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KUESIONER PENELITIAN

PENGARUH INOVASI PRODUK DAN LOKASI TERHADAPMINAT BELI
KONSUMEN DICAFE JANJI JIWAKOTABENGKULU

Dalam rangka penyelesaian skripsi. Saya, Gebriel TriOcta Riansyah bermaksud
melakukan penelitian ilmiah untuk penyusunan skripsi dengan judul “Pengaruh
Inovasi Produk dan Lokasi terhadap Minat Beli Konsumen dicafe Janji jiwa bengkulu.
Sehubung dengan hal tersebut saya sangat mengharapkan kesediaan rekan sekaligus
untuk meluangkan waktunnya sejenak untuk mengisi beberapa pernyataan pada
kuesioner ini.

Atas perhatian dan kerja samanya, saya ucapkan terimakasih.

Profil Responden

Nama :

Umur : 15-20 Tahun 21-30 Tahun 31-50 Tahun

Jenis Kelamin : Laki-laki Perempuan

Petunjuk Pengisian

a. Berilah tanda (√) pada kolom jawaban yang ada di sebelah kanan pernyataan
yang paling sesuai dengan pendapat

b. Berikan hanya 1 (satu) jawaban saja pada setiap pernyataan

c. Baca dan pahamilah pernyataan sebelum memberikan jawaban.

Pilihan Jawaban

STS : Sangat Tidak Setuju

TS : Tidak Setuju

N : Netral

S : Setuju

SS : Sangat Setuju



1. VARIABELMINAT BELI KONSUMEN

2. N
o

Pertanyaan STS TS N S SS

Minat Transaksional

1.
Saya berminat membeli coffe janji jiwa
atas kepercayaan saya pada kualitasnya

yang baik
Minat Referensial

2.
Saya akan merekomendasikan produk
coffe ini orang lain untuk membelinya

Minat Preferensial

3.
Saya cenderung memilih produk ini
dibandingkan produk lain karena
kualitasnya

Minat Eksploratif

4.
Saya sering mencari informasi mengenai
produk baru atau inovasi baru di café janji

jiwa



2.VARIABEL INOVASI PRODUK

No Pernyataan STS TS N S SS

Produk Bagi Dunia Baru

1
Menu unik pada Coffee shop di sini
merupakan produk yang belum pernah
dibuat oleh Coffee shop lainnya

2
Menu unik Coffee shop mempunyai
ciri khas yang berbeda dengan produk

Coffee shop lainnya

Lini Produk Baru

3
Coffee shop ini memungkinkan

untuk masuk dalam persaingan pasar
yang telah ada

Tambahan Pada Lini Produk yang Telah Ada

4
Coffee shop ini semakin melengkapi
Coffee shop-Coffee shop yang telah

ada di Jambi Selatan

5
Coffee shop ini menjadikan pilihan
menu unik yang beragam sehingga
memunculkan banyak pilihan

Perbaikan & Revisi Produk yang Telah Ada

6

Perbaikan selalu dilakukan Coffee
shop ini untuk meningkatkan

kualitasnya

Penentuan Kembali

7
Pengembangan Coffee shop ini dapat
meningkatkan volume pengunjung

Pengurangan Biaya



8
Coffee shop ini berupaya menekan
biaya untuk menghasilkan produk
yang mempunyai daya saing harga

9
Coffee shop ini membuat menu unik
dengan harga murah dengan kualitas

yang baik

3.VARIABEL LOKASI

No Pernyataan STS TS N S SS

Akses

1
Lokasi untuk ke cafe janji jiwa mudah

dijangkau

Visibilitas

2
Lokasi dapat dilihat dengan jelas dari
tepi jalan atau dengan jarak pandang

normal

Tempat Parkir

3
Tempat parkir yang luas, aman dan
nyaman, baik bagi kendaraan roda dua
dan juga bagi kendaraan roda empat

Ekspansi

4
Tersedia tempat yang cukup luas
untuk perluasan atau pengembangan

usaha dikemudian hari



LAMPIRAN HASIL UJI COBA VALIDITAS DAN RELIABILITAS

1. Lampiran Tabulasi Data Minat Beli Konsumen (Y1)

Y1.
1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 TOT.Y1
5 5 4 5 5 5 5 34
5 5 5 5 4 5 5 34
5 5 5 5 5 5 5 35
5 5 5 5 5 5 5 35
4 5 5 5 5 5 5 34
4 5 5 5 5 5 5 34
4 5 5 5 5 4 4 32
3 4 5 5 3 4 4 28
3 5 4 4 3 4 4 27
5 5 4 4 2 4 4 28
5 5 4 4 5 4 4 31
5 5 4 4 5 4 4 31
5 5 5 4 5 4 4 32
5 5 4 3 5 4 5 31
4 4 4 3 5 5 3 28
4 5 4 3 4 5 5 30
4 4 4 3 5 5 5 30
4 5 4 3 5 5 4 30
4 5 4 4 5 5 5 32
5 5 4 4 5 5 5 33



2. Lampiran Tabulasi Inovasi Produk (X1)

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9
TOT.X
1

4 5 5 5 5 5 5 4 5 43
5 5 5 5 5 5 5 5 5 45
5 5 5 5 4 5 5 5 5 44
5 4 5 5 5 5 5 5 5 44
5 4 5 4 4 4 5 5 5 41
5 4 5 4 5 5 5 5 5 43
5 4 5 5 5 5 5 5 5 44
5 5 5 4 5 5 5 5 5 44
5 5 5 5 5 5 4 5 5 44
5 5 5 4 5 5 4 4 5 42
5 5 5 5 5 5 4 5 4 43
4 4 5 5 4 4 4 4 4 38
5 5 5 4 5 5 4 4 4 41
5 5 5 5 5 5 5 4 4 43
5 5 5 5 5 5 5 5 5 45
5 4 4 4 4 4 4 5 5 39
5 5 5 5 5 5 5 5 5 45
5 5 5 5 5 5 5 5 5 45
5 5 5 5 5 5 5 5 5 45
5 5 5 5 5 5 5 5 5 45



