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LAMPIRAN KUESIONER PENELITIAN

PENGARUH LIVE STREAMING DAN FEAR OF MISSING OUT
(FOMO) TERHADAP KEPUTUSAN PEMBELIAN

GENERASI Z PENGGUNA TIKTOK SHOP
(Studi Kasus Mahasiswa Universitas Muhammadiyah Bengkulu)

Peran dan partisipasi saudara/i dalam menilai pernyataan kuesioner ini sangat
membantu keberhasilan penelitian. Terima kasih atas perhatian dan kerjasamanya.

1. Identitas Peneliti

Nama : Siti Rahma Nurhafizah

NPM 2261201084

Program Studi : Manajemen

Fakultas : Ekonomi dan Bisnis

Perguruan Tinggi : Universitas Muhammadiyah Bengkulu

II.  Identitas Responden

Nama 2

Jenis Kelamin :[_] Laki-laki | Perempuan

Usia [ J<20 [ J21-24 [J25-28

Fakultas :[__]FEB [_] FISIP [__]FIKES [ 1FH
[ 1FAI

Media : TikTok Shop

ITII. Petunjuk Pengisian Identitas Responden
Berilah jawaban/ tanggapan atas pernyataan berikut ini sesuai

dengan pendapat anda, dengan cara memberi tanda () pada kolom yang

disediakan.

STS = Sangat Tidak Setuju Skor 1
TS = Tidak Setuju Skor 2
KS = Kurang Seuju Skor 3
S = Setuju Skor 4

SS = Sangat Setuju Skor 5



A. Pernyataan yang berhubungan dengan Live Streaming (X1)

NO

Pernyataan

Skor

STS| TS| KS | S | SS

Attaractiveness (daya tarik)

1

Saya merasa penampilan host live
streaming TikTok Shop menarik untuk
dilihat.

Saya merasa gaya komunikasi host
dalam live streaming TikTok Shop
menarik diperhatikan.

Saya merasa tampilan visual live
streaming TikTok Shop (background,
lighting, layout) terlihat menarik.

4

Saya merasa host TikTok Shop
menyajikan produk dengan cara yang
menarik perhatian

Trustworthiness (dapat dipercaya)

Saya merasa informasi produk yang
disampaikan host live streaming
TikTok Shop dapat dipercaya.

Saya merasa host TikTok Shop
menjelaskan produk dengan jujur dan
tidak berlebihan.

Saya merasa produk yang ditampilkan
dalam live streaming TikTok Shop
sesuai dengan kondisi aslinya.

Saya merasa rekomendasi host TikTok
Shop dalam memilih dan
menggunakan produk dapat dipercaya.

Expertise (keahlian)

Saya merasa host live streaming
TikTok Shop memiliki pengetahuan

! yang baik tentang produk yang
dijelaskan.
Saya merasa host TikTok Shop
2 mampu menjelaskan fitur dan manfaat
produk dengan jelas.
Saya merasa host TikTok Shop
3 memahami cara penggunaan produk

secara benar.




Saya merasa host TikTok Shop dapat
menjawab pertanyaan penonton dengan
tepat.

B. Pernyataan yang berhubungan dengan Fear of Missing Out (FoMO) (X2)

NO

Pernyataan

Skor

STS | TS|KS| S | SS

Kecemasan Kehilangan Kesempatan (Fear of Missing Opportunities)

1

Saya merasa cemas ketika ada promo
TikTok Shop yang mungkin saya
lewatkan.

Saya khawatir tertinggal ketika TikTok
Shop menampilkan produk yang
sedang banyak dibeli.

Saya merasa tidak nyaman ketika tidak
mengetahui penawaran terbaru di
TikTok Shop.

Keterpaksaan untuk Selalu Terhubung (Compulsive Connection)

Saya sering mengecek TikTok Shop

! berulang kali dalam sehari.

Saya sulit berhenti membuka TikTok
2 Shop meskipun sedang melakukan

aktivitas lain.

Saya merasa perlu terus memantau
3 TikTok Shop agar tidak ketinggalan

promo atau informasi baru.

Perbandingan Sosial (Social Comparison)

1

Saya sering membandingkan pilihan
belanja saya dengan pengguna lain di
TikTok Shop.

Saya merasa terpengaruh ketika
melihat orang lain mendapatkan produk
dengan harga lebih baik di TikTok
Shop.

Saya mempertimbangkan pembelian
setelah melihat banyak pengguna lain
memberikan ulasan positif.

Impulsivitas dalam Pengambilan Keputusan (Impulsive Decision Making)




Saya sering melakukan pembelian
secara spontan saat melihat promo atau
live TikTok Shop.

Saya cepat mengambil keputusan untuk
membeli  ketika  TikTok  Shop
menampilkan promo waktu terbatas.

Saya mudah terdorong membeli
sesuatu setelah melihat rekomendasi
kreator di TikTok Shop.

C. Pernyataan yang berhubungan dengan Keputusan Pembelian (Y)

yang ingin saya beli di TikTok Shop.

