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KUESIONER PENELITIAN 

Dalam rangka menyelesaikan pendidikan Sarjana Manajemen (S.M) pada 

Program Studi Manajemen Fakultas Ekonomi dan Bisnis Universitas 

Muhammadiyah Bengkulu, Saya yang bertanda tangan di bawah ini : 

Nama : Melati Puspa Sari 

NPM : 2161201020 

Program Studi : Manajemen 

Judul 

Penelitian 

: Pengaruh Content Marketing Dan Live Streaming Terhadap 

Kepuasan Konsumen Guna Meningkatkan Keputusan 

Pembelian Pada Tiktok Shop (Studi Kasus Produk Fashion 

Di Bengkulu) 

 Sangat mengharapkan Bapak/Ibu/Saudara/i untuk bersedia menjadi 

responden dalam penelitian ini. Penelitian ini merupakan salah satu syarat yang 

harus dipenuhi untuk mendapatkan gelar Sarjana Manajemen pada Program Studi 

Manajemen Fakultas Ekonomi dan Bisnis Universitas Muhammadiyah Bengkulu. 

 Jawaban/ pernyataan yang Bapak/Ibu/Saudara/i berikan sangat bermanfaat 

dalam penyelesaian penelitian ini. Tidak ada jawaban yang salah dan benar atas 

pernyataan yang Bapak/Ibu/Saudara/i berikan. Saya akan menjamin kerahasian 

dari jawaban yang Bapak/Ibu/Saudara/i berikan, oleh karena itu saya sangat 

mengharapkan kejujuran dari Bapak/Ibu/Saudara/i dalam pengisian kuesioner 

penelitian ini.  

 

 



 

 

 
 

IDENTITAS RESPONDEN 

Usia : 

 17-20 Tahun 

 21-30 Tahun 

 31-40 Tahun  

 >41 Tahun 

Jenis Kelamin : 

 Laki-laki  Perempuan 

Apakah Anda Pengguna Tiktok Shop : 

 Ya    Tidak 

Berapa Lama Anda Menggunakan Tiktok Shop : 

 Lebih Dari 6 Bulan 

 Lebih Dari 1 Bulan 

 Kurang Dari 1 Tahun 

Petunjuk Pengisian Kuesioner : 

Berikan jawaban atas pertanyaan berikut ini sesuai dengan pendapat anda dengan 

cara memberi tanda conteng (√) pada kolom yang tersedia 

SS : Sangat Setuju (5)  

S : Setuju (4)  

N: Netral (3)  

TS: Tidak Setuju (2)  

STS: Sangat Tidak Setuju (1)  

 

 

 

 

 

 



 

 

 
 

A. Pertanyaan yang berhubungan dengan keputusan pembelian (Y1) 

No Pernyataan STS 

(5) 

TS 

(4) 

N 

(3) 

S 

(2) 

SS 

(1) 

Sesuai Kebutuhan 

1. Kebutuhan saya menjadi pertimbangan utama 

dalam membuat keputusan pembelian 

     

Mempunyai Manfaat 

2. Keputusan untuk membeli produk ini karena saya 

merasa memiliki keuntungan dan manfaat 

     

Promosi 

3. Promosi yang ditawarkan perusahaan membuat 

saya tertarik untuk membeli produk ini 

     

Sumber: Thomson 2013 

A. Pertanyaan yang berhubungan dengan kepuasan konsumen (Y2) 

No Pernyataan STS 

(5) 

TS 

(4) 

N 

(3) 

S 

(2) 

SS 

(1) 

Kualitas Produk 

1.  Produk memiliki kualitas yang baik dan sesuai 

dengan spesifikasi yang dijanjikan 

     

Kualitas Pelayanan 

2. Saya puas dengan kualitas pelayanan yang 

diberikan oleh tiktok shop 

     

Harga 

3. Harga produk yang ditawarkan sepadan dengan 

kualitas yang diterima 

     

Kemudahan Akses 

4. Lokasi tempat membeli produk atau layanan 

mudah dijangkau 

     

Sumber : Tjiptono 2014 



 

 

 
 

C. Pertanyaan yang berhubungan dengan content marketing (X1) 

No Pernyataan STS 

(5) 

TS 

(4) 

N 

(3) 

S 

(2) 

SS 

(1) 

Content Creation (Pembuatan Konten) 

1 Konten yang dibuat mudah dipahami dan jelas      

Contet Sharing (Berbagi Konten) 

2 Saya sering membagikan konten yang saya sukai 

melalui media sosial 

     

Conneting (Menghubungkan) 

3 Konten yang dibuat membangun koneksi yang 

lebih baik antara perusahaan/brand dengan saya 

     

Community Building ( Membangun Komnitas) 

4 Konten yang dibuat membantu membangun 

komunitas yang positif 

     

Sumber: A'yun 2023 

D. Pertanyaan yang berhubungan live streaming (X2) 

No Pernyataan STS 

(5) 

TS 

(4) 

N 

(3) 

S 

(2) 

SS 

(1) 

Hubungan Emosional 

1 Saya merasa terhubung secara emosional dengan 

penyiar dalam sesi live streaming 

     

Kemampuan dan Penampilan Host  

2 Penyiar memiliki kemampuan berbicara yang 

menarik perhatian saya 

     

Pengalaman dan Keandalan 

3 Sesi live streaming memberikan pengalaman 

yang menyenangkan bagi saya 

     

Sumber : Li et al. 2017 



 

 

 
 

Hasil Uji Validitas 

No Variabel R Hitung R Tabel Keterangan 

Keputusan Pembelian (Y1) 

1  0,789 0.444 Valid 

2  0,870 0.444 Valid 

3  0,881 0.444 Valid 

Kepuasan Konsumen (Y2) 

1  0,869 0.444 Valid 

2  0,911 0.444 Valid 

3  0,866 0.444 Valid 

4  0,825   

Content Marketing (X1) 

1  0,904 0.444 Valid 

2  0,759 0.444 Valid 

3  0,945 0.444 Valid 

4  0,945 0.444 Valid 

Live Streaming (X2) 

1  0,903 0.444 Valid 

2  0,876 0.444 Valid 

3  0,800 0.444 Valid 

Sumber: Olah data  IBM SPSS Statistisc 27 

Uji validitas dikatakan valid apabila nilai Rhitung > Rtabel. Begitupun 

juga sebaliknya, apabila nilai Rhitung < Rtabel maka dikatakan tidak valid. Dari 

data diatas dapat dijelaskan bahwa seluruh nilai Rhitung > Rtabel. Berdasarkan uji 

signifikan 0,05, artinya item-item diatas dikatakan valid.   