3. Lampiran Tabulasi Data Lokasi (X2)

X2.
1 X2.2 X2.3 X2.4 X2.5 X2.6 TOT.X2
5 3 5 4 3 5 25
5 4 5 4 5 5 28
5 3 3 4 5 5 25
5 4 5 4 5 5 28
4 4 5 4 5 5 27
4 4 4 5 5 5 27
4 4 4 5 5 5 27
5 4 5 5 5 5 29
5 4 4 5 4 5 27
5 4 5 5 5 5 29
5 4 5 5 4 4 27
5 5 4 5 4 4 27
5 5 5 5 4 4 28
5 5 4 5 5 4 28
5 5 4 5 5 4 28
4 5 4 5 5 5 28
4 4 4 4 4 3 23
4 4 4 4 4 4 24
4 4 4 5 4 4 25
4 4 4 5 4 4 25



Hasil Uji Validitas pada Variabel Minat Beli Konsumen (Y1)

Correlations
Y1_1 Y1_2 Y1_3 Y1_4 Y1_5 Y1_6 Y1_7 TOT_Y1

Y1_1 Pearson Correlation 1 .464* -.031 .076 .314 .031 .255 .542*

Sig. (2-tailed) .039 .898 .750 .178 .898 .278 .013

N 20 20 20 20 20 20 20 20

Y1_2 Pearson Correlation .464* 1 .057 .256 .105 -.057 .355 .484*

Sig. (2-tailed) .039 .811 .275 .659 .811 .125 .031

N 20 20 20 20 20 20 20 20

Y1_3 Pearson Correlation -.031 .057 1 .747** .071 .042 .173 .523*

Sig. (2-tailed) .898 .811 .000 .767 .862 .467 .018

N 20 20 20 20 20 20 20 20

Y1_4 Pearson Correlation .076 .256 .747** 1 -.047 .026 .267 .591**

Sig. (2-tailed) .750 .275 .000 .843 .914 .256 .006

N 20 20 20 20 20 20 20 20

Y1_5 Pearson Correlation .314 .105 .071 -.047 1 .401 .244 .599**

Sig. (2-tailed) .178 .659 .767 .843 .079 .299 .005

N 20 20 20 20 20 20 20 20

Y1_6 Pearson Correlation .031 -.057 .042 .026 .401 1 .518* .490*

Sig. (2-tailed) .898 .811 .862 .914 .079 .019 .028

N 20 20 20 20 20 20 20 20

Y1_7 Pearson Correlation .255 .355 .173 .267 .244 .518* 1 .682**

Sig. (2-tailed) .278 .125 .467 .256 .299 .019 .001

N 20 20 20 20 20 20 20 20

TOT_Y1 Pearson Correlation .542* .484* .523* .591** .599** .490* .682** 1

Sig. (2-tailed) .013 .031 .018 .006 .005 .028 .001

N 20 20 20 20 20 20 20 20

*. Correlation is significant at the 0.05 level (2-tailed).

**. Correlation is significant at the 0.01 level (2-tailed).



Hasil Uji Validitas Inovasi Produk (X1)

Correlations

X1_1 X1_2 X1_3 X1_4 X1_5 X1_6 X1_7 X1_8 X1_9

TOT_

X1

X1_1 Pearson

Correlation

1 .145 -.076 -.218 .250 .327 .145 .577** .250 .446*

Sig. (2-tailed) .541 .749 .355 .288 .160 .541 .008 .288 .049

N 20 20 20 20 20 20 20 20 20 20

X1_2 Pearson

Correlation

.145 1 .350 .286 .491* .642** .048 -.126 -.055 .545*

Sig. (2-tailed) .541 .130 .222 .028 .002 .842 .597 .819 .013

N 20 20 20 20 20 20 20 20 20 20

X1_3 Pearson

Correlation

-.076 .350 1 .350 .459* .546* .350 -.132 -.115 .480*

Sig. (2-tailed) .749 .130 .130 .042 .013 .130 .578 .630 .032

N 20 20 20 20 20 20 20 20 20 20

X1_4 Pearson

Correlation

-.218 .286 .350 1 .218 .336 .286 .126 -.055 .490*

Sig. (2-tailed) .355 .222 .130 .355 .147 .222 .597 .819 .028

N 20 20 20 20 20 20 20 20 20 20

X1_5 Pearson

Correlation

.250 .491* .459* .218 1 .840** .218 .000 .062 .669**

Sig. (2-tailed) .288 .028 .042 .355 .000 .355 1.000 .794 .001

N 20 20 20 20 20 20 20 20 20 20

X1_6 Pearson

Correlation

.327 .642** .546* .336 .840** 1 .336 .081 .140 .809**

Sig. (2-tailed) .160 .002 .013 .147 .000 .147 .735 .556 .000

N 20 20 20 20 20 20 20 20 20 20

X1_7 Pearson

Correlation

.145 .048 .350 .286 .218 .336 1 .378 .491* .655**

Sig. (2-tailed) .541 .842 .130 .222 .355 .147 .100 .028 .002

N 20 20 20 20 20 20 20 20 20 20



X1_8 Pearson

Correlation

.577** -.126 -.132 .126 .000 .081 .378 1 .577** .510*

Sig. (2-tailed) .008 .597 .578 .597 1.000 .735 .100 .008 .022

N 20 20 20 20 20 20 20 20 20 20

X1_9 Pearson

Correlation

.250 -.055 -.115 -.055 .062 .140 .491* .577** 1 .479*

Sig. (2-tailed) .288 .819 .630 .819 .794 .556 .028 .008 .032

N 20 20 20 20 20 20 20 20 20 20

TOT_

X1

Pearson

Correlation

.446* .545* .480* .490* .669** .809** .655** .510* .479* 1

Sig. (2-tailed) .049 .013 .032 .028 .001 .000 .002 .022 .032

N 20 20 20 20 20 20 20 20 20 20

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Hasil Uji Validitas Variabel Lokasi (X2)

