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Saya yang berjudul " Pengaruh Country Of Origin dan Perceived Quality Terhadap Keputusan
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dapat mengisi pernyataan kuisioner yang terlampir berikut ini. Atas perhatian dan bantuan
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Wassalammualaikum. Wr.Wb
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Hormat Saya,
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Apakah Saudara Pengguna Laptop Acer ?

|:| lya
[ Tidak

Identitas Responden

Jenis Kelamin : |:| Laki-laki |:| Perempuan

Fakultas . [ FeBi C1FH [ 1 FIkes

LI Fr [ rkip

Petunjuk Pengisian Kuesioner:

1. Pada lembaran ini terdapat beberapa pernyataan yang harus Saudara/i tanggapi. Kepada Saudara/i
kami mohon utnuk berkenan menjawab seluruh pertanyaan yang ada dengan jujur dan
sebenarnya.

2. Dalam menjawab pernyataan-pernyataan ini, tidak ada jawaban yang salah. Oleh karena itu,
usahakanlah agar tidak ada jawaban yang dikosongkan.

3. Berikan tanda cheklist (v) pada kolom pertanyaan kuesioner yang sesuai dengan pilihan jawaban
Saudara/i.

4. Ada lima pilihan jawaban yang tersedia untuk masing-masing pernyataan yaitu:

= Sangat Setuju (SS) =5
= Setuju (S) =4
= Netral (N) =3
= Tidak Setuju (TS) =2
= Sangat Tidak Setuju (STS) =1



Country Of Origin (X3)

No

Pernyataan

STS

TS

w

0w wm

Inovasi negara dalam berproduksi

1.

Saya percaya bahwa negara asal
produk Acer terus berinvestasi
dalam teknologi baru untuk
meningkatkan proses produksi

Tingkat kemajuan teknologi negara asal merek

2.

Saya percaya kemajuan teknologi
dari negara asal merek Acer
berperan penting dalam kualitas
dan performa laptop Acer

Desain produk

3.

Saya merasa puas dan tertarik dari
desain yang dimiliki laptop Acer

Kreativitas berproduksi

4, Saya percaya laptop  Acer
memiliki kreativitas tinggi dalam
mengatasi  berbagai  masalah
teknis

Kualitas produksi

5. Saya percaya laptop  Acer

memiliki kualitas produksi yang
sangat baik dan tidak
mengecewakan saya

Prestige yang dimiliki negara asal merek

6. | Saya percaya laptop Acer
memiliki reputasi tinggi dalam
inovasi dan teknologi
Citra negara asal merek sebagai negara maju
7. | Saya merasa laptop Acer sebagai

negara maju dan  memberikan
saya keyakinan bahwa laptop
Acer memiliki memiliki kualitas
yang lebih




Perceived Quality (X2)

No

Pernyataan

STS

TS

w

SS

Kualitas estetika

1.

Laptop Acer terlihat cukup ringkas
tanpa mengorbankan fitur atau

performa

Kualitas layanan

2.

Lapto Acer memberikan dukungan
teknis yang memadai  untuk
permasalahan

Kualitas konformitas

3.

Saya merasa Laptop Acer sesuai
dengan spesifikasi yang telah
dijanjikan

Kualitas ketahanan

4.

Laptop Acer tidak mudah rusak atau
mengalami penurunan performa
setelah digunakan dalam jangka
waktu yang lama

Kualitas fungsional

5.

Sistem operasi laptop Acer berjalan

dengan lancar dan mudah digunakan




Keputusan pembelian (Y)

No Pernyataan STS| TS N SS
1 2 3 5
Kemantapan pada sebuah produk
1. | Saya merasa adanya
kesesuaian  harapan  pada
produk laptop Acer
2. | Saya merasa puas terhadap
kualitas laptop Acer sesuai
dengan harga yang saya beli
Kebiasaan dalam membeli produk
3. | Saya biasanya membeli Laptop
Acer yang direkomendasikan dari
orang lain dan pengalaman
pengguna tentang Laptop Acer
tersebut
4, | Saya sering membandingkan

beberapa laptop dari berbagai
merek terhadap kualitasnya dan
harga sehingga akhirnya memilih
laptop Acer

Kecepatan dalam membeli sebuah produk

5.