 

 

 
 

Hasil Uji Reabilitas  

Variabel Cronbach’s Alpa 

Hitung 

Cronbach’s Alpa 

Standar 

Keterangan 

1. Keputusan 

Pembelian 

(Y1) 

0, ,511 0.60 Reliabel 

2. Kepuasan 

Konsumen 

(Y2) 

0,788 0.60 Reliabel 

3. Content 

Marketing 

(X1) 

1,000 0.60 Reliabel 

4. Live 

Streaming 

(X2) 

0,821 0.60 Reliabel 

Sumber: Olah data  IBM SPSS Statistisc 27 

Uji reliabilitas dikatakan reliabel apabila nilai cronbach’s alpha lebih besar 

dari nilai batas yaitu 0,60. Dari data diatas dapat dijelaskan bahwa nilai 

cronbach’s alpha > dari nilai batas. Maka tiap-tiap item diatas dikatakan reliabel. 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

Hasil Tabulasi Data Uji Coba 

Lampiran Tabulasi Data Kepuasan Konsumen (Y1) dan Keputusan Pembelian (Y2) 

 

No. 

Kepuasan Konsumen Keputusan Pembelian 

Y1.1 Y1.2 Y1.3 Y1.4 TOT.Y1 Y2.1 Y2.2 Y2.3 TOT.Y2 

1. 4 5 5 4 18 5 4 5 14 

2. 5 5 5 5 20 5 5 5 15 

3. 5 5 4 4 18 4 5 5 14 

4. 5 5 5 5 20 5 4 5 14 

5. 4 5 5 4 18 5 4 4 13 

6. 4 4 4 4 16 4 4 4 12 

7. 5 5 5 5 20 5 5 5 15 

8. 5 4 5 4 18 5 4 3 12 

9. 5 5 5 5 20 5 5 4 14 

10. 4 4 4 5 17 5 4 5 14 

11. 4 4 4 5 17 5 5 5 15 

12. 5 5 5 5 20 5 5 5 15 

13. 5 5 4 5 19 4 5 5 14 

14. 5 5 5 5 20 5 5 5 15 

15. 3 3 3 3 12 3 3 3 9 

16. 4 4 4 4 16 4 4 4 12 

17. 4 4 4 4 16 4 4 4 12 

18. 4 4 4 4 16 4 4 4 12 

19. 4 5 5 5 19 5 5 5 15 

20. 5 5 5 5 20 5 5 5 15 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

Lampiran Tabulasi Data Content Marketing (X1) dan Live Streaming (X2) 

 

No. 

Content Marketing Live Streaming 

X1.1 X1.2 X1.3 X1.4 TOT.X1 X2.1 X2.2 X2.3 TOT.X2 

1. 5 5 5 5 20 4 5 5 14 

2. 5 5 5 5 20 5 5 5 15 

3. 5 5 4 4 18 4 4 4 12 

4. 5 5 5 5 20 4 5 4 13 

5. 5 4 5 5 19 4 4 5 13 

6. 4 4 4 4 16 4 4 4 12 

7. 5 5 5 5 20 5 5 5 15 

8. 5 4 5 5 19 4 5 4 13 

9. 5 5 5 5 20 5 5 5 15 

10. 5 3 5 5 18 5 5 4 14 

11. 5 5 5 5 20 5 5 5 15 

12. 5 5 5 5 20 5 5 5 15 

13. 5 4 5 5 19 4 5 5 14 

14. 5 5 5 5 20 5 5 5 15 

15. 3 3 3 3 12 3 3 3 9 

16. 4 4 4 4 16 4 4 4 12 

17. 4 4 4 4 16 4 4 5 13 

18. 4 4 4 4 16 4 4 5 13 

19. 5 5 5 5 20 5 5 5 15 

20. 4 5 5 5 19 4 4 5 13 

 

  



 

 

 
 

Lampiran Tabulasi Data Keputusan Pembelian (Y1) 

Responden  Pernyataan  Jumlah 

 1 2 3  

1 5 4 5 14 

2 5 5 5 15 

3 4 5 5 14 

4 5 4 5 14 

5 5 4 4 13 

6 4 4 4 12 

7 5 5 5 15 

8 5 4 3 12 

9 5 5 4 14 

10 5 4 5 14 

11 5 5 5 15 

12 5 5 5 15 

13 4 5 5 14 

14 5 5 5 15 

15 3 3 3 9 

16 4 4 4 12 

17 4 4 4 12 

18 4 4 4 12 

19 5 5 5 15 

20 5 5 5 15 

21 5 5 4 14 

22 4 5 5 14 

23 4 4 5 13 

24 4 5 5 14 

25 4 5 5 14 

26 3 5 4 12 

27 3 4 4 11 

28 4 5 4 13 

29 4 4 5 13 

30 5 5 4 14 

31 4 4 5 13 

32 5 5 5 15 

33 5 5 5 15 

34 4 4 4 12 

35 4 3 5 12 

36 4 5 3 12 

37 5 5 5 15 

38 3 3 4 10 

39 3 4 4 11 

40 5 5 5 15 

41 4 4 4 12 

42 5 4 4 13 

43 5 5 5 15 

44 4 4 4 12 

45 4 5 4 13 

46 4 4 4 12 

47 5 3 3 11 

48 4 4 4 12 

49 5 4 5 14 

50 4 4 4 12 

51 5 4 4 13 

52 5 4 5 14 

53 5 4 3 12 

54 3 3 3 9 

55 5 5 5 15 



 

 

 
 

56 4 4 5 13 

57 5 4 4 13 

58 5 4 5 14 

59 4 4 4 12 

60 5 5 5 15 

61 4 4 4 12 

62 4 4 5 13 

63 4 5 3 12 

64 3 3 4 10 

65 5 5 5 15 

66 4 4 4 12 

67 3 4 3 10 

68 4 5 5 14 

69 4 4 4 12 

70 4 4 4 12 

71 5 5 3 13 

72 4 4 3 11 

73 5 5 5 15 

74 5 5 5 15 

75 5 5 5 15 

76 4 5 4 13 

77 5 5 5 15 

78 3 4 4 11 

79 5 4 5 14 

80 4 5 5 14 

81 5 4 4 13 

82 5 5 4 14 

83 5 5 5 15 

84 5 5 5 15 

85 5 4 4 13 

86 5 4 5 14 

87 4 5 5 14 

88 5 5 5 15 

89 3 4 3 10 

90 3 5 3 11 

91 3 5 4 12 

92 3 3 5 11 

93 5 3 5 13 

94 5 3 5 13 

95 5 5 4 14 

96 3 4 3 10 

97 3 5 5 13 

98 5 3 3 11 

99 5 4 3 12 

100 4 4 3 11 

101 4 5 4 13 

102 4 4 3 11 

103 4 3 5 12 

104 5 5 5 15 

105 4 4 5 13 

106 5 5 5 15 

107 4 5 4 13 

108 5 5 5 15 

109 4 4 4 12 

110 5 5 5 15 

111 4 5 5 14 

112 5 5 5 15 

113 4 3 5 12 

114 4 5 4 13 



 

 

 
 

115 4 3 5 12 

116 5 4 4 13 

117 5 5 4 14 

118 4 3 4 11 

119 5 5 5 15 

120 5 4 5 14 

121 5 5 5 15 

122 4 5 5 14 

123 5 4 5 14 

124 5 4 4 13 

125 4 4 4 12 

126 5 5 5 15 

127 5 4 5 14 

128 5 5 4 14 

129 5 4 5 14 

130 5 5 5 15 

131 5 5 5 15 

132 4 5 5 14 

133 5 5 5 15 

134 3 3 5 11 

135 4 4 4 12 

136 4 4 4 12 

137 4 4 4 12 

138 5 5 5 15 

139 5 5 5 15 

140 5 5 4 14 

Jumlah 615 612 616  

Rata-rata 4,392857 4,371429 4,4  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

