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Lampiran 2. Tabulasi Data (X1) 

 

            

No. 

Responden 

Pernyataan 
Jumlah 

1 2 3 4 5 6 7 8 9 10 

1 3 3 3 3 3 3 4 3 3 3 31 

2 3 3 5 4 4 3 5 4 4 5 40 

3 3 3 3 3 3 3 5 3 3 3 32 

4 4 4 4 4 5 4 4 4 5 4 42 

5 4 3 4 4 4 4 4 4 4 4 39 

6 3 3 3 3 3 3 3 3 3 3 30 

7 3 4 5 5 4 4 5 5 5 4 44 

8 3 4 5 3 5 5 4 3 5 5 42 

9 3 3 3 3 3 3 5 3 3 3 32 

10 3 4 5 4 3 4 5 4 3 4 39 

11 3 3 3 3 5 5 4 3 5 5 39 

12 3 4 5 4 3 4 5 4 3 4 39 

13 3 3 5 4 3 4 5 3 3 4 37 

14 3 3 3 3 3 3 4 3 3 3 31 

15 4 4 4 4 5 4 4 4 5 4 42 

16 3 3 4 4 3 5 5 4 3 5 39 

17 4 3 5 4 3 4 5 4 4 4 40 

18 3 4 5 5 3 4 5 5 3 4 41 

19 5 3 5 5 3 4 5 5 3 4 42 

20 3 3 5 4 3 5 5 4 3 5 40 

21 3 3 3 3 3 3 3 3 3 3 30 

22 3 3 4 4 4 4 4 4 4 4 38 

23 3 3 5 5 4 4 5 5 4 4 42 

24 4 5 4 4 5 4 5 4 5 4 44 

25 3 3 3 3 3 3 3 3 3 3 30 

26 3 4 4 5 4 5 4 5 4 5 43 

27 3 3 5 4 5 4 5 4 5 4 42 

28 4 3 4 4 5 4 5 4 5 4 42 

29 3 3 3 3 3 3 3 3 3 3 30 

30 3 5 4 4 5 4 5 4 5 4 43 

31 3 3 5 3 5 5 4 3 5 5 41 

32 3 3 3 3 3 3 4 3 3 3 31 

33 3 4 5 4 3 4 5 5 3 4 40 

34 4 3 3 3 5 5 4 3 5 5 40 

35 3 4 5 4 3 4 5 4 3 4 39 

36 5 3 5 4 3 4 5 4 3 4 40 

37 3 3 3 3 3 3 5 3 3 5 34 

38 4 3 4 4 5 4 4 4 5 5 42 

39 3 3 4 4 3 5 5 4 3 5 39 

40 4 3 5 4 3 4 5 4 3 4 39 

41 3 4 5 5 3 4 5 5 3 5 42 

42 4 3 5 5 3 4 5 5 3 4 41 

43 3 3 3 3 3 3 4 3 3 3 31 

44 3 3 5 4 4 3 5 4 4 5 40 
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45 3 3 3 3 3 3 5 3 3 3 32 