Saya ketika membeli Laptop
Acer  segera mengambil
keputusan untuk membelinya




UJI INSTRUMEN VALIDITAS DAN REABILITAS

Lampiran Tabulasi Data (X1)

Jumlah
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Lampiran Tabulasi Data ()

Jumlah

19
18
19
19
20
18
19
19
23
18
14
21

22
20

18
19
19
20
17
21

Pernyataan

P5

P4

P3

P2

P1

No.

10
11
12
13
14
15
16
17
18
19
20




Uji Validitas Instrumen

Variabel R hitung R tabel Ket
X1
1 0,974 0,444 Valid
2 0,862 0,444 Valid
3 0,708 0,444 Valid
4 0,790 0,444 Valid
5 0,770 0,444 Valid
6 0,859 0,444 Valid
7 0,961 0,444 Valid
X2
1 0,875 0,444 Valid
2 0,892 0,444 Valid
3 0,936 0,444 Valid
4 0,928 0,444 Valid
5 0,795 0,444 Valid
Y
1 0,532 0,444 Valid
2 0,673 0,444 Valid
3 0,530 0,444 Valid
4 0,674 0,444 Valid
5 0,880 0,444 Valid
Uji Reabilitas Instrumen
Alpha
No Variabel Cronbach Alpha  |Keterangan
1 X1 0,777 0,6 Reliabel
2 X5 0,802 0,6 Reliabel
4 Y 0,732 0,6 Reliabel




Uji Validitas Variabel X;

Correlations

Item1 item2 item3 item4 item5 item6 item7 total
Item1 Pearson Correlation 764" 782" 1 914" 628" 764" 782" 974"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .006,
N 20 20 20 20 20 20 20 20
item2 Pearson Correlation 812" 749" 914" 1 597" 812" 7497 .862
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 404
N 20 20 20 20 20 20 20 20
item3 Pearson Correlation 620" 718" 628" 597" 1 620" 718" .708]
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .050,
N 20 20 20 20 20 20 20 20
item4 Pearson Correlation 1.000” 7207 764" 812" 620" 1 720" 720
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .205
N 20 20 20 20 20 20 20 20
item5 Pearson Correlation 7207 1.000” 782" 749" 7187 720" 1 770"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .031]
N 77 77 77 77 77 77 77 20
item6 Pearson Correlation 764" 782" 1.000" 914" 628" 764" 782" .859
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .036,
N 20 20 20 20 20 20 20 20
item?7 Pearson Correlation 812" 749" 914" 1.000” 597" 812" 749" 961
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .010
N 20 20 20 20 20 20 20 20
total Pearson Correlation 974" .862 .708 720 770" 859" 961" 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000
N 20 20 20 20 20 20 20 20

**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).

Reliability Statistics

Cronbach's
Alpha N of Items

77 7




Uji Validitas Variabel X,

Item1 Item2 Item3 Item4 Item5 Total
temt Pearson Correlation L 720" 7647 812" 630" 875"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 20 20 20 20 20 20
Item2 Pearson Correlation 720" 1 782" 749" 718" .892"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 20 20 20 20 20 20
Item3 Pearson Correlation 764" 782" 1 914" 628" .936"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 20 20 20 20 20 20
Item4 Pearson Correlation 812" 749" 914" 1 597" 928"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 20 20 20 20 20 20
ltem5 Pearson Correlation 630" 718" 628" 597" 1 795"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 20 20 20 20 20 20
Total Pearson Correlation 875" 892" 936" 928" 795" 1
Sig. (2-tailed) .000 .000 .000 .000 .000
N 20 20 20 20 20 20

**_Correlation is significant at the 0.01 level (2-tailed).

Reliability Statistics

Cronbach's
Alpha N of Items

.802

5




Uji Validitas X3

Correlations

I item1 item2 item3 item4 item5 total
fitem1 Pearson Correlation 1 -.307 .142 .039 .016 .532
Sig. (2-tailed) .188 .549 .871 .947 .520
N 20 20 20 20 20 20|
Jitem2 Pearson Correlation -.307 1 -.031 .020 .066 .673]
Sig. (2-tailed) .188 897 736 783 .105
N 20 20 20 20 20 20|
Jitem3 Pearson Correlation 142 -.031 1 -.103 .034 .530)
Sig. (2-tailed) 549 897 666 888 1155
N 20 20 20 20 20 20|
Jitem4 Pearson Correlation .039 .020 -.103 1 .262 .674
Sig. (2-tailed) 871 736 666 265 105
N 20 20 20 20 20 20
fitem5 Pearson Correlation 016 .066 .034 262 1 820"
Sig. (2-tailed) 947 783 888 265 .000)
N 20 20 20 20 20 20|
total Pearson Correlation 532 673 .530 674 .820" 1
Sig. (2-tailed) 520 105 1155 105 .000
N 20 20 20 20 20 20

*. Correlation is significant at the 0.05 level (2-tailed).

