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KOESIONER lPENELITIAN 

Saya lDEVI lFITRI lARIANTI, lmahasiswa lProgram lStudi lManajemen lFakultas 

lEkonomi ldan lBisnis lUniversitas lMuhammadiyah lBengkulu, lbersama lini ldimohon 

ldengan lhormat lbantuan lkepada lteman-teman lpengguna lskincare lMS lGlow 

lsekalian luntuk lmengisi lkuesioner ldalam lrangka lpenyelesaian ltugas lakhir. lSemua 

ldata lyang ldiberikan lhanya lakan ldigunakan lsemata-mata luntuk lkeperluan 

lpenelitian, lkerahasiaan lisi lkuesioner lini lsangat ldijamin ldan ldijaga lerat loleh 

lpeneliti. lSaya lberharap ldata lyang ldiberikan lbenar-benar ldata lyang lsesuai ldengan 

lkeadaan lteman-teman lrasakan lsendiri l(tidak lada ldata lyang ldiisikan loleh lorang llain 

latau ldata lyang ldirekayasa). lAtas lperhatian, lwaktu ldan lbantuan lyang ltelah lteman-

teman lberikan, ldiucapkan lterima lkasih. 

A. Identitas lPenelitian l 

Nama   : lDevi lFitri lArianti 

Npm   : l2161201138 

Program lStusi  : lManajemen 

Fakultas l  : lEkonomi ldan lBisnis 

Perguruan lTinggi : lUniversitas lMuhammadiyah lBengkulu 

 

B. Identitas lResponden 

Nama : l 

Apakah lAnda lPengguna lProduk lSkincare lMS lGlow 

1. lYA 

2. lTIDAK 

Berapa lKali landa lmelakukan lPembelian 

1. l1 lX 

    l1X 

Usia: l17 l– l20 ltahun 

 21-30 ltahaun 

>30 ltahun 
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C. Petunjuk lPengisian lKuesioner 

Berikan ljawaban latas lpertanyaan lberikut lini lsesuai ldengan lpendapat landa ldengan 

lcara lmemberi ltanda l     pada lkolom lyang ltersedia. 

 

SS: lSangat lSetuju l(5) l 

S: lSetuju l(4) l 

N: lNetral l(3) l 

TS: lTidak lSetuju l(2) l 

STS: lSangat lTidak lSetuju l(1) 

 

NO Pernyataan Skor 

Brand llove l(X1) (1) 

(STS) 

(2) 

(TS) 

(3) 

(N) 

(4) 

(S) 

(5) 

(SS) 

1. Merek lSkincare lMS lGlow lini lsangat lluar 

lbiasa 

     

2. Merek lSkincare lMS lGlow lini lmembuat 

landa lmerasa llebih lbaik 

     

3. Menggunakan lmerek lskincare lMS lGlow 

lini lmembuat landa lBahagia 

     

4. Anda lsangat lmenyukai lmerek lskincare 

lms lGlow lini 

     

5. Merek lSkincare lini lbenar-benar 

lmenyenangkan lbagi landa 

     

 

NO. Pertanyaan l Skor 

 Customer lTrust l(X2) (1) 

(STS) 

(2) 

(TS) 

(3) 

(N) 

(4) 

(S) 

(5) 

(SS) 

1. Anda lsangat lpercaya ldalam 

lmelakukan lpembelian lskincare lMS 

lGlow 
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2. Anda lpercaya lbahwa lSkincare lMS 

lGlow lini lmemberikan lyang lterbaik 

lkepada lpelanggannya. 

     

3. Anda lmemilih lskincare lMS lGlow 

lkarena lmemiliki lreputasi lyang lbaik 

     

 

NO. Pertanyaan Skor 

 Brand lImage l(X3) (1) 

(STS) 

(2) 

(TS) 

(3) 

(N) 

(4) 

(S) 

(5) 

(SS) 

1. MS lGlow lmerupakan lProduk lskincare 

lyang lsudah lterkenal ldi lkalangan lanak 

lmuda 

     

2. Anda lmemilih lproduk lskincare lMS 

lGlow lkarena lmemiliki lmanfaat lyang 

lsesuai ldengan lkebutuhan landa 

     

3. Menurut landa lMS lGlow lberkualitas l      

 

NO. Pertanyaan Skor 

 Loyalitas lPelanggan l(Y) (1) 