Lampiran Tabulasi Data Kepuasaan Konsumen (Y2) 

Responden  Pernyataan   Jumlah 

 1 2 3 4  

1 4 5 5 4 18 

2 5 5 5 5 20 

3 5 5 4 4 18 

4 5 5 5 5 20 

5 4 5 5 4 18 

6 4 4 4 4 16 

7 5 5 5 5 20 

8 5 4 5 4 18 

9 5 5 5 5 20 

10 4 4 4 5 17 

11 4 4 4 5 17 

12 5 5 5 5 20 

13 5 5 4 5 19 

14 5 5 5 5 20 

15 3 3 3 3 12 

16 4 4 4 4 16 

17 4 4 4 4 16 

18 4 4 4 4 16 

19 4 5 5 5 19 

20 5 5 5 5 20 

21 4 4 5 4 17 

22 5 4 4 5 18 

23 4 5 4 5 18 

24 5 5 4 5 19 

25 4 5 5 5 19 

26 4 5 5 4 18 

27 4 4 4 4 16 

28 4 5 3 4 16 

29 5 5 5 5 20 

30 5 5 5 5 20 

31 4 5 4 5 18 

32 5 5 5 5 20 

33 5 5 5 5 20 

34 4 4 3 4 15 

35 5 5 5 4 19 

36 4 4 5 5 18 

37 5 5 5 5 20 

38 3 3 3 4 13 

39 5 5 4 4 18 

40 5 5 5 5 20 

41 3 4 3 3 13 

42 4 3 3 5 15 

43 5 5 5 5 20 

44 4 4 3 4 15 

45 3 4 5 3 15 

46 4 4 4 4 16 

47 4 4 4 4 16 

48 4 5 4 5 18 

49 4 5 5 4 18 

50 4 4 4 4 16 

51 5 4 5 4 18 

52 4 5 5 4 18 

53 4 4 3 3 14 

54 3 3 3 3 12 

55 5 5 5 5 20 



 

 

 
 

56 4 5 5 5 19 

57 4 4 5 4 17 

58 4 4 4 4 16 

59 5 5 5 4 19 

60 3 4 4 5 16 

61 4 4 4 4 16 

62 4 5 5 4 18 

63 5 4 3 3 15 

64 3 4 5 3 15 

65 5 5 5 5 20 

66 4 4 4 4 16 

67 3 4 4 3 14 

68 5 5 5 5 20 

69 4 4 4 4 16 

70 4 4 4 4 16 

71 3 4 5 4 16 

72 4 3 4 5 16 

73 5 5 5 5 20 

74 5 5 5 5 20 

75 5 5 5 5 20 

76 5 5 5 5 20 

77 5 5 5 5 20 

78 3 4 4 4 15 

79 5 4 5 5 19 

80 4 5 5 5 19 

81 5 4 5 5 19 

82 5 5 5 5 20 

83 5 4 5 5 19 

84 5 5 5 5 20 

85 4 5 5 4 18 

86 5 4 5 5 19 

87 5 5 4 5 19 

88 5 5 4 3 17 

89 3 4 3 4 14 

90 5 5 4 4 18 

91 3 4 5 4 16 

92 5 4 4 5 18 

93 5 4 5 4 18 

94 5 5 4 4 18 

95 4 3 4 5 16 

96 4 4 3 5 16 

97 4 3 5 5 17 

98 4 3 5 5 17 

99 5 5 3 4 17 

100 4 3 4 4 15 

101 4 4 4 3 15 

102 4 4 3 4 15 

103 4 4 3 4 15 

104 5 5 5 5 20 

105 4 4 4 3 15 

106 5 5 5 5 20 

107 4 5 4 3 16 

108 5 5 5 5 20 

109 4 4 3 3 14 

110 5 5 5 5 20 

111 3 4 5 3 15 

112 5 5 5 5 20 

113 3 4 4 4 15 

114 5 4 4 4 17 



 

 

 
 

115 3 4 5 4 16 

116 5 5 5 5 20 

117 5 4 5 4 18 

118 4 4 3 4 15 

119 5 5 5 5 20 

120 4 5 5 4 18 

121 5 5 5 5 20 

122 5 5 4 4 18 

123 5 5 5 5 20 

124 4 5 5 4 18 

125 4 4 4 4 16 

126 5 5 5 5 20 

127 5 4 5 4 18 

128 5 5 5 5 20 

129 4 4 4 5 17 

130 4 4 4 5 17 

131 5 5 5 5 20 

132 5 5 4 5 19 

133 5 5 5 5 20 

134 3 3 3 3 12 

135 4 4 4 4 16 

136 4 4 4 4 16 

137 4 4 4 4 16 

138 4 5 5 5 19 

139 5 5 5 5 20 

140 4 4 5 4 17 

Jumlah 608 620 617 613  

Rata-rata 4,342857 4,428571 4,407143 4,378571  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

Lampiran Tabulasi Data Content Marketing (X1) 

Responden  Pernyataan   Jumlah 

 1 2 3 4  

1 5 5 5 5 20 

2 5 5 5 5 20 

3 5 5 4 4 18 

4 5 5 5 5 20 

5 5 4 5 5 19 

6 4 4 4 4 16 

7 5 5 5 5 20 

8 5 4 5 5 19 

9 5 5 5 5 20 

10 5 3 5 5 18 

11 5 5 5 5 20 

12 5 5 5 5 20 

13 5 4 5 5 19 

14 5 5 5 5 20 

15 3 3 3 3 12 

16 4 4 4 4 16 

17 4 4 4 4 16 

18 4 4 4 4 16 

19 5 5 5 5 20 

20 4 5 5 5 19 

21 4 3 4 3 14 

22 4 5 4 5 18 

23 4 4 5 5 18 

24 5 5 4 5 19 

25 5 5 5 4 19 

26 4 5 4 5 18 

27 4 3 3 4 14 

28 4 5 5 4 18 

29 4 5 5 4 18 

30 4 3 3 4 14 

31 5 5 4 5 19 

32 5 5 5 5 20 

33 4 4 4 4 16 

34 4 4 4 4 16 

35 4 3 4 5 16 

36 5 4 4 4 17 

37 5 4 5 4 18 

38 5 4 5 4 18 

39 5 4 5 4 18 

40 5 5 5 5 20 

41 5 3 3 4 15 

42 4 5 4 4 17 

43 5 5 5 5 20 

44 5 5 4 4 18 

45 4 3 5 4 16 

46 4 4 4 4 16 

47 4 5 3 4 16 

48 5 4 4 4 17 

49 5 4 3 4 16 

50 4 4 4 4 16 

51 5 5 5 4 19 

52 4 5 4 5 18 



 

 

 
 