Skor
NO Pernyataan
STS | TS | KS SS
Pemilihan produk

| Saya merasa produk di TikTok Shop

sesuai dengan kebutuhan saya.
5 Saya merasa produk yang tersedia di

TikTok Shop berkualitas baik.
; Saya merasa mudah memilih produk

Pemilihan merek

Saya merasa saya lebih percaya
membeli produk dari merek yang

dikenal di TikTok Shop.

Saya merasa variasi merek di TikTok

2 Shop membantu saya menentukan
pilihan.
Saya  merasa  merek  produk
3 mempengaruhi  keputusan  saya

membeli di TikTok Shop.

Pemilihan tempat penyalur




Saya merasa promosi dan diskon di
1 TikTok Shop mempengaruhi waktu

saya membeli.

Saya merasa bisa membeli produk
2 kapan saja di TikTok Shop dengan

mudabh.

Saya merasa informasi ketersediaan
3 stok mempengaruhi kapan saya

membeli produk.

Waktu pembelian

Saya merasa penjual di TikTok Shop
dapat dipercaya.

Saya merasa reputasi penjual
2 mempengaruhi ~ keputusan  saya

membeli produk.

Saya merasa mudah mendapatkan

produk dari penjual di TikTok Shop.

Jumlah pembelian

Saya merasa promo atau diskon

1 membuat saya membeli lebih dari satu
produk di TikTok Shop.
Saya merasa saya bisa menyesuaikan
2 jumlah pembelian sesuai kebutuhan di
TikTok Shop.

Saya merasa ketersediaan produk
3 mempengaruhi jumlah yang saya beli

di TikTok Shop.
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Hasil Uji Instrumen:

Live Streaming (X1)

Correlations

X101 | X102 [ X1.03 | X1.04 | X105 | X1.06 | X1.07 | X108 | X1.09 | X1.10 | XI.11 X1.12 TOTAL
X1.01 Pearson 1 899 8997 7647 866 904” 8437 8947 9137 8527 9047 8947 9557

Correlation

Sig. (2-tailed) .000 .000 1000 .000 .000 .000 .000 1000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X1.02 Pearson 8997 1 7977 | 9127 [ 936 [ 9127 | 898 8817 | 880 | 836" | 893 | 817 9587

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 1000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X1.03 Pearson 899" 797" 1 723" 834" 820" 658" 8817 773" 836" 780" 723" 8717

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 002 .000 1000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X1.04 Pearson 7647 9127 723" 1 9327 8327 795" 8297 8347 8627 809 6017 887

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 1000 .000 .000 1005 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X1.05 Pearson 866" | 936" 8347 | 9327 1 8537 | 8857 9347 | 8957 | 8787 | 8787 | 7907 9597

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X1.06 Pearson 9047 9127 8207 8327 8537 1 746" 889 8027 918" 918 7457 926"

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 1000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X1.07 Pearson 8437 8987 6587 7957 885" 746 1 8187 9337 7377 8717 907" 9107

Correlation

Sig. (2-tailed) .000 .000 002 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X1.08 Pearson 8947 8817 8817 8297 9347 889 8187 1 886 9347 9347 8297 9597

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X1.09 Pearson 9137 880" 7737 8347 8957 | 8027 9337 8867 1 866" 9267 8837 9517

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X1.10 Pearson 8527 836" 8367 | 862" | 8787 [ 9187 | 737 9347 | 866 1 9377 | 7037 926

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 001 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X111 Pearson 9047 893" 7807 8097 878" 9187 8717 9347 9267 937" 1 8627 9607

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 1000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X1.12 Pearson 8947 817" 7237 601 | 7907 [ 7457 | 907 8297 8837 [ 7037 | 8627 1 8797

Correlation

Sig. (2-tailed) .000 .000 .000 .005 .000 .000 .000 .000 1000 001 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
TOTAL Pearson 955" 958" 8717 887" 959" 926" 910" 959" 9517 926" 960" 879" 1

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 1000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).

Reliability Statistics
Cronbach's
Alpha N of Items
.984 12




Fear of Missing Out (FoMO) (X2)

Correlations

X2.01 X2.02 X2.03 X2.04 X2.05 X2.06 X2.07 X2.08 X2.09 X2.10 X2.11 X2.12 TOTAL
X2.01 Pearson 1 8847 8727 7247 9177 8457 8007 8527 7347 8627 8297 7097 9397

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X2.02 Pearson 884" 1 8227 686 886 796" 7307 8927 803" 8517 883" 760 9327

Correlation

Sig. (2-tailed) .000 .000 001 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X2.03 Pearson 8727 8227 1 8907 8097 8747 8497 7387 846 7847 7027 737 9267

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 001 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X2.04 Pearson 7247 686 890" 1 7097 676 676 6627 6197 5897 5407 453" 7707

Correlation

Sig. (2-tailed) 000 001 .000 .000 001 001 001 004 .006 014 .045 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X2.05 Pearson 917" 886" 8097 7097 1 8717 7097 868" 6617 9227 916 766" 9407

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .002 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X2.06 Pearson 8457 796" 8747 676 871 1 747 K 779” 9007 8237 8937 936"

Correlation

Sig. (2-tailed) .000 .000 .000 001 .000 .000 .000 .000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X2.07 Pearson 800" 730" 849" 676" 709" 747" 1 547 833" 683" 696" 617" 823"