Correlations
X2_1 X2_2 X2_3 X2_4 X2_5 X2_6 TOT_X2

X2_1 Pearson

Correlation

1 .036 .321 .043 .000 .173 .498*

Sig. (2-tailed) .881 .168 .858 1.000 .467 .025

N 20 20 20 20 20 20 20

X2_2 Pearson

Correlation

.036 1 -.008 .559* .222 -.369 .466*

Sig. (2-tailed) .881 .975 .010 .348 .109 .038

N 20 20 20 20 20 20 20

X2_3 Pearson

Correlation

.321 -.008 1 -.101 -.074 .222 .466*

Sig. (2-tailed) .168 .975 .673 .757 .348 .038

N 20 20 20 20 20 20 20

X2_4 Pearson

Correlation

.043 .559* -.101 1 .089 -.089 .464*

Sig. (2-tailed) .858 .010 .673 .710 .710 .040

N 20 20 20 20 20 20 20



X2_5 Pearson

Correlation

.000 .222 -.074 .089 1 .429 .593**

Sig. (2-tailed) 1.000 .348 .757 .710 .059 .006

N 20 20 20 20 20 20 20

X2_6 Pearson

Correlation

.173 -.369 .222 -.089 .429 1 .490*

Sig. (2-tailed) .467 .109 .348 .710 .059 .028

N 20 20 20 20 20 20 20

TOT_X

2

Pearson

Correlation

.498* .466* .466* .464* .593** .490* 1

Sig. (2-tailed) .025 .038 .038 .040 .006 .028

N 20 20 20 20 20 20 20

*. Correlation is significant at the 0.05 level (2-tailed).

**. Correlation is significant at the 0.01 level (2-tailed).

UJI REALIBILITAS

1.Hasil uji reabilitas minat beli konsumen (Y1)

Reliability Statistics
Cronbach's

Alpha N of Items

.614 7

2.Hasil uji reabilitas inovasi produk (X1)

Reliability Statistics
Cronbach's

Alpha N of Items

.723 9

3.Hasil uji reabilitas lokasi (X2)

Reliability Statistics
Cronbach's

Alpha N of Items

.772 6



Hasil Uji Validitas

Hasil Uji Validitas Instrumen

Dari tabel dapat dilihat corrected item total correlation atau nilai untuk masing-masing

variabel > rtabel (0,444). Ini menunjukkan bahwa item dari setiap pertanyaan kuesioner

masing-masing variabel tersebut adalah valid dan layak untuk digunakan dalam penelitian

ini. Artinya item dari setiap pernyataan tersebut mampu mengukur dan menjelaskan

variabel secara tepat.

Variabel Pernyataan Person correlation R tabel Keterangan

Minat Beli
Konsumen (Y1)

1 0,542 0,444 Valid
2 0,484 0,444 Valid
3 0,523 0,444 Valid
4 0,591 0,444 Valid
5 0,599 0,444 Valid
6 0,490 0,444 Valid
7 0,682 0,444 Valid

Inovasi Produk
(X1)

1 0,446 0,444 Valid
2 0,545 0,444 Valid
3 0,480 0,444 Valid
4 0,490 0,444 Valid
5 0,669 0,444 Valid
6 0,809 0,444 Valid
7 0,655 0,444 Valid
8 0,510 0,444 Valid
9 0,479 0,444 Valid

Lokasi (X2)

1 0,498 0,444 Valid
2 0,466 0,444 Valid
3 0,466 0,444 Valid
4 0,464 0,444 Valid
5 0,593 0,444 Valid
6 0,490 0,444 Valid



Hasil Ujii Reabilitas

No Variabel Cronbach’s Alpha R tabel Keterangan

1 Minat Beli
Konsumen

0,614 0,60 Reliabel

2 Inovasi Produk 0,723 0,60 Reliabel
3 Lokasi 0,772 0,60 Reliabel

Dari tabel diatas dapat dilihat bahwa semua variabel merupakan ukuran reliabel

dengan cronbach’s > 0,60. Maka hasil setiap penguji variabel dapat diandalkan

(Konstan), sehingga layak dalam penelitian ini.



TABULASI DATA PENELITIAN

PENGARUH INOVASI PRODUK DAN LOKASI TERHADAPMINAT BELI

KONSUMEN DI CAFE JANJI JIWAKOTABENGKULU

Re
s

Inovasi Produk (X1) Kompensasi (X2) Minat Beli Konsumen (Y)
1 2 3 4 5 6 7 8 9 Tot