**_Correlation is significant at the 0.01 level (2-tailed).

Reliability Statistics

Cronbach's Alpha | N of Items

732 5




Lampiran Tabulasi Data Country Of Origin (X3)

Total
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Lampiran Tabulasi Data Perceived Quality (X»)
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Lampiran Tabulasi Data Keputusan Pembelian (Y)

Total
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Lampiran Hasil Uji Tanggapan Responden X;

Country Of Origin 1

Cumulative
Frequency FPercent Walid Percent Percent
Valid  5TS B 107 10.7 10.7
TS B 107 10.7 21.3
20 26.7 26.7 48.0
5 27 36.0 36.0 84.0
85 12 16.0 16.0 100.0
Tatal 7A 100.0 100.0
Country Of Origin 2
Cumulative
Frequency Percent Valid Percent Percent
Valid 5TS 4 53 5.3 5.3
TS g 12.0 12.0 17.3
24 320 320 493
5 23 307 30.7 80.0
88 15 20.0 20.0 100.0
Tatal 7h 100.0 100.0
Country Of Origin 3
Cumulative
Freguency FPercent  Walid Percent Percent
Valid  STS 7 8.3 8.3 8.3
TS g 12.0 12.0 21.3
21 28.0 28.0 49.3
8 23 307 30.7 g0.0
58 15 20.0 20.0 100.0
Tatal 7h 100.0 100.0




Country Of Origin 4

Cumulative
Frequency Percent Valid Percent Percent
Valid  STS 4 53 53 53
TS g 12.0 12.0 17.3
17 227 227 400
= 27 36.0 36.0 76.0
= 18 240 240 100.0
Total 74 100.0 100.0
Country Of Origin 5
Cumulative
Frequency Fercent  Walid Percent Percent
Valid  STS 4 53 53 53
TS B 8.0 8.0 133
22 293 293 427
5 22 293 293 720
= 21 280 280 100.0
Total 7h 100.0 100.0
Country Of Origin 6
Zumulative
Frequency FPercent  “Walid Percent Percent
Valid STS 3 4.0 4.0 4.0
TS B 8.0 8.0 12.0
26 347 347 467
5 22 293 293 T6.0
13 18 240 240 100.0
Total 74 100.0 100.0




Country Of Origin 7

Cumulative
Frequency Percent Valid Percent Percent
Walid &8TS 2 27 27 27
TS a 10.7 10.7 133
149 253 253 gy
] 29 |7 |y Vi3
&5 17 227 227 100.0
Total 74 100.0 100.0
Lampiran Hasil Uji Tanggapan Responden X2
Perceived Quality 1
Cumulative
Frequency Percent Valid Percent Percent
Walid &8TS 4 53 53 53
TS ] 12.0 12.0 17.3
18 24.0 24.0 41.3
] 26 47 347 VE.0
&5 18 24.0 24.0 100.0
Total 74 100.0 100.0
Perceived Quality 2
Cumulative
Freguency FPercent  Walid Percent Percent
Walid g8TS 4 53 53 53
TS 11 14.7 147 20.0
16 213 2.3 41.3
8 28 373 3r.3 787
g5 16 21.3 2.3 100.0
Total 7a 100.0 100.0




Perceived Quality 3

Cumulative
Frequency Percent Valid Percent Percent
Valid  STS 5 6.7 6.7 6.7
TS 8 107 107 17.3
22 293 293 467
= 24 320 320 787
= 16 213 213 100.0
Total 74 100.0 100.0
Perceived Quality 4
Cumulative
Frequency Fercent  Walid Percent Percent
Valid  STS B 8.0 8.0 8.0
TS 7 9.3 5.3 17.3
18 240 240 413
5 27 36.0 36.0 773
= 17 227 227 100.0
Total 7h 100.0 100.0
Perceived Quality 5
Zumulative
Frequency FPercent  “Walid Percent Percent
Valid STS B 8.0 8.0 8.0
TS g 12.0 12.0 200
20 267 267 467
5 23 07 307 773
13 17 227 227 100.0
Total 74 100.0 100.0