53 3 4 3 3 13 

54 3 3 3 3 12 

55 5 5 5 5 20 

56 5 5 5 4 19 

57 3 4 3 3 13 

58 4 4 4 4 16 

59 4 4 4 4 16 

60 3 4 3 4 14 

61 4 4 4 4 16 

62 5 5 4 5 19 

63 4 5 4 5 18 

64 5 5 4 5 19 

65 5 5 5 5 20 

66 4 4 4 4 16 

67 4 3 3 3 13 

68 5 5 5 5 20 

69 4 4 4 4 16 

70 4 4 4 4 16 

71 4 3 4 3 14 

72 4 4 3 5 16 

73 5 5 5 5 20 

74 5 5 5 5 20 

75 5 5 5 5 20 

76 4 4 5 5 18 

77 5 5 5 5 20 

78 3 3 4 3 13 

79 5 5 5 4 19 

80 4 5 5 4 18 

81 4 5 5 5 19 

82 5 5 4 4 18 

83 5 5 5 5 20 

84 5 5 4 5 19 

85 5 5 4 5 19 

86 5 5 5 4 19 

87 4 5 5 5 19 

88 4 5 5 4 18 

89 3 5 4 4 16 

90 4 5 5 3 17 

91 5 5 3 3 16 

92 5 5 4 3 17 

93 5 4 5 5 19 

94 3 5 5 5 18 

95 3 5 5 5 18 

96 5 5 4 3 17 

97 4 5 5 4 18 

98 3 4 5 4 16 

99 5 3 4 5 17 

100 4 3 3 5 15 

101 4 4 4 3 15 

102 4 5 5 5 19 

103 5 4 4 4 17 

104 5 5 5 5 20 

105 5 4 4 3 16 

106 5 5 5 5 20 

107 4 4 3 3 14 



 

 

 
 

108 5 5 5 5 20 

109 5 3 4 4 16 

110 5 5 5 5 20 

111 4 5 3 4 16 

112 5 5 5 5 20 

113 5 4 3 4 16 

114 4 4 4 5 17 

115 5 4 4 4 17 

116 5 5 5 5 20 

117 5 5 5 4 19 

118 4 4 4 3 15 

119 4 4 5 5 18 

120 5 5 5 5 20 

121 5 5 5 5 20 

122 5 5 4 4 18 

123 5 5 5 5 20 

124 5 4 5 5 19 

125 4 4 4 4 16 

126 5 5 5 5 20 

127 5 4 5 5 19 

128 5 5 5 5 20 

129 5 3 5 5 18 

130 5 5 5 5 20 

131 5 5 5 5 20 

132 5 4 5 5 19 

133 5 5 5 5 20 

134 3 3 3 3 12 

135 4 4 4 4 16 

136 4 4 4 4 16 

137 4 4 4 4 16 

138 5 5 5 5 20 

139 4 5 5 5 19 

140 4 3 4 3 14 

Jumlah 625 617 613 611  

Rata-rata 4,464286 4,407143 4,378571 4,364286  

 

 

 

 

 

 

 

 

 

 



 

 

 
 

Lampiran Tabulasi Data Live Streaming (X2) 

Responden  Pernyataan  Jumlah 

 1 2 3  

1 4 5 5 14 

2 5 5 5 15 

3 4 4 4 12 

4 4 5 4 13 

5 4 4 5 13 

6 4 4 4 12 

7 5 5 5 15 

8 4 5 4 13 

9 5 5 5 15 

10 5 5 4 14 

11 5 5 5 15 

12 5 5 5 15 

13 4 5 5 14 

14 5 5 5 15 

15 3 3 3 9 

16 4 4 4 12 

17 4 4 5 13 

18 4 4 5 13 

19 5 5 5 15 

20 4 4 5 13 

21 4 4 3 11 

22 5 4 4 13 

23 4 5 4 13 

24 4 5 5 14 

25 5 5 5 15 

26 4 5 5 14 

27 4 3 4 11 

28 4 4 5 13 

29 4 5 5 14 

30 4 4 4 12 

31 5 5 4 14 

32 5 5 5 15 

33 4 4 4 12 

34 4 4 4 12 

35 4 3 4 11 

36 5 3 5 13 

37 5 4 5 14 

38 4 5 3 12 

39 5 4 5 14 

40 5 5 5 15 

41 4 3 4 11 

42 3 4 4 11 

43 5 5 5 15 

44 5 3 5 13 

45 3 4 5 12 

46 3 3 3 9 

47 5 4 4 13 

48 5 5 4 14 

49 4 4 3 11 

50 4 4 4 12 

51 5 5 4 14 

52 5 4 5 14 



 

 

 
 

53 3 4 4 11 

54 3 3 3 9 

55 5 5 5 15 

56 5 5 5 15 

57 3 3 4 10 

58 5 5 5 15 

59 4 4 4 12 

60 5 5 5 15 

61 4 4 4 12 

62 5 5 4 14 

63 5 4 4 13 

64 5 4 5 14 

65 5 5 5 15 

66 4 4 4 12 

67 4 4 3 11 

68 5 5 5 15 

69 4 4 4 12 

70 4 4 4 12 

71 5 4 4 13 

72 4 5 3 12 

73 5 5 5 15 

74 5 5 5 15 

75 5 5 5 15 

76 5 5 5 15 

77 5 5 5 15 

78 4 4 4 12 

79 5 5 5 15 

80 5 4 5 14 

81 5 5 5 15 

82 5 5 5 15 

83 5 4 5 14 

84 5 4 5 14 

85 5 5 4 14 

86 5 5 5 15 

87 5 5 5 15 

88 4 4 5 13 

89 5 4 4 13 

90 4 5 5 14 

91 5 5 5 15 

92 5 5 5 15 

93 4 3 5 12 

94 5 5 5 15 

95 4 3 5 12 

96 5 5 5 15 

97 4 5 5 14 

98 4 5 5 14 

99 5 4 3 12 

100 5 5 4 14 

101 5 4 4 13 

102 5 4 4 13 

103 3 5 4 12 

104 5 5 5 15 

105 4 4 4 12 

106 5 5 5 15 

107 4 4 3 11 



 

 

 
 