(STS) 

(2) 

(TS) 

(3) 

(N) 

(4) 

(S) 

(5) 

(SS) 

1. Anda lsudah lmelakuakan lpembelian 

lulang lskincare lMS lGlow 

     

2. Anda lsudah lpercaya ldengan lproduk 

lskincare lMS lGlow lkarena lcocok 

ldengan lyang landa linginkan 

     

3. Anda lakan lmerekomendasikan ldengan 

lorang llain luntuk lmembeli lproduk 

lskincare lMS lGlow 
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NO BRAND LOVE CUSTOMER TRUST BRAND IMAGE LOYALITAS PELANGGAN 

  X1.1 X1.2 X1.3 X1.4 X1.5 TOTALX1 X2.1 X2.2 X2.3 TOTALX2 X3.1 X3.2 X3.3 TOTALX3 Y1 Y2 Y3 TOTAL Y 

1 4 3 4 4 4 19 4 4 4 12 2 3 4 9 3 3 4 10 

2 3 4 4 5 5 21 4 3 3 10 2 4 4 10 4 3 3 10 

3 3 4 4 4 4 19 4 3 3 10 4 4 4 12 4 4 3 11 

4 4 3 3 4 4 18 4 3 3 10 2 3 3 8 4 2 2 8 

5 3 4 4 2 2 15 3 2 3 8 3 4 2 9 3 3 4 10 

6 4 4 3 4 4 19 4 4 4 12 3 4 4 11 4 4 4 12 

7 4 3 4 4 3 18 2 2 2 6 2 4 3 9 4 3 2 9 

8 2 4 3 2 3 14 4 3 4 11 2 4 4 10 4 3 4 11 

9 4 4 5 5 5 23 4 4 4 12 5 5 5 15 5 5 5 15 

10 4 3 2 3 3 15 4 4 3 11 4 3 2 9 4 4 3 11 

11 4 4 3 4 3 18 4 4 2 10 2 3 3 8 4 4 4 12 

12 4 4 5 4 4 21 5 4 4 13 5 5 5 15 4 4 5 13 

13 3 4 4 4 4 19 4 3 3 10 3 4 4 11 4 4 4 12 

14 5 4 5 3 4 21 4 2 3 9 2 5 5 12 3 3 5 11 

15 5 4 5 3 4 21 4 2 3 9 2 5 5 12 3 3 5 11 

16 2 3 3 3 4 15 4 3 3 10 2 3 4 9 3 3 4 10 

17 4 4 3 4 4 19 4 4 4 12 4 4 3 11 4 4 4 12 

18 4 4 4 2 4 18 2 4 4 10 2 4 4 10 3 4 4 11 

19 5 5 4 3 4 21 4 5 4 13 3 5 4 12 5 4 4 13 

20 4 5 4 5 4 22 4 5 5 14 5 5 5 15 4 5 5 14 

21 5 4 4 3 4 20 5 3 2 10 4 4 4 12 4 3 3 10 

22 4 4 4 5 4 21 5 4 4 13 4 4 4 12 4 5 4 13 

23 5 5 5 5 5 25 3 4 4 11 5 3 4 12 3 4 5 12 

24 5 3 3 4 5 20 4 5 4 13 4 3 5 12 5 4 5 14 

25 2 4 3 5 4 18 5 4 5 14 4 3 5 12 4 5 3 12 

26 4 3 3 3 3 16 4 5 5 14 3 4 3 10 3 4 3 10 

27 4 3 4 5 3 19 3 4 5 12 4 3 4 11 5 5 3 13 

28 3 4 4 5 4 20 3 4 5 12 4 4 5 13 5 5 4 14 

29 4 4 4 3 4 19 5 3 4 12 5 3 3 11 4 5 4 13 

30 4 5 4 3 4 20 5 3 4 12 5 3 3 11 4 5 4 13 

31 4 4 3 3 3 17 4 3 4 11 3 3 3 9 4 3 4 11 

32 4 4 5 5 5 23 5 3 3 11 3 3 4 10 5 4 3 12 

33 4 3 5 4 5 21 4 5 4 13 5 4 3 12 4 5 4 13 

34 3 4 4 3 4 18 3 5 4 12 3 4 3 10 5 5 5 15 

35 4 5 4 4 5 22 5 5 5 15 4 5 4 13 4 5 5 14 

36 3 5 3 4 4 19 5 4 4 13 3 4 4 11 3 4 4 11 
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37 5 4 5 3 5 22 4 4 5 13 3 3 5 11 4 3 5 12 