Lampiran Hasil Uji Tanggapan Responden Y

Keputusan pembelian 1

Cumulative
Frequency FPercent Walid Percent Percent
Walid &8TS ] 2.0 8.0 8.0
TS 4] 6.7 6.7 147
15 20.0 20.0 34.7
] k) 413 413 V6.0
&5 18 24.0 24.0 100.0
Total 74 100.0 100.0
Keputusan pembelian 2
Cumulative
Frequency Percent Valid Percent Percent
Walid &8TS 4] 6.7 6.7 6.7
TS ] 8.0 8.0 147
22 293 283 44.0
] 23 ans a0y 747
&5 149 253 253 100.0
Total 74 100.0 100.0
Keputusan pembelian 3
Cumulative
Freguency FPercent  Walid Percent Percent
Walid g8TS 3 4.0 4.0 4.0
TS 10 133 133 17.3
19 253 253 427
8 25 333 333 76.0
g5 18 24.0 240 100.0
Total 7a 100.0 100.0




Keputusan pembelian 4

Cumulative
Frequency Percent Valid Percent Percent
Walid &8TS ] a.0 2.0 2.0
TS ] 8.0 8.0 16.0
M 20 26.7 26.7 427
] 27 36.0 36.0 ey
&5 16 213 M3 100.0
Total 74 100.0 100.0
Keputusan pembelian 5
Cumulative
Freguency FPercent  Walid Percent Percent
Walid g8TS 4 53 53 53
TS ] 12.0 12.0 17.3
[ 20 26.7 26.7 440
S 25 33.3 33.3 TT.3
g5 17 227 227 100.0
Total 7a 100.0 100.0
Lampiran Hasil Uji Validilitas X1
Correlations
Country Of Country Of Country Of Country OF Country Of Country Of Country Of Total Country
Origin 1 Origin 2 Qrigin 3 Qrigin 4 origin 5 Origin 6 Origin 7 Of Origin
Country Of Origin 1 Pearson Gorrelation 1 B147 565 4027 5117 463" 5037 7427
Sig. (2-tailed) 000 000 000 000 000 000 000
N 75 75 75 75 75 75 75 75
Country Of Origin 2 Pearson Correlation 6147 1 693" 528" 5617 6417 528 a1
Sig. (2-tailed) 000 000 000 000 000 000 000
N 75 75 75 75 75 75 75 75
Gountry Of Origin 3 Pearson Gorrelation 565" 693" 1 606" 603" 553" 605" 825"
Sig. (2-tailed) 000 000 000 000 000 000 000
N 75 75 75 75 75 75 75 75
Gountry Of Origin 4 Pearson Gorrelation 482”7 525" 606" 1 560" 500" 508" 779"
Sig. (2-tailed) 000 000 000 000 000 000 000
N 75 75 75 75 75 75 75 75
Country Of Origin 5 Pearson Corelation 5117 561" 603" 560" 1 7227 720" 826"
Sig. (2-tailed) 000 000 000 000 000 000 000
N 75 75 75 75 75 75 75 75
Country Of Origin & Pearson Correlation 463" a41” 553" 600" 722" 1 750" 831"
Sig. (2-tailed) 000 000 000 000 000 000 000
N 75 75 75 75 75 75 75 75
Country Of Origin 7 Pearson Correlation 503" [l 605" 609" 720" 750" 1 a2a”
Sig. (2-tailed) 000 000 000 000 000 000 000
N 75 75 75 75 75 75 75 75
Total Country O rigin ~ Pearson Correlation 7427 8107 828" 779" 826" 831" 828" 1
Sig. (2-tailed) 000 000 000 000 000 000 000
N 75 75 75 75 75 75 75 75