Correlation

Sig. (2-tailed) .000 .000 .000 001 .000 .000 013 .000 001 001 .004 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X2.08 Pearson 8527 8927 738" 6627 868" 8117 547 1 684" 8727 8617 7257 8917

Correlation

Sig. (2-tailed) .000 .000 2000 001 .000 .000 013 001 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X2.09 Pearson 7347 803" 846" 6197 6617 779" 833" 684" 1 784" 750" 827" 8617

Correlation

Sig. (2-tailed) 000 .000 .000 004 .002 .000 .000 001 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X2.10 Pearson 8627 8517 784" 5897 9227 900" 683" 8727 7847 1 8997 915" 939"

Correlation

Sig. (2-tailed) .000 .000 .000 .006 .000 .000 .001 .000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X2.11 Pearson 8297 8837 7027 5407 916” 8237 696" 8617 7507 8997 1 7997 9047

Correlation

Sig. (2-tailed) .000 .000 .001 014 .000 .000 001 .000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
X2.12 Pearson 709" 760 737 453" 766 8937 617" 7257 827 9157 7997 1 856

Correlation

Sig. (2-tailed) .000 .000 .000 045 .000 .000 .004 .000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20
TOTAL Pearson 9397 9327 9267 7707 9407 936" 8237 8917 8617 9397 904” 856" 1

Correlation

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20

**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).

Reliability Statistics

Cronbach's
Alpha

N of Items

.976

12




Keputusan Pembelian (Y)

Correlations
YO0l | Y02 [ Y03 [ v04 | Y05 [ Y06 [ Y07 | YO8 [ Y09 [ Y10 | YAl | Y2 | Y3 | Y14 | Y.I5 | TOTAL

Y.01 Pearson 1| 8517 | 6107 | 6457 | 5267 | 6167 | 7287 | 8187 | 6997 [ 8497 | 8817 | 6607 | 6767 | 6777 | 626" 8287

Correlation

Sig. (2-tailed) 000 004 02| .017] 004 .000]| .000]| 001 000 | 000 .002] .001 001 .003 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.02 Pearson 8517 v 7297 [ 8257 | 55T 7307 [ 7817 | 7587 [ 7187 | 7877 | 6677 | 686" | 806 | 691 | 841 899

Correlation

Sig. (2-tailed) .000 000 [ 000 [ 000 000 000 000 .000] .000[ o001 001 .000 | 001 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.03 Pearson 6107 | 7297 L] 8137 | 8987 | 7597 [ 8587 [ 7687 | 7297 | 5607 422 a6l | 15T | 7227 | 6707 8467

Correlation

Sig. (2-tailed) .004 .000 000 000 .000] .000] .000[ 000 .o10] .064[ 041 000 | 000 [ 001 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.04 Pearson 6457 | 8257 [ 8137 1| 8767 | 8977 | 8487 | 7457 [ s41T| 7517 439 | 4627 | 9057 | 7247 | 8047 8917

Correlation

Sig. (2-tailed) .002 000 [ 000 000 000 000] 000 014 000 053] 040 000 000 000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.05 Pearson 5267 | 7557 | 8987 [ 8767 1] 8607 | 8427 | 7387 [ 7027 | 6357 | 453 54| 8207 [ 847 | 8417 8967

Correlation

Sig. (2-tailed) 017 000 [ 000 [ .000 000 [ 000 [ 000 | 001 003 045 014 ] 000 [ 000 000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.06 Pearson 6167 | 7307 | 7597 [ 8977 | 860 | 9097 [ 6587 | 5717 [ 8517 | 5407 | 4547 | 8527 | 7307 [ 7157 8827

Correlation

Sig. (2-tailed) .004 000 [ 000 [ 000 | 000 000 [ 002 009 ] 000 014 044 000 ] .000[ 000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.07 Pearson 7287 | 7817 | 8587 | 848" | 8427 | 9097 1| 7697 | 6757 | 8437 | 6027 | 5317 8457 | 7147 | 6727 914"

Correlation

Sig. (2-tailed) .000 000 [ 000 [ 000 000 000 000 [ 001 000 [ 005 016 | 000 000 001 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.08 Pearson 8187 | 7587 | 7687 | 7457 | 7387 | 6587 | 7697 1] 6897 | 7007 | 7077 [ 5727 | 7827 | 8607 | 7447 8747

Correlation

Sig. (2-tailed) .000 000 [ 000 [ 000 | 000 ] 002 000 001 001 000 | 008 [ 000 | 000 000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.09 Pearson 6997 | 7187 | 7297 | sar” [ 7027 | 5717 6757 | 6897 1| 5987 | 7427 | 8337 | 6877 | 6917 | 776" 816"

Correlation

Sig. (2-tailed) 001 000 [ 000 014] 001 009 [ 001 001 005 000 | 000 [ 001 001 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.10 Pearson 8497 | 7877 | 5607 [ 7517 | 635 | 8517 | 8437 | 7007 | 598 1| 8217 | 5777 7887 | 687 | 656 860"

Correlation

Sig. (2-tailed) .000 000 [ 010 [ 000 | 003 .000 [ .000 [ 001 005 000 | 008 [ 000 | 001 .002 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.11 Pearson 8817 | 667" | 422 439 | 4537 5407 | 6027 | 7077 | 7427 | 8217 1] 7737 | 88T | 7217 | 5937 7507