38 3 4 4 3 5 19 4 5 4 13 3 3 4 10 5 3 5 13 

39 3 5 4 4 5 21 5 4 4 13 3 3 3 9 3 4 4 11 

40 4 5 3 4 5 21 4 5 3 12 3 4 5 12 4 5 5 14 

41 4 5 4 5 4 22 4 3 4 11 4 4 4 12 4 4 4 12 

42 5 4 5 3 3 20 3 3 4 10 3 4 5 12 5 4 4 13 

43 3 4 2 3 5 17 4 4 3 11 3 3 4 10 4 4 1 9 

44 5 4 5 4 5 23 4 5 4 13 5 4 5 14 4 5 5 14 

45 4 5 3 5 3 20 5 3 3 11 5 5 5 15 5 5 5 15 

46 5 5 5 5 3 23 3 5 5 13 3 5 4 12 4 4 5 13 

47 4 4 3 4 5 20 5 3 3 11 4 4 5 13 4 3 4 11 

48 3 4 4 4 5 20 4 3 4 11 5 4 4 13 5 4 4 13 

49 5 4 4 4 4 21 4 4 5 13 4 3 5 12 4 4 4 12 

50 3 4 5 4 3 19 3 1 4 8 3 3 4 10 3 3 3 9 

51 4 4 5 5 4 22 4 3 3 10 4 4 4 12 4 4 4 12 

52 3 4 4 3 5 19 4 5 4 13 3 3 4 10 5 3 5 13 

53 4 3 5 3 5 20 3 5 5 13 4 3 5 12 3 3 4 10 

54 4 5 4 4 5 22 4 3 4 11 4 5 4 13 5 4 5 14 

55 5 4 5 5 3 22 2 3 4 9 5 4 4 13 5 4 5 14 

56 3 4 4 5 4 20 5 5 3 13 5 4 5 14 5 5 4 14 

57 4 3 4 4 4 19 3 4 2 9 2 3 4 9 4 2 4 10 

58 3 4 5 4 5 21 4 4 3 11 2 4 4 10 5 5 5 15 

59 3 4 5 5 5 22 5 4 4 13 4 4 4 12 4 4 4 12 

60 4 4 5 5 4 22 5 4 5 14 4 5 4 13 4 4 4 12 

61 5 5 4 3 4 21 3 4 5 12 5 4 4 13 5 3 4 12 

62 4 4 4 5 5 22 5 5 5 15 5 5 5 15 3 3 3 9 

63 4 5 5 4 5 23 5 5 5 15 5 4 4 13 4 4 5 13 

64 3 4 3 4 4 18 4 4 3 11 3 4 4 11 3 4 3 10 

65 4 4 4 3 4 19 4 4 3 11 4 4 5 13 5 4 4 13 

66 4 4 4 4 5 21 4 4 4 12 4 4 4 12 4 3 4 11 

67 5 4 3 3 4 19 5 5 4 14 3 5 5 13 4 3 5 12 

68 3 4 4 3 5 19 5 3 4 12 5 4 3 12 3 4 5 12 

69 4 3 4 4 5 20 4 3 4 11 4 5 4 13 5 5 4 14 

70 5 4 4 3 3 19 4 5 5 14 4 4 4 12 5 5 4 14 

71 3 3 3 4 4 17 4 4 3 11 4 4 3 11 4 4 3 11 

72 5 4 5 3 5 22 5 4 4 13 4 5 5 14 4 3 4 11 

73 5 4 3 5 4 21 4 3 2 9 3 4 5 12 4 4 5 13 

74 4 5 3 5 3 20 4 5 3 12 4 5 4 13 3 4 5 12 
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75 3 3 4 5 4 19 5 4 5 14 5 3 4 12 4 4 4 12 