** Correlation is significant at the 0.01 level (2-tailed).



Lampiran Hasil Uji Validilitas X2

Correlations
Total
Ferceived Ferceived Ferceived Ferceived Ferceived Ferceived
Quality 1 Quality 2 Quality 3 Quality 4 Quality § Quality
Perceived Quality 1 Pearson Correlation 1 679" 5427 663" 379" a1
Sig. (2-tailed) 000 000 000 001 000
M 75 75 75 75 75 75
Perceived Quality 2 Pearson Correlation a7 1 6547 7247 348" 847"
Sig. (2-tailed) 000 000 000 002 000
M 75 75 75 75 75 75
Perceived Quality 3 Pearson Correlation 5427 8547 1 6207 441" 810"
Sig. (2-tailed) 000 000 ] 000 000
M 75 75 75 75 75 75
Perceived Quality 4 Pearson Correlation 6637 7247 6207 1 486" ar2”
Sig. (2-tailed) 000 000 000 000 000
M 75 75 75 75 75 75
Perceived Quality 5 Pearson Correlation arg” 3487 4417 488" 1 [
Sig. (2-tailed) 001 002 000 000 000
M 75 75 75 75 75 75
Total Perceived Quality  Pearson Correlation 8117 a7 810" 872" - 1
Sig. (2-tailed) 000 000 000 ] 000
M 75 75 75 75 75 75
** Correlation is significant at the 0.01 level (2-tailed).
Lampiran Hasil Uji Validilitas Y
Correlations
Tatal
Keputusan Keputusan Keputusan Keputusan Keputusan Keputusan
pembelian 1 pembelian 2 pembelian 3 pembelian 4 pembelian 5 pembelian
Keputusan pembelian 1 Pearson Gorrelation 1 580" 430" 585" 435" 748"
Sig. (2-tailed) 000 000 000 000 000
M 75 75 75 75 75 75
Keputusan pembelian 2 Pearson Correlation 5a0” 1 LT a4 53g” 806"
Sig. (2-tailed) 000 000 000 000 000
N 75 75 75 75 75 75
Keputusan pembelian 3 Pearson Gorrelation 4307 560 1 729" 588" 814"
Sig. (2-tailed) 000 000 000 000 000
1] 75 75 75 75 75 75
Keputusan pembelian 4 Pearson Gorrelation 595" 5547 7287 1 15" gag”
Sig. (2-tailed) 000 000 000 000 il
N 75 75 75 75 75 75
Keputusan pembelian 5 Pearson Correlation 438" 538" 588" 718" 1 805"
Sig. (2-tailed) 000 000 000 000 000
N 75 75 75 75 75 75
Total Keputusan Pearson Correlation 748" 806 a14” Beg” 805" 1
EmEEEr Sig. (2-tailad) 000 000 000 000 000
1] 75 75 75 75 75 75

** Correlation is significant at the 0.01 level (2-tailed).



Lampiran Hasil Uji Reliabilitas X1

Reliability Statistics

Cronbach's
Alpha [+ of tems

Aa0a 7

Lampiran Hasil Uji Reliabilitas X2

Reliability Statistics

Cronbach's
Alpha [+ of tems

860 5

Lampiran Hasil Uji Reliabilitas Y

Reliability Statistics

Cronbach's
Alpha [ of tems

a7 ]

Lampiran Hasil Uji Asumsi Klasik Noramlitas

One-Sample Kolmogorov-Smirnov Test

nstandardiz

ed Residual

I 7h
Normal Parameters®® Mean 0000000
Std. Deviation 276261303

Most Extreme Differences  Absolute A28
Positive A28

Megative - 126

Test Statistic A28
Asymp. Sig. (2-tailed) 080

a. Testdistribution is Marmal.

h. Calculated from data.



Lampiran Hasil Uji Asumsi Klasik Mulikolineritas

Coefficients®

Standardized
Unstandardized Coefficients Coefficients

Collinearity Statistics

Model B Std. Error Beta t Sig. Tolerance WIF
1 (Constant) 3.043 1.348 2257 027
Total Country Qf Qrigin 284 .09y 389 24922 .00s 279 3589
Total Perceived Quality 445 133 446 3352 .00 279 3589
a. Dependentariahle: Total Keputusan pembelian
Lampiran Hasil Uji Asumsi Klasik Heteroskedasitas
Scatterplot
Dependent Variable: Total Keputusan pembelian
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Regression Standardized Predicted Value

Lampiran Hasil Uji Analisi Regresi Linear Berganda

Coefficients®

Standardized
Unstandardized Coefficients Coefficients

Model B Std. Errar Beta

1 (Constant) 3.043 1.348
Total Country Of Origin 284 0ay Rel=le]
Total Perceived Quality 445 133 A48

a. DependentVariable: Total Keputusan pembelian



Lampiran Hasil Uji Koefisen Determinasi R2

Model Summanf]