Correlation

Sig. (2-tailed) .000 001 064 | 053] 045] o14] 005 000 [ .000 | 000 000 [ 006 | 000 ] .006 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.12 Pearson 6607 | 6867 | 46l”| 462" | 34| asa| s31| s727 | 8337 | 577 | 737 1] 6727 | 616 | 7417 7257

Correlation

Sig. (2-tailed) .002 001 041 040 | 014 044 016 .008 000 [ 008 .000 .001 004 | 000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.13 Pearson 6767 | 806" | 7157 | 9057 | 8297 | 8527 | 8457 | 7827 | 6877 | 7887 | 5887 | 6727 1] 7607 | 8997 9227

Correlation

Sig. (2-tailed) 001 000 [ 000 000 .000] .000[ 000 .000] 001 000 [ 006 001 .000 [ 000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.14 Pearson 677 | 6917 | 7227 | 7247 | 847 | 7307 | 7147 | 8607 | 6917 | 6877 | 7217 | 616 | 7607 1| 806" 8737

Correlation

Sig. (2-tailed) 001 001 000 000 000 .000] .000[ .000] 001 001 000 | 004 [ 000 .000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Y.15 Pearson 6267 | 8417 | 6707 | 804" | 417 | 7157 | 6727 | 7447 | 7767 | 6567 | 5937 [ 7417 [ 8997 | 806" 1 8837

Correlation

Sig. (2-tailed) .003 000 [ 001 000 | 000 [ 000 001 000 [ 000 [ 002 006 000 | 000 [ 000 .000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
TOTAL | Pearson 8287 | 8997 | 8467 | 8917 | 896 | 8827 | 914" | 8747 | 816 | 8607 | 7507 [ 7257 | 9227 [ 8737 | 883" 1

Correlation

Sig. (2-tailed) .000 000 [ 000 000 000 ] 000 000 .000] 000 000 000 .000] .000[ 000 000

N 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
*#*_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).

Reliability Statistics
Cronbach's
Alpha N of Items
974 15




Regression Studentized Residual

Hasil Uji Normalitas:

One-Sample Kolmogorov-Smirnov Test

Unstandardized
Residual

N 301

Normal Parametersa Mean .0000000
Std. Deviation 3.50471474

Most Extreme Differences Absolute .043
Positive .043
Negative -.038

Test Statistic .043

Asymp. Sig. (2-tailed) .200¢d

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.

Hasil Uji Multikolonieritas:

Coefficients?

Collinearity Statistics

Model Tolerance VIF
1 X1 .707 1.415
X2 .707 1.415

a. Dependent Variable: Y

Hasil Uji Heterokesdasitas:

Scatterplot
Dependent Variable: Y

4 2 0

Regression Standardized Predicted Value



Hasil Analisi Regresi Linier Berganda:

Coefficients?

Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 7.886 2.253 3.500 .001
X1 .883 .046 .730 19.393 .000
X2 .223 .048 174 4.616 .000
a. Dependent Variable: Y
Nilai Koefisien Determinasi (R):
Model Summary®
Adjusted R Std. Error of the
Model R R Square Square Estimate
1 .837a .701 .699 3.516
a. Predictors: (Constant), X2, X1
b. Dependent Variable: Y
Hasil Hipotesis Uji T
Coefficients?®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 7.886 2.253 3.500 .001
X1 .883 .046 .730 19.393 .000
X2 .223 .048 174 4.616 .000
a. Dependent Variable: Y
Hasil Hipotesis Uiji F:
ANOVA?
Model Sum of Squares df Mean Square F Sig.
1 Regression 8650.342 2 4325.171 349.778 .000p
Residual 3684.908 298 12.365
Total 12335.249 300

a. Dependent Variable: Y
b. Predictors: (Constant), X2, X1




R Tabel:

Tabel Distribusi r

Tingkat Signifikansi

df (N-2)
OneTail | 0,05 0,025 0,01 0,005 0,0005
Two Tail 0,1 0,05 0,02 0,01 0,001
297 0,0953069 | 0,1134566 | 0,1344877 | 0,1487574 | 0,1893646
298 0,0951473 | 0,1132670 | 0,1342636 | 0,1485100 | 0,1890519
299 0,0949885 | 0,1130784 | 0,1340405 | 0,1482638 | 0,1887407
300 0,0948305 | 0,1128906 | 0,1338186 | 0,1480188 | 0,1884310
301 0,0946733 | 0,1127038 | 0,1335978 | 0,1477750 | 0,1881228
302 0,0945169 | 0,1125180 | 0,1333780 | 0,1475324 | 0,1878162
303 0,0943612 | 0,1123330 | 0,1331593 | 0,1472911 | 0,1875110
304 0,0942064 | 0,1121490 | 0,1329417 | 0,1470509 | 0,1872073
305 0,0940522 | 0,1119658 | 0,1327252 | 0,1468118 | 0,1869051
306 0,0938988 | 0,1117836 | 0,1325097 | 0,1465740 | 0,1866044
307 0,0937462 | 0,1116022 | 0,1322953 | 0,1463372 | 0,1863051
308 0,0935943 | 0,1114217 | 0,1320819 | 0,1461017 | 0,1860072
309 0,0934432 | 0,1112421 | 0,1318695 | 0,1458672 | 0,1857107
310 0,0932928 | 0,1110634 | 0,1316582 | 0,1456339 | 0,1854157
311 0,0931431 | 0,1108855 | 0,1314478 | 0,1454017 | 0,1851221
312 0,0929941 | 0,1107085 | 0,1312385 | 0,1451706 | 0,1848298
313 0,0928458 | 0,1105323 | 0,1310302 | 0,1449406 | 0,1845390
314 0,0926983 | 0,1103569 | 0,1308228 | 0,1447117 | 0,1842495
315 0,0925514 | 0,1101824 | 0,1306165 | 0,1444839 | 0,1839614
316 0,0924053 | 0,1100087 | 0,1304111 | 0,1442571 | 0,1836746
317 0,0922598 | 0,1098359 | 0,1302067 | 0,1440314 | 0,1833891
318 0,0921150 | 0,1096638 | 0,1300032 | 0,1438068 | 0,1831050
319 0,0919709 | 0,1094925 | 0,1298007 | 0,1435832 | 0,1828222
320 0,0918275 | 0,1093221 | 0,1295991 | 0,1433607 | 0,1825407
321 0,0916847 | 0,1091524 | 0,1293985 | 0,1431392 | 0,1822605
322 0,0915426 | 0,1089836 | 0,1291988 | 0,1429187 | 0,1819816
323 0,0914012 | 0,1088155 | 0,1290000 | 0,1426992 | 0,1817039
324 0,0912604 | 0,1086482 | 0,1288021 | 0,1424807 | 0,1814276
325 0,0911202 | 0,1084816 | 0,1286051 | 0,1422633 | 0,1811524
326 0,0909807 | 0,1083158 | 0,1284091 | 0,1420468 | 0,1808786
327 0,0908419 | 0,1081508 | 0,1282139 | 0,1418313 | 0,1806059




T Tabel:

Tabel Distribusi t

Tingkat Signifikansi

df (N-2)
OneTail | 0,05 0,025 0,01 0,005 0,0005
Two Tail 0,1 0,05 0,02 0,01 0,001
297 1,6500003 | 1,9679835 | 2,3389688 | 2,5924840 | 3,3235851
298 1,6499830 | 1,9679565 | 2,3389262 | 2,5924277 | 3,3234731
299 1,6499658 | 1,9679297 | 2,3388839 | 2,5923719 | 3,3233619
300 1,6499487 | 1,9679030 | 2,3388419 | 2,5923164 | 3,3232515
301 1,6499317 | 1,9678765 | 2,3388002 | 2,5922613 | 3,3231418
302 1,6499148 | 1,9678502 | 2,3387588 | 2,5922066 | 3,3230329
303 1,6498981 | 1,9678241 | 2,3387176 | 2,5921522 | 3,3229246
304 1,6498814 | 1,9677981 | 2,3386767 | 2,5920982 | 3,3228171
305 1,6498649 | 1,9677724 | 2,3386361 | 2,5920445 | 3,3227103
306 1,6498485 | 1,9677467 | 2,3385957 | 2,5919912 | 3,3226042
307 1,6498321 | 1,9677213 | 2,3385556 | 2,5919383 | 3,3224988
308 1,6498159 | 1,9676960 | 2,3385158 | 2,5918857 | 3,3223941
309 1,6497998 | 1,9676709 | 2,3384762 | 2,5918334 | 3,3222900
310 1,6497838 | 1,9676459 | 2,3384369 | 2,5917815 | 3,3221867
311 1,6497679 | 1,9676211 | 2,3383978 | 2,5917299 | 3,3220840
312 1,6497521 | 1,9675965 | 2,3383590 | 2,5916786 | 3,3219820
313 1,6497364 | 1,9675720 | 2,3383205 | 2,5916277 | 3,3218806
314 1,6497208 | 1,9675477 | 2,3382821 | 2,5915771 | 3,3217799
315 1,6497053 | 1,9675235 | 2,3382441 | 2,5915268 | 3,3216798
316 1,6496899 | 1,9674995 | 2,3382062 | 2,5914769 | 3,3215804
317 1,6496746 | 1,9674757 | 2,3381686 | 2,5914272 | 3,3214816
318 1,6496594 | 1,9674519 | 2,3381313 | 2,5913779 | 3,3213835
319 1,6496443 | 1,9674284 | 2,3380942 | 2,5913289 | 3,3212859
320 1,6496293 | 1,9674050 | 2,3380573 | 2,5912802 | 3,3211890
321 1,6496144 | 1,9673817 | 2,3380206 | 2,5912318 | 3,3210927
322 1,6495996 | 1,9673586 | 2,3379842 | 2,5911837 | 3,3209969
323 1,6495848 | 1,9673356 | 2,3379480 | 2,5911359 | 3,3209018
324 1,6495702 | 1,9673128 | 2,3379120 | 2,5910884 | 3,3208073
325 1,6495556 | 1,9672901 | 2,3378763 | 2,5910411 | 3,3207133
326 1,6495412 | 1,9672675 | 2,3378408 | 2,5909942 | 3,3206200
327 1,6495268 | 1,9672451 | 2,3378055 | 2,5909476 | 3,3205272




