5 5 5 40 

19 4 4 4 4 4 5 4 4 33 

20 5 5 5 5 5 5 5 5 40 

 

LAMPIRAN. 3 

Hasil Uji Validitas 

Uji instrumen penelitian dilakukan terhadap 20 orang responden yang 

diambil diluar sampel penelitian. Uji instrumen dilakukan pada bulan Desember di 

Kota Bengkulu. 

 

Variabel 

 

Item 

Pernyataan 

 

Item-Rest 

Corelation 

 

R Tabel 

 

Keterangan 

 

 

 

 

Green Product 

Knowledge 

(X1) 

GPK1 0.790** 0.444 Valid 

GPK2 0.829** 0.444 Valid 

GPK3 0.785** 0.444 Valid 

GPK4 0.833** 0.444 Valid 

GPK5 0.880** 0.444 Valid 

GPK6 0.602** 0.444 Valid 

GPK7 0.580** 0.444 Valid 

GPK8 0.777** 0.444 Valid 

GPK9 0.794** 0.444 Valid 

GPK10 0.816** 0.444 Valid 

 

 

 

Environmental 

Concern 

(X2) 

EC1 0.797** 0.444 Valid 

EC2 0.900** 0.444 Valid 

EC3 0.949** 0.444 Valid 

EC4 0.924** 0.444 Valid 

EC5 0.878** 0.444 Valid 

EC6 0.808** 0.444 Valid 

EC7 0.949** 0.444 Valid 

EC8 0.949** 0.444 Valid 

Green Purchase 

Intention 

(Y) 

GPI1 0.675** 0.444 Valid 

GPI2 0.665** 0.444 Valid 

GPI3 0.879** 0.444 Valid 

GPI4 0.803** 0.444 Valid 



 

 

  

 

 GPI5 0.790** 0.444 Valid 

GPI6 0.786** 0.444 Valid 

GPI7 0.831** 0.444 Valid 

GPI8 0.649** 0.444 Valid 

Sumber: Output SPSS 26 

 

Dari tabel diatas terlihat bahwa tabel korelasi total item yang disesuaikan 

atau nilai masing-masing variabel adalah 𝑅𝐻𝑖𝑡𝑢𝑛𝑔 > 0.044. Hal ini menunjukan 

bahwa item-item dalam setiap kuesioner valid untuk masing-masing variabel dan 

layak digunakan dalam survei ini. Artinya item-item dalam setiap pernyataan dapat 

mengukur dan menjelaskan variabel dengan baik. 

 

Hasil Uji Realibilitas 

 

No Variabel Cronbanch’S 
Alpha 

Keterangan 

1 Green Product Knowledge (X1) 0.894 Reliabel 

2 Environmental Concern (X2) 0.945 Reliabel 

3 Green Purchase Intention (Y) 0.841 Reliabel 

Sumber: Output SPSS 26 

 

Berdasarkan tabel diatas menampilkan hasil pengujian untuk setiap 

variabel, dapat disimpulkan semua variabel merupakan ukuran reliabel. Dengan 

𝐶𝑟𝑜𝑛𝑏𝑎𝑐ℎ 𝑎𝑙𝑝ℎ𝑎 > 0.70 artinya instrumen penelitian (kuesioner) menghasilkan 

hasil yang dapat diandalkan (konstan), sehingga layak untuk digunakan dalam 

penelitianHasil Output SPSS IMB26: 

LAMPIRAN. 4 

Green Product Knowledge (X1) 
 

Correlations 

 GPK1 GPK2 GPK3 GPK4 GPK5 GPK6 GPK7 GPK8 GPK9 GPK10 TOTAL 

GPK1 Pearson 

Correlation 

1 .706** .607** .544* .523* .329 .186 .686** .717** .523* .790** 



 

 

  

 
 

Sig. (2- 

tailed) 

 
.000 .005 .013 .018 .156 .431 .001 .000 .018 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

GPK2 Pearson 

Correlation 

.706** 1 .780** .811** .685** .257 .206 .586** .899** .685** .829** 

Sig. (2- 

tailed) 

.000 
 

.000 .000 .001 .274 .384 .007 .000 .001 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

GPK3 Pearson 

Correlation 

.607** .780** 1 .811** .685** .471* .206 .586** .685** .471* .785** 

Sig. (2- 

tailed) 

.005 .000 
 

.000 .001 .036 .384 .007 .001 .036 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

GPK4 Pearson 

Correlation 

.544* .811** .811** 1 .698** .492* .504* .442 .698** .698** .833** 

Sig. (2- 

tailed) 

.013 .000 .000 
 

.001 .027 .023 .051 .001 .001 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

GPK5 Pearson 

Correlation 

.523* .685** .685** .698** 1 .583** .690** .621** .583** .792** .880** 

Sig. (2- 

tailed) 

.018 .001 .001 .001 
 

.007 .001 .003 .007 .000 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

GPK6 Pearson 

Correlation 

.329 .257 .471* .492* .583** 1 .468* .399 .167 .583** .602** 

Sig. (2- 

tailed) 

