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Lampiran 1 

 

KUESIONER PENELITIAN 

 

PENGAIRUH SHOPPING LIFESTYLE DAIN FAISHION INVOLVEMENT 

TERHAIDAIP IMPULSE BUYING PAIDAI KONSUMEN TOKO GAILERY RJ 

BENGKULU 

 

Responden yaing terhormait, 

 

Saiyai Siskai Yelizai maihaisiswi Prograim Stuidi Mainaijemen, Faikuiltais 

Ekonomi, UIniversitais Muihaimmaidiyaih Bengkuilui, yaing bermaiksuid melaikuikain 

penelitiain skripsi S1 dengain juiduil "PENGAIRUIH SHOPPING LIFESTYLE DAIN 

FAISHION INVOLVEMENT TERHAIDAIP IMPUILSE BUIYING PAIDAI 

KONSUIMEN PAIDAI TOKO GAILERY RJ BEMGKUILUI ". 

 

Kuiesioner ini dituijuikain baigi aindai yaing suidaih pernaih berbelainjai paikaiiain 

di Toko Gailery RJ Bengkuilui minimail 1 kaili dailaim 3 builain teraikhir. Demi 

kepentingain aikaidemis. saiyai saingait menghairaipkain jaiwaibain yaing sejuijuirnyai dain 

selengkaip-lengkaipnyai dairi aindai dain aikain dijaigai keraihaisiainnyai. 

 

Demikiain aitais ketersediaiain yaing telaih aindai berikain, saiyai uicaipkain terimaikaisih. 

 

Hormait saiyai, 

 

Siskai Yelizai 

 

 

 

 

 

 



 
 

 
 

PETUINJUIK PENGISIAIN: 

a. Pilihla ih jaiwaibain yaing pailing sesuii dengain pendaipait aindai, dengain cairai 

memberikain sailaih saitui opsi paidai pilihain yaing tersedia 

b. Berikain hainyai (1) jaiwaibain yaing sesuii dengain pernyaitaiain 

c. Baicai dain paihaimi pernyaitaiain sebeluim memberikain jaiwaibain 

 

PILIHAIN JAIWAIBAIN: 

5 = SS (Saingait Setuijui) 

4 = S (Setuijui) 

3 = N (Netrail) 

2 = TS (Tidaik Setuijui) 

1 = STS (Saingait Tidaik Setuijui) 

UIsiai 

15-20 Taihuin 

21-25 Taihuin 

26-30 Taihuin 

> 30 Taihuin 

Jenis Kelaimin 

Laiki-laiki 

Perempuiain 

Shopping Lifestyle (X1) 

No Pernyataan STS TS S SS 

1. Saiyai cenderuing menghaibiskain Sebaigiain uiaing saiyai 

uintuik berbelainja i paikaiiain di Toko Gailery RJ 

Bengkuilui. 

    

2. Dailaim saitui builain saiyai minimail belainjai paikaiiain saitui 

kaili di Toko Gailery RJ Bengkuilui. 

    

3. Ketikai saiya i mempuinyaii waiktui luiaing saiya i suikai 

melihait-liha it, baihkain hinggai berbelainjai paikaiiain di 

Toko Gailery RJ Bengkuilui. 

    

4. Saiyai membeli produik terbairui Ketikai saiyai sedaing 

berbelainjai di Toko Gailery RJ Bengkuilui 

    

 



 
 

 
 

Fashion Involvement (X2) 

No Pernyataan STS TS S SS 

1. Saiyai selailui memiliki produik dengain model terbairui.     

2. Faishion aidailaih suiaitui hail yaing daipait menduikuing 

segailai aiktivitais saiyai. 

    

3. Saiyai lebih tertairik dengain model paikaiiain yaing 

berbedai dengain oraing laiin 

    

4. Produik yaing di beli menuinjuikkain kairaikteristik saiyai     

 

Impulse buying (Y) 

No Pernyataan STS TS S SS 

1. Ketikai saiya i menguinjuingi toko Gailery RJ saiyai 

membeli produik faishion secairai tibai tibai. 