46 4 4 4 4 5 4 4 4 5 4 42 

47 4 3 4 4 4 4 4 4 4 4 39 

48 3 3 3 3 3 3 3 3 3 3 30 

49 3 4 5 5 4 4 5 5 5 4 44 

50 3 4 5 3 5 5 4 3 5 5 42 

51 3 3 3 3 3 3 5 3 3 3 32 

52 3 4 5 4 3 4 5 4 3 4 39 

53 3 3 3 3 5 5 4 3 5 5 39 

54 3 4 5 4 3 4 5 4 3 4 39 

55 3 3 5 4 3 4 5 3 3 4 37 

56 3 3 3 3 3 3 4 3 3 3 31 

57 4 4 4 4 5 4 4 4 5 4 42 

58 3 3 4 4 3 5 5 4 3 5 39 

59 4 3 5 4 3 4 5 4 4 4 40 

60 3 4 5 5 3 4 5 5 3 4 41 

61 5 3 5 5 3 4 5 5 3 4 42 

62 3 3 5 4 3 5 5 4 3 5 40 

63 3 3 3 3 3 3 3 3 3 3 30 

64 3 3 4 4 4 4 4 4 4 4 38 

65 3 3 5 5 4 4 5 5 4 4 42 

66 4 5 4 4 5 4 5 4 5 4 44 

67 3 3 3 3 3 3 3 3 3 3 30 

68 3 4 4 5 4 5 4 5 4 5 43 

69 3 3 5 4 5 4 5 4 5 4 42 

70 4 3 4 4 5 4 5 4 5 4 42 

71 3 3 3 3 3 3 3 3 3 3 30 

72 3 5 4 4 5 4 5 4 5 4 43 

73 3 3 5 3 5 5 4 3 5 5 41 

74 3 3 3 3 3 3 4 3 3 3 31 

75 3 4 5 4 3 4 5 5 3 4 40 
Jumlah 247 253 311 286 277 293 335 286 281 301  

Rata-rata 

3.29 3.37 

4.1

4 3.81 3.69 3.90 4.46 3.81 3.74 4.01 3,82 

 

Sumber: Hasil kuesioner, data diolah 2026 
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Lampiran 3. Tabulasi Data (X2) 

 

 

 

No. 

Responden 

Pernyataan 
Jumlah 

1 2 3 4 5 6 7 8 9 10 

1 3 3 3 4 3 5 3 3 4 4 35 

2 4 3 3 4 5 5 5 4 4 5 42 

3 3 3 3 3 3 4 3 3 4 3 32 

4 4 4 4 3 4 4 4 4 3 4 38 

5 4 3 4 3 4 3 4 4 3 4 36 

6 3 3 3 3 3 4 3 3 3 3 31 

7 3 3 5 5 5 4 4 5 5 5 44 

8 3 4 5 4 5 5 4 5 4 5 44 

9 3 3 3 3 3 5 3 3 3 3 32 

10 3 3 3 5 3 3 3 3 5 3 34 

11 5 3 3 3 4 3 5 3 3 4 36 

12 4 3 3 3 4 3 5 4 3 4 36 

13 5 3 5 3 4 4 5 5 3 4 41 

14 3 3 3 5 3 4 3 3 5 3 35 

15 3 3 3 4 3 4 3 3 4 4 34 

16 4 4 5 4 5 5 5 5 4 5 46 

17 5 3 5 3 4 3 5 5 3 4 40 

18 4 3 3 3 5 4 5 3 3 5 38 

19 4 3 3 3 5 5 5 3 3 5 39 

20 4 4 3 4 5 3 5 3 4 5 40 

21 3 3 3 3 3 4 3 3 3 3 31 

22 5 4 4 3 4 3 5 4 3 4 39 

23 4 4 3 5 5 5 5 3 5 5 44 

24 4 5 5 3 4 5 5 5 3 4 43 

25 3 3 3 4 3 3 3 3 4 4 33 

26 5 3 4 4 4 3 5 4 4 4 40 

27 4 4 4 5 5 3 5 5 5 5 45 

28 5 3 4 3 4 3 5 4 3 4 38 

29 4 3 5 3 4 3 5 5 3 4 39 

30 4 4 5 3 4 4 5 5 3 4 41 

31 4 3 4 4 4 5 4 4 4 4 40 

32 4 3 4 4 4 3 4 4 4 4 38 

33 3 3 3 3 3 3 3 3 3 3 30 

34 3 3 5 3 5 3 4 5 3 5 39 

35 3 3 5 4 5 4 4 5 4 5 42 

36 3 4 3 3 3 3 3 3 3 3 31 

37 3 3 3 4 3 3 4 3 4 3 33 

38 5 3 3 5 4 3 5 3 5 4 40 

39 4 3 3 3 4 4 5 4 3 4 37 

40 5 4 5 3 4 4 5 5 3 4 42 

41 3 3 3 3 3 3 3 3 3 3 30 

42 3 3 3 3 3 3 3 3 3 3 30 

43 3 3 3 4 3 5 3 3 4 4 35 

44 4 3 3 4 5 5 5 4 4 5 42 
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45 3 3 3 3 3 4 3 3 4 3 32 