.156 .274 .036 .027 .007 
 

.038 .081 .482 .007 .005 

N 20 20 20 20 20 20 20 20 20 20 20 



 

 

  

 

GPK7 Pearson 

Correlation 

.186 .206 .206 .504* .690** .468* 1 .261 .245 .579** .580** 

Sig. (2- 

tailed) 

.431 .384 .384 .023 .001 .038 
 

.267 .298 .007 .007 

N 20 20 20 20 20 20 20 20 20 20 20 

GPK8 Pearson 

Correlation 

.686** .586** .586** .442 .621** .399 .261 1 .621** .510* .777** 

Sig. (2- 

tailed) 

.001 .007 .007 .051 .003 .081 .267 
 

.003 .022 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

GPK9 Pearson 

Correlation 

.717** .899** .685** .698** .583** .167 .245 .621** 1 .583** .794** 

Sig. (2- 

tailed) 

.000 .000 .001 .001 .007 .482 .298 .003 
 

.007 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

GPK10 Pearson 

Correlation 

.523* .685** .471* .698** .792** .583** .579** .510* .583** 1 .816** 

Sig. (2- 

tailed) 

.018 .001 .036 .001 .000 .007 .007 .022 .007 
 

.000 

N 20 20 20 20 20 20 20 20 20 20 20 

TOTAL Pearson 

Correlation 

.790** .829** .785** .833** .880** .602** .580** .777** .794** .816** 1 

Sig. (2- 

tailed) 

.000 .000 .000 .000 .000 .005 .007 .000 .000 .000 
 

N 20 20 20 20 20 20 20 20 20 20 20 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 



 

 

  

 

Case Processing Summary 

 N % 

Cases Valid 20 100.0 

Excludeda 0 .0 

Total 20 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.894 10 

 

 

Item-Total Statistics 
 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item- 

Total Correlation 

Cronbach's Alpha 

if Item Deleted 
GPK1 41.1000 16.832 .681 .889 

GPK2 40.7500 20.303 .794 .878 

GPK3 40.7500 20.513 .742 .881 

GPK4 40.8500 20.134 .796 .877 

GPK5 40.8000 19.958 .853 .875 

GPK6 40.8000 21.326 .531 .891 

GPK7 41.0000 19.579 .430 .906 

GPK8 40.9500 17.734 .681 .884 

GPK9 40.8000 20.379 .752 .880 

GPK10 40.8000 20.274 .777 .879 

 

 

 

 

 

Environmental Concern (X2) 
Correlations 

 EC1 EC2 EC3 EC4 EC5 EC6 EC7 EC8 TOTAL 

EC1 Pearson 

Correlation 
1 .651** .628** .612** .603** .605** .628** .628** .797** 

Sig. (2-tailed)  .002 .003 .004 .005 .005 .003 .003 .000 

N 20 20 20 20 20 20 20 20 20 

EC2 Pearson 

Correlation 

.651** 1 .899** .802** .707** .612** .899** .899** .900** 

Sig. (2-tailed) .002  .000 .000 .000 .004 .000 .000 .000 

N 20 20 20 20 20 20 20 20 20 

EC3 Pearson 

Correlation 

.628** .899** 1 .892** .787** .681** 1.000** 1.000** .949** 

Sig. (2-tailed) .003 .000  .000 .000 .001 .000 .000 .000 



 

 

  

 
 N 20 20 20 20 20 20 20 20 20 

EC4 Pearson 

Correlation 
.612** .802** .892** 1 .882** .764** .892** .892** .924** 

Sig. (2-tailed) .004 .000 .000  .000 .000 .000 .000 .000 

N 20 20 20 20 20 20 20 20 20 

EC5 Pearson 

Correlation 

.603** .707** .787** .882** 1 .866** .787** .787** .878** 

Sig. (2-tailed) .005 .000 .000 .000  .000 .000 .000 .000 

N 20 20 20 20 20 20 20 20 20 

EC6 Pearson 

Correlation 

.605** .612** .681** .764** .866** 1 .681** .681** .808** 

Sig. (2-tailed) .005 .004 .001 .000 .000  .001 .001 .000 

N 20 20 20 20 20 20 20 20 20 

EC7 Pearson 

Correlation 

.628** .899** 1.000** .892** .787** .681** 1 1.000** .949** 

Sig. (2-tailed) .003 .000 .000 .000 .000 .001  .000 .000 

N 20 20 20 20 20 20 20 20 20 

EC8 Pearson 

Correlation 

.628** .899** 1.000** .892** .787** .681** 1.000** 1 .949** 

Sig. (2-tailed) .003 .000 .000 .000 .000 .001 .000  .000 

N 20 20 20 20 20 20 20 20 20 

TOTAL Pearson 

Correlation 
.797** .900** .949** .924** .878** .808** .949** .949** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 20 20 20 20 20 20 20 20 20 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Case Processing Summary 
 N % 

Cases Valid 20 100.0 

Excludeda 0 .0 

Total 20 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 
Cronbach's Alpha N of Items 

.945 8 

 

Item-Total Statistics 
 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item- 