F Tabel:

PROBABILITAS 0,05 F Tabel

DF 1 2 3 4 5 6

297 3,872959 | 3,026153 | 2,635004 | 2,402043 | 2,244392 | 2,129159
298 3,872853 | 3,026051 | 2,634902 | 2,401941 | 2,244290 | 2,129056
299 3,872747 | 3,025949 | 2,634801 | 2,401840 | 2,244188 | 2,128954
300 3,872642 | 3,025847 | 2,634701 | 2,401740 | 2,244087 | 2,128852
301 3,872538 | 3,025746 | 2,634601 | 2,401640 | 2,243987 | 2,128751
302 3,872435 | 3,025646 | 2,634502 | 2,401541 | 2,243887 | 2,128650
303 3,872332 | 3,025547 | 2,634404 | 2,401443 | 2,243788 | 2,128550
304 3,872230 | 3,025448 | 2,634306 | 2,401345 | 2,243690 | 2,128451
305 3,872128 | 3,025350 | 2,634209 | 2,401248 | 2,243592 | 2,128352
306 3,872027 | 3,025253 | 2,634113 | 2,401151 | 2,243495 | 2,128255
307 3,871927 | 3,025156 | 2,634017 | 2,401055 | 2,243399 | 2,128157
308 3,871828 | 3,025060 | 2,633922 | 2,400960 | 2,243303 | 2,128061
309 3,871729 | 3,024964 | 2,633827 | 2,400866 | 2,243208 | 2,127965
310 3,871631 | 3,024869 | 2,633733 | 2,400772 | 2,243113 | 2,127869
311 3,871533 | 3,024775 | 2,633640 | 2,400678 | 2,243019 | 2,127775
312 3,871436 | 3,024681 | 2,633547 | 2,400586 | 2,242926 | 2,127681
313 3,871340 | 3,024588 | 2,633455 | 2,400493 | 2,242833 | 2,127587
314 3,871244 | 3,024496 | 2,633364 | 2,400402 | 2,242741 | 2,127494
315 3,871149 | 3,024404 | 2,633273 | 2,400311 | 2,242650 | 2,127402
316 3,871054 | 3,024313 | 2,633182 | 2,400220 | 2,242559 | 2,127310
317 3,870960 | 3,024222 | 2,633093 | 2,400131 | 2,242468 | 2,127219
318 3,870867 | 3,024132 | 2,633003 | 2,400041 | 2,242379 | 2,127128
319 3,870774 | 3,024042 | 2,632915 | 2,399953 | 2,242289 | 2,127038
320 3,870682 | 3,023953 | 2,632827 | 2,399865 | 2,242201 | 2,126949
321 3,870591 | 3,023865 | 2,632739 | 2,399777 | 2,242113 | 2,126860
322 3,870500 | 3,023777 | 2,632652 | 2,399690 | 2,242025 | 2,126772
323 3,870409 | 3,023689 | 2,632566 | 2,399603 | 2,241938 | 2,126684
324 3,870320 | 3,023603 | 2,632480 | 2,399517 | 2,241852 | 2,126597
325 3,870230 | 3,023516 | 2,632394 | 2,399432 | 2,241766 | 2,126510
326 3,870142 | 3,023431 | 2,632310 | 2,399347 | 2,241680 | 2,126424
327 3,870053 | 3,023345 | 2,632225 | 2,399263 | 2,241595 | 2,126338




TABULASI DATA:

Live Streaming (X1

Resp Total X1
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 | X1.10 | XI.11 | X1.12
1 3 4 4 3 4 3 4 4 3 3 4 4 43
2 3 4 3 3 4 4 5 5 4 3 4 4 46
3 5 2 5 4 5 5 3 5 5 2 5 3 49
4 4 3 4 3 4 3 3 4 4 3 4 4 43
5 4 5 4 5 4 4 3 3 4 4 3 3 46
6 4 5 4 3 5 4 4 5 3 4 4 4 49
7 4 4 4 3 4 4 4 3 4 5 5 5 49
8 3 3 4 3 4 4 5 4 5 5 5 5 50
9 4 3 3 4 3 4 5 5 4 3 3 3 44
10 4 4 4 4 4 4 4 4 4 4 4 4 48
11 4 4 4 5 4 4 3 4 4 4 4 4 48
12 3 4 3 4 4 4 3 3 4 3 4 4 43
13 3 3 3 2 2 2 2 2 2 2 3 2 28
14 4 3 3 3 3 4 3 4 3 4 4 3 41
15 4 3 3 4 3 4 3 3 3 4 4 4 42
16 4 4 4 4 4 4 4 4 4 4 4 4 48
17 3 3 3 3 3 3 3 3 3 3 3 3 36
18 4 4 4 4 4 4 5 4 4 4 4 4 49
19 4 4 4 5 4 5 4 4 5 5 4 5 53
20 4 4 2 2 4 4 4 4 4 3 3 4 42
21 4 5 4 5 4 5 4 4 4 4 5 4 52
22 5 5 4 5 2 4 5 5 5 2 3 5 50
23 4 4 4 4 4 4 3 3 3 3 4 5 45
24 4 3 4 3 4 5 4 4 4 3 4 4 46
25 3 4 3 4 4 3 3 4 4 3 4 5 44
26 4 3 4 3 4 3 5 4 4 3 3 3 43
27 3 5 3 5 3 4 2 4 5 5 5 5 49
28 3 3 3 3 3 3 3 3 3 3 3 3 36
29 4 4 4 3 5 4 5 4 3 5 4 3 48
30 4 5 4 4 4 4 4 4 4 4 5 5 51
31 4 4 4 4 4 4 4 4 4 4 4 4 48
32 4 3 4 3 4 4 3 4 4 3 4 5 45
33 4 3 4 3 4 5 5 4 3 4 4 5 48
34 3 4 4 4 4 3 3 4 5 5 4 4 47
35 3 4 3 4 4 3 4 4 5 5 4 3 46
36 3 5 4 4 5 3 4 4 4 5 4 4 49