al
1 2 3 4 Tot

al
1 2 3 4 Tota

l
1 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
2 4 4 4 4 4 4 4 4 4 36 4 4 4 4 16 4 4 4 4 16
3 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
4 5 4 4 3 3 4 4 4 4 35 5 4 5 5 19 5 5 5 4 19
5 1 4 3 4 4 4 4 4 4 32 4 4 4 4 16 4 4 4 4 16
6 4 4 5 4 4 4 4 4 4 37 4 4 4 4 16 4 4 4 4 16
7 4 4 4 4 4 4 4 4 4 36 4 4 4 4 16 4 4 4 4 16
8 4 4 4 4 4 4 4 4 4 36 4 4 5 4 17 4 4 4 4 16
9 4 3 4 4 4 3 4 3 4 33 4 4 4 4 16 4 4 4 4 16
10 5 4 5 4 4 4 4 4 5 39 5 4 4 5 18 5 5 4 5 19
11 5 4 4 5 5 5 4 5 4 41 4 5 5 4 18 4 4 5 5 18
12 1 1 1 5 5 5 5 5 5 33 5 5 5 5 20 5 5 5 5 20
13 4 4 4 4 5 5 4 4 5 39 4 5 4 5 18 5 4 4 5 18
14 5 4 5 4 5 4 5 4 5 41 5 4 5 4 18 4 5 4 5 18
15 5 5 5 5 4 4 5 5 5 43 5 4 5 5 19 5 5 4 4 18
16 4 4 4 3 2 4 5 3 5 34 5 4 4 4 17 4 5 4 2 15
17 4 5 5 5 5 4 5 4 4 41 5 5 5 5 20 5 5 5 5 20
18 5 5 4 5 5 5 5 5 4 43 5 4 5 5 19 5 5 5 5 20
19 5 5 5 4 5 5 4 5 4 42 5 4 5 5 19 5 4 5 5 19
20 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
21 4 5 5 5 5 5 5 5 5 44 5 5 5 5 20 5 5 5 5 20
22 4 4 4 4 4 4 4 4 4 36 4 5 4 4 17 4 4 4 4 16
23 4 4 4 4 5 4 4 5 5 39 4 4 5 4 17 4 4 4 4 16
24 5 5 4 5 5 4 4 5 4 41 4 4 5 5 18 5 4 5 4 18
25 5 4 5 4 5 5 5 5 5 43 5 5 5 5 20 5 5 5 3 18
26 4 5 5 4 4 5 4 5 5 41 4 5 4 5 18 5 4 5 5 19
27 4 4 4 4 4 4 4 4 4 36 4 4 4 4 16 4 4 4 4 16
28 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
29 5 4 5 4 5 4 5 4 5 41 5 4 5 4 18 4 5 4 5 18



30 5 4 4 4 5 5 4 4 5 40 4 4 5 4 17 4 5 4 4 17
31 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
32 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
33 5 4 4 4 3 4 4 4 4 36 5 3 3 5 16 5 5 4 4 18
34 5 5 4 4 4 4 4 4 4 38 4 4 4 4 16 4 4 4 4 16
35 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
36 4 4 1 4 4 4 4 4 4 33 4 4 4 4 16 4 4 3 4 15
37 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
38 4 4 4 4 3 3 4 3 4 33 4 3 4 4 15 4 4 4 3 15
39 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
40 4 4 5 3 5 5 4 4 4 38 4 5 4 5 18 5 4 3 4 16
41 4 4 4 4 4 4 3 4 5 36 5 2 5 4 16 4 4 5 5 18
42 4 4 4 4 4 4 3 4 4 35 4 4 4 4 16 4 4 3 4 15
43 4 4 5 2 4 4 5 4 4 36 4 4 4 4 16 4 5 5 3 17
44 4 4 4 3 4 4 4 4 4 35 4 4 4 4 16 4 4 4 4 16
45 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
46 5 4 4 4 4 4 4 4 4 37 4 4 4 4 16 4 4 4 4 16
47 3 2 1 3 1 3 4 4 2 23 4 4 4 4 16 4 3 3 4 14
48 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
49 5 4 5 4 5 4 4 5 5 41 5 4 5 5 19 5 4 4 5 18
50 4 4 5 5 4 5 5 5 4 41 5 5 5 5 20 5 4 4 4 17
51 4 4 5 4 4 5 4 5 4 39 4 4 4 5 17 5 5 4 5 19
52 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 4 5 19
53 5 4 4 4 4 4 5 5 5 40 4 4 4 4 16 4 5 5 5 19
54 4 4 4 4 4 4 4 4 3 35 4 4 4 4 16 3 5 5 5 18
55 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 4 5 3 17
56 3 5 3 3 4 5 4 3 4 34 5 4 3 5 17 5 5 5 4 19
57 5 4 4 5 5 4 5 5 5 42 5 4 4 4 17 5 5 5 4 19
58 5 5 5 5 5 5 5 5 3 43 5 5 5 5 20 4 5 5 5 19
59 5 5 4 5 5 4 5 4 4 41 5 5 5 5 20 4 4 4 5 17
60 4 4 4 4 3 4 4 4 5 36 4 4 4 4 16 5 5 5 5 20
61 5 5 4 5 5 4 5 4 4 41 5 5 5 5 20 3 2 5 2 12
62 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 4 4 4 4 16
63 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 4 4 4 3 15
64 5 1 1 5 5 5 5 1 5 33 5 5 5 5 20 4 5 4 5 18
65 4 5 4 1 4 2 4 4 4 32 4 4 5 5 18 4 3 3 5 15
66 4 5 5 5 3 5 5 5 5 42 5 4 5 4 18 4 5 4 4 17
67 4 5 4 4 4 4 4 4 4 37 5 5 5 5 20 1 1 1 1 4