Total Correlation 

Cronbach's Alpha 

if Item Deleted 
EC1 32.8000 9.326 .672 .972 

EC2 32.5500 10.892 .869 .934 

EC3 32.5000 10.789 .933 .930 

EC4 32.4500 10.997 .901 .932 

EC5 32.4000 11.305 .846 .936 

EC6 32.3500 11.713 .764 .942 

EC7 32.5000 10.789 .933 .930 

EC8 32.5000 10.789 .933 .930 

 

 

Green Purchase Intention (Y) 



 

 

  

 

Correlations 
 GPI1 GPI2 GPI3 GPI4 GPI5 GPI6 GPI7 GPI8 TOTAL 

GPI1 Pearson 

Correlation 

1 .903** .638** .328 .698** .612** .492* .173 .675** 

Sig. (2-tailed)  .000 .002 .158 .001 .004 .027 .465 .001 

N 20 20 20 20 20 20 20 20 20 

GPI2 Pearson 

Correlation 

.903** 1 .641** .313 .596** .704** .394 .192 .665** 

Sig. (2-tailed) .000  .002 .179 .006 .001 .086 .417 .001 

N 20 20 20 20 20 20 20 20 20 

GPI3 Pearson 

Correlation 

.638** .641** 1 .798** .554* .564** .554* .378 .879** 

Sig. (2-tailed) .002 .002  .000 .011 .010 .011 .101 .000 

N 20 20 20 20 20 20 20 20 20 

GPI4 Pearson 

Correlation 
.328 .313 .798** 1 .448* .436 .650** .334 .803** 

Sig. (2-tailed) .158 .179 .000  .048 .055 .002 .150 .000 

N 20 20 20 20 20 20 20 20 20 

GPI5 Pearson 

Correlation 

.698** .596** .554* .448* 1 .704** .798** .533* .790** 

Sig. (2-tailed) .001 .006 .011 .048  .001 .000 .015 .000 

N 20 20 20 20 20 20 20 20 20 

GPI6 Pearson 

Correlation 

.612** .704** .564** .436 .704** 1 .704** .552* .786** 

Sig. (2-tailed) .004 .001 .010 .055 .001  .001 .012 .000 

N 20 20 20 20 20 20 20 20 20 

GPI7 Pearson 

Correlation 

.492* .394 .554* .650** .798** .704** 1 .619** .831** 

Sig. (2-tailed) .027 .086 .011 .002 .000 .001  .004 .000 

N 20 20 20 20 20 20 20 20 20 

GPI8 Pearson 

Correlation 

.173 .192 .378 .334 .533* .552* .619** 1 .649** 

Sig. (2-tailed) .465 .417 .101 .150 .015 .012 .004  .002 

N 20 20 20 20 20 20 20 20 20 

TOTAL Pearson 
Correlation 

.675** .665** .879** .803** .790** .786** .831** .649** 1 

Sig. (2-tailed) .001 .001 .000 .000 .000 .000 .000 .002  

N 20 20 20 20 20 20 20 20 20 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Case Processing Summary 
 N % 

Cases Valid 20 100.0 

Excludeda 0 .0 

Total 20 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 
Cronbach's Alpha N of Items 

.841 8 



 

 

  

 

Item-Total Statistics 
 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item- 

Total Correlation 

Cronbach's Alpha 

if Item Deleted 
GPI1 30.4000 21.516 .614 .828 

GPI2 30.4500 21.524 .601 .828 

GPI3 30.8500 15.713 .803 .788 

GPI4 31.1500 14.766 .639 .838 

GPI5 30.4500 20.892 .746 .818 

GPI6 30.5000 20.895 .741 .818 

GPI7 30.4500 20.682 .795 .815 

GPI8 30.7500 18.303 .471 .845 



 

 

 

LAMPIRAN. 5 

Your trial period for SPSS for Windows will expire in 14 days. 

 

FREQUENCIES VARIABLES=X11 X12 X13 X14 X15 X16 X17 X18 X21 X22 X23 X24 X25 X26 X27 X28 X29 X210 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 

 

/ORDER=ANALYSIS. 

Frequencies 

[DataSet0] 

  

 
X11 

 

 
X12 

 

 
X13 

 

 
X14 

 

 
X15 

 

 
X16 

 

 
X17 

 

 
X18 

 

 
X21 

 

 
X22 

 

 
X23 

 

 
X24 

 

 
X25 

 

 
X26 

 

 
X27 

 

 
X28 

 

 
X29 

 

 
X210 

 

 
Y1 

 

 
Y2 

 

 
Y3 

 

 
Y4 

 

 
Y5 

 

 
Y6 

 

 
Y7 

 

 
Y8 

N Valid 
 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

 

100 

 