46 4 4 4 3 4 4 4 4 3 4 38 

47 4 3 4 3 4 3 4 4 3 4 36 

48 3 3 3 3 3 4 3 3 3 3 31 

49 3 3 5 5 5 4 4 5 5 5 44 

50 3 4 5 4 5 5 4 5 4 5 44 

51 3 3 3 3 3 5 3 3 3 3 32 

52 3 3 3 5 3 3 3 3 5 3 34 

53 5 3 3 3 4 3 5 3 3 4 36 

54 4 3 3 3 4 3 5 4 3 4 36 

55 5 3 5 3 4 4 5 5 3 4 41 

56 3 3 3 5 3 4 3 3 5 3 35 

57 3 3 3 4 3 4 3 3 4 4 34 

58 4 4 5 4 5 5 5 5 4 5 46 

59 5 3 5 3 4 3 5 5 3 4 40 

60 4 3 3 3 5 4 5 3 3 5 38 

61 4 3 3 3 5 5 5 3 3 5 39 

62 4 4 3 4 5 3 5 3 4 5 40 

63 3 3 3 3 3 4 3 3 3 3 31 

64 5 4 4 3 4 3 5 4 3 4 39 

65 4 4 3 5 5 5 5 3 5 5 44 

66 4 5 5 3 4 5 5 5 3 4 43 

67 3 3 3 4 3 3 3 3 4 4 33 

68 5 3 4 4 4 3 5 4 4 4 40 

69 4 4 4 5 5 3 5 5 5 5 45 

70 5 3 4 3 4 3 5 4 3 4 38 

71 4 3 5 3 4 3 5 5 3 4 39 

72 4 4 5 3 4 4 5 5 3 4 41 

73 4 3 4 4 4 5 4 4 4 4 40 

74 4 3 4 4 4 3 4 4 4 4 38 

75 3 3 3 3 3 3 3 3 3 3 30 
Jumlah 284 247 279 269 296 284 314 286 271 302 

 
Rata-rata 3.78 3.29 3.72 3.58 3.94 3.78 4.18 3.81 3.61 4.02 

3,77 

Sumber: Hasil kuesioner, data diolah 2026 
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Lampiran 5. Tabulasi Data (Y) 

 
No. 