    

2. Saiyai meraisai terpengairuih membeli produik faishion di 

toko gailery RJ kemuidiain membelinyai tainpai 

rencainai. 

    

3. Saiyai meraisai mendaipait gaiiraih dain dorongain 

membeli produik faishion di toko gailery RJ Ketikai 

mendaipait penaiwairain menairik model dain hairgai 

meskipuin tidaik aidai niait uintuik membeli sebeluimyai. 

    

4. Saiyai membeli produik faishion di toko Gailery RJ 

meskipuin tidaik membuituihkainnya i 

    

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

UJI VALIDITAS DAN RELIABILITAS  

X1 SHOPING LIFESTYLE  
Correlations 

 X1.1 X1.2 X1.3 X1.4 X1 

X1.1 Pearson Correlation 1 .565** .411* .566** .845** 

Sig. (2-tailed)  .001 .024 .001 .000 

N 30 30 30 30 30 

X1.2 Pearson Correlation .565** 1 .185 .611** .761** 

Sig. (2-tailed) .001  .328 .000 .000 

N 30 30 30 30 30 

X1.3 Pearson Correlation .411* .185 1 .307 .647** 

Sig. (2-tailed) .024 .328  .098 .000 

N 30 30 30 30 30 

X1.4 Pearson Correlation .566** .611** .307 1 .792** 

Sig. (2-tailed) .001 .000 .098  .000 

N 30 30 30 30 30 

X1 Pearson Correlation .845** .761** .647** .792** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

X2 FASHION INVOLVEMENT 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2 

X2.1 Pearson Correlation 1 .064 .269 .415* .653** 

Sig. (2-tailed)  .737 .150 .023 .000 

N 30 30 30 30 30 

X2.2 Pearson Correlation .064 1 .289 .427* .616** 

Sig. (2-tailed) .737  .121 .019 .000 

N 30 30 30 30 30 

X2.3 Pearson Correlation .269 .289 1 .560** .713** 

Sig. (2-tailed) .150 .121  .001 .000 

N 30 30 30 30 30 

X2.4 Pearson Correlation .415* .427* .560** 1 .850** 

Sig. (2-tailed) .023 .019 .001  .000 

N 30 30 30 30 30 

X2 Pearson Correlation .653** .616** .713** .850** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 



 
 

 
 

Y IMPULSE BUYING  

 

Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 Y 

Y1.1 Pearson Correlation 1 .587** .536** .425* .791** 

Sig. (2-tailed)  .001 .002 .019 .000 

N 30 30 30 30 30 

Y1.2 Pearson Correlation .587** 1 .586** .418* .801** 

Sig. (2-tailed) .001  .001 .022 .000 

N 30 30 30 30 30 

Y1.3 Pearson Correlation .536** .586** 1 .558** .838** 

Sig. (2-tailed) .002 .001  .001 .000 

N 30 30 30 30 30 

Y1.4 Pearson Correlation .425* .418* .558** 1 .766** 

Sig. (2-tailed) .019 .022 .001  .000 

N 30 30 30 30 30 

Y Pearson Correlation .791** .801** .838** .766** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

UJI RELIABILITAS  

X1 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.801 5 



 
 

 
 

X2  

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.780 5 

 

 

Y 

 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.815 5 

 

 

 

 



 
 

 
 