37 4 4 4 4 4 48
38 4 4 4 5 3 51
39 3 4 4 3 4 46
40 4 4 5 4 3 38
41 3 3 4 3 3 41
42 4 4 4 4 4 48
43 4 4 4 4 4 48
44 4 4 4 3 4 46
45 3 3 3 4 3 38
46 3 3 4 4 3 45
47 3 3 3 3 3 36
48 4 3 3 4 3 41
49 3 3 3 3 3 36
50 5 4 3 3 4 47
51 4 4 4 4 4 48
52 4 5 5 4 5 52
53 4 4 3 3 3 41
54 3 4 4 3 3 43
55 5 4 5 4 4 47
56 4 3 4 4 3 40
57 4 5 4 5 5 56
58 4 4 4 4 4 45
59 3 3 3 3 4 41
60 3 3 4 3 3 42
61 5 5 4 4 3 51
62 3 4 5 3 5 47
63 5 5 4 4 5 54
64 5 4 5 4 4 52
65 4 5 5 4 4 53
66 5 5 5 5 5 60
67 5 4 4 3 5 52
68 5 5 5 5 4 53
69 4 5 5 4 5 53
70 5 5 4 4 5 53
71 4 4 4 4 4 47
72 4 5 5 5 5 55
73 4 4 4 4 4 48
74 5 5 4 5 5 57