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 803® G445 635 2.801

a. Predictors: (Constant), Total Perceived Quality, Total
Country Of Qrigin

b. Dependent Variahle: Total Keputusan pembelian

Lampiran Hasil Uji Hipotesi t ( Parsial )

Coefficients®

Standardized
Unstandardized Coeflicients Coefficients

Madel B Std. Error Beta t Sig.
1 (Constant) 3.043 1.348 2257 o227
Total Country Of Origin 284 097 .3849 2922 005
Total Perceived Guality 445 133 446 3.3582 001
a. DependentVariahle: Total Keputusan pembelian
Lampiran Hasil Uji Hipotesis F ( Simultan)
ANOVA?
Sum of
Model Squares df Mean Square F Sig.
1 Fegression 1025176 2 512.588 G5.348 .oog®
Fesidual 564,770 72 7.a44
Tatal 16589.947 74

a. Dependent Variable: Total Keputusan pembelian
b, Predictors: (Constant), Total Perceived Quality, Total Country Of Crigin



Lampiran R Tabel

Tabel r untuk df = 51 - 100

Tingkat signifikansi untuk uji satu arah
e 005| 0025| 001| 0005 0.0005
Tingkat signifikansi untuk uji dua arah

0.1 0.05 0.02 0.01 0.001

s1 0.2284 0.2706 0.3188 0.3509 0.4393
52 0.2262 0.2681 0.3158 0.3477 0.4354
53 0.2241 0.2656 0.3129 0.3445 04317
54 0.2221 0.2632 0.3102 0.3415 0.4280
55 0.2201 0.2609 0.3074 0.3385 0.4244
56 0.2181 0.2586 0.3048 0.3357 0.4210
57 0.2162 0.2564 0.3022 0.3328 0.4176
58 0.2144 0.2542 0.2997 0.3301 0.4143
59 0.2126 0.2521 0.2972 0.3274 0.4110
60 0.2108 0.2500 0.2948 0.3248 0.4079
61 0.2091 0.2480 0.2925 0.3223 0.4048
62 0.2075 0.2461 0.2902 0.3198 0.4018
63 0.2058 0.2441 0.2880 0.3173 0.3988
64 0.2042 0.2423 0.2858 0.3150 0.3959
65 0.2027 0.2404 0.2837 0.3126 0.3931
66 0.2012 0.2387 0.2816 0.3104 0.3903
67 0.1997 0.2369 0.2796 0.3081 0.3876
68 0.1982 0.2352 0.2776 0.3060 0.3850
69 0.1968 0.2335 0.2756 0.3038 0.3823
70 0.1954 0.2319 0.2737 0.3017 0.3798
71 0.1940 0.2303 0.2718 0.2997 0.3773
72 0.1927 0.2287 0.2700 0.2977 0.3748
73 0.1914 0.2272 0.2682 0.2957 0.3724
74 0.1901 0.2257 0.2664 0.2938 0.3701
75 0.1888 0.2242 0.2647 0.2919 0.3678




Lampiran t Tabel

Titik Persentase Distribusi t (df = 41 - 80)