Data Responden 

X1 

No S1 S2 S3 S4 TS 

1 5 4 4 4 17 

2 3 4 4 4 15 

3 2 4 4 4 14 

4 3 4 4 3 14 

5 3 4 4 4 15 

6 3 4 4 3 14 

7 3 4 4 3 14 

8 3 4 4 4 15 

9 4 4 4 4 16 

10 4 4 4 4 16 

11 5 4 4 5 18 

12 3 4 4 3 14 

13 5 4 4 4 17 

14 5 4 4 5 18 

15 5 4 4 4 17 

16 4 4 4 4 16 

17 2 4 4 2 12 

18 4 4 4 4 16 

19 4 4 5 5 18 

20 2 4 5 2 13 

21 4 4 5 5 18 

22 4 4 5 4 17 

23 5 4 5 5 19 

24 4 4 4 4 16 

25 4 4 4 5 17 

26 5 4 4 5 18 

27 4 4 4 4 16 

28 4 4 4 4 16 

29 3 4 4 5 16 

30 5 4 4 4 17 

31 5 4 4 4 17 

32 4 4 4 4 16 

33 4 4 4 4 16 

34 4 4 4 4 16 

35 4 4 4 4 16 

36 4 4 4 4 16 



 
 

 
 

37 4 4 4 4 16 

38 4 4 4 4 16 

39 4 4 4 4 16 

40 4 4 4 4 16 

41 4 4 4 4 16 

42 4 4 4 4 16 

43 3 4 4 4 15 

44 4 4 4 4 16 

45 4 4 4 4 16 

46 4 4 4 4 16 

47 3 4 4 4 15 

48 3 4 4 4 15 

49 4 4 4 4 16 

50 4 4 4 4 16 

51 4 4 4 4 16 

52 3 4 4 4 15 

53 3 4 4 4 15 

54 3 4 4 4 15 

55 3 4 4 4 15 

56 3 4 4 4 15 

57 4 2 4 4 14 

58 4 2 4 4 14 

59 4 2 4 4 14 

60 4 2 4 4 14 

61 4 2 4 4 14 

62 4 2 4 4 14 

63 4 2 4 4 14 

64 4 2 4 4 14 

65 4 2 4 4 14 

66 4 2 4 4 14 

67 4 2 4 4 14 

68 4 2 4 4 14 

69 4 1 4 4 13 

70 3 4 4 4 15 

71 3 4 4 4 15 

72 3 4 4 4 15 

73 3 4 4 4 15 

74 3 4 4 4 15 

75 3 4 3 3 13 

76 3 4 3 3 13 

77 3 4 3 3 13 



 
 

 
 

78 3 4 3 3 13 

79 3 4 3 3 13 

80 3 4 3 3 13 

81 3 4 3 3 13 

82 3 3 3 3 12 

83 3 3 2 2 10 

84 3 3 2 2 10 

85 3 3 2 2 10 

86 3 3 2 2 10 

87 3 3 2 2 10 

88 4 4 4 4 16 

89 4 4 4 4 16 

90 4 4 4 4 16 

91 4 4 4 4 16 

92 4 4 4 4 16 

93 4 4 4 4 16 

94 4 4 4 4 16 

95 4 4 4 4 16 

96 4 4 4 4 16 

97 4 4 4 4 16 

98 4 4 4 4 16 

99 4 4 4 4 16 

100 4 4 4 4 16 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

X2 

No F1 F2 f3 F4 TF 

1 5 5 5 5 20 

2 2 4 5 5 16 

3 2 2 3 5 12 

4 4 4 5 4 17 

5 3 3 5 5 16 

6 3 3 5 5 16 

7 3 3 4 3 13 

8 4 3 4 4 15 

9 4 4 3 3 14 

10 5 4 5 5 19 

11 4 5 5 5 19 

12 4 3 4 4 15 

13 5 4 4 4 17 

14 4 4 3 5 16 

15 5 4 4 3 16 

16 4 5 4 3 16 

17 2 2 3 3 10 

18 4 4 5 3 16 

19 5 5 5 4 19 

20 3 3 3 4 13 

21 4 3 3 4 14 

22 4 4 3 3 14 

23 4 5 3 3 15 

24 4 4 3 4 15 

25 4 5 3 3 15 

26 4 4 5 4 17 

27 4 4 3 3 14 

28 2 4 4 3 13 

29 4 5 3 4 16 

30 5 5 4 5 19 

31 4 5 3 4 16 

32 4 4 4 4 16 

33 4 4 4 4 16 

34 4 4 4 4 16 

35 3 5 5 3 16 

36 4 4 4 3 15 

37 3 2 2 5 12 

38 5 3 3 3 14 



 
 