108 5 5 5 15 

109 4 4 3 11 

110 5 5 5 15 

111 5 3 4 12 

112 5 5 5 15 

113 5 3 4 12 

114 5 5 5 15 

115 3 4 4 11 

116 5 5 5 15 

117 4 5 5 14 

118 4 4 4 12 

119 5 5 5 15 

120 4 5 5 14 

121 5 5 5 15 

122 4 4 4 12 

123 4 5 4 13 

124 4 4 5 13 

125 4 4 4 12 

126 5 5 5 15 

127 4 5 4 13 

128 5 5 5 15 

129 5 5 4 14 

130 5 5 5 15 

131 5 5 5 15 

132 4 5 5 14 

133 5 5 5 15 

134 3 3 3 9 

135 4 4 4 12 

136 4 4 5 13 

137 4 4 5 13 

138 5 5 5 15 

139 4 4 5 13 

140 4 4 3 11 

Jumlah 623 619 626  

Rata-rata 4,45 4,421429 4,471429  

 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

DISTRIBUSI NILAI rtabel SIGNIFIKANSI 5% dan 1% 

N The Level of 
Significance 

N The Level of 
Significance 

5% 1% 5% 1% 

3 0.997 0.999 38 0.320 0.413 

4 0.950 0.990 39 0.316 0.408 

5 0.878 0.959 40 0.312 0.403 

6 0.811 0.917 41 0.308 0.398 

7 0.754 0.874 42 0.304 0.393 

8 0.707 0.834 43 0.301 0.389 

9 0.666 0.798 44 0.297 0.384 

10 0.632 0.765 45 0.294 0.380 

11 0.602 0.735 46 0.291 0.376 

12 0.576 0.708 47 0.288 0.372 

13 0.553 0.684 48 0.284 0.368 

14 0.532 0.661 49 0.281 0.364 

15 0.514 0.641 50 0.279 0.361 

16 0.497 0.623 55 0.266 0.345 

17 0.482 0.606 60 0.254 0.330 

18 0.468 0.590 65 0.244 0.317 

19 0.456 0.575 70 0.235 0.306 

20 0.444 0.561 75 0.227 0.296 

21 0.433 0.549 80 0.220 0.286 

22 0.432 0.537 85 0.213 0.278 

23 0.413 0.526 90 0.207 0.267 

24 0.404 0.515 95 0.202 0.263 

25 0.396 0.505 100 0.195 0.256 

26 0.388 0.496 125 0.176 0.230 

27 0.381 0.487 150 0.159 0.210 

28 0.374 0.478 175 0.148 0.194 

29 0.367 0.470 200 0.138 0.181 

30 0.361 0.463 300 0.113 0.148 

31 0.355 0.456 400 0.098 0.128 

32 0.349 0.449 500 0.088 0.115 

33 0.344 0.442 600 0.080 0.105 

34 0.339 0.436 700 0.074 0.097 

35 0.334 0.430 800 0.070 0.091 

36 0.329 0.424 900 0.065 0.086 

37 0.325 0.418 1000 0.062 0.081 

 

 

 

 



 

 

 
 

CORRELATIONS 

  /VARIABLES=Y1.1 Y1.2 Y1.3 Y1.4 TOT.Y1 

  /PRINT=TWOTAIL NOSIG FULL 

  /MISSING=PAIRWISE. 

Correlations 

Notes 

Output Created 21-DEC-2024 17:19:43 

Comments  

Input Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 24 

Missing Value Handling Definition of Missing User-defined missing values are 

treated as missing. 

Cases Used Statistics for each pair of variables 

are based on all the cases with 

valid data for that pair. 

Syntax CORRELATIONS 

  /VARIABLES=Y1.1 Y1.2 Y1.3 

Y1.4 TOT.Y1 

  /PRINT=TWOTAIL NOSIG 

FULL 

  /MISSING=PAIRWISE. 

Resources Processor Time 00:00:00,02 

Elapsed Time 00:00:00,03 

 

 

 



 

 

 
 

Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 TOT.Y1 

Y1.1 Pearson Correlation 1 1.000
**

 .560
**

 .560
**

 .869
**

 

Sig. (2-tailed)  .000 .007 .007 .000 

N 22 22 22 22 20 

Y1.2 Pearson Correlation 1.000
**

 1 .560
**

 .560
**

 .911
**

 

Sig. (2-tailed) .000  .007 .007 .000 

N 22 22 22 22 20 

Y1.3 Pearson Correlation .560
**

 .560
**

 1 1.000
**

 .866
**

 

Sig. (2-tailed) .007 .007  .000 .000 

N 22 22 22 22 20 

Y1.4 Pearson Correlation .560
**

 .560
**

 1.000
**

 1 .825
**

 

Sig. (2-tailed) .007 .007 .000  .000 

N 22 22 22 22 20 

TOT.Y1 Pearson Correlation .869
**

 .911
**

 .866
**

 .825
**

 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 20 20 20 20 20 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

 

 

 



 

 

 
 

CORRELATIONS 

  /VARIABLES=Y2.1 Y2.2 Y2.3 TOT.Y2 

  /PRINT=TWOTAIL NOSIG FULL 

  /MISSING=PAIRWISE. 

Correlations 

Notes 

Output Created 21-DEC-2024 17:21:11 

Comments  

Input Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 24 

Missing Value Handling Definition of Missing User-defined missing values are 

treated as missing. 

Cases Used Statistics for each pair of variables 

are based on all the cases with 

valid data for that pair. 

Syntax CORRELATIONS 

  /VARIABLES=Y2.1 Y2.2 Y2.3 

TOT.Y2 

  /PRINT=TWOTAIL NOSIG 

FULL 

  /MISSING=PAIRWISE. 

Resources Processor Time 00:00:00,02 

Elapsed Time 00:00:00,01 

 

 

 



 

 

 
 

Correlations 

 Y2.1 Y2.2 Y2.3 TOT.Y2 

Y2.1 Pearson Correlation 1 .560
**

 1.000
**

 .789
**

 

Sig. (2-tailed)  .007 .000 .000 

N 22 22 22 20 

Y2.2 Pearson Correlation .560
**

 1 .560
**

 .870
**

 

Sig. (2-tailed) .007  .007 .000 

N 22 22 22 20 

Y2.3 Pearson Correlation 1.000
**

 .560
**

 1 .881
**

 

Sig. (2-tailed) .000 .007  .000 

N 22 22 22 20 

TOT.Y2 Pearson Correlation .789
**

 .870
**

 .881
**

 1 

Sig. (2-tailed) .000 .000 .000  

N 20 20 20 20 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

CORRELATIONS 

  /VARIABLES=X1.1 X1.2 X1.3 X1.4 TOT.X1 

  /PRINT=TWOTAIL NOSIG FULL 

  /MISSING=PAIRWISE. 

Correlations 

Notes 

Output Created 21-DEC-2024 17:22:01 

Comments  

Input Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 24 

Missing Value Handling Definition of Missing User-defined missing values are 

treated as missing. 

Cases Used Statistics for each pair of variables 

are based on all the cases with 

valid data for that pair. 

Syntax CORRELATIONS 

  /VARIABLES=X1.1 X1.2 X1.3 

X1.4 TOT.X1 

  /PRINT=TWOTAIL NOSIG 

FULL 

  /MISSING=PAIRWISE. 

Resources Processor Time 00:00:00,00 

Elapsed Time 00:00:00,13 

 

 

 



 

 

 
 

Correlations 

 X1.1 X1.2 X1.3 X1.4 TOT.X1 

X1.1 Pearson Correlation 1 1.000
**

 1.000
**

 1.000
**

 .904
**

 

Sig. (2-tailed)  .000 .000 .000 .000 

N 22 22 22 22 20 

X1.2 Pearson Correlation 1.000
**

 1 1.000
**

 1.000
**

 .759
**

 

Sig. (2-tailed) .000  .000 .000 .000 

N 22 22 22 22 20 

X1.3 Pearson Correlation 1.000
**

 1.000
**

 1 1.000
**

 .945
**

 

Sig. (2-tailed) .000 .000  .000 .000 

N 22 22 22 22 20 

X1.4 Pearson Correlation 1.000
**

 1.000
**

 1.000
**

 1 .945
**

 

Sig. (2-tailed) .000 .000 .000  .000 

N 22 22 22 22 20 

TOT.X1 Pearson Correlation .904
**

 .759
**

 .945
**

 .945
**

 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 20 20 20 20 20 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

 

 

 



 

 

 
 

CORRELATIONS 

  /VARIABLES=X2.1 X2.2 X2.3 TOT.X2 

  /PRINT=TWOTAIL NOSIG FULL 

  /MISSING=PAIRWISE. 