Responden 

Pernyataan 
Jumlah 

1 2 3 4 5 6 7 8 9 10 

1 3 3 3 3 3 3 3 3 3 3 30 

2 3 4 5 3 4 3 5 4 4 3 38 

3 3 3 3 3 3 3 3 3 3 3 30 

4 4 3 4 4 5 4 4 4 5 4 41 

5 4 3 4 4 4 4 4 4 4 4 39 

6 3 3 3 3 3 3 3 3 3 3 30 

7 3 3 5 3 4 4 5 5 4 4 40 

8 3 3 5 3 5 5 4 3 5 5 41 

9 3 3 3 3 3 3 3 3 3 3 30 

10 3 4 5 4 3 4 5 4 3 4 39 

11 4 3 3 3 5 5 4 3 5 5 40 

12 3 3 5 3 3 4 5 4 3 4 37 

13 5 3 5 3 3 4 5 4 3 4 39 

14 3 3 3 3 3 3 3 3 3 3 30 

15 4 3 4 4 5 4 4 4 5 4 41 

16 3 3 4 4 3 5 5 4 3 5 39 

17 4 3 5 4 3 4 5 4 3 4 39 

18 3 4 5 3 3 4 5 5 3 4 39 

19 5 3 5 3 3 4 5 5 3 4 40 

20 3 4 5 4 3 5 5 4 3 5 41 

21 3 3 3 3 3 3 3 3 3 3 30 

22 5 3 4 4 4 4 4 4 4 4 40 

23 3 3 5 3 4 4 5 5 4 4 40 

24 4 3 4 4 5 4 5 4 5 4 42 

25 3 3 3 3 3 3 3 3 3 3 30 

26 5 4 4 3 4 5 4 5 4 5 43 

27 4 3 5 4 5 4 5 4 5 4 43 

28 4 3 4 4 5 4 5 4 5 4 42 

29 3 3 3 3 3 3 3 3 3 3 30 

30 3 3 4 3 5 4 5 4 5 4 40 

31 3 4 5 3 5 5 4 3 5 5 42 

32 3 3 3 3 3 3 3 3 3 3 30 

33 3 4 5 3 3 4 5 4 3 4 38 

34 4 3 3 3 5 5 5 3 5 5 41 

35 3 4 5 4 3 4 5 4 3 4 39 

36 5 3 5 3 3 4 5 4 3 4 39 

37 3 3 3 3 3 3 3 3 3 3 30 



 
 

91 
 

38 4 4 4 3 5 4 4 4 5 4 41 

39 3 3 4 4 3 5 5 4 3 5 39 

40 4 3 5 4 3 4 5 4 3 4 39 

41 3 4 5 3 3 4 5 5 3 4 39 

42 5 3 5 3 3 4 5 5 3 4 40 

43 3 3 3 3 3 3 3 3 3 3 30 

44 3 4 5 3 4 3 5 4 4 3 38 

45 3 3 3 3 3 3 3 3 3 3 30 

46 4 3 4 4 5 4 4 4 5 4 41 

47 4 3 4 4 4 4 4 4 4 4 39 

48 3 3 3 3 3 3 3 3 3 3 30 

49 3 3 5 3 4 4 5 5 4 4 40 

50 3 3 5 3 5 5 4 3 5 5 41 

51 3 3 3 3 3 3 3 3 3 3 30 

52 3 4 5 4 3 4 5 4 3 4 39 

53 4 3 3 3 5 5 4 3 5 5 40 

54 3 3 5 3 3 4 5 4 3 4 37 

55 5 3 5 3 3 4 5 4 3 4 39 

56 3 3 3 3 3 3 3 3 3 3 30 

57 4 3 4 4 5 4 4 4 5 4 41 

58 3 3 4 4 3 5 5 4 3 5 39 

59 4 3 5 4 3 4 5 4 3 4 39 

60 3 4 5 3 3 4 5 5 3 4 39 

61 5 3 5 3 3 4 5 5 3 4 40 

62 3 4 5 4 3 5 5 4 3 5 41 

63 3 3 3 3 3 3 3 3 3 3 30 

64 5 3 4 4 4 4 4 4 4 4 40 

65 3 3 5 3 4 4 5 5 4 4 40 

66 4 3 4 4 5 4 5 4 5 4 42 

67 3 3 3 3 3 3 3 3 3 3 30 

68 5 4 4 3 4 5 4 5 4 5 43 

69 4 3 5 4 5 4 5 4 5 4 43 

70 4 3 4 4 5 4 5 4 5 4 42 

71 3 3 3 3 3 3 3 3 3 3 30 

72 3 3 4 3 5 4 5 4 5 4 40 

73 3 4 5 3 5 5 4 3 5 5 42 

74 3 3 3 3 3 3 3 3 3 3 30 

75 3 4 5 3 3 4 5 4 3 4 38 
Jumlah 264 242 311 250 277 293 320 286 277 293 

 
Rata-rata 3.52 3.22 4.14 3.33 3.69 3.90 4.267 3.81 3.69 3.90 3.75 

Sumber: Hasil kuesioner, data diolah 2026 
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REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS BCOV R ANOVA COLLIN TOL 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y 

  /METHOD=ENTER X1 X2 

  /SCATTERPLOT=(*SRESID ,*ZPRED) 

  /RESIDUALS HISTOGRAM(ZRESID) NORMPROB(ZRESID). 