68 5 5 5 1 4 5 5 5 5 40 5 5 4 3 17 4 5 4 5 18
69 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
70 4 4 4 4 4 1 4 1 4 30 4 4 4 4 16 4 5 3 4 16
45 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
46 4 4 4 4 4 4 4 4 4 36 4 4 4 4 16 4 4 4 4 16
47 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
48 5 4 4 3 3 4 4 4 4 35 5 4 5 5 19 5 5 5 4 19
49 1 4 3 4 4 4 4 4 4 32 4 4 4 4 16 4 4 4 4 16
50 4 4 5 4 4 4 4 4 4 37 4 4 4 4 16 4 4 4 4 16
51 4 4 4 4 4 4 4 4 4 36 4 4 4 4 16 4 4 4 4 16
52 4 4 4 4 4 4 4 4 4 36 4 4 5 4 17 4 4 4 4 16
53 4 3 4 4 4 3 4 3 4 33 4 4 4 4 16 4 4 4 4 16
54 5 4 5 4 4 4 4 4 5 39 5 4 4 5 18 5 5 4 5 19
55 5 4 4 5 5 5 4 5 4 41 4 5 5 4 18 4 4 5 5 18
56 1 1 1 5 5 5 5 5 5 33 5 5 5 5 20 5 5 5 5 20
57 4 4 4 4 5 5 4 4 5 39 4 5 4 5 18 5 4 4 5 18
58 5 4 5 4 5 4 5 4 5 41 5 4 5 4 18 4 5 4 5 18
59 5 5 5 5 4 4 5 5 5 43 5 4 5 5 19 5 5 4 4 18
60 4 4 4 3 2 4 5 3 5 34 5 4 4 4 17 4 5 4 2 15
61 4 5 5 5 5 4 5 4 4 41 5 5 5 5 20 5 5 5 5 20
62 5 5 4 5 5 5 5 5 4 43 5 4 5 5 19 5 5 5 5 20
63 5 5 5 4 5 5 4 5 4 42 5 4 5 5 19 5 4 5 5 19
64 5 5 5 5 5 5 5 5 5 45 5 5 5 5 20 5 5 5 5 20
65 4 5 5 5 5 5 5 5 5 44 5 5 5 5 20 5 5 5 5 20
66 4 4 4 4 4 4 4 4 4 36 4 5 4 4 17 4 4 4 4 16
67 4 4 4 4 5 4 4 5 5 39 4 4 5 4 17 4 4 4 4 16
68 5 5 4 5 5 4 4 5 4 41 4 4 5 5 18 5 4 5 4 18
69 5 4 5 4 5 5 5 5 5 43 5 5 5 5 20 5 5 5 3 18
70 4 5 5 4 4 5 4 5 5 41 4 5 4 5 18 5 4 5 5 19

Lampiran Hasil Uji Validitas Dan Reliabilitas Penelitian

Correlations
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 Total_X1

X1.1

Pearson
Correlation 1 .478** .538** .265* .377** .242* .349** .252* .321** .645**

Sig. (2-tailed) .000 .000 .026 .001 .044 .003 .035 .007 .000
N 70 70 70 70 70 70 70 70 70 70



X1.2

Pearson
Correlation .478** 1 .721** .172 .315** .247* .256* .486** .208 .673**

Sig. (2-tailed) .000 .000 .154 .008 .039 .033 .000 .084 .000
N 70 70 70 70 70 70 70 70 70 70

X1.3

Pearson
Correlation .538** .721** 1 .157 .361** .288* .307** .482** .372** .731**

Sig. (2-tailed) .000 .000 .194 .002 .016 .010 .000 .002 .000
N 70 70 70 70 70 70 70 70 70 70

X1.4

Pearson
Correlation .265* .172 .157 1 .510** .435** .424** .324** .303* .598**

Sig. (2-tailed) .026 .154 .194 .000 .000 .000 .006 .011 .000
N 70 70 70 70 70 70 70 70 70 70

X1.5

Pearson
Correlation .377** .315** .361** .510** 1 .491** .413** .371** .463** .712**

Sig. (2-tailed) .001 .008 .002 .000 .000 .000 .002 .000 .000
N 70 70 70 70 70 70 70 70 70 70

X1.6

Pearson
Correlation .242* .247* .288* .435** .491** 1 .451** .604** .440** .686**

Sig. (2-tailed) .044 .039 .016 .000 .000 .000 .000 .000 .000
N 70 70 70 70 70 70 70 70 70 70

X1.7

Pearson
Correlation .349** .256* .307** .424** .413** .451** 1 .365** .451** .630**

Sig. (2-tailed) .003 .033 .010 .000 .000 .000 .002 .000 .000
N 70 70 70 70 70 70 70 70 70 70

X1.8

Pearson
Correlation .252* .486** .482** .324** .371** .604** .365** 1 .305* .706**

Sig. (2-tailed) .035 .000 .000 .006 .002 .000 .002 .010 .000
N 70 70 70 70 70 70 70 70 70 70

X1.9

Pearson
Correlation .321** .208 .372** .303* .463** .440** .451** .305* 1 .612**

Sig. (2-tailed) .007 .084 .002 .011 .000 .000 .000 .010 .000
N 70 70 70 70 70 70 70 70 70 70

Total_X
1

Pearson
Correlation .645** .673** .731** .598** .712** .686** .630** .706** .612** 1

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 70 70 70 70 70 70 70 70 70 70

**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).

Reliability Statistics
Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardized

Items

N of Items

.840 .844 9

Inter-Item Correlation Matrix
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9

X1.1 1.000 .478 .538 .265 .377 .242 .349 .252 .321
X1.2 .478 1.000 .721 .172 .315 .247 .256 .486 .208



X1.3 .538 .721 1.000 .157 .361 .288 .307 .482 .372
X1.4 .265 .172 .157 1.000 .510 .435 .424 .324 .303
X1.5 .377 .315 .361 .510 1.000 .491 .413 .371 .463
X1.6 .242 .247 .288 .435 .491 1.000 .451 .604 .440
X1.7 .349 .256 .307 .424 .413 .451 1.000 .365 .451
X1.8 .252 .486 .482 .324 .371 .604 .365 1.000 .305
X1.9 .321 .208 .372 .303 .463 .440 .451 .305 1.000

Inter-Item Covariance Matrix
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9

X1.1 .654 .321 .427 .190 .244 .149 .157 .170 .164
X1.2 .321 .688 .586 .127 .210 .156 .118 .335 .108
X1.3 .427 .586 .961 .137 .284 .215 .168 .393 .230
X1.4 .190 .127 .137 .788 .363 .294 .210 .239 .169
X1.5 .244 .210 .284 .363 .643 .300 .185 .248 .234
X1.6 .149 .156 .215 .294 .300 .581 .192 .383 .211
X1.7 .157 .118 .168 .210 .185 .192 .311 .169 .158
X1.8 .170 .335 .393 .239 .248 .383 .169 .692 .160
X1.9 .164 .108 .230 .169 .234 .211 .158 .160 .397