76 4 5 5 3 4 21 5 5 4 14 4 5 4 13 3 3 4 10 

77 5 4 3 4 5 21 5 4 4 13 3 5 5 13 4 5 3 12 

78 4 5 3 4 5 21 4 3 5 12 4 4 3 11 4 5 5 14 

79 5 5 4 5 5 24 5 5 5 15 5 5 3 13 5 5 4 14 

80 3 5 4 3 5 20 4 5 4 13 3 4 3 10 5 3 4 12 

81 4 5 3 5 5 22 4 5 4 13 3 5 4 12 4 3 5 12 

82 4 5 4 5 4 22 4 5 4 13 3 4 4 11 5 3 4 12 

83 3 4 4 5 4 20 5 4 3 12 4 5 5 14 3 3 5 11 

84 3 4 4 4 5 20 5 5 4 14 5 3 4 12 4 3 4 11 

85 3 2 4 3 1 13 2 2 3 7 2 2 2 6 2 2 2 6 

86 3 1 2 1 1 8 1 2 2 5 2 3 3 8 2 4 4 10 

87 4 4 5 4 3 20 5 4 5 14 4 3 5 12 4 4 5 13 

88 4 5 3 4 5 21 5 4 4 13 3 3 5 11 4 5 4 13 

89 3 4 4 4 4 19 3 4 4 11 3 4 4 11 4 4 3 11 

90 4 5 5 3 4 21 3 4 3 10 5 4 3 12 3 4 4 11 

91 3 4 5 5 4 21 3 4 3 10 5 3 4 12 5 5 4 14 

92 4 5 4 3 4 20 4 5 4 13 3 5 5 13 4 4 5 13 

93 4 5 4 4 4 21 3 3 5 11 3 4 5 12 4 3 5 12 

94 3 4 5 3 4 19 5 3 4 12 5 3 4 12 5 3 4 12 

95 4 4 4 5 4 21 4 4 4 12 3 5 5 13 4 3 4 11 

96 5 4 5 5 4 23 5 4 5 14 5 4 4 13 5 4 5 14 

97 3 4 5 3 4 19 3 2 3 8 4 4 5 13 4 3 4 11 

98 3 5 4 5 4 21 5 4 5 14 3 3 4 10 4 3 3 10 

99 3 4 3 4 5 19 5 4 4 13 5 5 4 14 4 3 4 11 

100 5 5 5 5 5 25 4 4 4 12 5 5 5 15 4 4 4 12 

101 3 4 3 4 5 19 3 4 3 10 5 5 4 14 5 3 4 12 

102 4 4 4 3 4 19 4 4 3 11 4 4 5 13 4 3 3 10 

103 3 3 3 3 4 16 4 4 4 12 4 5 1 10 3 3 5 11 

104 3 3 3 4 4 17 3 3 4 10 4 3 4 11 3 3 3 9 

105 3 4 4 5 5 21 4 5 4 13 3 3 4 10 4 5 3 12 

105 3 2 4 4 4 17 3 3 4 10 2 3 4 9 4 3 4 11 

107 5 3 4 5 5 22 3 4 5 12 3 4 3 10 4 3 5 12 

108 3 4 3 4 4 18 4 3 3 10 3 4 4 11 3 4 3 10 

109 4 3 4 4 5 20 4 3 5 12 4 3 4 11 4 4 3 11 

110 3 4 4 3 4 18 3 4 4 11 3 5 5 13 5 4 4 13 

111 4 5 5 3 4 21 3 4 5 12 3 3 4 10 5 3 3 11 

112 4 5 5 5 4 23 5 5 5 15 5 5 5 15 5 5 5 15 
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113 3 4 4 4 3 18 3 4 4 11 4 4 4 12 4 4 4 12 