df

Pr

0.25 0.10 0.05 0.025 0.01 0.005 0.001

0.50 0.20 0.10 0.050 0.02 0.010 0.002
a1 0.68052 1.30254 1.68288 201954 2.42080 270118 3.30127
42 0.68038 1.30204 168195 2.01808 241847 2.69807 3.29595
43 0.68024 1.30155 1.68107 2.01669 241625 2.69510 3.29089
44 0.68011 1.30109 1.68023 2.01537 241413 2.69228 3.28607
45 0.67998 1.30065 1.67943 2.01410 241212 2.68959 3.28148
46 0.67986 1.30023 1.67866 2.01290 241019 2.68701 3.27710
47 0.67975 1.29982 1.67793 201174 2.40835 2.68456 3.27201
48 0.67964 1.29944 167722 2.01063 2.40658 2.68220 3.26891
49 0.67953 1.29907 1.67655 2.00958 2.40489 2.67995 3.26508
50 0.67943 1.29871 1.67591 2.00856 2.40327 267779 3.26141
51 0.67933 1.29837 1.67528 200758 240172 267572 3.25789
52 0.67924 1.29805 1.67469 2.00665 2.40022 267373 3.26451
53 0.67915 1.29773 1.67412 2.00575 2.39879 267182 3.26127
54 0.67906 1.29743 1.67356 2.00488 2.39741 2.66998 3.24815
55 0.67898 1.29713 1.67303 2.00404 2.39608 266822 3.24515
56 0.67890 1.29685 1.67262 200324 2.39480 2.66651 3.24226
57 0.67882 1.29658 1.67203 200247 2.39357 2.66487 3.23948
58 0.67874 1.29632 1.67155 2.00172 2.39238 2.66329 3.23680
59 0.67867 1.29607 1.67109 2.00100 239123 266176 3.23421
60 0.67860 1.29582 1.67065 2.00030 2.39012 2.66028 3.231M
61 0.67853 1.29558 1.67022 1.99962 2.38905 2.65886 3.22930
62 0.67847 1.29536 1.66980 1.99897 2.38801 265748 3.22696
63 0.67840 1.29513 1.66940 1.99834 2.38701 265615 3.224M
64 0.67834 1.29492 1.66901 1.99773 2.38604 2.65485 3.22253
65 0.67828 1.29471 1.66864 1.99714 2.38510 2.65360 3.22041
66 0.67823 1.29451 1.66827 1.99656 2.38419 265239 3.21837
67 0.67817 1.20432 1.66792 1.99601 2.38330 265122 3.21639
68 0.67811 1.29413 1.66757 1.99647 2.38245 2.65008 3.21446
69 0.67806 1.29394 1.66724 1.99495 2.38161 2.64898 3.21260
70 0.67801 1.29376 1.66691 1.99444 2.38081 2.64790 3.21079
Al 0.67796 1.29359 1.66660 1.99394 2.38002 264686 3.20903
72 0.67791 1.29342 1.66629 1.99346 237926 2.64585 3.20733
73 0.67787 1.29326 1.66600 1.99300 237852 2.64487 3.20567
74 0.67782 1.29310 1.66571 1.99254 237780 264391 3.20406
75 0.67778 1.29294 1.66543 1.99210 237710 2.64298 3.20249
76 0.67773 1.29279 1.66515 1.99167 2.37642 2.64208 3.20096
77 0.67769 1.29264 1.66488 1.99125 237576 2.64120 3.19948
78 0.67765 1.29250 1.66462 1.99085 237511 2.64034 3.19804
79 0.67761 1.29236 1.66437 1.99045 237448 2.63950 3.19663
80 0.67757 1.29222 1.66412 1.99006 2.37387 2.63869 3.19526




Lampiran F tabel

Titik Persentase Distribusi F untuk Probabilita = 0,05

df untuk pembilang (N1)

10

1"

12

13

14

15

4.06
4.05
4.04
4.04
4,03
4.03
4.03
4,02
4,02
4.02
4.01
4.01
4.01
4.00
4.00
4.00
4.00
3.99
3.99
3.99
3.99
3.98
3.98
3.98
3.98
3.98
3.97
3.97
3.97
3.97
3.97
3.97
3.96
3.96
3.96
3.96
3.96
3.96
3.95
3.95
3.95
3.95
3.95
3.95
3.95

3.20
3.20
3.19
3.19
3.18
3.18
3.18
317
317
3.16
3.16
3.16
3.16
3.16
3.16
3.16
3.15
3.14
3.14
3.14
3.14
3.13
3.13
3.13
3.13
3.13
3.12
3.12
3.12
3.12
3.12
3.12
an
3N
3.1
3an
an
3.1
31
3.10
3.10
3.10
3.10
3.10
3.10

281
2.80
2,80
279
279
279
278
278
278
277
277
2717
276
2,76
276
276
276
278
275
275
274
274
274
274
274
273
273
273
273
273
272
272
272
272
272
272
272
2
2n
2n
2n
21
2n
2n
27

2.57
2,57
2.57
2.56
2.56
2,55
2.556
255
2.54
2.54
2.54
253
2.53
2,53
2.53
2.52
2.52
2.52
2.52
2.51
251
2.51
2.51
250
2.50
2.50
2.50
250
250
249
249
249
249
249
249
248
248
248
248
248
248
248
248
247
247