Missin 

g 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

0 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

Frequency Table 

 
X11 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 75 75.0 75.0 75.0 

 4 21 21.0 21.0 96.0 

 5 4 4.0 4.0 100.0 

 Total 100 100.0 100.0  

 
X12 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 68 68.0 68.0 68.0 

 4 27 27.0 27.0 95.0 

 5 5 5.0 5.0 100.0 

 Total 100 100.0 100.0  

 
X13 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 30 30.0 30.0 30.0 

 4 26 26.0 26.0 56.0 

 5 44 44.0 44.0 100.0 

 Total 100 100.0 100.0  

 
X14 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 35 35.0 35.0 35.0 

 4 49 49.0 49.0 84.0 

 5 16 16.0 16.0 100.0 

 Total 100 100.0 100.0  

 
X15 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 58 58.0 58.0 58.0 

 4 17 17.0 17.0 75.0 

 5 25 25.0 25.0 100.0 

 Total 100 100.0 100.0  

 
X16 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 29 29.0 29.0 29.0 

 4 53 53.0 53.0 82.0 

 5 18 18.0 18.0 100.0 

 Total 100 100.0 100.0  



 

 

 

 
X17 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 11 11.0 11.0 11.0 

 4 32 32.0 32.0 43.0 

 5 57 57.0 57.0 100.0 

 Total 100 100.0 100.0  

 
X18 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 38 38.0 38.0 38.0 

 4 44 44.0 44.0 82.0 

 5 18 18.0 18.0 100.0 

 Total 100 100.0 100.0  

 
X21 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 41 41.0 41.0 41.0 

 4 41 41.0 41.0 82.0 

 5 18 18.0 18.0 100.0 

 Total 100 100.0 100.0  

 
X22 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 73 73.0 73.0 73.0 

 4 24 24.0 24.0 97.0 

 5 3 3.0 3.0 100.0 

 Total 100 100.0 100.0  

 
X23 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 56 56.0 56.0 56.0 

 4 19 19.0 19.0 75.0 

 5 25 25.0 25.0 100.0 

 Total 100 100.0 100.0  

 
X24 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 56 56.0 56.0 56.0 

 4 29 29.0 29.0 85.0 

 5 15 15.0 15.0 100.0 

 Total 100 100.0 100.0  



 

 

 
X25 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 33 33.0 33.0 33.0 

 4 39 39.0 39.0 72.0 

 5 28 28.0 28.0 100.0 

 Total 100 100.0 100.0  

 
X26 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 42 42.0 42.0 42.0 

 4 32 32.0 32.0 74.0 

 5 26 26.0 26.0 100.0 

 Total 100 100.0 100.0  

 
X27 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 32 32.0 32.0 32.0 

 4 19 19.0 19.0 51.0 

 5 49 49.0 49.0 100.0 

 Total 100 100.0 100.0  

 
X28 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 49 49.0 49.0 49.0 

 4 24 24.0 24.0 73.0 

 5 27 27.0 27.0 100.0 

 Total 100 100.0 100.0  

 
X29 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 53 53.0 53.0 53.0 

 4 32 32.0 32.0 85.0 

 5 15 15.0 15.0 100.0 

 Total 100 100.0 100.0  

 
X210 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 24 24.0 24.0 24.0 

 4 48 48.0 48.0 72.0 

 5 28 28.0 28.0 100.0 

 Total 100 100.0 100.0  



 

 

 
Y1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 62 62.0 62.0 62.0 

 4 25 25.0 25.0 87.0 

 5 13 13.0 13.0 100.0 

 Total 100 100.0 100.0  

 
Y2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 79 79.0 79.0 79.0 

 4 21 21.0 21.0 100.0 

 Total 100 100.0 100.0  

 
Y3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 30 30.0 30.0 30.0 

 4 26 26.0 26.0 56.0 

 5 44 44.0 44.0 100.0 

 Total 100 100.0 100.0  

 
Y4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 66 66.0 66.0 66.0 

 4 34 34.0 34.0 100.0 

 Total 100 100.0 100.0  

 
Y5 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 58 58.0 58.0 58.0 

 4 17 17.0 17.0 75.0 

 5 25 25.0 25.0 100.0 

 Total 100 100.0 100.0  

 
Y6 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 29 29.0 29.0 29.0 

 4 53 53.0 53.0 82.0 

 5 18 18.0 18.0 100.0 

 Total 100 100.0 100.0  



 

 

 
Y7 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 26 26.0 26.0 26.0 

 4 23 23.0 23.0 49.0 

 5 51 51.0 51.0 100.0 

 Total 100 100.0 100.0  

 
Y8 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 35 35.0 35.0 35.0 

 4 49 49.0 49.0 84.0 

 5 16 16.0 16.0 100.0 

 Total 100 100.0 100.0  



 

 

 

LAMPIRAN. 6 

Your temporary usage period for IBM SPSS Statistics will expire in 3968 days. 

REGRESSION 
/MISSING LISTWISE 

/STATISTICS COEFF OUTS CI(95) R ANOVA COLLIN TOL 

/CRITERIA=PIN(.05) POUT(.10) 

/NOORIGIN 

/DEPENDENT Y 

/METHOD=ENTER X1 X2 

/SCATTERPLOT=(*SRESID ,*ZPRED) 

/RESIDUALS HISTOGRAM(ZRESID) NORMPROB(ZRESID). 

 

Regression 

[DataSet0] 

 

Variables Entered/Removeda 

Model Variables Entered Variables Removed Method 

1 X2, X1b . Enter 

a. Dependent Variable: Y 

b. All requested variables entered. 