 
Regression 
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[DataSet0]  

 

Variables Entered/Removeda 

Model Variables Entered 

Variables 

Removed Method 

1 X2, X1
b
 . Enter 

a. Dependent Variable: Y 

b. All requested variables entered. 

 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .816
a
 .665 .660 3.267 

a. Predictors: (Constant), X2, X1 

b. Dependent Variable: Y 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 113.022 2 56.511 15.293 .000
b
 

Residual 2316.724 107 10.676   

Total 2429.745 109    

a. Dependent Variable: Y 

b. Predictors: (Constant), X2, X1 

 

 

 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 14.157 3.143  10.867 .000   

X1 .549 .053 .062 7.920 .001 .962 1.039 

X2 .589 .066 .195 7.883 .004 .962 1.039 

a. Dependent Variable: Y 
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Coefficient Correlationsa 

Model X2 X1 

1 Correlations X2 1.000 -.194 

X1 -.194 1.000 

Covariances X2 .004 -.001 

X1 -.001 .003 

a. Dependent Variable: Y 

 

 

 

 

 

 

 

 

 

 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

2 .891
a
 .794 .785 

a. Predictors: (Constant), X2, X1, X2X1 
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b. Dependent Variable: Y 

Coefficientsᵃ  

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 X1 .514 .062 .589 8.290 .000 

X2 .201 .058 .243 3.466 .001 

X1,X2 .176 .061 .192 2.885 .005 

a. Dependent Variable: Y 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Your trial period for SPSS for Windows will expire in 14 days. 

 

FREQUENCIES VARIABLES=X11 X12 X13 X14 X15 X16 X17 X18 X19 X110 X21 X22 X23 X24 X25 X26 X27 X28 X29 X210 Y

1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y 

   10 

  /ORDER=ANALYSIS. 
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Frequency Table 

 

X11 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 56 74.7 74.7 74.7 

4 16 21.3 21.3 96.0 

5 3 4.0 4.0 100.0 

Total 75 100.0 100.0  

 

 

X12 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 51 68.0 68.0 68.0 

4 20 26.7 26.7 94.7 

5 4 5.3 5.3 100.0 

Total 75 100.0 100.0  

 

 

X13 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 22 29.3 29.3 29.3 

4 20 26.7 26.7 56.0 

5 33 44.0 44.0 100.0 

Total 75 100.0 100.0  

 

 

X14 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 26 34.7 34.7 34.7 

4 37 49.3 49.3 84.0 

5 12 16.0 16.0 100.0 
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X14 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 26 34.7 34.7 34.7 

4 37 49.3 49.3 84.0 

5 12 16.0 16.0 100.0 

Total 75 100.0 100.0  

 

 

X15 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 43 57.3 57.3 57.3 

4 12 16.0 16.0 73.3 

5 20 26.7 26.7 100.0 

Total 75 100.0 100.0  

 

 

X16 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 21 28.0 28.0 28.0 

4 40 53.3 53.3 81.3 

5 14 18.7 18.7 100.0 

Total 75 100.0 100.0  

 

 

X17 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 8 10.7 10.7 10.7 

4 24 32.0 32.0 42.7 

5 43 57.3 57.3 100.0 

Total 75 100.0 100.0  
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X18 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 28 37.3 37.3 37.3 

4 33 44.0 44.0 81.3 

5 14 18.7 18.7 100.0 

Total 75 100.0 100.0  

 

 

X19 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 41 54.7 54.7 54.7 

4 12 16.0 16.0 70.7 

5 22 29.3 29.3 100.0 

Total 75 100.0 100.0  

 

 

X110 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 18 24.0 24.0 24.0 

4 38 50.7 50.7 74.7 

5 19 25.3 25.3 100.0 

Total 75 100.0 100.0  

 

 