242
24
241
2.40
240
2.40
2.39
2.39
2,39
2.38
2.38
2.38
237
237
237
237
2.36
2.36
2.36
2.36
235
2,35
235
2.35
235
2.34
234
2.34
2.34
2.34
233
2.33
233
233
233
2.33
233
2.32
232
2.32
232
2.32
2.32
2.32
2.32

2.30
2.30
2.29
229
229
2.28
228
228
227
227
227
2.26
2.26
226
225
225
225
225
2.24
224
224
224
224
223
223
223
223
223
222
222
222
222
222
222
221
221
221
221
221
221
221
220
220
220
2.20

222
221
221
220
220
220
219
219
218
218
218
218
217
217
217
216
216
216
216
2156
216
215
215
215
214
214
214
2.14
214
213
213
213
213
213
213
212
212
212
212
212
212
212
212
2mn
21

215
214
2.14
213
213
213
212
212
212
2n
21
21N
2.10
2.10
210
2.09
2.09
2.09
2.09
2.08
2.08
2.08
208
2.08
207
207
207
207
207
2.06
2.06
2.06
2.06
2.06
2.06
2.05
2.05
2.05
2.05
2.05
2.05
2.05
2.05
2.04
2.04

209
209
2,08
2.08
2,07
207
2,07
2.06
2,06
2.06
2,058
2,05
205
2,04
2,04
2,04
2,03
2,03
2,03
2,03
2,03
2,02
2,02
2,02
2,02
201
201
2,01
2,01
201
201
2,00
2,00
2.00
2.00
2.00
2,00
1.99
1.99
1.99
1.99
1.99
1.99
1.99
1.99

2.04
2.04
2.03
2.03
2.03
2.02
2.02
2.01
2.01
2.01
2.00
2.00
2.00
2.00
1.99
1.99
1.99
1.98
1.98
1.98
1.98
1.98
1.97
1.97
1.97
1.97
1.96
1.96
1.96
1.96
1.96
1.96
1.95
1.95
1.95
1.95
1.95
1.95
1.95
1.94
1.94
1.94
1.94
1.94
1.94

2.00
2,00
1.99
1.99
1.99
1.98
1.98
1.97
1.97
197
1.96
1.96
1.96
1.96
1.956
1.96
1.96
1.4
1.94
1.94
1.94
193
1.93
1.93
1.93
1.93
1.92
1.92
1.92
1.92
1.92
1.92
1.91
1.91
1.91
1.91
1.91
1.91
1.90
1.90
1.90
1.90
1.90
1.90
1.90

1.97
1.96
1.96
1.96
1.95
1.95
1.94
1.94
1.94
1.93
1.93
1.93
1.92
1.92
1.92
1.91
1.9
1.9
1.91
1.90
1.90
1.90
1.90
1.90
1.89
1.89
1.89
1.89
1.89
1.88
1.88
1.88
1.88
1.88
1.88
1.87
1.87
1.87
1.87
1.87
1.87
1.87
1.86
1.86
1.86

1.94
1.93
1.93
1.93
1.92
1.92
191
1.91
191
1.90
1.90
1.90
1.89
1.89
1.89
1.88
1.88
1.88
1.88
1.87
1.87
1.87
1.87
1.86
1.86
1.86
1.86
1.86
1.85
1.85
1.85
1.85
1.85
1.85
1.84
1.84
1.84
1.84
1.84
1.84
1.84
1.83
1.83
1.83
1.83

1.9
1.91
1.90
1.90
1.89
1.89
1.89
1.88
1.88
1.88
1.87
1.87
1.87
1.86
1.86
1.86
1.85
1.85
1.85
1.85
1.84
1.84
1.84
1.84
1.84
1.83
1.83
1.83
1.83
1.83
1.82
1.82
1.82
1.82
1.82
1.82
1.81
1.81
1.81
1.81
1.81
1.81
1.81
1.80
1.80

1.89
1.68
1.88
1.88
1.87
1.87
1.86
1.86
1.86
1.856
1.85
1.86
1.84
1.84
1.84
1.83
1.83
1.83
1.83
1.82
1.82
1.82
1.82
1.81
1.81
1.81
1.81
1.81
1.80
1.80
1.80
1.80
1.80
1.79
1.79
1.79
1.79
1.79
1.79
1.79
1.78
1.78
1.78
1.78
1.78