Correlations 

Notes 

Output Created 21-DEC-2024 17:22:37 

Comments  

Input Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 24 

Missing Value Handling Definition of Missing User-defined missing values are 

treated as missing. 

Cases Used Statistics for each pair of variables 

are based on all the cases with 

valid data for that pair. 

Syntax CORRELATIONS 

  /VARIABLES=X2.1 X2.2 X2.3 

TOT.X2 

  /PRINT=TWOTAIL NOSIG 

FULL 

  /MISSING=PAIRWISE. 

Resources Processor Time 00:00:00,00 

Elapsed Time 00:00:00,00 

 

 

 



 

 

 
 

Correlations 

 X2.1 X2.2 X2.3 TOT.X2 

X2.1 Pearson Correlation 1 1.000
**

 .560
**

 .903
**

 

Sig. (2-tailed)  .000 .007 .000 

N 22 22 22 20 

X2.2 Pearson Correlation 1.000
**

 1 .560
**

 .876
**

 

Sig. (2-tailed) .000  .007 .000 

N 22 22 22 20 

X2.3 Pearson Correlation .560
**

 .560
**

 1 .800
**

 

Sig. (2-tailed) .007 .007  .000 

N 22 22 22 20 

TOT.X2 Pearson Correlation .903
**

 .876
**

 .800
**

 1 

Sig. (2-tailed) .000 .000 .000  

N 20 20 20 20 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

RELIABILITY 

  /VARIABLES=Y1.1 Y1.2 Y1.3 Y1.4 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

Reliability 

Notes 

Output Created 21-DEC-2024 17:23:32 

Comments  

Input Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 24 

Matrix Input  

Missing Value Handling Definition of Missing User-defined missing values are 

treated as missing. 

Cases Used Statistics are based on all cases 

with valid data for all variables in 

the procedure. 

Syntax RELIABILITY 

  /VARIABLES=Y1.1 Y1.2 Y1.3 

Y1.4 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA. 

Resources Processor Time 00:00:00,00 

Elapsed Time 00:00:00,02 

 

 



 

 

 
 

Scale: ALL VARIABLES 

Case Processing Summary 

 

 N % 

Cases Valid 22 91.7 

Excluded
a
 2 8.3 

Total 24 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.788 4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

RELIABILITY 

  /VARIABLES=Y2.1 Y2.2 Y2.3 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

Reliability 

Notes 

Output Created 21-DEC-2024 17:24:06 

Comments  

Input Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 24 

Matrix Input  

Missing Value Handling Definition of Missing User-defined missing values are 

treated as missing. 

Cases Used Statistics are based on all cases 

with valid data for all variables in 

the procedure. 

Syntax RELIABILITY 

  /VARIABLES=Y2.1 Y2.2 Y2.3 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA. 

Resources Processor Time 00:00:00,02 

Elapsed Time 00:00:00,02 

 

 

 



 

 

 
 

Scale: ALL VARIABLES 

Case Processing Summary 

 N % 

Cases Valid 22 91.7 

Excluded
a
 2 8.3 

Total 24 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.511 3 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

RELIABILITY 

  /VARIABLES=X1.1 X1.2 X1.3 X1.4 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

Reliability 

Notes 

Output Created 21-DEC-2024 17:24:42 

Comments  

Input Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 24 

Matrix Input  

Missing Value Handling Definition of Missing User-defined missing values are 

treated as missing. 

Cases Used Statistics are based on all cases 

with valid data for all variables in 

the procedure. 

Syntax RELIABILITY 

  /VARIABLES=X1.1 X1.2 X1.3 

X1.4 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA. 

Resources Processor Time 00:00:00,02 

Elapsed Time 00:00:00,11 

 

 



 

 

 
 

Scale: ALL VARIABLES 

Case Processing Summary 

 N % 

Cases Valid 22 91.7 

Excluded
a
 2 8.3 

Total 24 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

1.000 4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

RELIABILITY 

  /VARIABLES=X2.1 X2.2 X2.3 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

Reliability 

Notes 

Output Created 21-DEC-2024 17:25:14 

Comments  

Input Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 24 

Matrix Input  

Missing Value Handling Definition of Missing User-defined missing values are 

treated as missing. 

Cases Used Statistics are based on all cases 

with valid data for all variables in 

the procedure. 

Syntax RELIABILITY 

  /VARIABLES=X2.1 X2.2 X2.3 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA. 

Resources Processor Time 00:00:00,00 

Elapsed Time 00:00:00,01 

 

 

 



 

 

 
 

Scale: ALL VARIABLES 

Case Processing Summary 

 N % 

Cases Valid 22 91.7 

Excluded
a
 2 8.3 

Total 24 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.821 3 

 

 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA CHANGE ZPP 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y 

  /METHOD=ENTER X1 

  /PARTIALPLOT ALL 

  /SCATTERPLOT=(*ZRESID ,*DRESID) 

  /RESIDUALS HIST(ZRESID) NORM(ZRESID) 

  /CASEWISE PLOT(ZRESID) OUTLIERS(3). 

 

 



 

 

 
 

Regression 

Notes 

Output Created 15-Mar-2025 13:38:39 

Comments   

Input Data D:\DATA MAHASISWA\DATA 2025\DATA 

REGRES MELATI.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 140 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on cases with no missing 

values for any variable used. 

Syntax REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

CHANGE ZPP 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y 

  /METHOD=ENTER X1 

  /PARTIALPLOT ALL 

  /SCATTERPLOT=(*ZRESID ,*DRESID) 

  /RESIDUALS HIST(ZRESID) 

NORM(ZRESID) 

  /CASEWISE PLOT(ZRESID) OUTLIERS(3). 

 



 

 

 
 

Resources Processor Time 00:00:00.953 

Elapsed Time 00:00:00.870 

Memory Required 1388 bytes 

Additional Memory Required for 

Residual Plots 

1256 bytes 

 

 

Variables Entered/Removed
b
 

Model Variables Entered Variables Removed Method 

1 X1
a
 . Enter 

a. All requested variables entered.  

b. Dependent Variable: Y  

 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics 

R Square 

Change F Change df1 df2 

Sig. F 

Change 

1 .749
a
 .561 .558 1.39552 .561 176.534 1 138 .000 

a. Predictors: (Constant), X1       

b. Dependent Variable: Y        

ANOVA
b
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 343.793 1 343.793 176.534 .000
a
 

Residual 268.750 138 1.947   

Total 612.543 139    

a.Predictors: (Constant), X1     

b.Dependent Variable: Y     



 

 

 
 

 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. 