X21 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 30 40.0 40.0 40.0 

4 31 41.3 41.3 81.3 

5 14 18.7 18.7 100.0 
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X21 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 30 40.0 40.0 40.0 

4 31 41.3 41.3 81.3 

5 14 18.7 18.7 100.0 

Total 75 100.0 100.0  

 

 

X22 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 55 73.3 73.3 73.3 

4 18 24.0 24.0 97.3 

5 2 2.7 2.7 100.0 

Total 75 100.0 100.0  

 

 

X23 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 40 53.3 53.3 53.3 

4 16 21.3 21.3 74.7 

5 19 25.3 25.3 100.0 

Total 75 100.0 100.0  

 

 

X24 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 42 56.0 56.0 56.0 

4 22 29.3 29.3 85.3 

5 11 14.7 14.7 100.0 

Total 75 100.0 100.0  
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X25 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 24 32.0 32.0 32.0 

4 31 41.3 41.3 73.3 

5 20 26.7 26.7 100.0 

Total 75 100.0 100.0  

 

 

X26 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 34 45.3 45.3 45.3 

4 23 30.7 30.7 76.0 

5 18 24.0 24.0 100.0 

Total 75 100.0 100.0  

 

 

X27 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 23 30.7 30.7 30.7 

4 15 20.0 20.0 50.7 

5 37 49.3 49.3 100.0 

Total 75 100.0 100.0  

 

 

X28 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 35 46.7 46.7 46.7 

4 19 25.3 25.3 72.0 

5 21 28.0 28.0 100.0 
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X28 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 35 46.7 46.7 46.7 

4 19 25.3 25.3 72.0 

5 21 28.0 28.0 100.0 

Total 75 100.0 100.0  

 

 

X29 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 40 53.3 53.3 53.3 

4 24 32.0 32.0 85.3 

5 11 14.7 14.7 100.0 

Total 75 100.0 100.0  

 

 

X210 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 18 24.0 24.0 24.0 

4 37 49.3 49.3 73.3 

5 20 26.7 26.7 100.0 

Total 75 100.0 100.0  

 

 

Y1 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 46 61.3 61.3 61.3 

4 19 25.3 25.3 86.7 

5 10 13.3 13.3 100.0 

Total 75 100.0 100.0  
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Y2 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 58 77.3 77.3 77.3 

4 17 22.7 22.7 100.0 

Total 75 100.0 100.0  

 

 

Y3 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 22 29.3 29.3 29.3 

4 20 26.7 26.7 56.0 

5 33 44.0 44.0 100.0 

Total 75 100.0 100.0  

 

 

Y4 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 50 66.7 66.7 66.7 

4 25 33.3 33.3 100.0 

Total 75 100.0 100.0  

 

 

Y5 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 43 57.3 57.3 57.3 

4 12 16.0 16.0 73.3 

5 20 26.7 26.7 100.0 

Total 75 100.0 100.0  
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Y6 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 21 28.0 28.0 28.0 

4 40 53.3 53.3 81.3 

5 14 18.7 18.7 100.0 

Total 75 100.0 100.0  

 

 

Y7 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 19 25.3 25.3 25.3 

4 17 22.7 22.7 48.0 

5 39 52.0 52.0 100.0 

Total 75 100.0 100.0  

 

 

Y8 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 26 34.7 34.7 34.7 

4 37 49.3 49.3 84.0 

5 12 16.0 16.0 100.0 

Total 75 100.0 100.0  

 

 

Y9 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 43 57.3 57.3 57.3 

4 12 16.0 16.0 73.3 

5 20 26.7 26.7 100.0 
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Y9 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 43 57.3 57.3 57.3 

4 12 16.0 16.0 73.3 

5 20 26.7 26.7 100.0 

Total 75 100.0 100.0  

 

 

Y10 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 3 21 28.0 28.0 28.0 

4 40 53.3 53.3 81.3 

5 14 18.7 18.7 100.0 

Total 75 100.0 100.0  
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