75

53

76

50

77

48

78

60

79

48

80

59

81

52

82

51

83

50

84

52

85

50

86

45

87

55

88

53

89

56

90

51

91

55

92

52

93

51

94

54

95

49

96

46

97

55

98

49

99

48

100

53

101

50

102

44

103

53

104

50

105

52

106

50

56

108

56

109

56

110

47

111

50

112

55




113

53

114

54

115

53

116

43

117

46

118

60

119

60

120

60

121

49

122

60

123

47

124

48

125

52

126

54

127

49

128

55

129

50

130

48

131

52

132

52

133

54

134

50

135

54

136

53

137

53

138

49

139

51

140

52

141

56

142

50

143

52

144

52

145

44

146

53

147

48

148

48

149

60

150

48




151

55

152

54

153

44

154

45

155

47

156

53

157

49

158

43

159

48

160

53

161

53

162

51

163

48

164

49

165

56

166

45

167

51

168

50

169

54

170

45

171

48

172

48

173

48

174

53

175

52

176

49

177

57

178

54

179

45

180

54

181

50

182

55

183

51

184

47

185

48

186

48

187

42

188

55




189

55

190

51

191

59

192

58

193

48

194

58

43

196

47

197

42

198

53

199

47

200

46

201

50

202

60

203

51

204

45

205

52

206

54

207

55

208

57

209

56

210

52

211

52

212

56

213

52

214

54

215

47

216

60

217

52

218

50

219

50

220

54

221

44

222

48

223

36

224

49

225

54

226

51




227

52

228

46

229

53

230

54

231

57

232

53

233

48

234

49

235

53

236

50

237

48

238

48

239

4

240

47

241

56

242

39

243

54

244

51

245

47

246

54

247

48

248

51

249

44

250

46

251

43

252

45

253

60

254

52

255

51

256

55

257

48

258

45

259

56

260

46

261

60

262

41

263

53

264

51




265

56

266

60

267

53

268

48

269

56

270

60

271

56

272

55

273

55

274

60

275

56

276

55

277

52

278

60

279

54

280

54

281

55

282

60

283

50

284

48

285

54

286

56

287

56

288

60

289

54

290

54

291

60

292

54

293

57

294

60

295

53

296

52

297

52

298

51

299

49

300

50

301

50




Fear of Missing Out (FoMO) (X2

Resp
1 4 3 4 3 3 4 4 5 5 4 4 4
2 3 3 4 4 5 5 4 3 3 4 5 4
3 5 5 5 4 5 4 4 5 5 3 3 5
4 3 3 4 4 5 5 4 3 3 5 4 4
5 3 3 4 3 4 4 3 4 3 4 5 5
6 4 4 3 3 5 5 4 5 3 4 4 5
7 4 3 4 4 2 3 4 4 3 4 4 5
8 3 3 5 4 4 5 4 5 4 5 4 5
9 3 3 4 3 4 5 5 4 4 3 3 4
10 4 4 4 3 4 5 3 4 5 4 4 4
11 3 4 5 5 5 4 4 4 4 3 5 4
12 3 3 4 3 4 4 3 3 4 5 5 4
13 2 2 3 3 3 3 4 4 4 4 4 4
14 3 3 3 4 4 5 3 4 3 3 4 3
15 4 3 4 3 4 4 5 5 4 3 4 5
16 5 2 2 5 5 4 4 5 5 5 5 5
17 3 3 3 3 3 5 3 4 3 5 3 3
18 4 4 4 4 4 4 4 4 4 4 5 4
19 4 3 4 3 5 4 5 5 5 4 5 5
20 2 3 3 3 3 3 4 4 4 5 5 4
21 4 4 4 4 4 4 4 4 4 4 5 4
22 4 5 4 5 5 5 5 5 5 5 5 5
23 4 4 5 5 4 4 4 3 5 5 4 4
24 4 3 4 3 4 5 4 3 3 5 4 5
25 3 3 4 5 4 3 3 4 3 4 5 4
26 3 4 4 3 3 4 4 3 4 3 4 5
27 5 5 5 5 5 4 5 5 5 5 5 5
28 2 2 2 3 2 3 4 2 4 2 2 2
29 2 4 4 4 4 4 5 3 5 4 3 4
30 4 4 4 4 5 4 4 4 4 5 5 5
31 4 4 4 4 4 4 4 4 4 4 4 4
32 4 3 4 4 4 3 3 4 4 4 3 4
33 3 3 3 4 5 5 4 4 4 3 4 5
34 4 4 3 4 5 4 3 4 5 4 4 4
35 3 3 4 4 3 3 4 3 4 4 4 4
36 4 5 4 3 3 5 4 4 4 4 5 3




37

38

39

40

41

42

43

44

45

46

47

48

49

50

51

52

53

54

55

56

57

58

59

60

61

62

63

64

65

66

67

68

69

70

71

72

73

74




75

76

77

78

79

80

81

82

83

84

85

86

87

88

89

90

91

92

93

94

95

96

97

98

99

100

101

102

103

104

105

106

107

108

109

110

111

112




113

114

115

116

117

118

119

120

121

122

123

124

125

126

127

128

129

130

131

132

133

134

135

136

137

138

139

140

141

142

143

144

145

146

147

148

149

150




151

152

153

154

155

156

157

158

159

160

161

162

163

164

165

166

167

168

169

170

171

172

173

174

175

176

177

178

179

180

181

182

183

184

185

186

187

188




189

190

191

192

193

194

196

197

198

199

200

201

202

203

204

205

206

207

208

209

210

211

212

213

214

215

216
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Keputusan Pembelian (Y)

1 3 3 4 4 5 4 5 4 3 4 4 3 3 4 4
2 3 3 3 4 3 4 4 5 5 4 3 3 4 3 3
3 4 4 3 3 5 5 4 4 5 5 5 3 4 4 3
4 3 4 4 3 3 2 2 5 5 5 4 4 4 5 5
5 3 3 4 3 4 5 4 4 3 3 4 5 4 3 3
6 4 4 5 5 4 5 3 4 4 5 5 4 3 5 4
7 4 4 3 4 3 4 4 4 4 3 4 4 4 3 3
8 3 4 4 5 4 4 4 4 4 5 5 4 3 4 5
9 3 3 4 3 4 4 3 3 5 4 3 4 3 4 5

15 4 3 3 4 4 4 3 3 4 4 4 4 3 3 3
16 4 4 5 5 3 3 3 4 5 4 5 4 3 3 3
17 5 3 3 4 3 3 5 3 3 3 3 5 3 3 3

20 4 4 4 4 4 4 4 4 4 3 4 4 4 4 3

21 4 3 4 3 5 4 4 5 4 4 4 3 4 4 3

22 3 3 3 3 5 5 4 4 4 5 4 4 4 4 4

23 3 3 4 4 4 3 4 3 3 3 3 4 4 3 4

24 3 3 3 4 4 3 4 3 4 5 4 3 4 4 5

25 3 4 3 4 4 3 4 3 3 3 4 4 3 3 3
26 4 4 4 4 5 5 4 4 4 4 5 3 3 3 3
27 4 4 4 4 3 3 3 5 5 4 4 4 4 4 4
28 3 3 3 2 2 3 3 3 3 3 3 3 3 2 2

29 4 4 5 3 3 3 5 4 5 3 5 4 4 3 5

30 5 5 5 4 4 3 3 3 4 4 4 3 3 4 5

31 4 4 4 4 4 4 3 4 5 3 5 4 3 4 4

32 4 5 4 4 3 4 3 4 3 4 4 3 3 3 4

33 3 4 3 4 4 3 4 4 4 3 4 3 4 4 4

34 5 3 3 3 3 3 3 4 4 5 5 4 4 4 4

35 3 4 3 4 3 3 4 3 4 3 4 3 4 3 3

36 3 3 4 4 3 3 5 3 3 5 4 3 3 3 3




37

38

39

40

41

42

43

44

45
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