 
 

39 4 3 3 3 13 

40 3 4 4 4 15 

41 4 3 3 3 13 

42 3 3 3 3 12 

43 4 3 3 4 14 

44 4 4 4 3 15 

45 3 3 3 4 13 

46 4 3 3 2 12 

47 3 3 3 3 12 

48 3 3 3 3 12 

49 2 2 2 3 9 

50 3 3 3 3 12 

51 3 3 3 4 13 

52 5 5 5 5 20 

53 5 5 5 5 20 

54 4 4 4 4 16 

55 4 4 4 4 16 

56 5 4 4 4 17 

57 5 5 5 5 20 

58 5 5 5 4 19 

59 4 4 4 4 16 

60 4 5 5 4 18 

61 4 4 4 4 16 

62 5 5 5 5 20 

63 5 5 5 5 20 

64 5 5 5 5 20 

65 5 5 5 5 20 

66 5 5 5 5 20 

67 5 4 4 3 16 

68 5 5 5 5 20 

69 5 3 3 5 16 

70 5 5 5 5 20 

71 5 5 5 5 20 

72 2 2 2 2 8 

73 3 4 4 3 14 

74 4 4 4 5 17 

75 3 4 4 4 15 

76 4 3 3 4 14 

77 4 5 5 4 18 

78 4 4 4 4 16 

79 5 4 4 4 17 



 
 

 
 

80 4 4 4 5 17 

81 4 4 4 4 16 

82 4 4 4 4 16 

83 2 2 2 2 8 

84 5 3 3 5 16 

85 3 3 3 5 14 

86 3 4 4 5 16 

87 3 3 3 4 13 

88 3 3 3 4 13 

89 3 3 3 3 12 

90 3 3 3 3 12 

91 3 4 4 3 14 

92 3 3 3 3 12 

93 3 3 3 3 12 

94 3 3 3 3 12 

95 3 3 3 3 12 

96 3 3 3 3 12 

97 3 3 3 3 12 

98 3 3 3 3 12 

99 3 3 3 3 12 

100 3 3 3 3 12 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

X3 

No Y1 Y2 Y3 Y4 TY 

1 3 5 5 3 16 

2 3 5 5 3 16 

3 3 5 5 3 16 

4 4 5 5 3 17 

5 4 5 5 3 17 

6 5 5 4 3 17 

7 3 5 4 3 15 

8 4 5 4 3 16 

9 5 4 4 2 15 

10 4 4 4 2 14 

11 3 4 4 2 13 

12 3 4 4 2 13 

13 5 4 4 2 15 

14 4 4 4 2 14 

15 3 4 4 2 13 

16 4 4 4 2 14 

17 2 4 4 2 12 

18 3 4 4 2 13 

19 3 4 4 2 13 

20 5 4 4 2 15 

21 4 4 4 1 13 

22 4 4 4 4 16 

23 4 4 4 4 16 

24 4 4 4 4 16 

25 2 4 4 4 14 

26 2 4 4 4 14 

27 2 4 4 2 12 

28 4 4 4 2 14 

29 4 4 4 2 14 

30 4 4 4 4 16 

31 4 4 4 4 16 

32 4 4 4 4 16 

33 4 4 4 4 16 

34 4 4 4 4 16 

35 4 4 4 3 15 

36 4 4 4 4 16 

37 4 4 4 4 16 

38 4 4 4 4 16 



 
 

 
 