114 3 3 4 3 3 16 3 3 4 10 3 4 3 10 4 4 3 11 

115 4 4 4 4 4 20 4 4 4 12 5 4 4 13 4 4 4 12 

116 3 4 4 3 3 17 4 4 4 12 3 4 4 11 4 3 4 11 

117 2 3 4 3 2 14 4 2 3 9 4 4 3 11 2 3 2 7 

118 5 5 5 4 4 23 4 4 4 12 4 4 4 12 4 4 4 12 

119 3 4 4 3 2 16 3 4 4 11 3 3 4 10 2 4 3 9 

120 3 2 3 2 2 12 3 3 3 9 3 4 3 10 3 3 2 8 

121 4 5 5 5 5 24 5 4 5 14 5 4 4 13 4 5 5 14 

122 3 4 3 4 4 18 4 4 3 11 2 2 4 8 3 3 4 10 

123 3 4 3 4 5 19 5 4 4 13 3 4 4 11 4 4 3 11 

124 4 5 3 4 4 20 5 3 4 12 4 3 5 12 4 3 4 11 

125 3 4 5 5 4 21 3 4 5 12 3 4 5 12 5 4 3 12 

126 3 4 3 5 3 18 2 4 5 11 4 4 5 13 3 4 4 11 

127 3 4 3 4 3 17 4 3 4 11 3 4 3 10 4 3 4 11 

128 3 4 5 4 5 21 3 5 3 11 4 4 3 11 5 5 5 15 

129 4 5 4 5 4 22 4 3 4 11 4 4 4 12 3 4 3 10 

130 3 4 4 5 4 20 5 4 5 14 3 4 5 12 5 4 5 14 

131 5 4 5 4 4 22 4 3 4 11 5 4 4 13 4 3 4 11 

132 4 5 4 5 4 22 5 4 4 13 5 3 5 13 4 5 4 13 

133 5 4 4 5 3 21 4 5 4 13 4 5 4 13 3 4 5 12 

134 4 4 4 5 4 21 4 2 2 8 1 2 3 6 3 2 1 6 

135 4 5 3 5 4 21 5 4 3 12 3 3 4 10 4 4 3 11 

136 3 4 5 4 5 21 4 5 4 13 5 4 5 14 3 5 4 12 

137 4 4 4 5 5 22 5 5 5 15 5 4 5 14 5 5 4 14 

138 4 5 4 4 3 20 3 3 4 10 3 5 4 12 5 5 5 15 

139 3 4 4 5 3 19 3 4 4 11 5 3 5 13 4 3 3 10 

140 4 4 3 4 4 19 4 4 4 12 4 5 4 13 4 4 5 13 

jumlah 525 567 554 555 567 2768 557 535 543 1635 513 546 568 1627 558 535 556 1649 

rata-
rata 3,75 4,05 3,957143 3,964286 4,05 19,77143 3,978571 3,821429 3,878571 11,67857 3,664286 3,9 4,057143 11,62143 3,985714 3,821429 3,971429 11,77857 
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HASIL lUJI lVALIDITAS lPADA lKONSUMEN lSKINCARE lMS lGLOW lDI 

lKELURAHAN lPASAR lSEJANTUNG lKEPAHIANG 

 

Hasil lUji lValiditas lPada lVariabel lBrand lLove 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 TOTX1 

X1.1 Pearson 

lCorrelation 

1 .753
**
 .617

**
 .663

**
 .663

**
 .837

**
 

Sig. l(2-tailed)  .000 .004 .001 .001 .000 

N 20 20 20 20 20 20 

X1.2 Pearson 

lCorrelation 

.753
**
 1 .625

**
 .739

**
 .739

**
 .883

**
 

Sig. l(2-tailed) .000  .003 .000 .000 .000 

N 20 20 20 20 20 20 

X1.3 Pearson 

lCorrelation 

.617
**
 .625

**
 1 .482

*
 .482

*
 .753

**
 

Sig. l(2-tailed) .004 .003  .031 .031 .000 

N 20 20 20 20 20 20 

X1.4 Pearson 

lCorrelation 

.663
**
 .739

**
 .482

*
 1 1.000

**
 .913

**
 

Sig. l(2-tailed) .001 .000 .031  .000 .000 

N 20 20 20 20 20 20 

X1.5 Pearson 

lCorrelation 

.663
**
 .739

**
 .482

*
 1.000

**
 1 .913

**
 

Sig. l(2-tailed) .001 .000 .031 .000  .000 

N 20 20 20 20 20 20 

TOTX1 Pearson 

lCorrelation 

.837
**
 .883

**
 .753

**
 .913

**
 .913

**
 1 

Sig. l(2-tailed) .000 .000 .000 .000 .000  

N 20 20 20 20 20 20 

**. lCorrelation lis lsignificant lat lthe l0.01 llevel l(2-tailed). 

*. lCorrelation lis lsignificant lat lthe l0.05 llevel l(2-tailed). 
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Hasil lUji lValiditas lPada lVariabel lCustomer lTrust 

 