Correlations 

B Std. Error Beta Zero-order Partial Part 

1 (Constant) 4.537 .987  4.596 .000    

X1 .739 .056 .749 13.287 .000 .749 .749 .749 

a.Dependent Variable: Y        

 

Casewise Diagnostics
a
 

Case Number Std. Residual Y Predicted Value Residual 

30 3.665 20.00 14.8855 5.11455 

38 -3.470 13.00 17.8423 -4.84226 

a.Dependent Variable: Y    

 

Residuals Statistics
a
 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 13.4070 19.3207 17.5571 1.57268 140 

Std. Predicted Value -2.639 1.121 .000 1.000 140 

Standard Error of Predicted Value .120 .334 .161 .044 140 

Adjusted Predicted Value 13.4925 19.3589 17.5558 1.57280 140 

Residual -4.84226 5.11455 .00000 1.39049 140 

Std. Residual -3.470 3.665 .000 .996 140 

Stud. Residual -3.483 3.717 .000 1.004 140 

Deleted Residual -4.87826 5.26137 .00139 1.41198 140 

Stud. Deleted Residual -3.633 3.904 .000 1.019 140 

Mahal. Distance .033 6.964 .993 1.295 140 



 

 

 
 

Cook's Distance .000 .198 .008 .020 140 

Centered Leverage Value .000 .050 .007 .009 140 

a.Dependent Variable: Y     

 

 

 

Charts 

 



 

 

 
 

 



 

 

 
 

 

 

 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA CHANGE ZPP 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Z 

  /METHOD=ENTER X1 

  /PARTIALPLOT ALL 

  /SCATTERPLOT=(*ZRESID ,*DRESID) 

  /RESIDUALS HIST(ZRESID) NORM(ZRESID) 

  /CASEWISE PLOT(ZRESID) OUTLIERS(3). 

 



 

 

 
 

Regression 

Notes 

Output Created 15-Mar-2025 13:41:13 

Comments   

Input Data D:\DATA MAHASISWA\DATA 2025\DATA 

REGRES MELATI.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 140 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on cases with no missing 

values for any variable used. 

Syntax REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

CHANGE ZPP 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Z 

  /METHOD=ENTER X1 

  /PARTIALPLOT ALL 

  /SCATTERPLOT=(*ZRESID ,*DRESID) 

  /RESIDUALS HIST(ZRESID) 

NORM(ZRESID) 

  /CASEWISE PLOT(ZRESID) OUTLIERS(3). 

 



 

 

 
 

Resources Processor Time 00:00:01.250 

Elapsed Time 00:00:01.071 

Memory Required 1388 bytes 

Additional Memory Required for 

Residual Plots 

1256 bytes 

 

 

Variables Entered/Removed
b
 

Model Variables Entered Variables Removed Method 

1 X1
a
 . Enter 

a. All requested variables entered.  

b. Dependent Variable: Z  

 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics 

R Square 

Change F Change df1 df2 Sig. F Change 

1 .649
a
 .422 .418 1.16374 .422 100.663 1 138 .000 

a. Predictors: (Constant), X1       

b. Dependent Variable: Z        

 

ANOVA
b
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 136.328 1 136.328 100.663 .000
a
 

Residual 186.893 138 1.354   

Total 323.221 139    

a.Predictors: (Constant), X1     



 

 

 
 

b.Dependent Variable: Z     

 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Correlations 

B Std. Error Beta Zero-order Partial Part 

1 (Constant) 4.965 .823  6.032 .000    

X1 .465 .046 .649 10.033 .000 .649 .649 .649 

a.Dependent Variable: Z        

 

Casewise Diagnostics
a
 

Case Number Std. Residual Z Predicted Value Residual 

60 3.023 15.00 11.4819 3.51812 

64 -3.273 10.00 13.8093 -3.80932 

a.Dependent Variable: Z    

 

Residuals Statistics
a
 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 10.5509 14.2748 13.1643 .99034 140 

Std. Predicted Value -2.639 1.121 .000 1.000 140 

Standard Error of Predicted 

Value 

.100 .278 .134 .036 140 

Adjusted Predicted Value 10.5236 14.2958 13.1622 .99126 140 

Residual -3.80932 3.51812 .00000 1.15955 140 

Std. Residual -3.273 3.023 .000 .996 140 

Stud. Residual -3.290 3.066 .001 1.004 140 

Deleted Residual -3.84855 3.61911 .00212 1.17853 140 



 

 

 
 

Stud. Deleted Residual -3.415 3.165 .000 1.016 140 

Mahal. Distance .033 6.964 .993 1.295 140 

Cook's Distance .000 .135 .008 .018 140 

Centered Leverage Value .000 .050 .007 .009 140 

a.Dependent Variable: Z     

 

Charts 

 

 

 

 



 

 

 
 

 

 

 



 

 

 
 

 

 

 

 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA CHANGE ZPP 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y 

  /METHOD=ENTER X2 

  /PARTIALPLOT ALL 

  /SCATTERPLOT=(*ZRESID ,*DRESID) 

  /RESIDUALS HIST(ZRESID) NORM(ZRESID) 

  /CASEWISE PLOT(ZRESID) OUTLIERS(3). 



 

 

 
 

Regression 

Notes 

Output Created 15-Mar-2025 13:39:49 

Comments   

Input Data D:\DATA MAHASISWA\DATA 

2025\DATA REGRES MELATI.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 140 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on cases with no missing 

values for any variable used. 

Syntax REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

CHANGE ZPP 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y 

  /METHOD=ENTER X2 

  /PARTIALPLOT ALL 

  /SCATTERPLOT=(*ZRESID ,*DRESID) 

  /RESIDUALS HIST(ZRESID) 

NORM(ZRESID) 

  /CASEWISE PLOT(ZRESID) 

OUTLIERS(3). 



 

 

 
 

 

Resources Processor Time 00:00:01.203 

Elapsed Time 00:00:00.933 

Memory Required 1388 bytes 

Additional Memory Required for 

Residual Plots 

1256 bytes 

 

 

Variables Entered/Removed
b
 

Model Variables Entered Variables Removed Method 

1 X2
a
 . Enter 

a. All requested variables entered.  

b. Dependent Variable: Y  

 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics 

R Square 

Change F Change df1 df2 Sig. F Change 

1 .691
a
 .478 .474 1.52206 .478 126.407 1 138 .000 

a. Predictors: (Constant), X2       

b. Dependent Variable: Y        

 

 

 

 

 

 



 

 

 
 

ANOVA
b
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 292.843 1 292.843 126.407 .000
a
 

Residual 319.699 138 2.317   

Total 612.543 139    

a. Predictors: (Constant), X2     

b. Dependent Variable: Y     

 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Correlations 

B Std. Error Beta Zero-order Partial Part 

1 (Constant) 5.202 1.106  4.702 .000    

X2 .926 .082 .691 11.243 .000 .691 .691 .691 

a. Dependent Variable: Y        

 

Residuals Statistics
a
 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 13.5358 19.0916 17.5571 1.45148 140 

Std. Predicted Value -2.771 1.057 .000 1.000 140 

Standard Error of Predicted 

Value 
.132 .380 .176 .047 140 

Adjusted Predicted Value 13.3719 19.1393 17.5567 1.45103 140 

Residual -3.31370 3.68630 .00000 1.51657 140 

Std. Residual -2.177 2.422 .000 .996 140 

Stud. Residual -2.191 2.437 .000 1.004 140 

Deleted Residual -3.35539 3.73267 .00041 1.54049 140 



 

 

 
 

Stud. Deleted Residual -2.222 2.482 .000 1.011 140 

Mahal. Distance .048 7.676 .993 1.344 140 

Cook's Distance .000 .093 .008 .014 140 

Centered Leverage Value .000 .055 .007 .010 140 

a. Dependent Variable: Y     

 

Charts 

 

 

 



 

 

 
 

 

 

 



 

 

 
 

 

 

 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA CHANGE ZPP 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Z 

  /METHOD=ENTER X2 

  /PARTIALPLOT ALL 

  /SCATTERPLOT=(*ZRESID ,*DRESID) 

  /RESIDUALS HIST(ZRESID) NORM(ZRESID) 

  /CASEWISE PLOT(ZRESID) OUTLIERS(3). 