39 4 4 4 4 16 

40 4 4 4 3 15 

41 4 4 4 4 16 

42 4 4 4 5 17 

43 4 4 4 5 17 

44 4 4 4 4 16 

45 4 4 4 5 17 

46 4 4 4 4 16 

47 4 4 4 4 16 

48 4 4 4 5 17 

49 4 4 4 3 15 

50 4 4 4 3 15 

51 4 4 4 3 15 

52 4 4 4 5 17 

53 4 4 4 5 17 

54 4 4 4 4 16 

55 4 4 4 4 16 

56 4 4 4 4 16 

57 4 4 4 4 16 

58 4 4 4 4 16 

59 4 4 4 4 16 

60 4 4 4 4 16 

61 4 4 4 4 16 

62 4 4 4 4 16 

63 4 4 4 4 16 

64 4 4 4 4 16 

65 4 4 3 4 15 

66 4 4 3 4 15 

67 4 4 3 4 15 

68 4 4 3 4 15 

69 4 4 3 4 15 

70 4 4 4 2 14 

71 4 4 4 2 14 

72 4 4 4 2 14 

73 4 4 4 2 14 

74 4 4 4 2 14 

75 4 4 4 2 14 

76 4 4 4 2 14 

77 4 4 4 2 14 

78 4 4 4 2 14 

79 4 4 4 2 14 



 
 

 
 

80 4 4 4 2 14 

81 4 4 4 2 14 

82 4 4 4 1 13 

83 3 3 3 4 13 

84 3 3 3 4 13 

85 3 3 3 4 13 

86 3 3 3 4 13 

87 3 3 3 4 13 

88 3 3 3 4 13 

89 4 3 3 4 14 

90 3 3 3 4 13 

91 4 3 3 4 14 

92 4 3 3 4 14 

93 4 3 3 4 14 

94 4 3 3 4 14 

95 3 3 3 3 12 

96 4 2 3 3 12 

97 5 2 3 3 13 

98 5 2 3 3 13 

99 4 2 3 3 12 

100 5 2 3 3 13 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

Hasil Regresi 

 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 TF, TSb . Enter 

a. Dependent Variable: TY 

b. All requested variables entered. 

 

 

 

 

 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .549a .301 .287 1.204 

a. Predictors: (Constant), TF, TS 

 

 

 

Coefficientsa 

Model 

Unstandardize

d Coefficients 

Standardized 

Coefficients 

t Sig. 

Correlations         Collinearity 

Statistics 

B 

Std. 

Error Beta Part Tolerance VIF 

1 (Con

stant

) 

10.44

3 

1.433 

 

7.293 .000 

   

TS .949 .170 .479 5.597 .030 .135 1.000 1.000 

TF .131 .043 .217 2.763 .007 .266 1.000 1.000 



 
 

 
 

 

One-Sample Kolmogorov-Smirnov Test 

 TS TF TY 

N 100 100 100 

Normal Parametersa,b Mean 15.05 15.17 14.76 

Std. Deviation 1.806 2.868 1.415 

Most Extreme Differences Absolute .211 .126 .210 

Positive .169 .126 .164 

Negative -.211 -.114 -.210 

Test Statistic .211 .126 .210 

Asymp. Sig. (2-tailed) .000c .000c .000c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

Tests of Normaility 

 

Kolmogorov-Smirnova
i Shaipiro-Wilk 

Staitistic df Sig. Staitistic df Sig. 

TY .210 100 .000 .913 100 .060 

ai. Lilliefors Significaince Correction 

 

a. Dependent Variable: TY 

 

 

 
 

ANOVAa 

Model 

Sum of 

Squares df Mean Square F Sig. 

1 Regression 60.665 2 30.333 20.913 .000b 

Residual 140.695 97 1.450   

Total 201.360 99    

a. Dependent Variable: TY 

b. Predictors: (Constant), TF, TS 

 

 

 



 
 

 
 

 

 

 



 
 

 
 

 

 

 

 

 