 

Model Summaryb 

 

 
Model 

 

 
R 

 

 
R Square 

 

 
Adjusted R Square 

Std. Error of the 

Estimate 

1 .890a .792 .790 3.958 

a. Predictors: (Constant), X2, X1 

b. Dependent Variable: Y 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 205.792 2 68.597 14.379 .000b 

Residual 1817.200 97 15.666 
  

Total 2022.992 99 
   

a. Dependent Variable: Y 

b. Predictors: (Constant), X2, X1 



 

 

 

Coefficientsa 
 

 

 
Model 

 

 
Unstandardized Coefficients 

Standardized 

Coefficients 

 

 

 
t 

 

 

 
Sig. 

 

 
Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 14.945 3.666 
 

4.076 .000 
  

X1 .550 .098 .177 4.522 .001 .574 1.742 

X2 .552 .094 .050 4.555 .000 .969 1.032 

a. Dependent Variable: Y 

 

Collinearity Diagnosticsa 
 

 
Model 

 

 
Dimension 

 

 
Eigenvalue 

 

 
Condition Index 

Variance Proportions 

(Constant) X1 X2 

1 1 3.956 1.000 .00 .00 .00 

2 .027 12.004 .03 .10 .27 

3 .010 19.804 .09 .86 .03 

4 .006 24.978 .88 .04 .70 

a. Dependent Variable: Y 

 

Residuals Statisticsa 
 

Minimum Maximum Mean Std. Deviation N 

Predicted Value 19.33 24.09 21.99 1.315 100 

Std. Predicted Value -2.025 1.594 .000 1.000 100 

Standard Error of Predicted Value .410 1.147 .701 .175 100 

Adjusted Predicted Value 19.57 24.51 22.01 1.308 100 

Residual -11.088 6.960 .000 3.908 100 

Std. Residual -2.802 1.759 .000 .987 100 

Stud. Residual -2.855 1.790 -.002 1.003 100 

Deleted Residual -11.515 7.209 -.020 4.034 100 

Stud. Deleted Residual -2.948 1.807 -.004 1.013 100 

Mahal. Distance .288 9.009 2.975 2.071 100 

Cook's Distance .000 .078 .008 .014 100 

Centered Leverage Value .002 .076 .025 .017 100 

a. Dependent Variable: Y 



 

 

 

Charts 
 

 

 

 

 

 



 

 

 

 

LAMPIRAN. 7 
 

 

No. 
Responden 

Pernyataan Jumlah 

1 2 3 4 5 6 7 8 
 

1 3 3 3 3 3 3 4 3 25 

2 3 3 5 4 4 3 5 4 31 

3 3 3 3 3 3 3 5 3 26 

4 4 4 4 4 5 4 4 4 33 

5 4 3 4 4 4 4 4 4 31 

6 3 3 3 3 3 3 3 3 24 

7 3 4 5 5 4 4 5 5 35 

8 3 4 5 3 5 5 4 3 32 

9 3 3 3 3 3 3 5 3 26 

10 3 4 5 4 3 4 5 4 32 

11 3 3 3 3 5 5 4 3 29 

12 3 4 5 4 3 4 5 4 32 

13 3 3 5 4 3 4 5 3 30 

14 3 3 3 3 3 3 4 3 25 

15 4 4 4 4 5 4 4 4 33 

16 3 3 4 4 3 5 5 4 31 

17 4 3 5 4 3 4 5 4 32 

18 3 4 5 5 3 4 5 5 34 

19 5 3 5 5 3 4 5 5 35 

20 3 3 5 4 3 5 5 4 32 

21 3 3 3 3 3 3 3 3 24 

22 3 3 4 4 4 4 4 4 30 

23 3 3 5 5 4 4 5 5 34 

24 4 5 4 4 5 4 5 4 35 

25 3 3 3 3 3 3 3 3 24 

26 3 4 4 5 4 5 4 5 34 

27 3 3 5 4 5 4 5 4 33 

28 4 3 4 4 5 4 5 4 33 

29 3 3 3 3 3 3 3 3 24 

30 3 5 4 4 5 4 5 4 34 

31 3 3 5 3 5 5 4 3 31 

32 3 3 3 3 3 3 4 3 25 

33 3 4 5 4 3 4 5 5 33 

34 4 3 3 3 5 5 4 3 30 

35 3 4 5 4 3 4 5 4 32 

36 5 3 5 4 3 4 5 4 33 

37 3 3 3 3 3 3 5 3 26 

38 4 3 4 4 5 4 4 4 32 

39 3 3 4 4 3 5 5 4 31 

40 4 3 5 4 3 4 5 4 32 

41 3 4 5 5 3 4 5 5 34 

42 4 3 5 5 3 4 5 5 34 

43 3 3 3 3 3 3 4 3 25 

44 3 3 5 4 4 3 5 4 31 

45 3 3 3 3 3 3 5 3 26 

46 4 4 4 4 5 4 4 4 33 

47 4 3 4 4 4 4 4 4 31 

48 3 3 3 3 3 3 3 3 24 

49 3 4 5 5 4 4 5 5 35 

50 3 4 5 3 5 5 4 3 32 

51 3 3 3 3 3 3 5 3 26 

52 3 4 5 4 3 4 5 4 32 

53 3 3 3 3 5 5 4 3 29 



 