 



 

 

 
 

Regression 

Notes 

Output Created 15-Mar-2025 13:41:55 

Comments   

Input Data D:\DATA MAHASISWA\DATA 2025\DATA 

REGRES MELATI.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 140 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on cases with no missing 

values for any variable used. 

Syntax REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

CHANGE ZPP 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Z 

  /METHOD=ENTER X2 

  /PARTIALPLOT ALL 

  /SCATTERPLOT=(*ZRESID ,*DRESID) 

  /RESIDUALS HIST(ZRESID) 

NORM(ZRESID) 

  /CASEWISE PLOT(ZRESID) OUTLIERS(3). 

 



 

 

 
 

Resources Processor Time 00:00:01.437 

Elapsed Time 00:00:01.181 

Memory Required 1388 bytes 

Additional Memory Required for 

Residual Plots 

1256 bytes 

 

 

Variables Entered/Removed
b
 

Model Variables Entered Variables Removed Method 

1 X2
a
 . Enter 

a. All requested variables entered.  

b. Dependent Variable: Z  

 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics 

R Square 

Change F Change df1 df2 

Sig. F 

Change 

1 .563
a
 .317 .312 1.26466 .317 64.095 1 138 .000 

a. Predictors: (Constant), X2       

b. Dependent Variable: Z        

 

 

 

 

 

 

 



 

 

 
 

ANOVA
b
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 102.511 1 102.511 64.095 .000
a
 

Residual 220.711 138 1.599   

Total 323.221 139    

a.Predictors: (Constant), X2     

b.Dependent Variable: Z     

 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Correlations 

B Std. Error Beta Zero-order Partial Part 

1 (Constant) 5.854 .919  6.368 .000    

X2 .548 .068 .563 8.006 .000 .563 .563 .563 

a.Dependent Variable: Z        

 

 

Casewise Diagnostics
a
 

Case Number Std. Residual Z Predicted Value Residual 

96 -3.220 10.00 14.0722 -4.07215 

a.Dependent Variable: Z    

 

 

 

 

 

 



 

 

 
 

Residuals Statistics
a
 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 10.7851 14.0722 13.1643 .85877 140 

Std. Predicted Value -2.771 1.057 .000 1.000 140 

Standard Error of Predicted Value .109 .316 .146 .039 140 

Adjusted Predicted Value 10.7042 14.1349 13.1636 .85800 140 

Residual -4.07215 2.57140 .00000 1.26010 140 

Std. Residual -3.220 2.033 .000 .996 140 

Stud. Residual -3.245 2.046 .000 1.004 140 

Deleted Residual -4.13493 2.60374 .00070 1.27880 140 

Stud. Deleted Residual -3.364 2.070 -.002 1.013 140 

Mahal. Distance .048 7.676 .993 1.344 140 

Cook's Distance .000 .081 .007 .013 140 

Centered Leverage Value .000 .055 .007 .010 140 

a.Dependent Variable: Z     

 

Charts 



 

 

 
 

 

 

 



 

 

 
 

 

 

 



 

 

 
 

 

 

 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA CHANGE ZPP 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y 

  /METHOD=ENTER Z 

  /PARTIALPLOT ALL 

  /SCATTERPLOT=(*ZRESID ,*DRESID) 

  /RESIDUALS HIST(ZRESID) NORM(ZRESID) 

  /CASEWISE PLOT(ZRESID) OUTLIERS(3). 

 



 

 

 
 

Regression 

Notes 

Output Created 15-Mar-2025 13:40:27 

Comments   

Input Data D:\DATA MAHASISWA\DATA 

2025\DATA REGRES MELATI.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 140 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on cases with no missing 

values for any variable used. 

Syntax REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

CHANGE ZPP 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y 

  /METHOD=ENTER Z 

  /PARTIALPLOT ALL 

  /SCATTERPLOT=(*ZRESID ,*DRESID) 

  /RESIDUALS HIST(ZRESID) 

NORM(ZRESID) 

  /CASEWISE PLOT(ZRESID) 

OUTLIERS(3). 



 

 

 
 

 

Resources Processor Time 00:00:01.391 

Elapsed Time 00:00:01.067 

Memory Required 1388 bytes 

Additional Memory Required for 

Residual Plots 

1256 bytes 

 

 

Variables Entered/Removed
b
 

Model Variables Entered Variables Removed Method 

1 Z
a
 . Enter 

a. All requested variables entered.  

b. Dependent Variable: Y  

 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics 

R Square 

Change F Change df1 df2 Sig. F Change 

1 .765
a
 .585 .582 1.35802 .585 194.142 1 138 .000 

a. Predictors: (Constant), Z       

b. Dependent Variable: Y        

 

 

 

 

 

 



 

 

 
 

ANOVA
b
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 358.040 1 358.040 194.142 .000
a
 

Residual 254.502 138 1.844   

Total 612.543 139    

a.Predictors: (Constant), Z     

b.Dependent Variable: Y     

 

 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Correlations 

B Std. Error Beta Zero-order Partial Part 

1 (Constant) 3.702 1.001  3.698 .000    

Z 1.052 .076 .765 13.933 .000 .765 .765 .765 

a.Dependent Variable: Y        

 

Residuals Statistics
a
 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 13.1743 19.4892 17.5571 1.60494 140 

Std. Predicted Value -2.731 1.204 .000 1.000 140 

Standard Error of Predicted 

Value 

.115 .335 .157 .041 140 

Adjusted Predicted Value 13.2503 19.5516 17.5572 1.60369 140 

Residual -3.48920 2.72074 .00000 1.35313 140 

Std. Residual -2.569 2.003 .000 .996 140 

Stud. Residual -2.592 2.025 .000 1.003 140 



 

 

 
 

Deleted Residual -3.55160 2.78090 -.00007 1.37185 140 

Stud. Deleted Residual -2.648 2.049 -.001 1.011 140 

Mahal. Distance .012 7.458 .993 1.204 140 

Cook's Distance .000 .066 .007 .012 140 

Centered Leverage Value .000 .054 .007 .009 140 

a.Dependent Variable: Y     

 

 

Charts 

 

 

 



 

 

 
 

 

 

 



 

 

 
 

 

 

 

 