Correlations
X2.1 X2.2 X2.3 X2.4 Total_X2

X2.1
Pearson Correlation 1 .356** .534** .561** .766**

Sig. (2-tailed) .002 .000 .000 .000
N 70 70 70 70 70

X2.2

Pearson Correlation .356** 1 .436** .502** .763**

Sig. (2-tailed) .002 .000 .000 .000

N 70 70 70 70 70

X2.3

Pearson Correlation .534** .436** 1 .458** .779**

Sig. (2-tailed) .000 .000 .000 .000

N 70 70 70 70 70

X2.4

Pearson Correlation .561** .502** .458** 1 .802**

Sig. (2-tailed) .000 .000 .000 .000

N 70 70 70 70 70

Total_X2

Pearson Correlation .766** .763** .779** .802** 1

Sig. (2-tailed) .000 .000 .000 .000

N 70 70 70 70 70

**. Correlation is significant at the 0.01 level (2-tailed).

RELIABILITY
/VARIABLES=X2.1 X2.2 X2.3 X2.4
/SCALE('ALL VARIABLES') ALL
/MODEL=ALPHA



/STATISTICS=CORR COV.

Reliability Statistics
Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardized

Items

N of Items

.778 .783 4

Inter-Item Correlation Matrix
X2.1 X2.2 X2.3 X2.4

X2.1 1.000 .356 .534 .561
X2.2 .356 1.000 .436 .502
X2.3 .534 .436 1.000 .458
X2.4 .561 .502 .458 1.000

Inter-Item Covariance Matrix
X2.1 X2.2 X2.3 X2.4

X2.1 .246 .110 .147 .147
X2.2 .110 .388 .151 .165
X2.3 .147 .151 .308 .134
X2.4 .147 .165 .134 .279

Correlations
Y.1 Y.2 Y.3 Y.4 Total_Y

Y.1
Pearson Correlation 1 .643** .595** .556** .841**

Sig. (2-tailed) .000 .000 .000 .000
N 70 70 70 70 70

Y.2
Pearson Correlation .643** 1 .580** .563** .847**

Sig. (2-tailed) .000 .000 .000 .000
N 70 70 70 70 70

Y.3
Pearson Correlation .595** .580** 1 .440** .793**

Sig. (2-tailed) .000 .000 .000 .000
N 70 70 70 70 70

Y.4
Pearson Correlation .556** .563** .440** 1 .797**

Sig. (2-tailed) .000 .000 .000 .000
N 70 70 70 70 70

Total_Y
Pearson Correlation .841** .847** .793** .797** 1
Sig. (2-tailed) .000 .000 .000 .000
N 70 70 70 70 70

**. Correlation is significant at the 0.01 level (2-tailed).

RELIABILITY
/VARIABLES=Y.1 Y.2 Y.3 Y.4



/SCALE('ALL VARIABLES') ALL
/MODEL=ALPHA
/STATISTICS=CORR COV.

Reliability Statistics
Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardized

Items

N of Items

.833 .838 4

Inter-Item Correlation Matrix
Y.1 Y.2 Y.3 Y.4

Y.1 1.000 .643 .595 .556
Y.2 .643 1.000 .580 .563
Y.3 .595 .580 1.000 .440
Y.4 .556 .563 .440 1.000

Inter-Item Covariance Matrix
Y.1 Y.2 Y.3 Y.4

Y.1 .478 .336 .311 .326
Y.2 .336 .569 .331 .360
Y.3 .311 .331 .572 .282
Y.4 .326 .360 .282 .717

Ouput spss 20

REGRESSION
/MISSING LISTWISE
/STATISTICS COEFF OUTS R ANOVA COLLIN TOL
/CRITERIA=PIN(.05) POUT(.10)
/NOORIGIN
/DEPENDENT Y
/METHOD=ENTER X1 X2
/SCATTERPLOT=(*SRESID ,*ZPRED)
/RESIDUALS HISTOGRAM(ZRESID) NORMPROB(ZRESID)
/SAVE RESID.

Regression
Variables Entered/Removeda



Model Variables
Entered

Variables
Removed

Method

1 Lokasi, Inovasi
Produkb . Enter

a. Dependent Variable: Minat Beli Konsumen
b. All requested variables entered.

Model Summaryb

Model R R Square Adjusted R
Square

Std. Error of the
Estimate

1 .564a .319 .298 2.090
a. Predictors: (Constant), Lokasi, Inovasi Produk
b. Dependent Variable: Minat Beli Konsumen

ANOVAa

Model Sum of Squares df Mean Square F Sig.

1

Regression 136.856 2 68.428 15.667 .000b

Residual 292.629 67 4.368

Total 429.486 69
a. Dependent Variable: Minat Beli Konsumen
b. Predictors: (Constant), Lokasi, Inovasi Produk

Coefficientsa

Model Unstandardized Coefficients Standardized
Coefficients

t Sig. Collinearity Statistics

B Std. Error Beta Tolerance VIF

1
(Constant) 5.854 2.190 2.673 .009
Inovasi Produk .209 .054 .397 3.830 .000 .947 1.055
Lokasi .207 .067 .321 3.095 .003 .947 1.055

a. Dependent Variable: Minat Beli Konsumen

Collinearity Diagnosticsa

Model Dimension Eigenvalue Condition Index Variance Proportions
(Constant) Inovasi Produk Lokasi

1
1 2.961 1.000 .00 .00 .01
2 .032 9.644 .06 .07 .99
3 .007 20.407 .94 .92 .00

a. Dependent Variable: Minat Beli Konsumen

Residuals Statisticsa

Minimum Maximum Mean Std. Deviation N
Predicted Value 11.48 19.39 17.51 1.408 70
Std. Predicted Value -4.283 1.333 .000 1.000 70
Standard Error of Predicted
Value .251 1.108 .407 .147 70

Adjusted Predicted Value 10.50 19.58 17.52 1.462 70
Residual -10.403 4.180 .000 2.059 70
Std. Residual -4.978 2.000 .000 .985 70



Stud. Residual -5.474 2.208 -.001 1.044 70
Deleted Residual -12.579 5.093 -.002 2.318 70
Stud. Deleted Residual -7.306 2.275 -.028 1.201 70
Mahal. Distance .011 18.411 1.971 2.832 70
Cook's Distance .000 2.089 .046 .253 70
Centered Leverage Value .000 .267 .029 .041 70
a. Dependent Variable: Minat Beli Konsumen

Charts





NPAR TESTS
/K-S(NORMAL)=RES_1
/MISSING ANALYSIS.