 

 
54 3 4 5 4 3 4 5 4 32 

55 3 3 5 4 3 4 5 3 30 

56 3 3 3 3 3 3 4 3 25 

57 4 4 4 4 5 4 4 4 33 

58 3 3 4 4 3 5 5 4 31 

59 4 3 5 4 3 4 5 4 32 

60 3 4 5 5 3 4 5 5 34 

61 5 3 5 5 3 4 5 5 35 

62 3 3 5 4 3 5 5 4 32 

63 3 3 3 3 3 3 3 3 24 

64 3 3 4 4 4 4 4 4 30 

65 3 3 5 5 4 4 5 5 34 

66 4 5 4 4 5 4 5 4 35 

67 3 3 3 3 3 3 3 3 24 

68 3 4 4 5 4 5 4 5 34 

69 3 3 5 4 5 4 5 4 33 

70 4 3 4 4 5 4 5 4 33 

71 3 3 3 3 3 3 3 3 24 

72 3 5 4 4 5 4 5 4 34 

73 3 3 5 3 5 5 4 3 31 

74 3 3 3 3 3 3 4 3 25 

75 3 4 5 4 3 4 5 5 33 

76 3 3 3 3 3 3 4 3 25 

77 3 3 5 4 4 3 5 4 31 

78 3 3 3 3 3 3 5 3 26 

79 4 4 4 4 5 4 4 4 33 

80 4 3 4 4 4 4 4 4 31 

81 3 3 3 3 3 3 3 3 24 

82 3 4 5 5 4 4 5 5 35 

83 3 4 5 3 5 5 4 3 32 

84 3 3 3 3 3 3 5 3 26 

85 3 4 5 4 3 4 5 4 32 

86 3 3 3 3 5 5 4 3 29 

87 3 4 5 4 3 4 5 4 32 

88 3 3 5 4 3 4 5 3 30 

89 3 3 3 3 3 3 4 3 25 

90 4 4 4 4 5 4 4 4 33 

91 3 3 4 4 3 5 5 4 31 

92 4 3 5 4 3 4 5 4 32 

93 3 4 5 5 3 4 5 5 34 

94 5 3 5 5 3 4 5 5 35 

95 3 3 5 4 3 5 5 4 32 

96 3 3 3 3 3 3 3 3 24 

97 3 3 4 4 4 4 4 4 30 

98 3 3 5 5 4 4 5 5 34 

99 4 5 4 4 5 4 5 4 35 

100 3 3 3 3 3 3 3 3 24 

Jumlah 3.29 3.37 4.14 3.81 3.67 3.89 4.46 3.8 3.80375 

Rata-rata 329 337 414 381 367 389 446 380  

 

Sumber: Hasil kuesioner, data diolah 2026 



 

 

 

 

 

 
No. 

