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BAB V 

KESIMPULAN DAN SARAN 

A. Kesimpulan 

Be$rd~asark$an hasi~l~ pe$ne$l~i ~ti~an d~an pe$mbahasan me$ng$e$nai~ pe$ng$aru$h Mark$e$ti~ng$ 

Mi~x (4P) te$rhad~ap k$e$pu $tu$san pe$mbe$l~i ~an k$onsu$me$n pad~a Bati~k$ Su$ng$ai~ L~e$mau$, mak$a 

d~apat d~i ~tari~k $ k$e$si~mpu$l ~an se$bag$ai ~ be$ri ~k$u$t: 

1. Strate$g$i~ Mark$e$ti~ng$ Mi~x me$mi~l~i~k$i~ ni~l~ai~ rata-rata se$be$sar 60,45 y~ang$ be$rad~a 

d~al~am k$ate$g$ori~ bai~k $, y~ang$ me$l ~i~pu$ti~ prod ~u$k$, harg$a, te$mpat, d~an promosi.~ 

2. K$e$pu$tu$san Pe$mbe$l~i~an Bati~k$ Su$ng$ai~ L~e$mau$ me$mi~l~i~k$i~ ni~l~ai~ rata-rata se$be$sar 

20,00 y~ang$ be$rad~a d~al ~am k$ate$g$ori~ Ti~ng$g$i~, y~ang$ d~i ~ pe$ng$aru$hi~ ol~e$h prod~u$k$, 

harg$a, te$mpat, d~an promosi~. 

3. Te$rd~apat pe$ng$aru$h posi~ti~f d~an si~g$ni~fi~k$an antara vari~abl~e$ Mark$e$ti~ng $ Mi~x 

te$rhad~ap K$e$pu$tu$san Pe$mbe$l~i~an be$rd ~asark$an hasi~l~ anal~i ~si~s Re$g$re$si~ L~i~ni~e$r 

Se$d~e$rhana d~i ~pe$rol~e$h pe$rsamaan se$be$sar Y ~ = -5,496 + 0,422X. Be$rd~asark$an 

hasi~l~ u$ji~ hi~pote$si~s (u$ji~ t) d~i~pe$rol~e$h ni ~l~ai~ si~g$ni~fi~k$ansi~ se$be$sar 0,001 < 0,05 

(mak$a Ho d~i~tol~ak$ Ha d~i~te$ri~ma), y~ang$ me$nu$nju$k$k$an bahwa Mark$e$ti~ng$ Mi~x 

be$rpe$ng$aru$h si~g$ni~fi~k$an te$rhad~ap k$e$pu $tu$san pe$mbe$l~i~an, se$hi ~ng$g$a hi~pote$si~s 

pe$ne$l~i ~ti~an d ~i~te$ri ~ma. Nilai K$oe$fi~si~e$n D~e$te$rmi~nasi~ (R
2
) se$be$sar 55,5%, y~ang$ 

me$nu$nju$k$k$an bahwa Mark$e$ti~ng$ Mi~x me$mbe$ri~k$an k$ontri~bu$si~ te$rhad~ap 

k$e$pu$tu$san pe$mbe$l~i~an se$d~ang$k$an si~sany~a 44,5% d~i~pe$ng$aru$hi~ ol ~e$h fak$tor l~ai~n 

d~i~ l~u$ar pe$ne$l~i~ti~an. 

B. Saran 

Be$rd~asark$an hasi~l ~ pe$ne$l~i~ti~an, mak $a pe$nu$l~i~s me$mbe$ri~k $an be$be$rapa saran 

se$bag$ai ~ be$ri ~k$u$t: 

1. Bag$i~ Pe$l~ak$u $ U$saha Bati~k$ Su$ng$ai ~ L~e$mau$  

a) Me$ni~ng$k$atk$an k$u$al~i~tas d~an vari~asi ~ prod ~u$k$ ag$ar l~e$bi~h me$nari~k$ d ~an 

me$ng$i ~k$u$ti~ tre$n pasar  

b) Me$ny~e$su $ai~k$an harg$a d~e$ng$an d~ay~a be$l~i~ k$onsu$me$n tanpa me$ng$u$rang$i~ 

k$u$al~i~tas  
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c) Me$mpe$rl~u$as sal~u $ran d ~i~stri~bu$si~ (pl~ace$) bai~k$ se$cara offl~i~ne$ mau $pu$n 

onl~i~ne$  

d) Me$ng$opti~mal~k$an promosi~, te$ru$tama me$l~al~u$i~ me$d ~i~a sosi~al ~, 

mark$e$tpl~ace$, d ~an strate$g$i~ d~i~g$i~tal~ mark$e$ti~ng $  

2. Bag$i~ Pe$ne$l~i ~ti~ Se$l~anju$tny~a 

D~i~sarank$an u $ntu$k$ me$nambahk$an vari ~abe$l~ l~ai ~n se$pe$rti~: 

a) Ci~tra me$re$k$ (brand~ i ~mag$e$)  

b) K$u$al~i~tas pe$l~ay~anan  

c) K$e$pe$rcay~aan k$onsu$me$n  

d) Fak$tor sosi~al~ d~an bu$d~ay~a  

Hal~ i~ni~ pe$nti~ng$ k$are$na masi~h te$rd~apat 44,5% fak$tor l~ai~n y~ang$ 

me$me$ng$aru$hi~ k$e$pu$tu$san pe$mbe$l~i~an y~ang$ be$l~u $m d~i~te$l~i~ti~. 

3. Bag$i~ Ak$ad ~e$mi~si~ 

Pe$ne$l~i~ti~an i~ni~ d~i~harapk$an d~apat me$njad ~i~ re$fe$re$nsi~ tambahan d~al~am 

pe$ng$e$mbang$an i~l~mu$ pe$masaran, k$hu$su$sny~a te$rk $ai~t pe$ng$aru$h Mark$e$ti~ng$ Mi~x 

te$rhad~ap k$e$pu$tu$san pe$mbe$l~i~an pad ~a prod~u$k $ U$MK$M be$rbasi~s bu$d~ay~a l~ok$al~.