One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual

N 70

Normal Parametersa,b
Mean .0000000

Std. Deviation 2.05937021

Most Extreme Differences
Absolute .116

Positive .092



Negative -.116

Kolmogorov-Smirnov Z .968

Asymp. Sig. (2-tailed) .306

a. Test distribution is Normal.

b. Calculated from data.

Lampiran Hasil Tanggapan Responden Penelitian

Statistics
Pernyat
aan
1_X1

Pernyataa
n 2_X1

Pernyataan
3_X1

Pernyataa
n 4_X1

Pernyataa
n 5_X1

Pernyataan
6_X1

Pernyataa
n 7_X1

Pernyataan
8_X1

N
Valid 70 70 70 70 70 70 70 70
Missing 0 0 0 0 0 0 0 0

Mean 4.43 4.33 4.29 4.23 4.37 4.36 4.47 4.34
Std. Error of Mean .097 .099 .117 .106 .096 .091 .067 .099
Median 5.00 4.00 4.00 4.00 5.00 4.00 4.50 4.00
Mode 5 4 5 4 5 5 5 5
Std. Deviation .809 .829 .980 .887 .802 .762 .557 .832
Variance .654 .688 .961 .788 .643 .581 .311 .692
Range 4 4 4 4 4 4 2 4
Minimum 1 1 1 1 1 1 3 1
Maximum 5 5 5 5 5 5 5 5
Sum 310 303 300 296 306 305 313 304

Pernyataan 1_X1
Frequency Percent Valid Percent Cumulative

Percent

Valid

Sangat Tidak Setuju 2 2.9 2.9 2.9
Netral 2 2.9 2.9 5.7
Setuju 28 40.0 40.0 45.7
Sangat Setuju 38 54.3 54.3 100.0
Total 70 100.0 100.0



Pernyataan 2_X1
Frequency Percent Valid Percent Cumulative

Percent

Valid

Sangat Tidak Setuju 2 2.9 2.9 2.9
Tidak Setuju 1 1.4 1.4 4.3
Netral 1 1.4 1.4 5.7
Setuju 34 48.6 48.6 54.3
Sangat Setuju 32 45.7 45.7 100.0
Total 70 100.0 100.0

Pernyataan 3_X1
Frequency Percent Valid Percent Cumulative

Percent

Valid

Sangat Tidak Setuju 4 5.7 5.7 5.7
Netral 2 2.9 2.9 8.6
Setuju 30 42.9 42.9 51.4
Sangat Setuju 34 48.6 48.6 100.0
Total 70 100.0 100.0

Pernyataan 4_X1
Frequency Percent Valid Percent Cumulative

Percent

Valid

Sangat Tidak Setuju 2 2.9 2.9 2.9
Tidak Setuju 1 1.4 1.4 4.3
Netral 6 8.6 8.6 12.9
Setuju 31 44.3 44.3 57.1
Sangat Setuju 30 42.9 42.9 100.0
Total 70 100.0 100.0

Pernyataan 5_X1
Frequency Percent Valid Percent Cumulative

Percent

Valid

Sangat Tidak Setuju 1 1.4 1.4 1.4
Tidak Setuju 1 1.4 1.4 2.9
Netral 5 7.1 7.1 10.0
Setuju 27 38.6 38.6 48.6
Sangat Setuju 36 51.4 51.4 100.0
Total 70 100.0 100.0



Pernyataan 6_X1
Frequency Percent Valid Percent Cumulative

Percent

Valid

Sangat Tidak Setuju 1 1.4 1.4 1.4
Tidak Setuju 1 1.4 1.4 2.9
Netral 3 4.3 4.3 7.1
Setuju 32 45.7 45.7 52.9
Sangat Setuju 33 47.1 47.1 100.0
Total 70 100.0 100.0

Pernyataan 7_X1
Frequency Percent Valid Percent Cumulative

Percent

Valid

Netral 2 2.9 2.9 2.9
Setuju 33 47.1 47.1 50.0
Sangat Setuju 35 50.0 50.0 100.0
Total 70 100.0 100.0

Pernyataan 8_X1
Frequency Percent Valid Percent Cumulative

Percent

Valid

Sangat Tidak Setuju 2 2.9 2.9 2.9
Netral 4 5.7 5.7 8.6
Setuju 30 42.9 42.9 51.4
Sangat Setuju 34 48.6 48.6 100.0
Total 70 100.0 100.0

Pernyataan 9_X1
Frequency Percent Valid Percent Cumulative

Percent

Valid

Tidak Setuju 1 1.4 1.4 1.4
Netral 2 2.9 2.9 4.3
Setuju 31 44.3 44.3 48.6
Sangat Setuju 36 51.4 51.4 100.0
Total 70 100.0 100.0