Correlations 

 X2.1 X2.2 X2.3 TOTX2 

X2.1 Pearson lCorrelation 1 .238 .586
**
 .852

**
 

Sig. l(2-tailed)  .311 .007 .000 

N 20 20 20 20 

X2.2 Pearson lCorrelation .238 1 .217 .590
**
 

Sig. l(2-tailed) .311  .359 .006 

N 20 20 20 20 

X2.3 Pearson lCorrelation .586
**
 .217 1 .804

**
 

Sig. l(2-tailed) .007 .359  .000 

N 20 20 20 20 

TOTX2 Pearson lCorrelation .852
**
 .590

**
 .804

**
 1 

Sig. l(2-tailed) .000 .006 .000  

N 20 20 20 20 

**. lCorrelation lis lsignificant lat lthe l0.01 llevel l(2-tailed). 

 

Hasil lUji lValiditas lPada lVariabel lBrand lImage 

Correlations 

 X3.1 X3.2 X3.3 TOTX3 

X3.1 Pearson lCorrelation 1 -.204 .305 .453
*
 

Sig. l(2-tailed)  .388 .192 .045 

N 20 20 20 20 

X3.2 Pearson lCorrelation -.204 1 .605
**
 .728

**
 

Sig. l(2-tailed) .388  .005 .000 

N 20 20 20 20 

X3.3 Pearson lCorrelation .305 .605
**
 1 .912

**
 

Sig. l(2-tailed) .192 .005  .000 

N 20 20 20 20 

TOTX3 Pearson lCorrelation .453
*
 .728

**
 .912

**
 1 

Sig. l(2-tailed) .045 .000 .000  

N 20 20 20 20 

*. lCorrelation lis lsignificant lat lthe l0.05 llevel l(2-tailed). 

**. lCorrelation lis lsignificant lat lthe l0.01 llevel l(2-tailed). 
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Hasil lUji lValiditas lPada lVariabel lLoyalitas lPelanggan 

 

Correlations 

 Y1 Y2 Y3 TOTY 

Y1 Pearson lCorrelation 1 .647
**
 .706

**
 .901

**
 

Sig. l(2-tailed)  .002 .001 .000 

N 20 20 20 20 

Y2 Pearson lCorrelation .647
**
 1 .486

*
 .861

**
 

Sig. l(2-tailed) .002  .030 .000 

N 20 20 20 20 

Y3 Pearson lCorrelation .706
**
 .486

*
 1 .817

**
 

Sig. l(2-tailed) .001 .030  .000 

N 20 20 20 20 

TOTY Pearson lCorrelation .901
**
 .861

**
 .817

**
 1 

Sig. l(2-tailed) .000 .000 .000  

N 20 20 20 20 

**. lCorrelation lis lsignificant lat lthe l0.01 llevel l(2-tailed). 

*. lCorrelation lis lsignificant lat lthe l0.05 llevel l(2-tailed). 
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HASIL lUJI lRELIABILITAS 

Hasil lUji lReliabilitas lPada lVariabel lBrand llove 

 

Reliability lStatistics 

Cronbach's 

lAlpha N lof lItems 

.903 5 

 

Hasil lUji lReliabilitas lPada lVariabel lCustomer lTrust 

 

Reliability lStatistics 

Cronbach's 

lAlpha N lof lItems 

.623 3 

 

Hasil lUji lReliabilitas lPada lBrand lImage 

 

Reliability lStatistics 

Cronbach's 

lAlpha N lof lItems 

.485 3 

 

Hasil lUji lReliabilitas lPada lLoyalitas lPelanggan 

 

 

 

 l 

 

 

 

Reliability lStatistics 

Cronbach's 

lAlpha N lof lItems 

.812 3 
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HASIL lPENGUJIAN lVALIDITAS l 

Pertanyaan Rhitung Rtabel Keterangan 

BRAND lLOVE 

Pernyataan l1 0,837 0,443 Valid 

Pernyataan l2 0,883 0,443 Valid 

Pernyataan l3 0,735 0,443 Valid 

Pernyataan l4 0,913 0,443 Valid 

Pernyataan l5 0,913 0,443 Valid 

CUSTOMER lTRUST 

Pernyataan l1 0,852 0,443 Valid 

Pernyataan l2 0,590 0,443 Valid 

Pernyataan l3 0,804 0,443 Valid 

BRAND lIMAGE 

Pernyataan l1 0,453 0,443 Valid 

Pernyataan l2 0,728 0,443 Valid 

Pernyataan l3 0,912 0,443 Valid 

LOYALITAS lPELANGGAN 

Pernyataan l1 0,901 0,443 Valid 

Pernyataan l2 0,861 0,443 Valid 

Pernyataan l3 0,817 0,443 Valid 

 

 Uji lvaliditas ldikatakan lvalid lapabila lnilai lRhitung l> lRtabel. lBegitupun ljuga 

lsebaliknya, lapabila lnilai lRhitung l< lRtabel lmaka ldikatakan ltidak lvalid. lDari ldata 
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ldiatas ldapat ldijelaskan lbahwa lseluruh lnilai lRhitung l> lRtabel. lBerdasarkan luji 

lsignifikan l0,05, lartinya litem-item ldiatas ldikatakan lvalid. 