Responden 

Pernyataan  

Jumlah 

1 2 3 4 5 6 7 8 9 10 

1 3 3 3 4 3 5 3 3 4 4 35 

2 4 3 3 4 5 5 5 4 4 5 42 

3 3 3 3 3 3 4 3 3 4 3 32 

4 4 4 4 3 4 4 4 4 3 4 38 

5 4 3 4 3 4 3 4 4 3 4 36 

6 3 3 3 3 3 4 3 3 3 3 31 

7 3 3 5 5 5 4 4 5 5 5 44 

8 3 4 5 4 5 5 4 5 4 5 44 

9 3 3 3 3 3 5 3 3 3 3 32 

10 3 3 3 5 3 3 3 3 5 3 34 

11 5 3 3 3 4 3 5 3 3 4 36 

12 4 3 3 3 4 3 5 4 3 4 36 

13 5 3 5 3 4 4 5 5 3 4 41 

14 3 3 3 5 3 4 3 3 5 3 35 

15 3 3 3 4 3 4 3 3 4 4 34 

16 4 4 5 4 5 5 5 5 4 5 46 

17 5 3 5 3 4 3 5 5 3 4 40 

18 4 3 3 3 5 4 5 3 3 5 38 

19 4 3 3 3 5 5 5 3 3 5 39 

20 4 4 3 4 5 3 5 3 4 5 40 

21 3 3 3 3 3 4 3 3 3 3 31 

22 5 4 4 3 4 3 5 4 3 4 39 

23 4 4 3 5 5 5 5 3 5 5 44 

24 4 5 5 3 4 5 5 5 3 4 43 

25 3 3 3 4 3 3 3 3 4 4 33 

26 5 3 4 4 4 3 5 4 4 4 40 

27 4 4 4 5 5 3 5 5 5 5 45 

28 5 3 4 3 4 3 5 4 3 4 38 

29 4 3 5 3 4 3 5 5 3 4 39 

30 4 4 5 3 4 4 5 5 3 4 41 

31 4 3 4 4 4 5 4 4 4 4 40 

32 4 3 4 4 4 3 4 4 4 4 38 

33 3 3 3 3 3 3 3 3 3 3 30 

34 3 3 5 3 5 3 4 5 3 5 39 

35 3 3 5 4 5 4 4 5 4 5 42 

36 3 4 3 3 3 3 3 3 3 3 31 

37 3 3 3 4 3 3 4 3 4 3 33 

38 5 3 3 5 4 3 5 3 5 4 40 

39 4 3 3 3 4 4 5 4 3 4 37 

40 5 4 5 3 4 4 5 5 3 4 42 

41 3 3 3 3 3 3 3 3 3 3 30 

42 3 3 3 3 3 3 3 3 3 3 30 

43 3 3 3 4 3 5 3 3 4 4 35 

44 4 3 3 4 5 5 5 4 4 5 42 

45 3 3 3 3 3 4 3 3 4 3 32 

46 4 4 4 3 4 4 4 4 3 4 38 

47 4 3 4 3 4 3 4 4 3 4 36 

48 3 3 3 3 3 4 3 3 3 3 31 

49 3 3 5 5 5 4 4 5 5 5 44 

50 3 4 5 4 5 5 4 5 4 5 44 

51 3 3 3 3 3 5 3 3 3 3 32 

52 3 3 3 5 3 3 3 3 5 3 34 

53 5 3 3 3 4 3 5 3 3 4 36 

54 4 3 3 3 4 3 5 4 3 4 36 

55 5 3 5 3 4 4 5 5 3 4 41 



 

 

 
56 3 3 3 5 3 4 3 3 5 3 35 

57 3 3 3 4 3 4 3 3 4 4 34 

58 4 4 5 4 5 5 5 5 4 5 46 

59 5 3 5 3 4 3 5 5 3 4 40 

60 4 3 3 3 5 4 5 3 3 5 38 

61 4 3 3 3 5 5 5 3 3 5 39 

62 4 4 3 4 5 3 5 3 4 5 40 

63 3 3 3 3 3 4 3 3 3 3 31 

64 5 4 4 3 4 3 5 4 3 4 39 

65 4 4 3 5 5 5 5 3 5 5 44 

66 4 5 5 3 4 5 5 5 3 4 43 

67 3 3 3 4 3 3 3 3 4 4 33 

68 5 3 4 4 4 3 5 4 4 4 40 

69 4 4 4 5 5 3 5 5 5 5 45 

70 5 3 4 3 4 3 5 4 3 4 38 

71 4 3 5 3 4 3 5 5 3 4 39 

72 4 4 5 3 4 4 5 5 3 4 41 

73 4 3 4 4 4 5 4 4 4 4 40 

74 4 3 4 4 4 3 4 4 4 4 38 

75 3 3 3 3 3 3 3 3 3 3 30 

76 3 3 3 4 3 5 3 3 4 4 35 

77 4 3 3 4 5 5 5 4 4 5 42 

78 3 3 3 3 3 4 3 3 4 3 32 

79 4 4 4 3 4 4 4 4 3 4 38 

80 4 3 4 3 4 3 4 4 3 4 36 

81 3 3 3 3 3 4 3 3 3 3 31 

82 3 3 5 5 5 4 4 5 5 5 44 

83 3 4 5 4 5 5 4 5 4 5 44 

84 3 3 3 3 3 5 3 3 3 3 32 

85 3 3 3 5 3 3 3 3 5 3 34 

86 5 3 3 3 4 3 5 3 3 4 36 

87 4 3 3 3 4 3 5 4 3 4 36 

88 5 3 5 3 4 4 5 5 3 4 41 

89 3 3 3 5 3 4 3 3 5 3 35 

90 3 3 3 4 3 4 3 3 4 4 34 

91 4 4 5 4 5 5 5 5 4 5 46 

92 5 3 5 3 4 3 5 5 3 4 40 

93 4 3 3 3 5 4 5 3 3 5 38 

94 4 3 3 3 5 5 5 3 3 5 39 

95 4 4 3 4 5 3 5 3 4 5 40 

96 3 3 3 3 3 4 3 3 3 3 31 

97 5 4 4 3 4 3 5 4 3 4 39 

98 4 4 3 5 5 5 5 3 5 5 44 

99 4 5 5 3 4 5 5 5 3 4 43 

100 3 3 3 4 3 3 3 3 4 4 33 

Jumlah 3.77 3.3 3.69 3.59 3.95 3.84 4.17 3.78 3.62 4.04 3,775 

3,775Rata-rata 377 330 369 359 395 384 417 378 362 404  

Sumber: Hasil kuesioner, data diolah 2026 



 

 

 

 

 

 