Total PX1
Frequency Percent Valid Percent Cumulative

Percent

Valid

23 1 1.4 1.4 1.4
30 1 1.4 1.4 2.9
32 2 2.9 2.9 5.7
33 5 7.1 7.1 12.9



34 2 2.9 2.9 15.7
35 4 5.7 5.7 21.4
36 9 12.9 12.9 34.3
37 3 4.3 4.3 38.6
38 2 2.9 2.9 41.4
39 4 5.7 5.7 47.1
40 3 4.3 4.3 51.4
41 10 14.3 14.3 65.7
42 3 4.3 4.3 70.0
43 4 5.7 5.7 75.7
44 1 1.4 1.4 77.1
45 16 22.9 22.9 100.0
Total 70 100.0 100.0

Statistics
Pernyataan
1_X2

Pernyataan
2_X2

Pernyataan
3_X2

Pernyataan
4_X2

Total PX2

N
Valid 70 70 70 70 70
Missing 0 0 0 0 0

Mean 4.59 4.40 4.56 4.56 18.10
Std. Error of Mean .059 .074 .066 .063 .205
Median 5.00 4.00 5.00 5.00 18.00
Mode 5 4 5 5 20
Std. Deviation .496 .623 .555 .528 1.712
Variance .246 .388 .308 .279 2.932
Range 1 3 2 2 5
Minimum 4 2 3 3 15
Maximum 5 5 5 5 20
Sum 321 308 319 319 1267

Pernyataan 1_X2
Frequency Percent Valid Percent Cumulative

Percent

Valid
Setuju 29 41.4 41.4 41.4
Sangat Setuju 41 58.6 58.6 100.0
Total 70 100.0 100.0

Pernyataan 2_X2
Frequency Percent Valid Percent Cumulative

Percent

Valid

Tidak Setuju 1 1.4 1.4 1.4
Netral 2 2.9 2.9 4.3
Setuju 35 50.0 50.0 54.3
Sangat Setuju 32 45.7 45.7 100.0
Total 70 100.0 100.0



Pernyataan 3_X2
Frequency Percent Valid Percent Cumulative

Percent

Valid

Netral 2 2.9 2.9 2.9
Setuju 27 38.6 38.6 41.4
Sangat Setuju 41 58.6 58.6 100.0
Total 70 100.0 100.0

Pernyataan 4_X2
Frequency Percent Valid Percent Cumulative

Percent

Valid

Netral 1 1.4 1.4 1.4
Setuju 29 41.4 41.4 42.9
Sangat Setuju 40 57.1 57.1 100.0
Total 70 100.0 100.0

Total PX2
Frequency Percent Valid Percent Cumulative

Percent

Valid

15 1 1.4 1.4 1.4
16 19 27.1 27.1 28.6
17 9 12.9 12.9 41.4
18 10 14.3 14.3 55.7
19 5 7.1 7.1 62.9
20 26 37.1 37.1 100.0
Total 70 100.0 100.0

Statistics
Pernyataan 1_Y Pernyataan 2_Y Pernyataan 3_Y Pernyataan 4_Y Total PY

N
Valid 70 70 70 70 70
Missing 0 0 0 0 0

Mean 4.41 4.44 4.33 4.33 17.51
Std. Error of Mean .083 .090 .090 .101 .298
Median 4.00 5.00 4.00 4.50 18.00
Mode 5 5 5 5 20
Std. Deviation .691 .754 .756 .847 2.495
Variance .478 .569 .572 .717 6.224
Range 4 4 4 4 16
Minimum 1 1 1 1 4
Maximum 5 5 5 5 20
Sum 309 311 303 303 1226

Pernyataan 1_Y
Frequency Percent Valid Percent Cumulative

Percent
Valid Sangat Tidak Setuju 1 1.4 1.4 1.4



Netral 2 2.9 2.9 4.3
Setuju 33 47.1 47.1 51.4
Sangat Setuju 34 48.6 48.6 100.0
Total 70 100.0 100.0

Pernyataan 2_Y
Frequency Percent Valid Percent Cumulative

Percent

Valid

Sangat Tidak Setuju 1 1.4 1.4 1.4
Tidak Setuju 1 1.4 1.4 2.9
Netral 2 2.9 2.9 5.7
Setuju 28 40.0 40.0 45.7
Sangat Setuju 38 54.3 54.3 100.0
Total 70 100.0 100.0

Pernyataan 3_Y
Frequency Percent Valid Percent Cumulative

Percent

Valid

Sangat Tidak Setuju 1 1.4 1.4 1.4
Netral 6 8.6 8.6 10.0
Setuju 31 44.3 44.3 54.3
Sangat Setuju 32 45.7 45.7 100.0
Total 70 100.0 100.0

Pernyataan 4_Y
Frequency Percent Valid Percent Cumulative

Percent

Valid

Sangat Tidak Setuju 1 1.4 1.4 1.4
Tidak Setuju 2 2.9 2.9 4.3
Netral 5 7.1 7.1 11.4
Setuju 27 38.6 38.6 50.0
Sangat Setuju 35 50.0 50.0 100.0
Total 70 100.0 100.0

Total PY
Frequency Percent Valid Percent Cumulative

Percent

Valid
4 1 1.4 1.4 1.4
12 1 1.4 1.4 2.9



14 1 1.4 1.4 4.3
15 6 8.6 8.6 12.9
16 15 21.4 21.4 34.3
17 6 8.6 8.6 42.9
18 13 18.6 18.6 61.4
19 10 14.3 14.3 75.7
20 17 24.3 24.3 100.0
Total 70 100.0 100.0

Jenis Kelamin
Frequency Percent Valid Percent Cumulative

Percent

Valid
Laki-Laki 33 47.1 47.1 47.1
Perempuan 37 52.9 52.9 100.0
Total 70 100.0 100.0

Umur
Frequency Percent Valid Percent Cumulative

Percent

Valid

15-20 Tahun 19 27.1 27.1 27.1
21-30 Tahun 36 51.4 51.4 78.6
31-50 Tahun 15 21.4 21.4 100.0
Total 70 100.0 100.0