 

HASIL lPENGUJIAN lRELIABILITAS 

Pertanyaan Jumblah 

Item 

Cronbach’s 

lAlpha 

Rtabel Keterangan 

Brand llove 5 0,903 0,443 Reliabel 

Customer 

ltrust 

3 0,623 0,443 Reliabel 

Brand limage 3 0,485 0,443 Reliabel 

Loyalitas 

lpelanggan 

 

3 0,812 0,443 Reliabel 

 

Uji lreliabilitas ldikatakan lreliabel lapabila lnilai lcronbach’s lalpha llebih lbesar ldari 

lnilai lbatas lyaitu l0,60. lDari ldata ldiatas ldapat ldijelaskan lbahwa lnilai lcronbach’s 

lalpha l> ldari lnilai lbatas. lMaka ltiap-tiap litem ldiatas ldikatakan lreliabel. 

Hasil lUji lNormalitas 
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Hasil lUji lMultikolinearitas 
 

No Variabel Tolerance VIF Keterangan 

1 Brand lLove l(X
1
) ,620 1.613 Non 

lMultikolinieritas 

2 Customer lTrust 

l(X
2
) 

,689 1.451 Non 

lMultikolinieritas 

3 Brand lImage 

(X
3
) 

,648 1.543 Non 

lMultikolinieritas 

 

Sumber: lHasil lOutput lSPSS lyang ldiolah l2025 

 

Uji lPenyimpangan lHeterokedastisitas 
 

 

 

 

 

 

 

 

 

 

 

Hasil lAnalisis lRegresi lLinier lBerganda 

Sumber: lHasil lOutput lSPSS lyang ldiolah l2025 

 

 

 

Coefficientsa 

Model 

Unstandardized lCoefficients 
Standardized 

lCoefficients 

t Sig. 

Collinearity lStatistics 

B Std. lError Beta Tolerance VIF 

1 (Constant) 2.761 1.050  2.630 .010   
TOTALX1 .162 .062 .227 2.623 .010 .620 1.613 

TOTALX2 .191 .080 .198 2.402 .018 .689 1.451 

TOTALX3 .309 .085 .309 3.639 .000 .648 1.543 

a. lDependent lVariable: lTOTALLY 
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Nilai lKoefisien lDeterminasi lR
2
 

 

Model lSummaryb 

Model R R lSquare 

Adjusted lR 

lSquare 

Std. lError lof lthe 

lEstimate 

1 .605
a
 .366 .352 1.419 

a. lPredictors: l(Constant), lTOTALX3, lTOTALX2, lTOTALX1 

b. lDependent lVariable: lTOTALLY 

Sumber: lHasil lOutput lSPSS lyang ldiolah l2025 

 

Uji lT l(Uji lSecara lParsial) 

 

Coefficientsa 

Model 

Unstandardized lCoefficients 

Standardized 

lCoefficients 

t Sig. B Std. lError Beta 

1 (Constant) 2.761 1.050  2.630 .010 

TOTALX1 .162 .062 .227 2.623 .010 

TOTALX2 .191 .080 .198 2.402 .018 

TOTALX3 .309 .085 .309 3.639 .000 

a. lDependent lVariable: lTOTALLY 

Sumber: lHasil lOutput lSPSS lyang ldiolah l2025 

 

Uji lF l(Simultan) 

ANOVAa 

Model 

Sum lof 

lSquares df 

Mean 

lSquare F Sig. 

1 Regression 158.191 3 52.730 26.178 .000
b
 

Residual 273.945 136 2.014   

Total 432.136 139    

a. lDependent lVariable: lTOTALLY 

b. lPredictors: l(Constant), lTOTALX3, lTOTALX2, lTOTALX1 

Sumber: lHasil lOutput lSPSS lyang ldiolah l2025 
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