No. 
Responden 

Pernyataan Jumlah 

1 2 3 4 5 6 7 8  

1 3 3 3 3 3 3 3 3 24 

2 3 4 5 3 4 3 5 4 31 

3 3 3 3 3 3 3 3 3 24 

4 4 3 4 4 5 4 4 4 32 

5 4 3 4 4 4 4 4 4 31 

6 3 3 3 3 3 3 3 3 24 

7 3 3 5 3 4 4 5 5 32 

8 3 3 5 3 5 5 4 3 31 

9 3 3 3 3 3 3 3 3 24 

10 3 4 5 4 3 4 5 4 32 

11 4 3 3 3 5 5 4 3 30 

12 3 3 5 3 3 4 5 4 30 

13 5 3 5 3 3 4 5 4 32 

14 3 3 3 3 3 3 3 3 24 

15 4 3 4 4 5 4 4 4 32 

16 3 3 4 4 3 5 5 4 31 

17 4 3 5 4 3 4 5 4 32 

18 3 4 5 3 3 4 5 5 32 

19 5 3 5 3 3 4 5 5 33 

20 3 4 5 4 3 5 5 4 33 

21 3 3 3 3 3 3 3 3 24 

22 5 3 4 4 4 4 4 4 32 

23 3 3 5 3 4 4 5 5 32 

24 4 3 4 4 5 4 5 4 33 

25 3 3 3 3 3 3 3 3 24 

26 5 4 4 3 4 5 4 5 34 

27 4 3 5 4 5 4 5 4 34 

28 4 3 4 4 5 4 5 4 33 

29 3 3 3 3 3 3 3 3 24 

30 3 3 4 3 5 4 5 4 31 

31 3 4 5 3 5 5 4 3 32 

32 3 3 3 3 3 3 3 3 24 

33 3 4 5 3 3 4 5 4 31 

34 4 3 3 3 5 5 5 3 31 

35 3 4 5 4 3 4 5 4 32 

36 5 3 5 3 3 4 5 4 32 

37 3 3 3 3 3 3 3 3 24 

38 4 4 4 3 5 4 4 4 32 

39 3 3 4 4 3 5 5 4 31 

40 4 3 5 4 3 4 5 4 32 

41 3 4 5 3 3 4 5 5 32 

42 5 3 5 3 3 4 5 5 33 

43 3 3 3 3 3 3 3 3 24 

44 3 4 5 3 4 3 5 4 31 

45 3 3 3 3 3 3 3 3 24 

46 4 3 4 4 5 4 4 4 32 

47 4 3 4 4 4 4 4 4 31 

48 3 3 3 3 3 3 3 3 24 

49 3 3 5 3 4 4 5 5 32 

50 3 3 5 3 5 5 4 3 31 

51 3 3 3 3 3 3 3 3 24 

52 3 4 5 4 3 4 5 4 32 

53 4 3 3 3 5 5 4 3 30 

54 3 3 5 3 3 4 5 4 30 

55 5 3 5 3 3 4 5 4 32 



 

 

 
56 3 3 3 3 3 3 3 3 24 

57 4 3 4 4 5 4 4 4 32 

58 3 3 4 4 3 5 5 4 31 

59 4 3 5 4 3 4 5 4 32 

60 3 4 5 3 3 4 5 5 32 

61 5 3 5 3 3 4 5 5 33 

62 3 4 5 4 3 5 5 4 33 

63 3 3 3 3 3 3 3 3 24 

64 5 3 4 4 4 4 4 4 32 

65 3 3 5 3 4 4 5 5 32 

66 4 3 4 4 5 4 5 4 33 

67 3 3 3 3 3 3 3 3 24 

68 5 4 4 3 4 5 4 5 34 

69 4 3 5 4 5 4 5 4 34 

70 4 3 4 4 5 4 5 4 33 

71 3 3 3 3 3 3 3 3 24 

72 3 3 4 3 5 4 5 4 31 

73 3 4 5 3 5 5 4 3 32 

74 3 3 3 3 3 3 3 3 24 

75 3 4 5 3 3 4 5 4 31 

76 3 3 3 3 3 3 3 3 24 

77 3 4 5 3 4 3 5 4 31 

78 3 3 3 3 3 3 3 3 24 

79 4 3 4 4 5 4 4 4 32 

80 4 3 4 4 4 4 4 4 31 

81 3 3 3 3 3 3 3 3 24 

82 3 3 5 3 4 4 5 5 32 

83 3 3 5 3 5 5 4 3 31 

84 3 3 3 3 3 3 3 3 24 

85 3 4 5 4 3 4 5 4 32 

86 4 3 3 3 5 5 4 3 30 

87 3 3 5 3 3 4 5 4 30 

88 5 3 5 3 3 4 5 4 32 

89 3 3 3 3 3 3 3 3 24 

90 4 3 4 4 5 4 4 4 32 

91 3 3 4 4 3 5 5 4 31 

92 4 3 5 4 3 4 5 4 32 

93 3 4 5 3 3 4 5 5 32 

94 5 3 5 3 3 4 5 5 33 

95 3 4 5 4 3 5 5 4 33 

96 3 3 3 3 3 3 3 3 24 

97 5 3 4 4 4 4 4 4 32 

98 3 3 5 3 4 4 5 5 32 

99 4 3 4 4 5 4 5 4 33 

100 3 3 3 3 3 3 3 3 24 

Jumlah 3.51 3.21 4.14 3.34 3.67 3.89 4.25 3.81 3.7275 

Rata-rata 351 321 414 334 367 389 425 381  

Sumber: Hasil kuesioner, data diolah 2026 


